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In addition you need real world advice from top 

marketers that delivers the very best information 

that you need to stay on the cutting-edge of 

marketing! So who the HECK is in charge of all of 

this? 

 

Meet The Editor 
I typically do not like talking about myself but 

seeing this is the first issue, here is some 

background on me; 

 

My name is Michael Kelley and I have been a 

marketer for well over ten years. I help run and 

own several successful magazines, five growing 

internet businesses, as well as live in the Colorado 

Mountains with my wonderful wife, Victoria and 

my boys, Ryan and Hunter (teens).  

 

I am a real person (NOT a penname) who attended 

college right out of the military. I have several 

college degrees including a Bachelors in Mental 

Health and Business Marketing. I devoted time in 

college and outside to writing papers, helping 

undergraduates as well as my own private practice 

counseling people and families with overcoming 

setbacks and obstacles to success in their lives.  

 

I began to focus on other people’s businesses and 

helped them grow theirs. I seemed to have a knack 

for this. Many of my students went on to become 

financially independent. This led me to be an 

online Coach for several years with a large 

personal development firm. I currently have 

several service based businesses (Ghosting, Article 

Writing, Social Media Management etc.) 

 

Warmest Regards 

 

Mike Kelley 
 

From The  

Editor’s Desk 

 
 

I'd like to welcome you to our very first edition of 

The IMM.  

 

One of the biggest problems of being an internet 

marketer is trying to keep up on everything that is 

happening; not only in the marketing world but 

also following your niche.  

 

This is why this magazine is for you and each and 

every month, we will explore what some of the 

most successful marketers have to say for 

themselves and how they achieved their success; 

and of course, many awesome topics you will 

definitely have an interest in.  

 

Our goal here is to make sure you stay on the 

cutting edge of marketing and can accomplish your 

goals; form increased traffic, better conversions 

and improved ROI, to being able to outsource 

effectively, just about every and any hurdle a 

marketer can and will have.  
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Trend Setters:  

How To Ride The Tsunami 
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Internet marketers often talk about trends but few of them 

realize just how powerful they can be. This is because most trends do 

not seem worth their time or can lack the focus they need to connect 

with a given niche. Yet if you understand trends and their power, 

nothing could be further from the truth: 

 

Trends Give You Focus – Trends, if you dig far enough, can even 

help you define your niche, sub niche and where you should be 

focusing your business. This is critical information and can really 

help you understand where your niche and their real interests are. 

This is like discovering the “sweet spot “so many marketers are 

always looking and trends help you to do just that. 

 

Trends Can Provide Limitless Traffic – Almost all trends can be “co-

opted” for traffic because as the searches grow for a topic, so does 

the search engine’s desire to rank this content! This means if you 

use the formula we will reveal to you below, over time you can 

expect a significant increase of traffic directly from the search 

engines. 

 

Trends Can Be Used To Make Money – Discovering hidden cashes 

of people frantically searching for other people, places, interests, 

etc., can all be used to capture and then redirect this traffic to make 

money in literally dozens of ways. Clever marketers realize 

harnessing trends in this fashion really works unlike other free forms 

of traffic generation.  

 

 

 

Shows You Where Your Industry 

Should Be Going – You should also 

understand that following trends 

epically in your niche will show 

keyword changes, track topics for 

present and future, consumer 

preferences, ongoing geographical 

research and even show how top 

competitors are performing in real 

time.  

 

The Traffic Is Highly Targeted – 

People at the top of searches are 

motivated (even fanatical) so you 

will be siphoning from some of the 

best traffic available. Some 

marketers think this kind of traffic 

even can outperform paid traffic.  

 

Positioning your business before a 

tsunami of potential clients and 

customers should be your goal and it 

all starts with understanding that 

becoming part of the narrative can 

make this happen. How? I want to 

discuss generating traffic using trends. 

This will happen when you add your 

voice to the cacophony of top trend 

setters and by following these trends 

and supporting them.  
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Visit Google Trends, 

http://google.com/trends and 

start searching to find out 

exactly what everybody else is 

also searching for. Since Google 

is absolutely obsessed with 

staying constantly fresh and 

cutting edge so this is what you 

will give Google. Remember, 

Yahoo and Bing both follow 

similar algorithms so start with 

Google.   

