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TOP NOTCH    NEWS 

As this is a large video, it may take a moment to load.  

Please take a moment to participate in our survey on our 
newsletter by clicking here. Tell us how we are doing, things 

you would like to see featured, and more.  

http://www.surveymonkey.com/s/BSSQJ3Z




CEO OF HUNTSVILLE ’S ASSOCIATION OF REALTORS ANSWERS 10 PRIME QUESTIONS ABOUT REAL ESTATE IN 

HUNTSVILLE & MADISON ALABAMA 
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ket through the uncertain economic times, 
adding to the belief that Huntsville is one of 
the nation's foremost cities of its size. 

Gonzales is considered an "industry icon,'' in 
the words of Broker Agent magazine. Real-
tor magazine has called him one of the 25 
most influential people in real estate nation-
ally. 

He's the founder of Gonzales Group, a Hou-
ston-based business consulting firm focusing 
on multicultural marketing and business 
strategies for housing and related industries. 
His comments about the housing market 
have been published in USA Today, The 
Wall Street Journal, The New York Times, 
and other national publications. 

Recently, Gonzales addressed some ques-

tions about the local real-estate market for 

“BusinessFirst.”  

Some of the questions that he answered where:  

 How does it look for the spring and 

summer?  

 Is there still a surplus of homes on 

the market?  

 Are sales of existing homes improv-

ing now that buyers may be looking 

for bargains?  

 As new residents move here to take 

BRAC jobs, what effect is this having 

on the housing prices?  

 What price range of homes are the 

most active?  

 

For the full article from the Huntsville Times: 

Click Here  

“When Oscar Gonzales was named the 

CEO of the Huntsville Area Association 
of Realtors in 2008, he called Huntsville a 
"diamond in the rough'' and "probably 
one of the bright spots in the country.'' 

In the following three years, Gonzales has 
helped lead Huntsville's real estate mar-

PROSPECTIVE HUNTSVILLE OPPORTUNITIES  

defense and aerospace companies 
are expected to expand or locate 
in the area. This is going to cre-
ate another 5,000 jobs to sup-
port the workload on the arse-
nal, and an additional 9,000 
indirect jobs are also expected 
such as hospitals, restaurants, 
and schools to help support the 
growing community. 
 

Redstone Arsenal Garrison 
Commander Col. John Hamilton 
also says that “BRAC is on sched-
ule to end in September as re-
quired by law; however, it is 
important for everyone to realize 
BRAC is only a portion of the 
larger growth story for Redstone 
Arsenal and the surrounding 
communities.”  
 
Read the entire story here!  
 

The year to invest in the Hunts-

ville and Madison area is now! 

Families and businesses are slow-

ly making their way into the 

Madison County areas. As the 

population rises, the chances of 

property values will rise as well. 

Boeing, one of Huntsville‟s larg-
est employment corporations, 
has issued a press release about 
having to send out layoff notices 
to employees in the missile de-
fense program. Read the entire 
article here:  
 

What does this mean for you as 
an investor? We will show you! 
 

Job loss could mean foreclo-
sures, REOs/lender owned 
properties, and auctions. It is a 
harsh reality, but take a look at 
this - 
 

In 2011, BRAC will be finished, 
but it will be far from over 
(Kenneth Kesner of the Hunts-
ville Times). Joe Ritch, chairman 
of the Tennessee Valley BRAC 
Committee, also states that the 
deadline for completion of 
BRAC is September of this year; 
however, for years afterward, 

This is a photo of traffic leaving from the Redstone Arsenal. As you can 
see there is already a heavy flow with the staff that they have now.  

http://blog.al.com/huntsville-times-business/2011/05/oscar_gonzales_answers_10_ques.html?amp
http://blog.al.com/breaking/2011/01/brac_moves_to_be_complete_in_2.html
http://blog.al.com/breaking/2011/03/boeing_sending_layoff_notices.html


Tip  of the month:  

“Well, real estate is always good, as far as 

I’m concerned. “-Donald Trump 

Keeping with what Mr. Trump stated, real 
estate investing is one the pillars of wealth 
creation in the world today. The last time I 
looked at the Forbes list of 400 richest 
Americans, I could still count over 31 Real 
estate tycoons listed as billionaires. 
 
In the same vein, you have individuals in 
your city and state who have made their 
fortune and hold their wealth in real estate 
investments; however, before you begin 
investing in properties you need to under-
stand these critical success factors…. 
 
