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TOP NOTCH    NEWS 

As this is a large video, it may take a moment to load.  

Feel free to read on while this video loads and when you are done watching.  






Why Buy Real Estate in Huntsville, 
AL? 
 
Huntsville, AL has been officially 
named the 2nd largest city in Alabama. 
Huntsville has grown from 158,216 in 
2000 to 180,105 according to the 2010 
Census. The Tennessee Valley BRAC 
Commission states that the 2nd Recruit-
ing Brigade will relocate this year. It 
will put roughly 700 transfers to the 
U.S. Army Redstone Arsenal in Hunts-
ville, AL this year along with 782 jobs 
expected to open.  Redstone Arsenal is 
expected to receive 5,000 positions 
from the Arlington, VA area, but em-
ploy several thousand more locally. 

By the time the relocations set forth 
during the BRAC an estimated 4,700 
new people will have been moved to 
Huntsville, AL due to job transfers. 

The 2007 Coldwell Banker Home Price 
Comparison named Huntsville real estate 
“The most affordable residential real es-
tate market in Alabama.” Forbes Magazine 
named the Huntsville-Decatur Combined 
Statistical Area as “The 6th best place in 
the nation for doing business, and num-
ber one in terms of the number of engi-
neers per total employment.”  

“Buy a lot in Huntsville,” says Randall 
Griffin, the CEO of Corporate Offices 
Trust. Based on predictions of more mili-
tary-related growth along with talks with 
Washington officials, Griffin gave that 
advice in a conference of commercial real 
estate pros. Griffin states, “The next 
round of base closings is expected in 
2015.” However, another official be-
lieves it could be sooner than 2015.  

In just the first two months of 2011, over 

1,000 houses have sold in Huntsville and 
surrounding areas. Click Here to see a 
complete list of the real estate market from 
2000 through February 2011.In addition to 
BRAC, Huntsville Hospital has won the 
rights to build another hospital in Madison 
County. Groundbreaking started in Decem-
ber of 2009 and is expected to be complete 
by February 2012. This hospital is project-
ed to initially employ 300 people. Click 
Here for the latest newsletter. 

TODAY ’S MARKET  

INVESTMENT DIVISION 

Don't simply go out there and 
make offers on properties at 
random. You need to have a 
strategy going into the deal to 
make money on the exit 
when you flip it. Make smart 
decisions when going after 
deals, stick to your formulas, 
and criteria and don't force 
the numbers. You have to 
find deals you can sell to your 
buyer at a discount. 

Make sure that all your deals 
will have what your end buy-
ers want. You can do this by 
finding out the characteristics 
and the types of properties 
that most people are buying 
in your market first before 

making your offers. By arm-
ing yourself with this infor-
mation, it will be easier for 
you to wholesale the deals 
you have under contract to 
specific buyers based on their 
needs. 

The location of an investment 
property is also very im-
portant because it is one of 
the factors considered by eve-
ry buyer when they deter-
mine the amount of their of-
fer.  

- Bryan Holmes  

Acquisitions Manager 

(READ MORE: continued on page 6) 

Tip of the month:  

Stick to Your Guns to 
make Quick Profits by 
Wholesaling 

One of the simplest ways to 
make money in real estate is 
to wholesale properties. 
Wholesaling is a method of 
investing in real estate where-
in a person buys and sells 
houses to make quick cash. If 
you can go out and find dis-
counted properties with mo-
tivated sellers, you can make 
money wholesaling. Take 
action out in the field and get 
the experience all the books 
and cd's can not teach you 

INTERESTED IN 

OUR PARTNERSHIP 

PROGRAM OR 

SUBMITTING YOUR 

DEAL TO US?  

 

CALL :  

866-592-2429 

EXT .3 
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Tip of the Month:  

Last month I talked real heav-
ily on content. This month, I 
want to focus on an important 
topic that isn‟t covered 
enough when it comes to 
social media. Community. 
What makes a social network 
work is social part of that net-
work…the community.  
Now remember the social 
networks make an awesome 
foundation for a marketplace, 
but they are always about the 
community. 

