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As this is a large video, it may take a moment to load.  

Feel free to read on while this video loads and when you are done watching.  





CO-WHOLESALING—WHAT IS IT ALL ABOUT? 
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give to you is to go out and start Co-
Wholesaling NOW. Let's take a look at 
exactly how you do this. First, you need 
to shift your mindset and make friends 
with your competition.  As a wholesaler 
you should always call on every "we buy 
houses" and "I buy houses" signs posted 
all over your market. We call every sin-
gle one of these signs that we see. I actu-
ally keep a legal pad in my car so I can 
write down the numbers and take de-
tailed notes when I call them. We typi-
cally ask them if they have inventory or 
if they have buyers. We ask what they 
are looking for, what % of ARV they are 
paying, what areas of town they are buy-
ing in, etc. While we are on the phone 
with them we also ask them if they have 
any wholesale deals they are trying to 
sell. If they say yes, we ask them if they 
would be willing to let us work on mar-
keting the property to find a cash buyer. 
We tell them if the deal is right we can 
close within 2 weeks with cash. (We can 
do this because we have cash buyers al-
ready in place to buy these types of deals 
in specific markets. Once you identify 
your competition, you need to find out 
what they are buying, where they are 
buying, and how many properties they 
actually buy vs. how many they whole-
sale. You also want to make sure that 
before you take the time to start market-
ing another wholesaler‘s property you 
need to work out a co-marketing or fee 
agreement and get it in WRITING be-
fore moving forward. 

So let's sum this up by leaving you with 
the important things to consider when 
Co-Wholesaling: 

1. Make sure you ask what they have 
done to market the property, is it 
online, in the paper? You want to avoid 

the mistake of getting a property marketed 
by the wholesaler at $100k, and then create 
a flyer and market if for $110k when typi-
cally anyone who receives a property is 
going to Google the address to see what 
price it has been advertised at. 

2. Work out a fee agreement in writing 
with the wholesaler. If they net $2500-
$5000 less per property but you help them 
sell 5 properties that is a WIN/WIN. 

3. Make sure you have the mindset of hit-
ting base hits: For example $2,500-$3,500 
per property is a good fee to earn for doing 
a little marketing. Don't try and make $10k 
and price the deal out of being an attractive 
and discounted deal just because you want 
to hit a homerun and make big bucks on the 
first deal.  

4. Building relationships with other whole-
salers is just as important to your business 
as having private money and a go-to agent 
on your team. After you have called them 
and asked them the questions you need to 
work with them, confirm their contact 
information and add them to your buyers 
list. 

Taking action and applying this strategy will 

allow you to organically grow your buyers 

list fast. Imaging meeting a wholesaler who 

has a buyers list of 500, another one with 

1,000 buyers, and two more with 500 buy-

ers each. If you add these four wholesalers 

to your buyers list and send them any deal 

you have, you would get your deals in front 

of 2,500 buyers. 

-Bryan Holmes 

Due to such a overwhelming interest 
from a lot of our students in the wake 
of the launch of the Automated 
Wholesaling System with Next Step 
Intelligence, I have decided to write a 
little article on the art of Co-
Wholesaling.  

Before we get started with the strate-
gy, let's first take a look at the com-
mon mistakes made when wholesal-
ing. First off, lets get something 
straight, there is no magic pill or 
shiny penny that will get you rich 
quick by doing absolutely no work. 
You are in the right place, at the right 
time, with the right team. We must 
crawl, before we walk, and walk be-
fore we run. In today's market it is 
important to not be fooled by the 
hype and the flair that gets thrown 
our way every day. Always keep in 
mind that this is a business so we need 
to get to work. Do yourself a favor 
and choose one strategy so you don't 
spread yourself too thin and get frus-
trated. Another common mistake is 
trying too many techniques at the 
same time. Avoid strategies that pro-
duce cash slowly. Focus on making 
money in the next 30-60 days. You 
don't need to know everything to take 
action. Consider that 80% of your 
results will come from 20% of your 
efforts, and 20% of what you imple-
ment will make you money. In con-
clusion the advice I want to leave you 
with is to focus on taking action that 
will produce results, there is no magic 
pill or short cut to success. 

Now for the stuff y'all (yes, spending 
8 weeks working in Alabama has me 
talking like a Southern Boy) have been 
waiting for. The best advice we can 



Tip of the Month:  
Zack has mentioned it plenty of times. 
You don't have to join EVERY social 
network. A lot of people confuse social 
branding with the social network takeo-
ver scheme. You don't need 50 dozen 
social networks.  