Clarity is important 
How you start depends on what you want to 
achieve: 

 Are you looking at wealth accumula-

tion within a short time frame (3-7 
years)? 

 Are you investing for the Long term 
(retirement)? 

 Do you want to be a Full-time investor 

and derive all your income from your 
real estate investments? 

 
Develop critical success traits 
 
The next thing that is important is you de-

velop the success traits of a real estate in-
vestor. 
 
Five main traits are important for success: 
 

 Competency in your niche, this 
means you know about the basics of real 
estate, at the minimum. When you are 
good in the real estate niche you decide 
to invest. 

 Control over your emotions. This 

is important if you are going to stay in 
the arena for the long haul because there 
will always be difficulties in the real 
estate market. The difference between a 
novice and a professional is the ability to 
ride the eye of the tiger without getting 
into the belly of the tiger. Being a real 
estate investor takes guts and you need 
to have them if you want to become 
wealthy. 

 Comprehension. This means know 
your market cold. You understand who 
your customers are, what they are look-
ing for, and why they want to deal with 
you. If you lack the key trait of insight 
into your market, you are doomed to 
fail 

 Consistency. This means you have 
focus and discipline to take action daily 
and weekly until you accomplish your 
goals. 

 Integrity. You stay true to your prin-

ciples, because integrity is important in 
real estate. This means you are trustwor-
thy to your bankers, investors, and ten-
ants. 

 
Knowing enough vs. Knowing it all 
I think it‟s important to have an understand-
ing of real estate investing; however, you 
don‟t need to know all about real estate 
investing to start. One thing that I think is 
important for an investor is to know enough 
about the basics. How to analyze properties, 
how to get financing, and how to assemble 
your real estate team. That is it. 
 
Let‟s recap how to succeed in real estate 
investing… 

 You need to understand why you are 
investing in real estate. 

 You need to develop critical traits for 
success as a real estate investor. 

 You need to choose the right tactics to 
match your investing objectives. 

 You need to know enough about what 

you want to achieve 

 
This is how I have applied myself to real 
estate investing. Moreover, it has helped me 
transform my losses to wins. As a result, I 
have enjoyed positive cash flow from my 
properties. 
 

-Bryan Holmes 

INVESTING D IVISION 

DEALS IN THE WORKS 

 Luxury SFR, Huntsville 
AL Price 300k, rehab 
100k, comps 650k-700k 
LTV 57% Projected 
Profit 300k 

Here is also a current list of 
properties submitted by our 
students that the investing 
division is working on:  

 Valhermoso Springs, AL 

SFR Contract Price 68k, 
Rehab $45,200, Comps 
185k, LTV 61% 

 Dallas, TX SFR Contract 
Price 49k, Rehab 15k, 
Comps 120k LTV 53% 

Our Investment Division has 

been working diligently on the 

following deals for the company:  

 4 unit apart-
ment Foreclosure Huntsv
ille, AL Price 42k, Rehab 
8k, Value 90k. LTV 
55% Rental income 
$1400/month. Cash 
Flow of $1100/month 
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GOT A DEAL?  

SEND IT TO US!  
 

CALL THE INVESTING 

DEPARTMENT AT  

866-592-2429 EXT.3  



SOCIAL BRANDING—WHAT YOU DON ’T KNOW 
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Tip of the Month 

Hey everyone! Matthew with your social 
media tip of the month! We‟ve talked in 
depth the past few months about ways to 
use social media as your marketing tool. 
Well, I want to venture into that once 
more. Many people who have worked in 
the business of marketing know the term 
“campaigns.” If you are not as tech savvy as 
you would like, you can still use social me-
dia. I‟d recommend using social media as a 
“mini campaign” to your year-long market-
ing plans. Think of these as quick hits that 
fill in the gaps between your major market-
ing. 

Here‟s a look at the lifespan of email cam-
paigns versus social media campaigns. Of 
the 140 million tweets on Twitter that are 
posted every day, 92 percent of re-tweets 
happen in the first 60 minutes. Content 
also churns over on Facebook, where the 
site‟s more than 500 million users help 
businesses extend the reach of their cam-
paigns by clicking the “Like” button. Con-
versely, the average email marketing cam-
paign is said to have an average lifespan of 
48 hours, with most emails being opened 

within the first 24 hours. That‟s a long shelf 
life compared to how quickly content and 
promotions shoot through social media. 

So here are some quick examples of ways to 
spice up your campaigning without investing 
a lot of time and resources: 

1. Potential clients and customers over so-
cial media respond often to sparking dia-
log around news or events that relate to 
your field or industry. So for real estate, 
you might want to look at CNN Money 
or MSNBC. Interpret the news and offer 
your opinion while inviting your custom-
ers to chime in with their views and con-
cerns. 