On your social network sites, 
you want to make them com-
munity centric and not just 
about you…maybe about 
what you are doing in your 
community. Making the real 

estate market and the world 
around you the focal point in 
your posts will come back to 
you in a great way.  It shows 
to people not just what 
you‟re doing at home…but 
what you are doing in the 
world around you and even in 
your own market. 

Always make it easy for peo-
ple in these networks to reach 
you. You never know who‟s 
reading your blog, status up-
dates, or even those posts 
about the homes you might be 
posting about. I know Zack 
has talked about it a lot and so 
have I. It‟s a tool called 
Google Voice. I‟m sure a lot 
of you out there are on to this 
awesome free service. Basi-

cally Google sets you up with 
a phone number and a 
voicemail inbox. You can 
insert this number as your 
phone number on your social 
network sites and occasionally 
check your messages. 

Knowing more about your 
competitors‟ communities is a 
useful thing, too. Learn who 
visits, why they visit, and how 
they interact. Do some re-
search to see what some are 
doing in their sites and take 
note. This research can help 
you form a plan about you can 
„one up‟ your competition, 
take over their online space, 
and even do something that 
your competition isn‟t doing! 
Remember to always treat 

SOCIAL BRANDING , WHAT YOU DON ’T KNOW .   

SOCIAL MEDIA BUZZING THE NEWS 

just their friends but the net-
work of friends of friends and 
create a grapevine that we 
never had access to 10 years 
ago. It seems everywhere you 
go you see advertisements 
that are “Like us on Face-
book” or “Follow us on Twit-
ter.” What does this mean for 
us, the real estate investors 
OR small business owners? It 
means that you can advertise 
fast as well in these markets 
and sites.  

You can quickly get access to 
buyers, sellers, leads, friends, 
networks, etc. But—you 
have to have content, follow 
the rules and set up your ac-
count the right way. Compa-
nies are finding that in order 
to be successful in their viral 
marketing they have to listen 
to what the people are saying. 

The lesson… get yourself on 
the band wagon and get in-
volved. Not just for market-
ing but also for impact.  

A recent study has shown the 
fortune 500 companies are 
using social media to brand 
themselves and advertise for 
their companies on the net. 
Why aren‟t we all as success-
ful? Because the majority of 
people only fulfill their pro-
files and accounts to 20%. 
Without a complete account, 
you can‟t succeed on the net.  

Whenever you look in the 
news right now you see all 
kinds buzz about social media 
being used for marketing. It 
appears that sites such as 
Twitter and Facebook are 
beating e-mail marketing by a 
landslide. Why? The simple 
fast chain that one ad or arti-
cle can get. As soon as some-
one likes something or posts 
about it on the net, it can 
immediately spread to not 
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your community like gold and 
measuring your efforts in 
building community grows 
out your brand as a natural 
extension. 

That‟s it for now! See you on 
the web! 

- Matthew Buchman 
Social Media In-House Geek 



The first Mastermind Day for 
our coaching students was 
held on March 16, 2011 in 
Atlanta, GA. We were able 
to sit down with Trish Wil-
liams who was in the room 
during this great closed door 
event and this is what she had 
to say— 

