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Disclaimer:
This work may not be copied, sold, used as content in any manner or your name
put on it until you buy sufficient rights to sell it or distribute it as your own from
us and the authorized reseller/distributer.
Every effort has been made to be accurate in this publication. The publisher does
not assume any responsibility for errors, omissions or contrary interpretation.
We do our best to provide the best information on the subject, but just reading
it does not guarantee success. You will need to apply every step of the process
in order to get the results you are looking for.
This publication is not intended for use as a source of any legal, medical or
accounting advice. The information contained in this guide may be subject to
laws in the United States and other jurisdictions. We suggest carefully reading
the necessary terms of the services/products used before applying it to any
activity which is, or may be, regulated. We do not assume any responsibility for
what you choose to do with this information. Use your own judgment.
Any perceived slight of specific people or organizations, and any resemblance to
characters living, dead or otherwise, real or fictitious, is purely unintentional.
Some examples of past results are used in this publication; they are intended to
be for example purposes only and do not guarantee you will get the same
results. Your results may differ from ours. Your results from the use of this
information will depend on you, your skills and effort, and other different
unpredictable factors.
It is important for you to clearly understand that all marketing activities carry the
possibility of loss of investment for testing purposes. Use this information wisely
and at your own risk.
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Introduction:
Facebook is one of the fastest growing social media sites, with 1.28 billion
customers. 802 million of customers are daily active users. A single user spend 18
minutes on Facebook per visit. Facebook helps to its users to communicate
effectively and build networking.
Facebook advertises its product and services with product images, and it is the
powerhouse of display advertising. Placing ads on Facebook is the most
targeted method of reaching your customers.
An individual Facebook ad includes its creative (ex: the image and text it uses),
the specific audience it targets, and the bid for your ad.
You can see Facebook ads on you home page, pages, events, and now it is also
appears on your timeline.
If you have ever noticed, you can find that ads are just relevant with your
demographics, geographic area and from your interest. As same as you can also
find that all the Facebook ads appears on you Facebook page will relevant with
you area of interest.
You can see these ads on the right side of your Homepage, in News Feed and on
Logout page of Facebook.
In this guide I am going to tell you how you can target your market with
Facebook ads in a very short of time. Many types of Facebook ads are available,
and you can choose according to your market. Facebook advertisement includes
app ads, domain ads, event ads, mobile app ads, page like ads, and page post
ads.
In this eBook, you will learn how to advertise you Facebook ad campaign, how
to design a page to get more and more traffic, and how to analyze your success
report. It means an opportunity for you to learn everything you need to create
killer ads on Facebook.
To Your Success,
Your Name
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Chapter I: What are
Facebook Ads?
 Concept
Facebook Ads are the best way to promote your business, sell your brand, and
reach those clients you haven’t being able to reach yet. They are a lot more than
just customized images displayed on different parts of the Facebook Homepage.
Based on the user’s profile, Facebook would place the Ads that fit the best with
the users’ interests. This means that if a user displays a huge interest in Sports in
their profile, then Facebook will be displaying Sport Ads on the user’s Facebook
Page.

Based on the information
provided on the Users profile,
the Ads will be displayed along
the Users mobiles, Users
Homepage right column, and
even inside the users News
Feed.

