
How can we integrate with purpose, IoT into 
food containers? Whether in the kitchen 
(fridge, freezer, pantry, countertop) or on the go?



TOP SECRET 
CHALLENGE.
This is a newer challenge style we are 
introducing on Giddy, that has a few 
more rules than normal! Here are some 
examples of how this challenge is different 
than most previous Giddy challenges: 

 फThe entries for this challenge must 
remain confidential. This means they 
will stay private on Giddy and cannot 
be shared on social media, your 
website, or other public disclosures.
 फNo community favorite prize (it’s hard 
to vote on something you can’t see!)
 फWinners will still be announced, but 
their entries will not be shared

These notes above are just for reference, but 
the full and complete rules can be found here.

https://s3.amazonaws.com/www.giddy.io/tupperware-terms.pdf


The 
Challenge
Smart Kitchens are the future. From 
appliances (fridges, robots etc), containers 
& recipes ideas to grocery management 
(Amazon Dash button), the offer is expanding 
every day. Some of these solutions are 
real breakthrough and changed our lives 
for good. Many of them turned out to be 
shallow, not solving real pain points and 
just pushing unnecessary notifications.

In our kitchens more than anywhere else in 
our lives, we want things to be organized, 
safe, clean and be mindful of waste. 
Throwing food away makes us feel bad. 
Globally, 57% of food produced go to 
waste and at the same time resources are 
getting scarcer and unevenly distributed.

How can we integrate with purpose, 
IoT into food containers? Whether in 
the kitchen (fridge, freezer, pantry, 
countertop) or on the go.



Requirements
 फEase of use. Must be able to be used 
intuitively by the Silver generation (55+) (by 
extension, anybody then should be able 
to use it). This criteria applies to both the 
“tangible solution” and user interface.
 फScalable. The solution could evolve from 
beginner to advanced users. As they get more 
familiar with the solution, it includes more 
advanced features that provide more benefits
 फDemonstrable. The product must be able to 
be shown and sold through demo and video! 

Considerations
 फThe solution should be easy to use but 
technically advanced. The solution should 
be approachable but have features 
complex enough to provide real value. 
 फThe product should be desirable from a utility 
value and emotional point of view. What will be 
compelling enough for consumers who are not 
tech-savvy users to purchase? What features 
are non-value add and thus worthy of exclusion?
 फThe solution should be a non-disposable and 
meant to be used again, again and again.
 फThe product affordable enough for the product 
to be within the budget of most consumers. 



Deliverables
 फLink to CAD document (Private and 
shared with beau@giddy.io. include 
a share link in the submission)
 फProduct renders in a placed environment 
 फFeature Detail Callouts
 फUI design walkthrough (on product and/or app)
 फProduct name and short 
description of the concept  

Criteria
 फNeeds-based. Solve a real pain point 
for the consumer. Any technology or 
features included should be purposeful 
and add real value to the consumer. 
 फDifferentiated. The solution should 
not be another version of other smart 
containers on the market today.
 फSturdy & high quality. The solution should 
be useful for a long life, so the technology 
applied should be “future proof”.

http://beau@giddy.io


Judges

David Kusuma
Vice President, Research 
and Product Innovation

Jan de Groote
VP Global Design Worldwide

Sophie Wolters
Vice President Product & Category 
Management Worldwide

Stephanie Vermander
Sr Manager, Category 
development management



Persona 1:
Catherine

Age: 60+
Income: $200k
Family: Married with grandchildren
Home: 3BR suburban

Catherine is a proud grandparent who enjoys 
reading, traveling, and good wine. She’s 
adventurous and enjoys being the first in her 
circle of friends to try new technologies.She is 
tech-savvy, using social media and the internet 
frequently. Catherine and her husband keep 
a comfortable home, often welcoming their 
grandchildren to visit. Catherine loves trying new 
restaurants and cuisines and frequently saves 
leftovers to avoid waste. Catherine prioritizes new 
experiences with friends and family. She stays on 
top of fashion and style trends and stays up with 
new apps and services that can improve her life.



Persona 2:
Maria

Age: 30-42
Income: $65-85K
Family: Married with 1-2 children
Home: 3BR suburban

Maria is busy balancing her family life and her 
career. She lives in a home she’s proud of in 
a quiet neighborhood outside of Chicago. Her 
kitchen is the bustling center of her home, 
and she struggles to keep the clutter under 
control. Maria has limited time to cook each 
day and plans simple healthy meals that can 
be prepared quickly. She maximizes her meal 
budget by saving leftovers for lunches at work. 
On evenings and weekends, she’s dreaming 
up ways to modernize her home and reading 
about home organization. She is moderately 
tech savvy and from time-to-time tries new 
sites and apps to help her in her daily routine. 
Maria’s adoption of new gadgets and apps is 
dependent on their usefulness and affordability.



Prizes
Gold

$5000
Silver

$3000
Bronze

$2000



Submissions Open
12.11.18 

4:59 pm est

Submissions Due
01.08.19 

4:59 pm est



GO to BEAU
any questions?

He is Giddy’s community 
leader. He’s your go-to guy 
for feedback, questions, or to 
bounce ideas off of to up your 
submission game. Email Beau to 
get real time feedback on your 
entry, even before you submit it.

beau@giddy.io



Get feedback 
on your design 
before you enter 
the challenge.
Check out the concept challenge where you 
can submit your early sketches for feedback 
and a chance to earn some extra cash!

Submissions Due
12.11.18

4:59 pm est


