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STREAMING TV UPDATE:

KEY TRENDS DURING COVID 
MARCH 2020
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STREAMING SHARE AND VOLUME 

Weekly, Persons 2+, Percent of Total Streaming Minutes
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Source: Nielsen, Custom Streaming Meter Report, Sum of Daily Streaming Minutes (Weighted), 2/24/20 – 3/22/20, P2+,Total Day, Others calculated as the 

difference between total streaming and the sum of the major 4 digital publishers

2020 Week of
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STREAMING MINUTES PER WEEK

Weekly, Persons 2+, Total Streaming Minutes

T
o

ta
l 
S

tr
e

a
m

in
g

 M
in

u
te

s
 P

2
+

 

(B
il
li
o

n
s
)

Source: Nielsen, Custom Streaming Meter Report, Sum of Daily Streaming Minutes (Weighted), 2/24/20 – 3/22/20, P2+,Total Day, Others calculated as the 

difference between total streaming and the sum of the major 4 digital publishers

2020 Week of
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Weekly, Persons 2+, Percent of Total Streaming Minutes
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Source: Nielsen, Custom Streaming Meter Report, Sum of Daily Streaming Minutes (Weighted), 2/24/20 – 3/22/20, 2/25/19 – 3/24/19, P2+,Total Day, Others 

calculated as the difference between total streaming and the sum of the major 4 digital publishers

2020 Week of 2019 Week of

STREAMING SHARE AND VOLUME
Weekly vs. Year Ago 
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Weekly, Persons 2+, Total Streaming Minutes
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Source: Nielsen, Custom Streaming Meter Report, Sum of Daily Streaming Minutes (Weighted), 2/24/20 – 3/22/20, 2/25/19 – 3/24/19, P2+,Total Day, Others 

calculated as the difference between total streaming and the sum of the major 4 digital publishers

2020 Week of 2019 Week of

STREAMING MINUTES PER WEEK
Weekly vs. Year Ago 
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STREAMING AUDIENCE COMPOSITION

Source: Nielsen, Custom Streaming Meter Report, Sum of Daily Streaming Minutes (Weighted), Total Day, P2+, 2/24/20 – 3/22/20, Streaming by age demo by week 

Streaming Minutes P2+  (Billions)
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STREAMING SHARE OF TOTAL TV USAGE

Weekly, Persons 2+, Streaming as a % of Total TV Usage

Source: Nielsen, Custom Streaming Meter Report, Sum of Daily Streaming Minutes (Weighted) as a percent of Total TV Usage, 2/24/20 – 3/22/20, P2+,Total Day, 

Among Streaming Capable Homes  - 84% of TV Households

2020 Week of
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Weekly, Persons 2+, Streaming as a % of Total TV Usage

Source: Nielsen, Custom Streaming Meter Report, Sum of Daily Streaming Minutes (Weighted) as a percent of Total TV Usage, 2/24/20 – 3/22/20, 2/25/19 –

3/24/19, P2+,Total Day,   

Among Streaming Capable Homes

2020 Week of 2019 Week of

STREAMING SHARE OF TOTAL TV USAGE
Weekly vs. Year Ago 
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