Recent studies about
Facebook Ads shows that
52% of Facebook users spends at least one hour a week logged in, that over 51%
of people who like a brand are more likely to buy from it, and 51% of prospects
would buy the brand after they became fans on their Facebook page.
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There is no doubt then that Facebook Ads are a MUST when advertising; that is
what we are talking about! It´s also a great vehicle to show your brand to over 1.1
billion active users that hold a Facebook account.
The Ads are structured to capture the audience’s attention, placing them in
strategic areas of the Facebook Homepage, and setting them up to display
between a specific number of new posts, guaranteeing that your ad will be part
of the user Facebook experience
These Ads are placed on the profiles of a specific geographic area, or you could
set them up to be placed for a specific number of days, or just a specific number
of user clicks. They will be working for you recruiting the clients you are looking
for.
 Kinds of Ads
There are different kinds of
Ads that will ensure that
your needs are being met.
Some that invite you to
download an app, to write
a review, answer an essay,
among others. But most of
the Ads are built to build an
audience, bring offers and
invite the prospect to buy
from you or from your
website, use your product,
and so forth.
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 Anatomy of a Facebook Ad
The Four core parts of an Ad are: The
Title, The body text, the image, and
the “Action” button that will be
automatically displayed depending on
the type of ad you are building.
Facebook will help building the Ad,
and they can assign the best image
that fits within it in order to reach as
many prospect clients as possible.
However, the biggest feature is that Ads
will be displayed to a population most
likely to buy the product being
advertised.
The Title has to be designed in a way
that invites people to read the body of
the text, and the body text has to be
good enough to catch the users’
attention and engaging enough to
make the prospect click the ad to find out more about what its being advertised.
A notification will be sent to the advertiser every
time a user clicks on the ad, but the most beneficial
feature is that a notification will post on the Users
Wall, letting all his or her friends know that he just
clicked the ad, and inviting them to do the same.
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 Display Area
As mentioned before, the Facebook Ad will be displayed on different areas of
Facebook, this to give the advertiser the chance to have a lot more opportunities
of a client clicking its Ad.
On the
News Feed

On The
Right side
of the
Newsfeed
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On Mobiles

These areas are located near features the user
typically navigates the most, such as the
Facebook chat room. When navigating towards
the chat list, which is located on the far right, the
user gets in touch with the Ad strategically placed
with the interest of his or her preference.

 Privacy Issues when using Facebook Ads
One of the questions that arose when using this amazing feature to promote your
brand may be this: what kind of information will the prospect client share when
he or she accesses the Ad box located on the areas mentioned before?
Because privacy it´s a very sensitive matter these days, the only information
shared would be that the client is interested on the product he clicked on,
willingness to share his or her likes, and authorization for a post sharing this new
interaction.
 So… Should I engage on this modern, inexpensive, and very efficient way of
advertise?
To summarize, it does not matter what your field of expertise may be, Facebook
Ads are a great opportunity for you to invest in - an Ad that will be directed to the
market you are addressing and that will be working around the clock. It’s
definitely a win-win.
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Chapter II: Why Facebook
Ads?
 Benefits for businesses:
Most popular and trusted website: Facebook is the most trusted and second
most popular website, with 1.28 billion users, after Google. It will help to build
your brand loyalty. You have to provide valuable and entertaining content to
your followers.
Cost Effective: This starts with your business page, which costs you exactly $0.
You spend thousands of dollars to create considerable bargaining power for
your product. Using Facebook will cost only a fraction of that amount and get
more customers than any other online marketing strategies. This feature is good
for small and medium size organization to reach their customers.
Determine Targeting Parameter: Before starting your campaign you have to
determine your targeted audience. You can create targeted ads with targeting
parameter. You can post the Facebook ads for a particular location and specify
with their area of interest, age and likes.
More flexible than Google AdWords: Facebook ads are more flexible as
compared to Google AdWords. Facebook provides users the ability to create ads
with additional character length and also provides Image based ads, which add
flexibility in Facebook Ads.
PPC and CPM pay structures: Facebook offers cost-per-click (CPC), cost-perthousand (CPM), and Optimized CPM (OCPM) methods to its advertisers to
promote their product. You may choose a campaign according to your budget.
Graphic Capabilities: With every Facebook ad, Businesses can add images with
text as well, and studies show when images and graphics are embedded with an
ad, the interest rate of buyers reaches its peak.
Exposure: Nowadays, it has become very difficult to reach your customer
organically. Most Facebook pages reach 6% of the people who have liked them,
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and many pages get fewer likes. To overcome this situation, Advertisement with
Facebook is the best way to beat the algorithm of Facebook.
 Benefits for Internet Marketers:
Easy networking and communication tool: Facebook is the easiest networking
and communication tool for everyone. Facebook also provides a great function
with Facebook pages, the Facebook Insight.
Facebook insights are easy to understand for a non-technical marketer, and they
provide great information. This page measures:





How many page likes you have
Reach of your posts and page
Engagement of your followers with the page
Post-performance