“First off, to try and put into 
words and express the emotion, 
intensity and shear amount of 
information that was shared and 
came out in the Mastermind Day 
is hard to do. We had an amaz-
ing open table and open forum 
dialogue. Students were able to 
discuss details about themselves 
and their business with the group 

to get productive criticism and 
points from not Zack alone but 
also participants. I am unable to 
disclose details shared in the room 
because we all agreed that ‘what 
was shared in the room, stays in 
the room’, it was closed door and 
open forum. What I can say is 
this, to be able to feel that safe 
and secure to share those intimate 
details in that room with every-
one speaks not just highly of Zack 
but also to the caliber of students 
that we have. Many people that I 
spoke to told me that not only 
was that 1 day intense, RAW and 
effective but the brutal honesty 
was so that everyone benefited 
from it. Everyone said that they 

can’t wait for the next one. The 
small, select group setting offered 
an outstanding learning experi-
ence no matter what level you 
and your business are at. Every-
one was able to leave with 
knowledge and a plan to bring 
their business, whatever their 
business was, to the next level. If I 
had to put the entire day into 
only one word, it would have to 
be  ‘FIERCE’! “ - Trish Williams  

Well, what more can we pos-
sibly say  other than this … if 
you missed this Mastermind 
Day with Zack, we strongly 
recommend you get to the 
next one! 

MASTERMIND DAY WAS MASTERING SUCCESS!  

A SPECIAL MESSAGE : 

STUDENT EVENTS 

COMING UP 

 

 RETREAT CRUISE  

 MASTERMIND DAY  

 BUS BUYING TOUR 

PAGE 4 TOP NOTCH NEWS 

SPECIAL 

WELCOME TO 

ALL OUR NEW 

STUDENTS! 
 

BRET WADE 

BRYAN EGELHOFF 

LIZZETTE 

IRRIBARREN  

GARY DIMMICK 

TYLER ANDREWS 

YELENA PANARINA 

ELIZABETH 

FRANCESHI  

EUGENCIO 

RODRIGUEZ 
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I welcome all of our new REI 
Success Coaching Students. I am 
thrilled that we are able to offer 
our students superior mentorship 
programs filled with value and a 
team of support.  

Special thanks to all our team 
members old and new who pour 
their hearts and soul into ensur-
ing all of our elite coaching stu-
dents are successful. Thank you 
to: Michael Anthony, Josh Escob-
do, Bryan Holmes, Jason Kenne-
dy, Will Thompson, Trish Wil-

liams, , and our newest member: 
Carl Charles. 

Congratulations to those that are 
nearing the end of their coaching 
program as I know there are nu-
merous success stories that many 
of your are elated to share. Re-
member this may be the end of 
your program, but this is the 
beginning of a successful journey. 

- Christine Childress 

Coaching Program Director 

Quote of the Month:  

“If you begin the day with 
love in your heart, peace in 
your nerves, and 
truth in your mind, you not 
only benefit by their presence 
but also bring 
them to others, to your fami-
ly and friends, and to all those 
whose destiny 
draws across your path that 
day”.-Author Unknown  

MEET THE TEAM 

Let‟s take a moment to introduce 
the team here at Automated Real 
Estate Systems. Here are the people 
that help make everything possible 
for you!  

 Christine Childress—Coaching 
Program Director & Support  

 Rebecca Klein—Event Coor-

dinator & Customer Support 
Manager 

 William Thompson—Investing 
Support & I.T. Support  

 Matthew Buchman—
Customer Support & Social 
Media In-House Geek  

 Christina White—Customer 

Support  

 Bryan Holmes— Head Acqui-
sitions and Investing Division 
Manager 

 Lori TenHopen—Accounting 
Department Support  



This month Zack released his brand new 
system, the Automated Wholesaling 
System. This all in one system provides 
users with a 1 stop supercenter for eve-
rything that they need to wholesale a 
deal in any market. Zack spent over a 
year researching and developing this 
brand new system and it is the FIRST 
EVER to be designed with NEXT STEP 
INTELLGENCE and have 6 QUICK 
STEP WHOLESALING STRAGETIES.  