What's wrong with doing the takeover? 
It turns into an insane juggling act which 
burns you out on branding. If you focus 
your attention on the major networks 
(Facebook, Twitter, Myspace, LinkedIn, 
and YouTube) you can focus on your 
branding strategies and never get burned 
out.  

If you find yourself still juggling, back it 
down to the top three (Facebook, Twit-
ter, Youtube). One way to keep your-
self from burning out is using tools that 
will help post things automatically or on 
a timed basis. Right now, this can only 

be done in Twitter. 

FutureTweets and HootSuite are great 

for this, and the best part is they're 

free. 

 

Updates on SBO - IFRAMES 

If you're looking for good news when it 
comes to Social Branding Optimization, 
then stop no further! We've pulled out 
all the stops now and have started creat-
ing landing pages inside Facebook by 
harnessing the power of IFRAME tech-
nology. This is great news because this 
combines two marketing strategies.  

We all know the numbers. Almost eve-

ryone is on these powerful social net-

works, but there just isn't a way to cap-

ture information from the internet 

masses. Everyone has seen a landing 

page at least once in their lives as well, 

but there just isn't a way to really spread 

that landing page around. Until now! 

Now we can use IFRAMES inside Face-

book to create a landing page with an 

opt-in box. And the best thing? It's also 

done for you. All you need to do is fol-

low a few easy-to-follow steps to give 

me the AWEBER information and I 

build it out for you along with your so-

cial network pages! 

SOCIAL BRANDING , WHAT YOU DON ’T KNOW .   

SOCIAL MEDIA BUZZING THE NEWS 

networks and newspapers, 

Obama paid much attention to 

social networking sites. 

 

Obama is not the first candidate 

to use social networking sites. 

Before him, in the 2004 U.S. 

presidential election, Howard 

Dean who was widely tipped to 

win the Democratic Party's pres-

idential nomination, started to 

use the Internet heavily for his 

election campaign. He read 

blogs, organized rallies through 

meetup.com and emailed people 

to organize events. News ar-

chives from 2004 showed thou-

sands of articles on how amazing 

his use of the Internet was. 

 

Howard Dean failed in the elec-

tion, but his use of the Internet 

has proved effective. In 2008 the 

landscape has 

changed dramati-

cally. In four 

years social media  

rapidly developed 

and Internet us-

age in general has 

skyrocketed. In 

2004 it was a 

teenage novelty, 

four years later it has become the 

main way friends and family 

communicate on-line. Barack 

Obama's campaign team used 

social media better than anyone 

else and it gave them a huge 

advantage…‖  

-From the People‘s Daily Online 

You can read more here: http://

en-

lish.peopledaily.com.cn/90001/

90777/90852/7362655.html 

―Social networking sites such as 

Facebook, Twitter, and 

YouTube have become a new 

battleground for American poli-

ticians to woo voters and reach 

out to the constituents. 

 

For politicians, the most im-

portant thing is to get voters' 

support, and the way to reach 

out to the voters is traditionally 

going through major TV net-

works. For scores of years, poli-

ticians have heavily relied on TV 

networks to win voter support 

either through news coverage or 

advertising. 

 

However, the tradition was bro-

ken by Barack Obama when he 

first ran for the U.S. presidency 

in 2008. While still depending 

on traditional media such as TV 
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10 REASONS WHY TO HAVE A MENTOR 

STUDENT EVENTS 

COMING UP 

 

 RETREAT CRUISE 

MAY 20TH-23RD   

 MASTERMIND DAY  

 BUS BUYING TOUR 
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WELCOME TO 

ALL OUR NEW 

STUDENTS! 
 

COLLE & ELLE 

BUSTIN 

DENNIS KEHOE 

LOREN MASON 

ERIC EINHOLZ 

JEANNE SEVERE  

TONY VILCHIS 

ED RAYOS 

PAM FOX 

DAN STIRES 

DENISE WHITNEY  
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Many people remain on the 
fence about hooking up with a 
mentor or coach in their lives 
and their businesses. We have 
done some digging and found 
10 great reasons why you 
should have a mentor.  

1. The structure provides 
automatic accountability 

We have found that our students 
often prepare for their meetings. 
They attack the assignments and 
have everything ready so that 
they can get the right answers 
when needed. The mentors and 
coaches help to keep them in 
check with their to-do list and on 
course.  

2. They may ask you ques-
tions that you may never 
ask yourself 

They say that two heads are bet-
ter than one and they are right. 
Sometimes having that educated 
and well verse person in your 
corner helps when you are plan-
ning and attacking your goals. 
They can point out the things 
that you may have missed and 
ask you the questions that you 
don‘t think to ask yourself.  