User popularity: Most of people use Facebook, and so there are huge
opportunities for online marketers to promote their products and services to get
new customers. If they find you active and responsive, they will be more likely to
do business with you.
Increase in traffic/subscribers: You can use your Facebook page to drive traffic
to your own website. Use link posts on your page to drive more traffic. This
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works so well, now Facebook can generate a thumbnail image for your website
page, if it is available on Facebook. Images grab more attention and get more
clicks than a link.
Increase in sales: Advertiser sales revenue increased 60% with Facebook Ads.
You have to add your basic business information, along with your product
overview and product images. You have to link your website in the “About”
section of page. Finally, you have to define at least one category to your page to
turn on relevant searches.
Lead Generation: You want to provide yourself a long term and sustainable
business. You can create a short term good living with your Facebook page. You
have to make connections outside of Facebook with your customers. You have
to gather their information in form of email addresses so that you can contact
them outside of Facebook.
Discoverable: Visitors will be able to find you on Facebook easily if you have an
account or page on Facebook. Add accurate details of your page, such as
category, description, address, contact info and website.
You also have to add a profile photo and cover image relevant with your
website. You can also customize the address of that page to make it simple to
find.
 Eye opening Facts
Here are some amazing eye opening facts that will show why you have to
advertise your business with Facebook Ads.
Now, 92% of social marketers report
that they are using Facebook for
advertising. (Source)
Only 52% of Facebook Ad Spend is
Outside the U.S. (source)
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Facebook users viewing 40 percent
more ads now than they were a year
ago. (source)
Facebook Q1, 2014 total ad revenue
hit $2.27 billion, up 82% from a year
ago. (source)
Facebook share increased to 17.5%,
and eMarketer predicts it will rise
again this year to 21.7%. (source)
Revenue for the full year 2013 was
$7.87 billion, an increase of 55% yearover-year. (source)
Facebook cost 35% less than the
online average or their huge
exposure of 1.26 billion users. (source)
Facebook Ads with Custom Audience
targeting had 387% greater
conversion rates than ads using only
demographic targeting options.
(source)

The average ROI for Facebook ads
increased 152% from 2012 to 2013.
(source)

Facebook's average advertising
revenue per user from 2009 to Q4
2013 is $5.69 billion. (source)
70% of local businesses use
Facebook. The U.S. has the largest
number of Facebook users. (source)
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The average breakdown of a social
media advertising budget is 57% on
Facebook Ads. (source)
70% of advertisers on Facebook had
a 3x greater return on ad spend.
(source)

94% of publishers on Facebook
reached people more efficiently
through Facebook targeting. (source)
67% of B2C marketers have
generated leads via Facebook. (source)

