REVIEWAMMO

‘Small Businesses Killing it with Reviews!

THE 7 PILLARS OF

REVIEW MASTERY

SELF STAFF
TOMA TEACH: TOMA
Personal Appeals TRAIN: T,R, L

Triggers Implement:
Reciprocity Rewards and
Liking punishments

Personal Plan Good=bonus Bad=reprimand

EXAMPLE 1:

1) Trigger A: Patient/client/customer
provides personal accolade.

2) Your response: “If it has helped

HAPPY
CUSTOMERS

6 Avenues

you then would you please
consider letting others know...”

3) Place lead in journal or CRM for
follow up.
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Links to “see
New Customer reviews” and

(ReviewerPro) “review us” as

part of all

Email 2, 3
onward based
on milestones

reached, i.e., #
of visits.

Text/Call new customer
(ReviewerPro)

Use as follow-up when
compliments you
“Human” plan
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SOCIAL MEDIA

Pick Format(s)

. Point Customers Periodically
Posting Good to Reviews (Yelp, Ask for
Reviews FB, Google) Reviews on SM

Place subdomain/extension Place dramatic links to see

link to review format on all reviews
printed materials

Place streaming positive

Create business cards to (controlled) reviews
complement “Human Plan” (ReviewerPro)
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