3. You can learn to reflect  

A mentor does not have an alter-
nate agenda except to help get 
the most out of you. So you 
never have to worry about any 
other side-effects as you discuss 
your life and work issues. That 
in itself will let you open up and 
reflect on things at a level that 
you have never seen before.  

4. Discover the “real” prob-
lem and get help to solve it  

Sometimes we keep messing 
with symptoms rather than at-

tacking the real problems. I have 
found time and again that I dis-
cuss a particular problem with 
my mentor and actually we end 
up solving the ―real‖ problem. 
Solving the ―real‖ problem will 
in turn solve the symptomatic 
problems that you first set out to 
solve.  

5. You may escape from 
“short-term thinking” 

The mentor helps once again to 
keep you on track to your goals 
and help you get to them. They 
can assist you from viewing just 
the short term thinking like how 
to make the quick buck and actu-
ally work towards building your 
business.  

6. Get a “responsible” alter-
nate perspective   

You may have other avenues 
where you can get alternate 
perspectives on a particular topic 
or issue. However, when a men-
tor provides an alternate per-
spective, there is a dose of re-
sponsibility that comes packaged 
with it. In other words, your 
mentor has a higher stake in the 
outcome than your peers and 
friends do.  

7. Get into the “thinking” 
habit  

Most often, you get carried away 
and practice ―thinking on the go‖ 
– meaning you will think while 
you are engaged in doing some-
thing. Mentoring will put a stop 
to that and start you on a 
―thinking‖ path. I am sure none 
of us will argue on the im-
portance of the need to think.  

8. Get ready to welcome 
new possibilities  

While everyone around you may 
be trying to ―fix‖ things with 
you, your mentor will look at 
how you can capitalize on your 

strengths. Rarely can you claim 
to be aware of all your strengths. 
Even if you do, you may not be 
making the most of them. A 
mentor can work with you to 
ensure that you are spending 
most of your time in the areas of 
your strengths and also take care 
of other things (where you are 
not that good) by putting a suita-
ble structure in place.  

9. Learn to be in balance  

Mahatma Gandhi said, ―One man 
cannot do right in one depart-
ment of life when he is occupied 
in doing wrong in any other 
department. Life is one indivisi-
ble whole.‖ While you may 
know this, chances are that you 
may be neglecting several other 
parts of your life. With your 
mentor‘s help, you can be as-
sured of living a more balanced 
life.  

10. Get help to distinguish 
yourself in the marketplace  

Unless you distinguish yourself, 
you will be part of the commodi-
ty crowd. Not doing anything 
about it will only erode your 
value in the marketplace. Distin-
guishing yourself is a journey and 
not a destination. What is special 
today will no longer be special 
tomorrow. Your mentor can act 
as a catalyst here to help you rise 
above the commodity crowd 
quickly. If you are smart and 
disciplined, with or without a 
mentor you may succeed. Why 
not increase your odds by engag-
ing with a mentor?  

STUDENT SPEAKS OUT 

―I really do appreciate all the 
support and knowledge you all 

bring to the table.  I really 
appreciate your company's 

professionalism and the way 
everything operates.  I truly made 
the right decision with investing in 

your company's mentorship 
program and I'm looking forward 
to repaying the favor to those in 

similar situations!  Thanks again!‖ 
- Tyler Andrews  



Current Deals that 
Zack’s team is working 
on in the area:  

 3/2 SFR on a 1 acre lot 
in one of the best flipping 
neighborhoods of Hunts-
ville, AL. Was listed or 
$94,900. The bank re-
duced the price to $81k 
on the 90th day on the 
market. Contract 
price$70,640, Rehab 
$25k, ARV $150k. Esti-
mated profit of $50,000. 

 2/1 900 SF Ranch house 
in Huntsville, AL Con-
tract price $43k, Rehab 
$22k, ARV $95k. Esti-
mated profit $25,000 

 8 Unit Foreclosure 100% 

occupied, minor cosmet-

ic updates needed. Rents 

are $450 per unit all Sec-

tion 8 tenants Price $95k 

ARV $175k. 

Our most recent deals 

submitted by students:  

 3x1 SFR in Peteesburg, 
VA Wholesale price 
$35k, Light rehab of 
$1500, ARV of $100k 

 CASH FLOW DEAL OF 

THE MONTH: 3/2 SFR 

with a 2/1 apartment in 

the back, located in Hou-

ston, TX. Wholesale 

price $40k, property is 

occupied, ARV is $65k. 

Call now to get your cash 

flow with some equity. 