Data like this makes it clear that there is a lot of money to be made with
Facebook Ads. And while lots of people might be talking about it, very few can
really teach you how to productively use Facebook Ads in behalf of your
business.
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Chapter III: Are Offline
Businesses using Facebook
Ads?
There are a variety of great business success stories on Facebook, and not all of
them are online businesses. The businesses listed below have used Facebook
advertising to leverage and attain great success with the products and services
they offer.
From local business with specialized niches, to franchises of big brands, to global
corporations, these organizations have used Facebook and Facebook
advertising to direct viewers to their sites, increase memberships, sell products
and services, in inspire involvement.
And they have done it using the same tools and strategies that are in this guide,
from linking and relevance to creating audiences and promoting affiliates.
http://www.statebicycle.com/
Located in Tempe, Arizona, State Bicycle
Company customizes bicycles. They work
on fixed gear bicycles from top to bottom
and offer a variety of models and styles.
They cater to fixed gear bicycle
enthusiasts, and they have an active Facebook page that not only contains
advertisements for their products, but also events and races.
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https://www.hyundaiusa.com/
Hyundai is, of course, a car company that
manufacturers everything from economy
cars to sedans to luxury cars, along with
SUV’s and crossovers. They use their
Facebook presence to advertise, to connect
with their owners, and to keep the public abreast of new models and
developments.
http://www.loreal-paris.com.br
Loreal makes effective use of their
Facebook advertising, interspersing straight
ads with useful beauty tips as well. This
well-known beauty company keeps its
viewers and customers engaged through
articles, tips, videos, and other information, all designed to advertise their
products and point the viewer toward making a purchase.
http://www.autogerais.com/
This company is a great example of a local
dealership or location using Facebook to
advertise. Of course, their product –
Chevrolet – is well known. However, they
have capitalized not only on the brand, but
also on their own community location in their Facebook ads and on their page.
They advertise both general Chevrolet products and services along with their
own location’s news.
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http://www.ubi.com/UK
When you go to Ubisoft’s Facebook page,
take note of their “About” section. They
immediately invite the Facebook viewer to
join their official site. That is just one of
many ways their Facebook page reaches
customers. They concurrently advertise their site and the latest games and toys
they feature.
http://www.arealchange.com
Sandi Krakowski founded A Real Change
International in order to help both small
businesses and larger corporations make
the most of social media and online
presence to promote growth, brand
awareness, and company loyalty. She models the effective use of Facebook
advertising on her own page through product notices, prominent links, and
testimonials.
http://luxa.jp/
This members-only luxury discount site
is based in Japan, and they offer limited
time only discounts on a variety of
products. These sales usually lasts 72
hours, so the use of Facebook is an
effective tool for them. In fact, they have a place to sign up for Facebook on
their website.
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http://www.blood.ca/
Canadian Blood Services is a great
example of how a nonprofit can use
Facebook to promote and advertise.
They advertise blood drives, give
important information about donation,
and keep their Facebook users up to
date concerning fundraisers and involvement opportunities. They also use
videos and testimonials to promote blood donation and advertise their site.
http://www.unhaggle.com/
Unhaggle is a sit dedicated to helping
customers get the best price for their
car. Members configure their car, take a
look at the average price or prices for
the car they want, and then dealers
compete to give the customer the best price. They advertise both their services
and top-selling cars on their Facebook page.
http://www.barclaycard.co.uk/
Barclaycard is a credit card company
that offers a variety of credit cards,
balance transfer, and other services.
They use their Facebook page to
advertise their services and cards along
with any promotions or incentives that they feature.
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Chapter IV: How to set up a
Facebook Ads Campaign
Here I will show you step by step how to set up a successful Facebook Ads
Campaign. The steps we will cover are:

Step 1: Identify your Audience
Step 2: Create your Facebook Page
Step 3: Optimize your Facebook Page
Step 4: Creating your Ads: Results
Step 5: Creating your Ads: Images
Step 6: Creating your Ads: Text and Links
Step 7: Creating your Ads: Audience
Step 8: Creating your Ads: Campaign Pricing

Let’s start with the First Step
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Step 1: Identify your Audience
The first step is to make sure your topic has an audience on Facebook. If there is
not an audience in Facebook, to whom would you be advertising, correct?
The easiest way in the world to do this is by using the Facebook Search Bar.