 

Once you're at 

google.com/trends look to 

the right side and see all the 

different types of trending 

news. When you click on 

“more top charts” then you 

be directed to an alphabetical 

list of top trending searches 

all listed alphabetically.  

 

 Continue to write 

captivating content on top 

searches that you locate in this 

niche 

 

 Publish daily content but 

make sure you add the trending 

name in all of your tags, title, first 

sentence and last sentence of the 

content you create. 

The reason why this is so incredibly 

powerful is the very nature of 

writing about what the search 

engines want to rank as important 

content.  

 

This will attract and eventually 

force your content to be 

integrated with what the search 

engines deem important.  

 

 

Take your time and search for 

several categories that match the 

content or information that you 

are interested in. This content 

should be related to your niche 

and all you have to do is follow the 

steps begin to generate 

immediately more traffic from the 

search engines: 

 

 Search for the content that 

would be of interest to your niche 

 

 Pick top searches and begin 

to write posts / blogs about them 

 

 Do this on a daily basis by 

utilizing top searches as keywords 

in your written content 

 

http://google.com/trends
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As your traffic increases you can begin to 

advertise your related products and services as 

well as anything else for PPC, CPA, Adsense, 

banners, classifieds, etc.  

 

If you continue to post content daily with the top 

results from Google Trends, just sit back and watch 

your traffic, pagerank and authority grow with 

Google! You can now ride the Tsunami for traffic, 

information and money.  

 

 

“Nine out of ten businesses 

fail; so I came up with a 

foolproof plan, create ten 

businesses.” 

– Robert Kiyosaki 
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Top Traffic Generation Tips? 

Try Communities! 

Perhaps every marketer has looked for ways to 

generate additional traffic. Usually you end up 

seeing of the same old suggestions online;  

 

PPC, SEO, Facebook Ads, Solo Ads, Pinterest, etc.  

 

I wanted to offer you a really unique way for building 

powerful traffic machine that many marketers are not 

aware of.  

It has been my experience that the only way you can 

guarantee you will receive ongoing high quality, pre 

qualified FREE traffic, is to create and sustain your own 

niche focused community. 

 

Say what? Yes! Your own Niche Focused Community! 

When you first start out creating a community you 

need to have active followers who will be excited 

with the truly impressive content that you should 

be delivering. The reason why building a community 

is so powerful is that as people get to know you, 

they will relate to the information that you are 

providing and even begin to see things your way. 
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If you follow up on this thinking you will know that 

active communities is where you can get ongoing 

traffic, feedback from your niche, higher 

conversions and recurring monies. These are just a 

few of the benefits! 

 

The idea is to build any kind of community that will 

get people talking and then involve them in the 

narrative. This is where a lot of marketers fail is 

because they're more interested in pushing 

products and services right away than developing a 

truly awesome community upon which you can 

build your bedrock business. 

 

Remember that the main focus of any community 

is to share and express ideas as well as come 

together under the massive amounts of social 

proof that you will be creating.  

 

Obviously you want to create a community that is 

centered around your niche; that's because as your 

community grows so will your ability to promote 

products and services. 

 

Remember to keep in mind that some of the best 

communities will begin to do most of the work for 

you. This is because as your content continues to 

improve it will attract better quality customers and 

clients.  

 

By utilizing the content that takes place in the 

community can begin to shape and mold people's 

thinking.  

 

This is the basis of being able to use magnetic form of 

marketing or psychological embeds over time to 

entice people to check out your products and 

services. 

 

This is a different form of marketing and although it 

may take several months to implement effectively 

over time, this will allow you to gain partial control of 

whatever niche that you wish to involve yourself in. 