Users of this system never have to worry 
again about having a deal and not being 
prepared or knowing what to do. They 
get Business Blueprints to have a step by 
step plan right  there to know exactly 
how to structure their business. Access 
to the Ultimate Resource & Document 
Center to always have the right docu-
ment for the right deal to submit on any 
property. Get Zack‟s Private Checklist 
for doing deals to follow for every in-
vesting venture. Go to the Online Train-
ing Center of Videos to have Zack and 
his team show you exactly how it is 
done. The Quick Deal Analyzer Soft-

ware allows users to never stress on 
whether your deal is good or not, simply 
plug in the numbers and this will tell 
you. You get to have your very own Cash 
Buyer‟s Database to tap into for money 
to do your deals. The Task Manager Sys-
tem helps you to create your very own to
-do list and keep yourself on task and on 
track all the time in your investing. You 
can easily submit a deal to Zack and his 
team with the Deal Submission Center. 
The Automated Contract Generator 
gives users the fast and easy ability to 
plug the information in quickly and easy 
for their deals. Clients also get to come 
out to Zack‟s very own New School In-
vestor Academy and spend 4 days learn-
ing even more in depth training from 
Zack.  

Believe it or not, this isn‟t even half of 
the items and resources that clients are 
going to have with this system. Zack‟s 
goal was to create a system that not only 
teaches you everything that you need to 
know about wholesaling, no matter what 
your level of experience in investing is 

but also to make 1 place where users 
can go to have quick buttons and 
access to everything that they could 
ever need for their investing, educa-
tion and deals. From what we have 
see in this system so far and from the 
buzz it is getting.. It looks like Zack 
has succeeded again with creating a 
system that breaks the mold and 
gives users more than ever. This 
system is certainly going to put Zack 
on the map again and sky rocket 
everyone to amazing levels with the 
Automated Wholesaling System.  

ZACK DOES IT AGAIN  
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closed.  

BIG NEWS — A BRAND 
NEW—NEW SCHOOL 
INVESTORS ACADEMY  IS 
COMING!!! Zack has been 
working with the event de-
partment on lining up a brand 
new academy geared com-
pletely at wholesaling. We 
popped our heads into a 
closed door meeting to find 
out that he going to teach 
about things that he never has 
before at this event. It is go-
ing to be 4 days in either 
Tampa or Vegas in June.  

 

Got further questions on 
any of these events?  

CALL US at 866-592-2429  

EVENTS IN THE MAKING . . .  

be sure to watch for an-
nouncements of the next 
one!!   

March came and flew by it 
seems and with it so did our 
first A.R.E.S. Academy of the 
year. We saw a lot of new 
faces in the crowd  which was 
great! Zack shared a bunch of 
information about how to get 
your business going and off 
the ground! He shared how to 
work with assistants, how to 
build your buyers‟ list, get-
ting your business on Google 
and lots more.  We are re-
vamping the program line-up 
and will be bringing this 
Academy back for another 
round in late July. The loca-
tion has not yet been dis-

During the month of Febru-
ary we had our very first In-
ternet & Social Media Ex-
posed Boot Camp. Students 
that were there got to learn 
all kinds of tricks on getting 
traffic from the internet, 
building your list, exposing 
yourself and your company 
and got TONS of secrets from 
Sam Bell and Zack Childress. 
The Ninja and Samurai of the 
internet. They broke open a 
flood gate full of mega nug-
gets of information on how to 
use the internet to the best of 
your advantage. The buzz 
from the event planning de-
partment is August in Tampa 
or San Diego for the next 
one. If you missed this event, 

UPCOMING EVENTS:  

 

LAUNCH EVENT IN 

TAMPA , FL 

 

AUTOMATED 

WHOLESALING 

ACADEMY IN JUNE  

 

A.R.E.S. ACADEMY 

REFORMED IN JULY 

 

INTERNET & SOCIAL 

MEDIA EXPOSED 

BOOT CAMP IN 

AUGUST  
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INVESTMENT D IVISION (CONT ’D) 

And here are the deals that 
they have that were submitted 
by our students!  