Here you will research for a term that may directly identify your business activity.
That term will represent a real audience on Facebook, and that exact audience is
who you will be advertising to by using Facebook Ads
This term is very important. It will be used to create the Title of your Facebook
Page as well. That title is what people will search for in order to find more
information about the subject of your business.
It is very important to use the name of your business as the name of your
Facebook Page, but a popular term may be combined with that name at the
same time.
Maybe a lot of people would look for your business name on Facebook, but you
could target a great deal of more people by using a hot term on Facebook at the
same time.
In my situation I would like to create a Facebook Page for my Cake Decorating
small business. What I will do is use the Facebook search bar and see what the
Cake Decorating terms, me audience, look like.
You just need to type the term to be searched without clicking anything and
without hitting enter.
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As you can see, Facebook gives you several results right away while you are
tying your search. And here you see a really nice example of a business name
together with at hot Facebook topic: Wilton Cake Decorating.
There are several components that will tell you if your topic is hot on Facebook.
The first component is a lot of likes. You see that all
the likes together in this very basic search surpasses
a million.
That means more than a million people on
Facebook like cake decorating. It’s that simple. Of
course, many of those likes are made by the same people.
But we will know exactly how many real people like Cake Decorating when we
set up our Facebook Ads. Nevertheless, it will be a lot better to have a really
good idea right at the beginning instead of investing effort, time and money and
find out in the last step that the topic is not hot on Facebook.
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The second component of a hot Facebook term is the
presence of several Facebook Pages. As you can see there are
several Cake Decorating Pages on Facebook, and all of them
have a lot of likes.
This means people keep liking this types of pages, and if you
create one it’s highly likely that you will get that same
excitement on yours too.
Looking at these pages is something great because you can
identify hot topics inside the Cake Decorating topic, which is
something extremely helpful to your own ad creation.
The 3rd component of a hot Facebook topic is the presence of
several groups, as well as their size.
As you can see, thousands of members don’t just like cake
decorating, but they are also part of a community that likes
cake decorating.
Clicking on a like button is very easy to do, but joining a
Facebook Group is something that tells you people like the
topic enough to be part of a community and learn or interact
about the subject.
The 4th Component is one of the most important ones, and that is real
interaction about the subject. To find out about it we will need to take a closer
look at one of these really hot pages.
This interaction is evidenced by identifying 3 types of activities: Post Likes, Post
Shares and Post Comments.
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And those activities are reflected in a
number known as “talking about this”
which refers to the number of unique
users that have made anything related
to this Facebook Page, such as: liking a post, sharing a post of commenting on a
post.
As you can see there is a lot of activity in this Facebook Page; 40.000+ people
are talking about the topic inside this Facebook Page, which may not seem that
great compared to the number of likes.
However, clicking a like is extremely simple to do, but going inside a Facebook
Page, taking a look at the content of the page, liking a post, sharing it and
commenting about it is a lot of interaction.
This can easily tell you that those 40.000 people are a really cool audience to
interact with and present some really hot offers in the subject every now and
then.
Inside the Wilton Cake Decorating
Facebook Page you will see how
people interact inside the page.
You will see that very recent posts are
coming and a lot of likes, shares and
posts are made in every single one of
them all around the Page which is just
amazing.
Great, now I’m really sure that my
topic is hot so I will keep going to create my Facebook Page now.
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Step 2: Create your Facebook Page
In order to create a Facebook Page you must be logged in. Once you are logged
in you go to the right top of Facebook on this little arrow and then click on
create page:

Then you will see many options to create your
Facebook Page. There are many different types of
Facebook Pages, every one of them is
automatically programed to give you the greatest
tools according to your choice.
I will use the Local Business or Place option to
create a Facebook Page for my little Cake Decorating Business, which is called
Cake Decorating Made Easy. This term perfectly fits with a really hot term on
Facebook: “Cake Decorating”.
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Then you will have the option
of submitting important
information about your
company.
You will need information such
as Categories, About your
company, Website, the
Facebook address of your
website - which is extremely
important, and finally, you will able to let Facebook know if your are registering
the Official Facebook Page of your Local Business. We advise you to skip this
part now because we will give some very important advice about every one of
those components in the next step.
Then you will have the option of
submitting the profile picture. This is
something very important too. I will
be talking about some advices as well
in the coming step so I recommend
you click on Skip again.

