
GET PAID TO SHARE 
YOUR KNOWLEDGE
HOW TO START CREATING YOUR COURSE 

OR DIGITAL PRODUCT 



Sharing your knowledge with other people is often considered to be a very rewarding experience. Getting paid for 
it too? Well, that becomes a smart business move!

We live in an information age. People crave easy access to information. With the changes to the Internet over the 
last decade, it has never been easier to share your knowledge with people from around the world.

Online courses are a popular medium for sharing knowledge. These are typically comprised of video lessons and 
some form of downloadable content such as PDF files. Your students would progress through the course and at 
the end, you may even want to offer a certificate of achievement.

Courses aren’t the only option though, sometimes you’ll choose to just offer a downloadable video, audio file or a 
PDF. These are known as digital products.

Membership sites are popular too, which will typically be a mixture of courses and digital products. The great thing 
about these is that they focus on recurring revenue, where a user pays each month. Recurring revenue is 
something that is extremely valuable to every business owner. 

No matter what type of knowledge you want to share with your chosen audience, you’ll need a suitable system for 
your customers to be able to access the content that you have created for them.

The system you use should be something that is easy to scale. 

Why do we want to scale?

The whole purpose behind creating content to share your knowledge with your customers is so that you can create 
something once and sell it many times. This moves away from the traditional service delivery method, where you’ll 
work with clients on a one-to-one basis.

Our free guide is going to walk you through some of the basics that you’ll need to have in place to get started with 
sharing your valuable knowledge and getting paid for it. Following the guide, we’ll have a short series of emails 
sent over the next few days, that will provide you with some additional tips and information.

Let’s get started!

People Crave Information



Knowledge is shared on the Internet every single day on almost any topic that you can imagine. 

From homebrewing beer, improving self-confidence or even riding a unicycle - people are sharing their knowledge 
and teaching others how to improve their skills.

At this point, you’ve likely already decided on exactly what it is that you want to share with others. If you haven’t, 
then you’ll want to take some time to think about what skills and knowledge you possess, that would be valuable to 
other people around the world.

It’s one thing having the knowledge, but it’s another knowing exactly what you want to do with it.

One of the things that holds people back from creating is a fear that they won’t be recognized as an expert. We’ll 
cover a secret to overcoming this in our emails that follow this free guide.

Most importantly, you don’t have to be an expert to share valuable knowledge. You could be sharing a guide that 
helps people to improve their processes, just based on your experience. You might not be the most well-known 
teacher in the world in your craft (yet!), but you can still help hundreds or thousands of people.

So how do you go through all of the knowledge that you possess and pick out the best parts for your course or 
digital product?

Firstly, you’re going to want to consider your audience, which we’ve covered a little more in the next section. No 
two topics and audiences will be exactly the same, but they are all fed by the same thirst for learning new skills, 
new processes or professional development.

Secondly, make sure that it’s something you can easily teach in 10-minute segments. This is particularly important 
for video. You don’t want to make a video lesson that lasts for hours as you will lose the engagement of your 
students. Keeping things shorter and easier to consume will make people progress through your course with less 
distractions.

Finally, put yourself in the shoes of someone who would be interested in your course. What’s the #1 thing that they 
could know today that would change their lives? Focus on topics like these. Quick wins and results will not only help 
your students to enjoy your content, you’ll also get great reviews...which will help you to sell more!

Your Knowledge1

TIP: Start making a list of the knowledge that you can share with your audience. You may have enough here for 
multiple courses and topics. That’s fine - you can always release a smaller course or product first and grow it 
organically with more content over time.



Your audience has problems that your knowledge will be able to solve. So you want to be thinking about how you 
can use the knowledge you possess to answer these problems and to help people to overcome them.

With every step that you take when building your course or digital product, your audience should always be your 
first thought.

The best courses and products are those where the creator has both an intimate knowledge of their subject and 
also of their target audience.

Every product or service is created to solve a problem that a specific person has. For example, a sports psychologist 
may work with golfers on a regular basis, helping them to be more confident and to improve their mental strength.

As they are solving the same problem for people over and over, they decide to create an online course to help 
golfers from around the world with their mental strength and confidence.