 

Here is an example of a community built marketing 

funnel that allows you to focus on getting some of the 

top fanatical people in your niche to help you grow a 

powerful mailing list as well as fanatical followers: 

 

 
 

You can find out more here when you download my 

free book, Fanatical Niche Marketer's Guide (it's FREE 

for IMM readers)  

 

http://powermagazinemarketer.com/fanatical_nich

es/ 

 

 

 

http://powermagazinemarketer.com/fanatical_niches/
http://powermagazinemarketer.com/fanatical_niches/
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Pretty much every marketer at some point in their 

career will have an interest for staying on the cutting-

edge search engine optimization. At the forefront of 

any SEO discussion is Google. 

 

This section of the magazine will be a monthly column 

to keep you up to date on the latest algorithms 

changes that affect you and every other marketer. 

Even if you are not following Google, it is a good idea 

to keep up with the latest trends.  

 

If we are going to talk about Google then we better 

start with the single most visible member that most 

marketers are keenly interested in hearing about.  

 

If you haven't heard of him, Matt Cutts joined Google 

as a software engineer in January 2000. He is currently 

the head of Google's webspam team and just about 

everybody follows what he's doing, saying and sharing 

on several of his blogs and under Google's Webmaster 

tools.  

 

By the way you can have a look below and keep an eye 

on his commentary is eventually causes ripples across 

the Internet: 

https://www.mattcutts.com/blog/ 

 

Announcements From Matt Worth 

Mentioning Again 
 

Payday Loan Update – Part II was supposedly 

launched in July of this year about reducing spammy 

sites and spammy queries, like payday loans, casinos, 

debt consolidation, porn sites etc. 

 

Reconsideration Requests – If you remain dedicated 

to the process you will get more help. In fact Google 

will now utilize webspam agents to re-evaluate your 

site and show you exactly where your issues are  

(if they choose to and after you get a rejection letter).  

 

 

Webmaster Tools Are Constantly Improving – 

Always check your notifications here because this is 

where you can have some real impact on regaining 

lost SERP’s as well as making your life easier.   

 

Duplicate Content Not Nearly As Important As 

Previously Thought – Matt reminds everyone that 

as long as your content is good, duplicate content is 

no longer the big concern; great news for many of 

us.  

 

Panda 4.0 Slams Press Release Sites – Marketers 

love press releases but Panda 4.0 looks like many 

sites got slammed, including PRNewsWire.com, 63% 

decrease, PRWeb a 71% decrease, 

BusinessWire.com a 60%, PRLog.org 65% decrease . 

. . the list goes on and we will keep you informed in 

future information.  

 

Author Rank (REL=Author) Is Still Growing In 

Importance – If you haven’t integrated your author 

page to your Google Plus and then link your money 

site, you can expect to lose out over those who do. 

Take some time and have a look for REL=Author and 

how to best take advantage of this opportunity.  

 

Is Google Plus Dead - Clicking on plus +1 has no 

effect with rankings but can effect some local or in 

group searches. Matt Cutts also said Google is 

moving away from anything that can be 

manipulated by click fraud rings, Mechanical Turk 

etc.  

 

This Column is dedicated to the SEO 

maverick in all of us. We are going to 

expand this section and continue to keep 

you up to date.   
 

https://www.mattcutts.com/blog/
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There is an ideal length for every piece of 

content you produce on the internet. Twitter, 

Facebook and Google+ all have a sweet spot. 

Blog posts, presentations and webinars also need 

to meet certain standards. 

 

The quality of your content and introduction is 

important. Headers, taglines and visually 

appealing images also need to be taken into 

consideration. What can you do to ensure that 

every post is engaging and has the right amount 

of information?  

 

Follow these guidelines below: 
 

Facebook: Posts should be no longer than 80 

words.  Recent studies have shown that posts 

with 80 words or less have a 65% percent higher 

engagement rate. Jeff Bullas (an expert in the 

field of blogging and social media content) ran an 

experiment of his own. He made posts which 

were around 40 words long and visually 

appealing. What were the results? He had an 

engagement rate of 86% for every one of his 

posts. 

 

Yes, you read that right 86% engagement rate. 

That’s a number that most marketers only dream 

about. Keep posts short, make every word count 

and you should see a better engagement rate 

too. 