LANDMARK PROPERTIES , STILL WORKING HARD 
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training on buying real estate 
in today‘s market.  

There is talk as well that soon 
Zack will begin doing some 
weekend events in top cities 
around the nation to share 
more insider secrets with 
investors of the nation. How-
ever, no dates or locations 
have been disclosed at this 
time.  

For more information on up-
coming events, be sure to log 
into the help desk center at: 
www.support.mlsgorilla.com    

 

Got further questions on 
any of these events?  

CALL US at 866-592-2429  

EVENTS IN THE MAKING . . .  

free time to spend not on 
their business but on their 
deals or with their families. 
Tentative for the beginning of 
July in Dallas.  

Our second edition of the 
Internet & Social Media Ex-
posed Boot Camp is also com-
ing up in August. This 3-day 
event will blow the lid off of 
internet marketing and social 
media. The location has not 
yet been determined.  

Zack‘s Bus Buying Tour is 
also coming up in August as 
well. It looks like it will be 
the last weekend of August in 
possibly Huntsville, AL. The 
bus tour will allow for true 
hands on and in-the-field 

We have a lot of great events 
coming  over the next few 
months. We are going to be 
jammed!  

First, we are going to release 
our very first New School 
Investors Academy. This 
academy will feature and cov-
er Zack‘s brand new 6 quick 
cash strategies for wholesal-
ing. The team is looking at 
the end of June in either 
Tampa or Orlando.  

Next, we have the new Virtu-
al Real Estate Investing Acad-
emy. The focus of this event 
is to teach you the best way to 
automate your business and 
invest in today‘s market virtu-
ally and outsourced. Geared 
towards those that what more 

UPCOMING EVENTS:  

 

1ST EVER—NEW 

SCHOOL INVESTORS 

ACADEMY : JUNE 2011 

 

V IRTUAL REAL ESTATE 

INVESTING ACADEMY : 

JULY 2011 

 

2ND EDITION 

INTERNET & SOCIAL 

MEDIA EXPOSED 

BOOT CAMP : AUG 

2011 

GOT A DEAL?  

SEND IT TO US!  
 

CALL THE INVESTING 

DEPARTMENT AT  

866-592-2429 EXT.3  
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CAN ’T KEEP US DOWN . . .  

Tornado-statistics-from-NOAA/2ycghLR-
i0eKeTg46XxTDw.cspx 

The power in many cities went out as soon as 
one of the tornados made it way past TVA 
and damaged all of the 90 lines that bring 
power into our cities. Later we would find 
out that not just these power lines where hit 
but also many of the stations and the nuclear 
plant as well. And many of the citizens of the 
city would be without power for 5+ days 
after the storm had cleared.  

After the storm cleared, we were in a stage of 
rebuilding. People went out in search of gas, 
food, supplies and anything else that they may 
need to get by for the days or weeks that laid 
before them without power. Pictures in the 
paper revealed the absolute devastation that 
hit our area when we saw not just buildings 
but complete cities wiped out from the torna-
does.  

However the city, the state, and the people 
here are all not only resourceful but have a 
kindness of the south embodied in them. 
Neighbors were helping each other clean up 
the mess. Strangers came from all around us 
to come in and help clear debris and damage 
sustained from the storm. People flocked to 
the nearest hospitals to give blood. Others 
donated time, helping hands, food, clothing, 
bottled water and anything to help out.  

The staff here started to find ways to get our 
support back up as quickly as possible so that 
we could both inform all of our students and 
clients that we were ok and continue to sup-
port you as well. We fought to get internet 
through a cell phone and a laptop so that we 
could stay in connection with all of you, in 
case it was needed. We were able to find it 
in the backyard of Zack‘s home on his 
deck. That seemed to be a high point 
where we could get signal and internet 
access through our cell phones.   

A few staff members got together to keep 
each other company while waiting for the 
power to come back. We played games, 
told stories and tried to keep our spirits up 
in the tragedy. Then, an even brighter light 
at the end of the tunnel—the kind words 
and wishes from many of you. We got 

emails and voicemails from many of you wishing 
us well.  

On Sunday, many cities and areas began to regain 
power. Lights were coming back and businesses 
would soon re-open Monday morning. Slowly 
we are seeing our city come back to life. And 
with all of them, we are springing back as well. 
Luckily all of our staff members, their families, 
homes, and our office headquarters all made it 
out of this storm without much damage. There 
were some close calls, but we made it out.  