The sports psychologist can now sell their course to golfers worldwide, reaching a wider client base and making a 
higher return on investment for their time as they only needed to create the product once, rather than to work with 
each golfer on an individual basis.

When you’re solving a problem for someone with your product or course, make sure you focus on the benefits. 
Don’t worry about features or any jargon - think about the benefits that you’re providing to your customer. These 
benefits should be a focus point on your sales page.

How are they going to feel after they purchase your course or product? What changes will they see in their lives? 
Will they have more time to spend with their family or loved ones?

It’s worth noting that courses and digital products can be used as a lead in to your one-to-one services too. Your 
target audience can purchase these to get a feel for your teaching methods and then you can offer in-person or 
one-to-one services at a higher rate.

Once you’ve figured out who you’re targeting, you need to make sure you understand how your ideal audience use 
the Internet. As an example, if you are offering a B2B product to business owners, you’ll typically find more of them 
on LinkedIn than you would say on Instagram.

It’s important to understand how your audience uses the Internet as this will influence your marketing strategy in 
the future as well as any paid advertising that you implement to promote your course or products.

2 Your Audience

TIP: Think about your target audience, the problems that they have and how you are solving these with your 
course or product. Consider key benefits, especially ones that relate to their goals or aspirations. Make a note of 
where these users can be found online, as this will help you with your marketing in the future.



The knowledge that you share as part of the courses or digital products that you create, can be in many different 
forms of content. These could be videos, audio files, PDF documents and more. 

The type of content you’ll use will depend on the topic of your course and also the selling price of your product. 
You’re unlikely to create an in-depth 20+ hour video course if you’re selling it for the cost of the average takeaway 
pizza, for example.

In terms of the topic, visual learning is one of the most valuable options and this comes through video. Thinking 
about yourself for a moment, you’ve likely turned to YouTube for an answer to a question at least once in the last 
few months.

One example of an interesting use of video on YouTube are the channels that purely focus on building IKEA 
flat-pack furniture. As you’ll be aware, putting together a piece of furniture from IKEA is sometimes referred to as 
the “true test of a relationship”. How much easier can this be made with a video?

Videos work for both live visual demonstrations of a person performing a task or activity and also for on-screen 
demonstrations, should your course involve something that can be achieved on a computer.

Audio is great for people who are on the move or those who want to be in a relaxed setting. A great example of an 
audio product is Headspace. They have both a website and an app that promote meditation and well-being. 
Headspace started in 2010 and has grown into a multinational company with over 100 employees.

Another use of audio could be to provide an audio-only version of your video files. This is useful for people who 
like listening to podcasts and audio on the move and want to refresh their brain or run through your training again.

PDF downloads will usually supplement a course. These could be workbooks, checklists, one-page information 
sheets and more. They can also be a digital product in their own right!

You can create text content that will go into a PDF download in Microsoft Word or Google Docs, then export the 
document to PDF format.

3 Your Audience

TIP: Think about the type of content that you’re sharing with your target audience and what they’re going to 
engage with the most. Start separating this content out into chunks that will form individual lessons and topics.



You’ve got a great course idea, you know your audience and you’ve planned out your content. So how do you share 
this all with the world?

You need a website or a course platform. Using a course platform will give you a site that protects your content and 
only allows access to paying customers.

Your customers will visit your website, engage with your content and sales page - then sign up and pay for access. 
After paying, they’ll receive a log-in and start accessing the content that they’ve paid for.

There’s a few different options for a course platform. You can choose to have a self-hosted solution or you can 
choose a hosted platform, where your course runs from a third party website and you pay a monthly fee.

The self-hosted option is often the best one for a long-term strategy as you retain full ownership of the design and 
content, with everything running from your own website. It has a higher initial start-up cost but a lot more flexibility 
for growth.

Examples of a hosted platform would be Podia or Thinkific. With these platforms, you would pay between $39 - 
$99+ per month, in order to use their systems. They can be cheaper for you to start out with, but you may find 
yourself limited to any systems or specific features that they have.

Some people prefer the hybrid option of having a dedicated website that is used to display and sell their course, 
with the delivery via a dedicated course platform such as Podia or Thinkific. This can work very well and provides 
flexibility for growth.