 

Google+: 60 words or less is perfect for 

Google+ posts. Why is 60 the magic number? It 

allows the text to stay on one line and grab the 

reader’s attention. It also helps the post stay in 

Google+ news feed for longer. 

Demian Farnworth from Copyblogger backs up these 

findings. Copyblogger found that when their posts 

exceeded 60 words and ran over two lines they were 

bumped from the news feed within a very short 

period of time.   

 

What if your post needs to be longer than 60 words? 

Write a killer headline which is 6 to 8 words long and 

connects with your audience.  KISSmetrics tested this 

on several different posts and discovered short 

headlines worked the best. Readers were drawn in by 

the headline and stayed with the post for a longer 

period of time. 

 

Google+ is also giving Facebook a run for its money.  

Over the last two years the platform has grown in 

popularity. The platform now controls 38% of the 

social media market, just 4% lower than Facebook. 

Business owners prefer Google+ as the platform is 

more professional and easy to use. 

 

Twitter:  According to Buddy Media tweets which 

are 100 characters or less have a higher engagement 

rate. Why do your tweets need to be so short? It 

makes it easier for others to re-tweet your content. 

They can add a couple of words, a hashtag and share 

it with followers in a few seconds.  

 

Blog Posts: This is a tricky area to pin down. Some 

sites have had great success with blog posts between 

1000 and 1,600. Medium and Moz found longer posts 

on their sites, had a higher engagement rate and were 

shared more often. Upworthy tested this theory and 

didn’t reach the same conclusion.  

 

They discovered, the audience determines how much 

content they want to see. For example, younger 

audiences prefer blog posts that are limited to 500 

words. Technical, medical and specialized posts can 

be as long as 2,500 words and gain gravity.  
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The best way to determine the ideal length of your blog 

posts is to test the market. Write a variety of posts with 

word counts of between 500 and 1600 words and see which 

ones have the highest engagement rate.  

 

Presentations:  According to TED talks presentations 

should be limited to 18 minutes. Why is 18 minutes the 

target? Scientists have found most people have an attention 

span of around 18 minutes before they become bored.  

 

The longer people have to concentrate the more energy 

they burn. Blood sugar levels drop, oxygen levels decrease 

and blood flow to the brain begins to slow. Listeners 

become fatigued by trying to absorb too much information 

and zone out.  

 

 

Podcasts: Keep the podcast under 10 

minutes and the audience will stay tuned. 

Once the podcast goes over this time, 

people tune out. What if the podcast 

needs to be longer than 10 minutes? 

 

Create a series of podcasts. The audience 

will be kept on the hook waiting for the 

great piece of wisdom you have to 

impart. Podcasts are a great way to sell 

products.  

 

With every segment, recommend 

products which will improve some aspect 

of their life. This one little technique may 

double sales overnight. 

 

There you have it; several ways in which 

you can improve the quality of social 

media content. Apply the few simple 

guidelines as outlined, save time and 

reach more of your audience with every 

post you make. 
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Click on these graphics if you want social media management help 
 

 

http://www.warriorforum.com/warriors-hire/924206-new-social-media-management-service-facebook-blogging.html
http://www.warriorforum.com/warriors-hire/924206-new-social-media-management-service-facebook-blogging.html
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When You Follow 

These Proven Steps 
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I must admit one of the biggest issues I have as a 

marketer is watching new marketers go it alone.  

 

While it is possible to eventually to succeed 

through lots of trial and failure, here IMM has 

compiled the simplest and most effective list of 

things you should be doing as a marketer to 

succeed, reduce your stress and simplify your 

business.  Essentially doing anything else is a waste 

of time to some degree and will not help your 

business grow: 

 

Build Your Mailing List From DAY ONE – Sure you 

hear most marketers paying lots of lip service to 

list building but there is a specific way to do this so 

that you have lots of success.  

 

List building should be the hallmark of any good 

marketer; in fact nothing can shorten your 

distance to success like this one thing. 

 

Focus ALL Inbound Traffic To A Single Well 

Thought Out Squeeze Page – Absolutely push ALL 

of your traffic to your squeeze page and give away 

some really awesome content when you do so. 