Birmingham, AL 
- 2 Rehabbed & Rent Ready 
SFR's Price $17,500 & 
$19,500  
- 2 SFR's 20k & 21k Light 
Rehab needed around 38% 
- 7 Completely Rehabbed 
Rent Ready SFR's with Sec-
tion 8 Tenants in place 35k in 
Equity at .50 on the dollar 

Phoenix, AZ  
- SFR Price $57,920 ARV 
108k 54% ARV 14k in Rehab 
 - 3 SFR's + 1 Duplex price 
134k 59% ARV 25k in Rehab 
Scottsdale, AZ  
- SFR Price 137k ARV 210k 
65% ARV 10k in Rehab 
 - SFR Price 139k ARV 235k 
59% ARV 25k in Rehab 

Bakersfield, CA 
- 3 Unit Price 73k ARV 120k 
60% ARV 16k in Rehab   
Austell, GA 
- SFR Price 68k ARV 103k 
66% ARV Completely Re-
habbed and Updated 
Omaha, NE 
- SFR $39,900 ARV 90k 44% 
ARV 2500 in Rehab  

 

We got a lot of deals from all 
of you this month! Keep it up 
everyone. Don‟t forget that 
you can always submit your 
deal to our investing team 
quickly by using your deal 
submission button in your 
back office! And of course, if 
you have any questions call 
the team at extension 3.  

Here are some of the deals 
that Landmark Property In-
vestments is currently work-
ing on:  

 Madison, AL SFR 80k 
ARV 175k  45% ARV 
25k in Rehab, Estimated 
Profit 50k 

 Huntsville AL SFR 65k 
ARV 135k 48% ARV 
20k in Rehab, Estimated 
Profit 40k 

 Huntsville AL SFR 35k 
ARV 100k 35% ARV 
30k in Rehab Estimated 
Profit 25k 

 Huntsvile AL 4 Plex 89k 
ARV 170k 52% ARV 
10k in Rehab, Rents 
$500/per unit Buy & 
Hold for Cash Flow 

A MESSAGE FOR OUR INVESTORS 

everyone is fearful, you need 
to be greedy; when everyone 
is greedy, you need to be 
fearful."  

Take a look at this market, 
people are fearful; they are 
not doing anything. If you 
choose to go against the grain, 
you too will start to see what 
Warren Buffet sees while 
most people are paralyzed by 
anxiety.  

Happy Investing! 

- Bryan Holmes 

To all of our students and 
fellow investors,  

Consider that your objective 
is to find deals not properties. 
You do not have to close on 
them to make money whole-
saling. Go out there and find 
the deal and control it. Take 
advantage of opportunities 
that others don't see. Find a 
niche and focus 100% on that 
and nothing else. Put the blin-
ders on and don't let yourself 
be distracted or pulled in oth-
er directions.  

I want to leave you with a 
quote from truly the most 
successful man in business 
today Warren Buffet. " When 

GOT A DEAL?  

SEND IT TO US!  
 

CALL THE INVESTING 

DEPARTMENT AT  

866-592-2429 EXT.3  



Many 
people 
have met 
Zack at 
an event 
and every 
time that 
I have 
been 
there, I 
always 
get the 
question, 
“Is he 

really like that all the time?” I often 
laugh and say yes, but it made me 
think. Zack is an oddity in this indus-
try. He has been called many things 
from the „Zack Attack‟ to a good ol‟ 
southern boy, a Guru in the real estate, 
the ninja, the samurai and more. But, 
do you know the real him? Do you 
really know ZACK?  

I have worked next to him for over a 
year and have seen him in all lights. 
What have I discovered about Zack 
you wonder. He is one person that 
puts everything out there for the 
world. A strong believer that what you 
put out you get back in return and a 
man with devoted faith. What he 
shares with his students, audiences and 

employees is all real. Sometimes, you 
met someone and what they appear to be 
isn‟t really who they are behind closed 
doors. I had the opportunity to see be-
hind those closed doors and found that 
Zack has no mask. I know that is a bold 
statement, but it is true. He will tell you 
exactly how it is and what it is, answer 
questions and be true.  

