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Fare based advertising is essential for 
supporting a shift to direct revenue, 
and protecting customer perceptions 
of your brand. On top of that, it delivers 
results:  

xCheck campaigns have 
improved CTR by up to 100% and 
revenue by over 30%, flowing 
through to an incremental ROI of 
nearly 10:1. 

Taking control of direct-to-consumer 
distribution enables airlines to control 
brand perception around affordability 
and support direct revenue in a 
marketplace where price is a core 
message from competitors and OTAs.

Update Prices  
on Autopilot

Automate Distribution 
to Marketing

xCheck was started by airline and technology 
veterans with one key mission:  

Allow airlines to accurately advertise fares, avoid 
fines and generate new demand all while 
significantly reducing the workload on their teams.

‘Autopilot’ is the xCheck algorithm 
which does the hard work of 
computing millions of potential 
combinations of fares and outbound 
travel windows, assessing them 
against inventory criteria, legislative 
requirements  and your airlines 
custom business rules.  

Once established, xCheck 
campaigns update themselves 
hourly without any human 
intervention.  

Autopilot will ‘chase’ the best fare and 
plug into your existing ad-tech 
vendors - no switching required. 

xCheck believes that airline 
marketing decisions should be 
made with an ‘inventory first’ 
mindset, generating demand to 
sell one more seat. 

xCheck is designed to be data source 
agnostic (it can be used with a direct 
connection to an airline inventory 
system or via our own GDS seat) and 
to expose that data to the marketing 
team in a useful interface.  

As one of our clients once said “This 
is what I imagined working at an 
airline would be like, before I started 
working at an airline.” 

• Accurately advertise fares online  
• Automate marketing operations and reduce overhead cost 
• Support shift to direct revenue streams 
• Increase revenue from digital marketing  

by as much as 30%  
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