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Client Pre‐Program Questionnaire 
 
 
 
 

Client/Group Name:    
 

Date(s) Kenny will be speaking:    
 

Program Title/Topic:    
 

This questionnaire enables Kenny to customize his presentation to your group’s specific 

objectives. Your responses will considerably increase the amount of value that your participants 

will receive, but feel free to skip any questions that you feel are irrelevant to your event. 
 

Kenny would also appreciate any other information which you feel would enhance his 

understanding of your industry, products and/or services, organizational culture, or individuals. 

Examples include: 
 

        Program‐specific agenda (Required) 

        Pertinent articles discussing your organization or industry 

        New employee orientation handbook or kit 

        Annual reports and newsletters 

        Advertising and promotional materials 

        Product literature and trade publications 
 

 

Thank you for your input. Once you have completed the questionnaire, 
please return it to Chelsea@KennyChapman.com. 
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Primary Contact Information 
 

Name:                                                         Title:    
 

Address:    
 

Phone:                                                         Fax:    
 

Email:                                                          Website:   
 

Best time to contact:    
 

Transportation and Location 
 

Closest airport:    
 

Do you prefer to: 
 

Have someone meet Kenny at the airport 
 

Who                                When                                Where    
 

Have Kenny take alternate transportation to the hotel 
 
 
 

LODGING REQUIREMENTS: 
 

Kenny’s team will make lodging arrangements at your preferred hotel. 
 

Hotel Name/Address: ___________________________________________________________ 
 
Do you have a group rate, if yes, please provide booking instructions:  ___________________  

  
 

Distance from airport to hotel in miles:                                  in minutes:    
 

Distance from hotel to event location in miles:                     in minutes:    
 

Event Location:     
 

Address and phone number:     
 

Name of meeting room:     
 

Best time to conduct A/V and room check:    
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Event Details 
 

Event start time:                                                      End time:    
 

Kenny’s start time:                                                   End time:    
 

Attire: Kenny typically dresses in a branded shirt and sport coat. Should you have a specific 
request, please address it here:   ________________________________________________ 

 

What is Kenny’s role in the program? (Opening/closing keynote, breakout, luncheon speaker): 
 
 

 

What happens before and after Kenny’s presentation:    
 

Will there be a break?                                    Approximate time and length:    
 

Who will introduce Kenny? Name and Title:    
 

Event theme:    
 

What does this theme mean to your group?    
 

Specific purpose of the event:    
 

What are the three main objectives for Kenny’s presentation? 
 

1.       
 

2.       
 

3.       
 

Specific messages or topics that you would like Kenny to reinforce:    
 
 

 

Any industry jargon to be aware of (acronyms, titles, etc.):    
 
 

 

Any humorous situations that Kenny should know about:    
 
 

 

Sensitive issues to avoid:   
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Audience Breakdown 
 

Number of attendees:                           Male %:                        Female %:     
 

Age range:                               Income range:                            Spouses invited? Yes        No    
 

General audience description:    
 

Is this a specialized group? If so, explain:    
 

What are the group’s daily activities? (Office work, in the field, long hours, etc.):    
 
 

 

What are some frustrations, challenges, or concerns that the group is experiencing?    
 
 

 

What else should Kenny know about the audience?    
 

Organization Specifics 
 

Length of time in business:     
 

Mission statement:     
 

Briefly describe your organization:     
 

What is your organization extremely proud of?     
 

Any key slogans or phrases that you use:      
 

Products and services that you offer:     
 

Describe your primary customer:      
 

List the three most significant events that have taken place in your organization in the last year: 
 

1.       
 

2.       
 

3.       
 

What are your organization’s most crucial challenges and/or opportunities?   
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Industry Specifics 
 

Comments, descriptions and observations regarding the “state of your industry”:   
 
 
 
 

 
What are the defining characteristics of your organization in contrast to your competitors:   

 

 
 
 
 
 

Who are your leading competitors? (Please include name and product category):    
 
 

 

From that list, who is your primary competitor and why?    
 
 

 

Training and Speakers 
 

What training programs have the audience members previously attended?    
 
 

 

Who has spoken to your group in the past?    
 

If there will be any other speakers at the event, please list their names and topics:    
 
 

 

Describe the type of speaker who has been a hit with your group:    
 

How will you measure Kenny’s effectiveness?    
 

Assuming Kenny’s success, what topics would interest you for future events?    
 
 

 

How did you find Kenny? Speaker’s Bureau        Referral              Internet search/website    
 

Read a book or article by Kenny           Other    
 

How did you decide to hire Kenny? Web video             Bureau              Credibility/expertise    
 

Previous experience            Other    
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Miscellaneous 

 

Will there be a video crew on site?              Name of company:    
 

Contact name:                                  phone #:                               e‐mail:    
 

May Kenny record and/or photograph his presentation if desired?    
 

Will Kenny be able to offer books and products for purchase following his presentation?    
 

If so, approximately how much time will he be given?    
 

Additional Value Opportunities (Pre‐Program and Post‐Program) 
 

1.) Kenny’s clients often choose to provide their attendees with one of his learning tools prior 
to  the  event  in  order  to  greater  enhance  their  experience.    Would  you  be  interested  in 
discussing the option of including: 

 

A Book              An Audio Program            A Video Program               Web‐based coaching    
 
 

 
2.) Kenny’s website is a great resource for you and your attendees. 

 

o Motivational blog 
 

 
3.) EXCLUSIVE BENEFIT: Kenny’s innovative coaching programs are an extremely effective way 
to  continually  impact  attendees  after  the  event.    Typically  his  coaching  services  are  only 
available to individuals, but Kenny offers a cost‐effective group rate to his clients who desire 
maximum impact and positive reinforcement. 

 
 

 
THANK YOU for your thoughtful responses and contribution to Kenny’s powerful program. 

        Home page: www
 

.KennyChapman.com 
o Free video content 
o Information regarding Kenny’s products and coaching services 

http://www.kennychapman./
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