At our last A.R.E.S. Academy in Atlanta, 
the audience got to see Zack light up on 
stage when he introduced his family to 
the room and held Ava in his arms as 
proud father. He told the room that eve-
rything that he does in life has been for 
her, and I know that to be true. Zack is 
someone that hard a rough dirt road to 
get to where he is now. Both him and 
Christine have been working since they 
were just small time real estate investors 
starting out to build up a company, a 
business, products and a family and a life.  

When I first started working for Zack, he 
had just moved back to Alabama with his 
family. I actually worked in their home 
first next to Christine in the customer 
support side. So, I was very close to both 
of them and their whole family. There 
were times when I was giving Ava bottles 
for lunch and changing her diaper to help 
out. So, I really did end up with a back 

stage pass so to speak. I got to know 
both Zack and Christine on a personal 
level.  

Why do I share all of this with you, you 
ask. Well, at the end of the day when 
you work with a guy like Zack certain 
things rub off. What I see in Zack is 
this.. He feels like if he was able to do 
what he did, then so can you. He is a no 
excuse kind of guy that believes any-
thing and everything is possible. I hear 
many students say that he inspires them 
because of his drive and his passion that 
they see in him. What I see… Zack is 
still that 1 guy in the school yard that 
just radiates something into the air that 
drives you to him and makes him a nat-
ural leader. I know that not only will he 
pave a new path for all of you, but also 
anyone else that he touches.  

I know that the students that are in our 
Financial Freedom Coaching Program 
will discover all of this to be true. This 
level gives them a lot of one on one 
time with Zack and more importantly 
on the retreat cruise, they will truly see 
him and Christine open up and see the 
side of them that I have experienced for 
over a year now.  

- Rebecca Klein  

 Influence: the psychology 
of persuasion by Robert 
B. Cialdini 

 

Here are our top book sug-
gestions for the month of 
April:  

 The Philosophy of Suc-
cessful Living by Jim 
Rohn 

 Why We Do What We 
Do By Edward L. Deci  

 Selling yourself to others: 
the new psychology of 
sales by Kevin Hogan 

BEHIND THE SCENES  

SUGGESTIONS…  
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A.R.E.S. Publishing, Inc strives to educate real estate investors and Internet 

marketers to grow and succeed. We want you to be our next success story 

by working side by side with us by way of our products, our training or our 

coaching. We believe that our students in our coaching programs are not 

just our students but also part of our family. We want to see everyone grow 

and succeed and reach their goals in life!  

  

190 Lime Quarry Road 
Suite 203 

Madison, AL. 35758 

Phone: 555-555-5555 
Fax: 555-555-5555 

E-mail: someone@example.com 

A.R.E.S. PUBLISHING ,  INC ,  

Keep your eyes peeled for our next monthly 
newsletter to hear more from our team here at 
headquarters. We want to hear from you 
though. Send us your questions, comments, 
stories and it might show up in our next news-
letter. Send them to sup-
port@arespublishinginc.com  and title 
your email “Monthly Newsletter”.   

GET INVOLVED! 

“BRINGING THE WORLD OF 

AUTOMATION TO YOUR FINGERTIPS” 

W E ’RE  ON  THE  W EB !  

Follow us:  

http://www.zackchildress.com/blog  

http://www.myspace.com/zack_childress  

http://www.twitter.com/zackchildress  

http://www.facebook.com/ZackChildress  

You are the creator of your own destiny. Whenever you see a 

hard job in front of you, be your own cheerleader and contin-

ue to push yourself. Remember that although the road might 

seem long at the beginning of the journey, there is always a 

middle and an end. Looking back is usually easier but mov-

ing forward is always more rewarding.  

  

See you on the other side... 

 

- Zack Childress 

President & CEO  

A.R.E.S. Publishing, Inc.  

 

F INAL THOUGHTS . . .  
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