Now, we are back up in our office and making 
our way through to forge on and forward. Zack 
is still coming up with ideas to help all of you 
through further training, mentoring, products 
and services. Our team is playing catch up but 
working fast to make sure that everyone is taken 
care of as needed and we continue to move for-
ward. Someone on the news recently stated that 
―like the Phoenix, we will rise from the ashes.‖ 
We believe that we are in the same boat. We are 
lucky to have made it out of all of this without 
much damage.  

The cities and families that were affected by this 
storm, still need help and donations. If you or 
someone you know would like to make a dona-
tion, please reach out to the American Red Cross 
to donate.  You can text REDCROSS to 90999 
and a $10 donation will be added to your next 
mobile phone bill. You can also donate online 
here: https://american.redcross.org/site/
Donation2?
idb=409468598&df_id=4897&4897.donation=f
orm1  

More photos on the storm: http://
totallycoolpix.com/2011/04/devastating-
tornadoes-hit-alabama/ 

On April 27, 2011 the Northern Alabama 
region along with several other states experi-
enced a storm like no other. One made of 
heavy rain, thunderstorms and multiple torna-
does. (Studies have now revealed that over 
300 tornadoes touched down April 27-28, 
2011.) The worst of the tornadoes was 
clocked with over 250 mph winds. This 
Wednesday started off as any normal one for 
our office; answering phones, support tickets, 
and doing our ‗daily routine‘ as it were. On 
this day we were also still continuing to an-
swer questions about Zack‘s brand new prod-
uct, the Automated Wholesaling Systems. A 
new product unlike any in its path that would 
teach and help students to do a wholesaling 
deal on almost any property in any area by one 
of six methods.  

The day started off bright with lots of promise 
and soon the rain came and with it, a storm 
that none of us expected. We remember see-
ing the sky turn black and the clouds rolling in 
and twisting to build what would later become 
a tornado not too far from our office.  Quickly 
Zack decided to close the doors and send eve-
ryone home to their families not knowing 
what would come in the future.  

We remember rushing home and preparing for 
the unexpected. Trying to ‗hunker down‘ and 
protect ourselves and our loved ones while 
waiting for the tornadoes and storm to pass. 
To try and explain what a tornado sounds like 
when it is close by or even on top of you, is 
practically impossible. Especially one with 
such high powered winds. In some ways it 
sounds like you are in the bag of a giant vacu-
um that happens to be filled with water and 
bits and pieces. Read more here: http://
www.cbs42.com/content/localnews/story/

https://american.redcross.org/site/Donation2?idb=409468598&df_id=4897&4897.donation=form1
https://american.redcross.org/site/Donation2?idb=409468598&df_id=4897&4897.donation=form1
https://american.redcross.org/site/Donation2?idb=409468598&df_id=4897&4897.donation=form1
https://american.redcross.org/site/Donation2?idb=409468598&df_id=4897&4897.donation=form1


A.R.E.S. Publishing, Inc strives to educate real estate investors and Internet 

marketers to grow and succeed. We want you to be our next success story 

by working side by side with us by way of our products, our training or our 

coaching. We believe that our students in our coaching programs are not 

just our students but also part of our family. We want to see everyone grow 

and succeed and reach their goals in life!  

  

190 Lime Quarry Road 
Suite 203 

Madison, AL. 35758 

Phone: 866-592-2429 
Fax: 866-416-1254  

E-mail:  support@arespublishinginc.com 

A.R.E.S. PUBLISHING ,  INC ,  

Keep your eyes peeled for our next monthly 
newsletter to hear more from our team here at 
headquarters. We want to hear from you 
though. Send us your questions, comments, or 
stories and it might show up in our next news-
letter. Send them to sup-
port@arespublishinginc.com  and title 
your email “Monthly Newsletter”.   

GET INVOLVED! 

“BRINGING THE WORLD OF 

AUTOMATION TO YOUR FINGERTIPS” 

W E ’RE  ON  THE  W EB !  

Follow us:  

http://www.zackchildress.com/blog  

http://www.myspace.com/zack_childress  

http://www.twitter.com/zackchildress  

http://www.facebook.com/ZackChildress  

 Even when the world may seem the darkest, there is always 

a light. Sometimes you just need to create it for yourself.  

 

See you on the other side... 

 

- Zack Childress 

President & CEO  

A.R.E.S. Publishing, Inc.  

 

F INAL THOUGHTS . . .  
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Quote of the Month:  

“Challenges make you discover things 
about yourself that you never really 
knew. They’re what make the instru-
ment stretch-what make you go be-
yond the norm” - Unknown  

http://zackchildress.com/blog
http://www.myspace.com/zack_childress
http://twitter.com/zackchildress
http://www.facebook.com/ZackChildress