This will grow your mailing list quickly because 

conversions and or signups will be high 

 

Start Building A Powerful Relationship With Your 

Subscribers – This will set the tone for building a 

massively loved list. It should be your goal to be 

one of the best things in your prospect’s email box 

because they will know you are giving away 

dynamite.  

 

Do short videos, podcasts, give them excellent 

content and have them waiting for your next 

email. 

 

 

 

Focus Almost Exclusively On Autoresponders And 

Email Marketing - Now you can use 

Autoresponders and email broadcasts to build a 

really good relationship with your list. 

 

Since email marketing bypasses other filters (like 

social media) and lands directly in someone’s lap 

you are able to push people into your marketing 

funnel.  

 

The autoresponder emails can be done to build the 

connection to your list and eventually offer 

products and services like clockwork. You can use 

broadcasts to offer special deals and if you run 

your autoresponders during the week and 

broadcasts on the weekend, subscribers will never 

get multiple emails.  

 

Use These Two Traffic Methods Combined – While 

there are many different methods for traffic 

promotion, two of the best are forum marketing 

and affiliate marketing.  

 

With forum marketing you have the potential to 

attract lots of followers quickly because you can 

target your niche effectively.  For example, you can 

pay 20 bucks on the Warrior Forum and reach 

potentially thousands of marketers AND affiliates.  

 

If your first product pays affiliates 100% you can 

get literally thousands of affiliates promoting your 

offer(s) which can all point to your total marketing 

funnel 
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Expand Your Marketing Funnel – As you progress 

your marketing funnel will look something like this:  

 

Front End Offer – Under $ 10.00 but pays 100% to 

affiliates  

 

Middle End – a series of products that you can sell 

from a few dollars and up to a few hundred dollars. 

Also add recurring / subscription based products / 

services.  

 

Back End Offers – here is where lots of money can be 

made and the highest priced products / services are, 

like coaching sessions, total product creation etc.  

 

Create And Sell Your Own Products – Throughout 

your marketing funnel you should be creating your 

own products/services. Of course you do not need to 

create your own.  

 

You can outsource but it is critical to have unique and 

well thought out products/services. This will separate 

you from 99% of other marketers that are selling 

complete garbage. When you create something make 

sure it really delivers for your niche.  

 

Believe it or not millionaires have been made with 

this marketing strategy. It is simple, effective and will 

work to market just about anything you can imagine.  

 

Of course you need a hot niche with proven buyers 

and then you need to create real solutions that these 

people are looking for. Remember that if you devote 

time and energy as a marketer, focus on these 7 

steps.  
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"In marketing you must choose between 

boredom, shouting and seduction. Which do 

you want?" -Roy H. Williams 



 

 

 

IMM Magazine| Edition 1| September 2014| Page 25 

   

  

 

 

 

 

67 Fiverr Gigs  

You May Not Be Aware Of 
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Few people outside of the Internet marketing 

niche know anything about Fiverr; most marketers 

are awash with comments about how they are 

successfully using Fiverr to generate leads, traffic and 

also to make some serious money. After digging 

through my hard drive I noticed that some time ago I 

purchased 67 Internet Fiverr gigs with complete PLR 

rights.  

 

I wondered if this would ever be useful to me so 

began to dig through them and slay amazed to see 

that there are literally dozens of fantastic ideas that 

any marketer could put to use. With that in mind I 

often peruse through this list and use the reports to 

inspire me to do marketing mayhem. 

 

I wanted to replicate this was for you so that if you 

believe there's something here that could be of 

interest to you and your business that I could pass on 

this information to you.  

 

Here is the list and take a quick glance see if there's 

anything here that you might like to explore further: 

 

120 online business models, affiliate marketing 

primer, all you wanted to know about chronic 

obstructive pulmonary disorders, article marketing 

optimization, baby boomers health plan, baby 

shower master planer, blogging crash course, book 

proposal magic, building relationships with your list, 

caring for your dog, converts DVD to iPod video, 

computer protection essentials. 

 

Creating a greenhouse wonderland, credit score 

booster, dating personalities, dog barking problems 

solved, enter the dragon and ride the elephant, 

extend your iPod battery, e-zine marketing crash 

course, father of the bride speech, best man speech, 

financial intelligence for wealth building. 

