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> SUMMER

*Build Summer Survival Kits — we mentioned this before, but
it is really a great way to introduce non-UV clients and regular
clients alike to your wide array of product offerings.

> NATIONAL ICE CREAM MONTH

eHost an ice cream social and a Dollar Day event for your clients.
ePartner with a local ice cream shop in your shopping center. Bring
in tickets from your place or theirs, and you both receive a discount.
eFor social media you can do “What is your favorite ice cream
flavor?” or “Post a picture of you and your bestie eating an ice cream
cone.” All contributing participants get entered-into a

drawing for a prize pack.