2. Invite your readers to a special promotion 
or event. You don‟t have to plan months 
in advance to invite customers to an open 
house or another impromptu event. You 
can connect into local happenings in your 
town or industry. 

3. Share a New Company or Customer Vid-
eo. This is another way to create an en-
gagement marketing opportunity. Share a 
casual video message from yourself or 
one of your employees or even a testimo-

nial video. Producing videos can be fun, 
easy, and most importantly, engaging. 

4. Give thanks. It never hurts to tell cus-
tomers, "We just wanted to thank you." 
Neither does showing them how you're 
using their feedback by telling them, 
"You spoke, we listened: We've made 
some changes to our business." Cele-
brate your business anniversary by thank-
ing customers for their loyalty. 

5. Offer a Free Report, Tips, or Other 
Timely Information. You don't always 
have to ask customers for their business. 
Sometimes you'll want to give back. You 
can do so by providing knowledge and 
insights in the form of how-to guides, 
white papers, service giveaways, or some 
other limited-edition offer. 

- Matthew Buchman 

SOCIAL MEDIA IN THE NEWS 

initial issue everybody was worried about 
was communications. While some places 
were spotty with cell phones, it seemed 
that the 3G Internet service was the only 
thing we could pick up. 

We ended up communicating through 
Facebook and Twitter of all places. Even 
one of our local news stations communi-
cated to the public via the large social net-
works. I received messages and wall posts 
from friends and family members in the 
area that they were fine. We received 
information where there were gas stations 
that had power and were open. We even 
had updates from the local TVA power 
company about the power restoration. 

A local, who invests in rental apartments, 

was explaining to me that he was using the 

power of Facebook to find people who 

lost their homes to pick up new tenants. 

Zack explains several times that these 

social networks are not a fluke and that 

they are here to stay. I hope that this 

story shows to you how powerful they‟ve 

become when they‟re used as a viable 

source of emergency communication and 

as commerce. Just imagine what they can 

do for your business and your marketing. 

- Matthew Buchman 

Some of you out there know, understand 
and realize the importance of social me-
dia in your business. I wanted to share 
with you a personal story how social 
media affected my life recently. I know 
many people are growing tired of all the 
horror stories of how bad the storms 
were locally here in North Alabama, but 
this isn‟t a horror story; more of a story 
of proof of power. 

When the storms hit and power went 
out, so did the communication. It was 
extremely interesting how people as far 
away as Nova Scotia, Canada knew more 
about what was going on here in the 
southern states than the people who lived 
there, but it‟s the truth. Landline phones, 
landline Internet, and all power was cut 
for nearly all of North Alabama. The 



- Check out our Financial Freedom 

Students on their cruise with 

Zack!  

This was taken May 2011 on-board 

the Carnival Paradise sailing to 

Ensenada Mexico which our elite 

students had the opportunity to 

embark on a retreat with Zack. 

Wish you were there?  

SAIL AWAY , SAIL AWAY , SAIL AWAY  
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teamed up with one of the 
top SEO & Internet Market-
ing minds in the industry, 
Sam Bell. Together the two of 
them will teach you every-
thing that you need to know 
about using the Internet & 
social media to it‟s maximum 
potential for you and your 
business. They will show you 
ways to get yourself recog-
nized quickly, get top ratings, 
and explain major traffic & 
heavy followers. They will 
show you tricks, tips, secrets, 
nuggets, and major ninja 
moves! If you missed the first 
one that was held earlier this 
year, you definitely don‟t 
want to miss this!   

Have further questions 
on any of these events?  

CALL US at 866-592-2429 

EVENTS IN THE MAKING . . .  

wholesaling properties and 
projects. To learn more 
CLICK HERE or call the  
office. 

Coming up in July, another 
new Academy from Zack—
the Virtual Real Estate Invest-
ing Academy. This 3 day 
training will be focused on 
automating and outsourcing 
your business, being able to 
invest in other states while 
not being there physically, 
and the power of working 
with virtual assistants. Zack 
has always been known as an 
automation king and has made 
a business out of doing things 
„hands off‟ and virtually. Now 
he is going to break it down 
for you in 3 days.  