 
 

Forex trading manual, fuel economy products and 

scams, fuel efficiency fantastic, gas saving vehicles, 

generate cash today, grooms speech. Patty your e-

book ghost written, holistic health tips, home 

business time and money savers, house budget 

planning, how to be the competition at Farmville, 

how to cope after a broken relationship.  

 

How to get her under the sheets, how to make her 

orgasm, hybrid vehicle revolution, lose weight 

dieting success guide, lose weight fasting, lower your 

energy costs, maid of honor speech, malware 

protection and removal, MLM survival guide, 

network marketing structure part one, network 

marketing structure part two, off line marketing 

profits. 



 

 

 

IMM Magazine| Edition 1| September 2014| Page 27 

   

  

 

Online dating the easy way, online scam survival 

guide, overcoming loneliness, passive reoccurring 

income streams, podcasting who, Put DVDs on 

your iPod, secrets of food combinations, self-

esteem boosters, sell your home fast, serious 

MLM mistakes, sure shot ways to lose weight fast, 

sustainable green living, Into renewable energy, 

think rich get rich, tips to save your marriage, train 

your show dog, unblock flow of wealth, writing 

highly effective ads. 

 

Each of these informative reports and or 

information guides have been successfully used in 

conjunction with or related to Fiverr gigs. If you 

looking for way to jumpstart a quick and efficient 

business and can utilize this content in the form of 

PLR, I can pass these on to you for a onetime cost 

of just $10. 

I wanted to provide some real value to everyone 

and because this information comes with complete 

private label rights you are free to do whatever you 

choose with content.  

 

CLICK HERE to grab your 67 Fiverr PLR 

reports with an unrestricted license 

 

 

https://www.paypal.com/cgi-bin/webscr?cmd=_s-xclick&hosted_button_id=EDJ8EWUB5DRNG
https://www.paypal.com/cgi-bin/webscr?cmd=_s-xclick&hosted_button_id=EDJ8EWUB5DRNG
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Simple Method To Exploit 

YouTube For Traffic 
 

 

 

 
 

 

Leads And Signups WITHOUT  

Making A Single Video? 
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Almost every marketer has heard of or 

participated in YouTube to drive traffic to their 

products and services. With close to half a billion 

page views happening daily, not being on YouTube 

can be very detrimental to your business. The 

problem is there are so many different types of  

tactics and strategies it can be daunting  to narrow 

down a very simple method that is easy to do and 

can begin to yield results almost immediately 

without ever having to make a video. 

 

So What Is A Marketer To Do? 

 

Believe it or not there is a very simple way to build 

all the traffic you will ever need and pay literally 

pennies on the dollar for very highly targeted 

traffic.  

 

 

Here is that method explained in simple steps 

and if you are not aware of this, you are going to 

be pleasantly surprised: 

 

1. Search YouTube For Top Niche Related Videos 

- Take some time and begin to search YouTube 

for niche related videos that are receiving large 

amounts of traffic. You want to search out dozens 

of these videos and make a list. 

 

2. Look To See If These Videos Have Sufficient 

Traffic - it may take some time. Search out the 

correct videos that are not only related to your 

niche, but also that has sufficient traffic.  
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Try to find videos that somehow relate to your 

product or service and that have at least 100,000 

more recent views. This will become important 

because you going to siphon off of this traffic. 

 

 
 

3. Contact The Video Poster –Now you will need to 

get in touch with the person that posted the video. 

You may need to subscribe to this thread and then 

post comments to them or if they already have an 

existing links in their comments section, follow this 

information until you find an e-mail, Facebook page 

etc. This will take some time which is why you want 

to follow-up on multiple videos at an ongoing basis, 

say 5-10 each day for a few days. 

 

4. Ask To Have Your URL Posted Under Their Video 

- Now you simply ask these people if they would post 

the URL to either a squeeze page when landing page 

that you had specifically created to generate leads 

and sign ups to a mailing list. When you ask them 

offer to pay between $20 and $50 for them to keep 

your link posted permanently.  