The right platform for you will depend on the number of products or courses that you want to create and whether 
these will be sold at a one-off price or on a subscription (membership) basis. You’ll also want to consider features 
such as certification or drip-feeding of content, where content is sent out over a pre-set number of days / weeks.

You might start off with a free course or digital product in order to start building up your email list. However, you’ll 
eventually want to start getting paid for your work!

The most common payment methods for courses or digital products are Stripe and PayPal. It’s free to create an 
account with both of these payment providers and you can typically be up and running within a few days, 
depending on any security questions that they may have for you.

Delivery4

TIP: Set up accounts with your payment providers before you’re ready to launch your course or digital product, 
as this can delay your launch. For the choice of platform, think about how many courses or products you plan to 
make and any specific features you’d like - e.g. certification.



We may have this as the last feature in our guide, but it’s one of the most important for your business. Without 
email marketing, you’ll miss out on promoting the launch of your products as well as staying in touch on a regular 
basis with your customers.

For Email Marketing, you’ll need an email platform that supports automation. Some examples of these would be: 
ActiveCampaign, ConvertKit, MailerLite or Drip. These are usually paid services from $9/month up to $49+. A few of 
them, such as MailerLite offer a free account.

Most email platforms will charge a fee that is related to the number of users that you have subscribed to your email 
list. This would be a low number at the start unless you already have an established business, so it shouldn’t cost 
too much on a monthly basis.

For most course or product owners, you’ll actually start with Email Marketing right from the beginning. 

When you first set up a landing page for your new product or course, announcing that it is coming soon, you’ll want 
to make sure that you have the ability for people to join a waiting list.

The waiting list will allow you to build up a list of interested potential customers and you can nurture them with 
valuable email content, right up until you launch your new product or course.

You’ll want to use Email Marketing for lead generation too. You can create a Lead Magnet, which is a guide like the 
one you’re reading right now or perhaps a free video that users have to sign up for.

Once the user has signed up to receive your valuable content, you can send this out to them automatically using 
your email software and follow this up with value-packed emails, which gently bring them closer to your end goal - 
which would be to purchase your course or product.

Your customers can also benefit from regular emails. It’s recommended to be in touch with them at least once per 
week, so you should consider setting aside a little time each week to send out at least one valuable email to all of 
your customers.

You can use automation to schedule emails in advance, so if you have a particularly productive day, you could 
schedule a month or two of emails and have these going out to your customers automatically each week.

Email Marketing5

TIP: Pick an Email Marketing platform for your business. We recommend ActiveCampaign, ConvertKit, and 
MailerLite as great options for your new course or digital products. Once you’re signed up, make sure you add a 
form to your coming soon page so you can start collecting email addresses of interested potential customers.



As you can see there are many elements that come together to form your great new course or digital product.

You’re taking the knowledge that you have and putting this together in a format that engages and captivates the 
attention of your audience, helping them to learn a skill or make an improvement in their life / business.

Your course or digital product is delivered using a course platform. This can be from a website that is self-hosted, 
which gives you full control, or through a hosted platform such as Podia or Thinkific. Some people go with a hybrid 
option that gives them the best of both worlds.

The most important thing is that you’re using a secure platform that easily allows your paying users to access the 
content that you’ve created, whilst keeping out those who haven’t paid.

For payments, Stripe and PayPal offer a great system and they’re free to set up. The only costs you’ll pay are 
transaction fees, which will vary between countries. Usually around 3-5% on average.

Email Marketing is going to be one of the most powerful weapons that you’ll have in your arsenal. It can be the 
difference between a course that ticks over and makes some sales and one that is heavily subscribed too and has 
thousands of raving fans.

You can do all of this yourself if you choose to go the DIY route. It’s just a case of going through each step in turn 
and getting it ready for your launch. Ultimately, you’ll likely find it easier to hand over the design and creation of the 
course platform or consult with an expert.

We’re very experienced with Courses and Membership websites, so we’d be more than happy to schedule a 
conversation with you.

In the meantime, look out for some additional emails over the next few days where we’ll be exploring each of the 
topics in this guide in a little more detail.

Are You Ready To Share Your
Knowledge?