Finally, we have the 2nd In-
ternet & Social Media Ex-
posed Boot Camp. Zack 

The biggest buzz right now is 
the New School Investors 
Academy coming up in Or-
lando, FL from June 23-26th. 
This BRAND NEW academy 
will solely focus on wholesal-
ing. It will be 4 days of in-
tense training with Zack and 
his staff on ways & new meth-
ods of wholesaling any prop-
erty in any location geared 
along the teachings of the new 
school style of investing de-
veloped by Zack for the past 
5+ years. This academy is 
going to be something like no 
one has seen before. This 
academy has a closed door 
policy and attendees are only 
eligible if they have Zack‟s 
Automated Wholesaling Sys-
tems product. A brand new 
product developed like a fran-
chise to teach you and keep 
you on track with all of your 

UPCOMING EVENTS:  

 

1ST EVER—NEW 

SCHOOL INVESTORS 

ACADEMY : JUNE 2011 

 

V IRTUAL REAL ESTATE 

INVESTING ACADEMY : 

JULY 2011 

 

2ND EDITION 

INTERNET & SOCIAL 

MEDIA EXPOSED 

BOOT CAMP : AUG 

2011 

STUDENT EVENTS 

COMING UP 

 

 MASTERMIND DAY—

JUNE 22ND 

 BUS TOUR—AUGUST 

 MONTHLY CALLS W/ 

ZACK  

http://gernsitoday.com
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NEXT STEP & NEW SCHOOL—PULLING BACK THE CURTAIN ON ZACK ’S BRAND NEW ACADEMY  

Definition of what? Defining things with you 
such as your premise, vision, and purpose of 
your business and your investing. The prem-
ise as to what you believe that your investing 
will do for you. Purpose of why you are in-
vesting. Your vision as to what you want 
from your investing. Knowing your goals can 
better help you to focus on what you need to 
do to achieve them. Knowing the path that 
lead you to them will better help you to see 
where you came from and why. Finally, envi-
sioning the end of the road; although, it 
might be hard at times, it will help to keep 
you on track.  

Our goal at the NSI Academy is do just this. 
Get you on track with where you need to be 
and what you need to be doing while teaching 
you the vital key elements to use the tools to 
your best advantage. Tools such as the Auto-
mated Wholesaling Systems and the Next 
Step Intelligence.  

The line-up may seem simple but the ques-
tion that you really need to ask yourself is 
this… If it was so simple, then why haven‟t I 
implemented it? Why is my goal still so far 
out of reach? What am I missing in my busi-
ness plan for success?  Yes, these are hard 
questions to reflect on, but they are neces-
sary.  

What else makes this academy different than 
other events? For starters, Zack and his team 
are available for all questions that you have 

on the Automated Wholesaling System, 
other products we offer, investing ques-
tions, and more. They have even set up 
after hours enjoyment and opportunities to 
network with the staff and fellow attendees 
at the event.  We are also setting up help 
booths and stations for our systems and 
some fellow offers that you found inside 
the AWS back office. The days are going to 
jam packed with information!  

For those students that qualify to attend 
this event for free, they have already re-
ceived their tickets inside their welcome 
package or can find them in the back office 
under “Your Bonuses”. They can bring 1 
free guest of their choice to this amazing 
event to share in the experience and bene-
fit from the teachings. All you have to do 
is, REGISTER. If you have not received 
tickets to this amazing and brand new 
academy and would like to attend, contact 
our office to see how you can.  

Keep your eyes peeled for a follow-up 
piece on this event in our August edition, 
where we will give you an even further 
look into this brand new academy from the 
one and only Zack Childress.  

- Event Planning Staff 

There is an air of excitement in the office as 
the staff has been gearing up, preparing, and 
finalizing for Zack‟s brand new event the 
New School Investing (NSI) Academy com-
ing up in June in Orlando, FL.  We all know 
Zack to be the kind of mentor, teacher, 
speaker, and business man that never fol-
lows the mold and basically breaks from the 
pack. This time, it‟s no different. He has 
created an Academy that is geared towards 
wholesaling.  

But, not just that! He is determined to make 
this an event that is about pulling the curtain 
back on his secrets, methods, strategies, and 
tricks. An opportunity to get a back stage or 
behind the curtain look at the franchise-style 
investing that is the New School Investing. 
In 4 days, Zack and his team are determined 
to get you and your business off the ground 
and running as you should. Not just to in-
vest in some deals and make some money, 
but to have a solid running business that is 
operating as it should.  

Zack has prided himself on being a great 
teacher and mentor inside this industry. He 
has spent many years inside the real estate 
investing industry to use it to reach his 
goals. He now wants to drop everything and 
show you the key points on how he did it. 
Focusing not just on the basics of wholesal-
ing or what he specifically did, but actually 
connecting all the pieces for you by actually 
going into definition.  