 

A majority of people will consider this because they 

are not marketers and feel this is a nice way for 

them to make extra money. 

 

You will have much more success if you're not 

selling products directly using this method. In fact if 

you have a freebie to give away that goes along with 

the niche that will also support what the video 

poster is doing, you will have much greater chance 

of creating a large response from people who visit 

the video and then follow up with you. 

 

While this method certainly isn't rocket science, it is 

part of that out-of-the-box thinking and a way for 

you to generate consistent and ongoing traffic to a 

squeeze and or landing page. You then have these 

people on your mailing list and will be able to follow 

up with them for many months or years to come. 
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Marketing Tool Of The Month:  
 

 

The Traffic Dashboard 

Point And Click Your Way  

To Massive Traffic  
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Check It Out By Clicking Here 

Rating 5 stars 

Cost: $59.97 

Beginner To Advanced 

What is the Traffic Dashboard? 

 

 

 
 

Marketers all have the same problem; how to effectively generate 

quality traffic using proven methods. Staying focused on the right 

things to do each and every day is what separates novices from 

successful people. 

 

If you haven’t heard of it, six of the most powerful and traditional 

traffic generation techniques can be leveraged by using this tried 

and tested system called the Traffic Dashboard.  

 

Best of all it was put together by Marlon Sanders, one of the most 

respected, albeit legendary and long time internet marketing 

masters.  

 

 

 

 

 

Marlon makes clickable 

recordings to guide you through 

each of the daily tasks that you 

need to achieve success. You are 

shown step by step EVERYTHING 

you need to do for all of the top 

marketing methods that are 

proven to work and if you 

remain focused on each task you 

will see massive traffic and sales 

and or conversions.  

 

I highly recommend this because 

the Traffic Dashboard will teach 

you real marketing strategies 

that are NOT contingent on 

other people’s activities in order 

to have success (like Guru 

Promises, Google updates etc). 

 

In addition, this is a proven 

product with rave reviews and 

built by internet marketers FOR 

internet marketers. The 

strategies will tell you everything 

you need to do, step by step, 

and will reduce your learning 

curve by months, even years to 

come. 

 

I own this product as well and I 

used it successfully to build real 

traffic over time and it has 

nothing to do with many of the 

“junk food” traffic techniques. 

 

 

https://marlon.infusionsoft.com/go/traffic/nero/
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Article Submissions 
We are looking for people who want to 

write an article about their marketing 

business. We would love to see more 

opinions and ideas from our readers about 

what they are doing in the world of internet 

marketing.  

 

We allow ONE or TWO Links of your website 

or other pages to be linked into the article.  

 

Please do not write up an article that sounds 

like sales pitch but rather make it interesting 

and informative for our readers. Have fun 

with this and look at your article as 

educational and something people will want 

more information about. 

 

Article Submission Requirements 

 

1.  800 to 2000 words on a Microsoft word or 

Text Document. You can also use Google 

Documents with download capabilities. PDF 

documents are not accepted. 

 

2.  3 to 6 good photographs of your project- 

products and or services. A larger sized pixel 

is fine to send (The images should belong to 

you or they will need to be from the public 

domain or royalty free). 

3.  A list of concepts and ideas used in your 

marketing plan. 

 

4. Time spent on your project and 

recommendations to other people to help 

with their marketing projects. Pros and Cons 

or ways you would have done things better. 

 

5.  One to two links to a website, Facebook 

page, blog page or squeeze page. 

 

6.  A small BIO about you or your company & 

a small photograph of you (it looks 

professional). 

 

We need your articles sent in by the 30th of 

each month (the latest time allowed would be 

sent by the 3rd of each following month) 

because of formatting time constraints.  

 

If we do not receive your article by the 3rd it 

will then be placed into the following month’s 

magazine.  

 

The IMM Magazine is released on the 15th of 

each month.  

 

Please send everything to: 

mailto:info@venusrizing.com 

mailto:info@venusrizing.com
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Power Magazine Marketer 

http://powermagazinemarketer.com/
http://powermagazinemarketer.com/
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