SUGGESTIONS . . . 

“The Power of Your Spoken Word “ 

by Louise Hay  

“Awaken the Giant Within “ by An-

thony Robbins  

”Feel the Fear . . . and Do It Anyway 

” by Susan Jeffers  

”NLP (Collins Need to Know?) “ by 

Carolyn Boyes  

 

Got a suggestion for us? Send it to us at 

support@arespublishinginc.com with 

the subject line “ Monthly Newsletter”. 

You could see your letter, article, or 

suggestion in our next edition.  

Want to make some changes in your life? 

Want to improve your business?  … 

Check out these staff suggestions:  

“The 4-Hour Work Week” by Tim 

Ferris  

”Thought Vibration” by Walter At-

kinson  

“Miracles ” by Stuart Wilde or watch 

this this video of his seminar called 

“ The Mastery of Money” .  

http://www.NSIACADEMY.com
http://www.amazon.com/gp/product/1401904416?ie=UTF8&tag=persdevecoac-20&linkCode=as2&camp=1789&creative=9325&creativeASIN=1401904416
http://www.amazon.com/gp/product/0671791540?ie=UTF8&tag=persdevecoac-20&linkCode=as2&camp=1789&creative=9325&creativeASIN=0671791540
http://www.amazon.com/gp/product/0345487427?ie=UTF8&tag=persdevecoac-20&linkCode=as2&camp=1789&creative=9325&creativeASIN=0345487427
http://www.amazon.com/gp/product/0007216556?ie=UTF8&tag=persdevecoac-20&linkCode=as2&camp=1789&creative=9325&creativeASIN=0007216556
http://www.amazon.com/gp/product/0307465357?ie=UTF8&tag=persdevecoac-20&linkCode=as2&camp=1789&creative=9325&creativeASIN=0307465357
http://www.amazon.com/gp/product/1401917909?ie=UTF8&tag=persdevecoac-20&linkCode=as2&camp=1789&creative=9325&creativeASIN=1401917909
http://video.google.com/videoplay?docid=3952939554477513942
http://video.google.com/videoplay?docid=3952939554477513942


A.R.E.S. Publishing, Inc. strives to educate real estate investors and Internet 

marketers to grow and succeed. We want you to be our next success story 

by working side-by-side with us by way of our products, our training, or our 

coaching. We believe that our students in our coaching programs are not 

just our students, but also part of our family. We want to see everyone grow 

and succeed and reach their goals in life!  

 

Please take a moment to participate in our survey on our 
newsletter by clicking here. Tell us how we are doing, 

things you would like to see featured and more.  

 

190 Lime Quarry Road 
Suite 203 

Madison, AL. 35758 

Phone: 866-592-2429 
Fax: 866-416-1254  

E-mail:  support@arespublishinginc.com 

A.R.E.S. PUBLISHING ,  INC ,  

Keep your eyes peeled for our next monthly 
newsletter to hear more from our team here at 
headquarters. We want to hear from you 
though. Send us your questions, comments, or 
stories and it might show up in our next news-
letter. Send them to sup-
port@arespublishinginc.com  and title 

your email “Monthly Newsletter”.    

GET INVOLVED! 

“BRINGING THE WORLD OF 

AUTOMATION TO YOUR FINGERTIPS” 

W E ’RE  ON  THE  W EB !  

Follow us:  

http://www.zackchildress.com/blog  

http://www.myspace.com/zack_childress  

http://www.twitter.com/zackchildress  

http://www.facebook.com/ZackChildress  

The goals that you want from life can always be reached as 

long as you stay on course. Stay true and not loose faith in 

yourself. Even when the world might be telling you that it is 

impossible, remember, all great minds were told they could-

n’t do what they did before they succeeded. Play your own 

cheerleader and visualize your goals to make them a   reality.  

 

See you on the other side... 

 

- Zack Childress 

President & CEO  

A.R.E.S. Publishing, Inc.  
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Quote of the Month:  

“A great attitude does much more 
than turn on the lights in our worlds; 
it seems to magically connect us to 
all sorts of serendipitous opportuni-
ties that were somehow absent before 
the change. “ - Unknown 

http://www.surveymonkey.com/s/BSSQJ3Z
http://zackchildress.com/blog
http://www.myspace.com/zack_childress
http://twitter.com/zackchildress
http://www.facebook.com/ZackChildress