Then you will have the chance to add
your Page to your favorites to easily
access it anytime. You can do that if
that’s your choice.
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Finally, Facebook will invite you to set
up a Facebook Ad right away, but we
will not do that at this time. So click
Skip one more time.
Now we advise you to follow every
step that Facebook entices you to do
once you have created you Facebook Page. And congratulations, you have just
created your Facebook Page. It’s that simple.
Step 3: Optimize your Facebook Page
This step right here is really important for a business to correctly optimize in
their Facebook Pages. Because this will define if people will like your Facebook
Page or not.
There are several ways to get a lot of likes but if you want for people to really
“interact” with your Facebook Page you must offer a really nice, informative and
well optimized environment.
There are 4 very important places you must optimize on your Facebook Page
right before you create an ad to let the world know about your Brand new
Facebook page. Those places are:
 The Profile Picture
 The Cover Image
 The Categories
 The about section
 Your Website URL
 And, The Facebook Web Address
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The Profile Picture is a great place to locate your logo,
product or a photo of yourself.
If your Cover Image doesn’t show your logo, the profile
picture should be the place where you should display it.
The images should be clear and not confusing. And of course it should relate to
the principal colors you are already using. Avoid the use of long phrases or text
that is hard to read.
On the Cover Image
People will need to
see what your
Facebook Page is all
about in just a few
seconds.
Use images that show what your clients or customers really want; show the end
result of your services right there in front of them. Just sell the benefits using
images and not words at this spot.
Use colors related to your company logo, product or any other kind of object
you would be working with in order to satisfy those needs. Everything will need
to be related to what you are offering or selling.
Adding relevant categories will help fans find your
Facebook Page and it will also improve the ranking
of your Facebook Page in search. Select the
categories that most targets your Business, you
will have a lot of relevant visitors that way.
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Adding the About Section will also
improve the ranking of your Facebook
Page in search. You will only have up
to 155 characters to show up here.
Inside the Settings section you will be able to add a long description about your
business that this small portion will be what everybody will see first and most of
the time the only thing they will read as the description of your Facebook Page.
For such a small place you should be really wise in choosing the words you use to
grab visitors’ attention quickly. A really cool piece of advice here is to approach
the reader more than yourself.
Adding your Website’s
Company is extremely
important, it will also improve the ranking of your Facebook Page in search so do
not forget this part because that will give you originally and also will bring a lot
of visitors to your website as well.
Finally, adding a Facebook
Web address would be one
of the most important
steps to apply. Because you
can rank in the search
engines that Facebook Page with the term you will submit into your Facebook
Page Web Address.
Creating a Facebook Page is exactly that, you are creating a page inside
Facebook, making you part of the Facebook Domain which is something
absolutely amazing for Search Engine Ranking Purposes.
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Step 4: Creating your Ads: Results
Now we will start the Facebook Ads creation process. To do that you go to the
top right corner again, click in the little arrow and click on create ads.

Something absolutely amazing about Facebook Ads is that you get to decide
what kind of results you want to achieve by using Facebook ads.

You will have up to 8 different choices. If you place the cursor of your mouse
over them you will see what advertising service that Ad will do for you:
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Page Post Engagement: this service is used to create ads that boost your posts
and increase likes, comments, shares, video plays and photo views.
Page Likes: this one is one of the most used services. This one is used to create
ads to build your Audience on Facebook.
Clicks to Website: This one is used to create ads to encourage people to visit
your website.
Website Conversions: This one is used to create ads to promote specific actions
for people to take on your website. You’ll need to use a conversion-tracking
pixel to measure your results.
App installs: This one is used to create ads to encourage people to install your
app.
App Engagement: This one is used to create ads to get more activity on your
app.
Event Responses: This one is used to create ads to promote your event.
Offer claims: This one is used to create ads to promote offers you created. You’ll
need to use an offer you have created on Facebook or create a new one right
here.
Great, now that you are clear on all the service you can get by using Facebook
Ads, we are going to use only one of them for training purposes.
I would love to build an audience on Facebook for my little Cake Decorating
business, so I can contact them at any time complete free by using the same
Facebook communication tools.
So for that reason I will use the “Page Likes” Service
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Then you will have the option of selecting a Facebook Page of your Choice.

Step 5: Creating your Ads: Images
Facebook has gone even farther this time; they have provided all kinds of ways
to get the most of your ads with Images. The coolest thing Facebook has done is
offering you a great deal of awesome and free images to use on your ads.
Actually these images are great converting if you know how to use them,
combine them with the right text and tracking their results.
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You are able to use up to 6 different images to create more ads in your
campaign at no extra cost. This mean you will be creating up to 6 Ads with the
same exact content but with different images. That will help you track which
one will give you the greatest results.
I recommend you to delete the existing image you have already displayed on the
first spot and let’s insert 6 complete new images.
For that we will click on Find images, type a related keyword and then pick up to
6 images. And finally click done:

Something great about using the images Facebook provides to create your ads is
that they look awesome on absolutely any ad type you could be creating. They
look great on the News Feed, on laptops, on mobiles, on desktops, etc.
That’s something that is not possible with images you may upload from your
computer unless they are created at the correct size, which might be difficult,
expensive, and time consuming, or even violating copyrights.
But just in case you want to use your own images let me give you several tips to
consider:
 Images should be related to title, text and Facebook Page or website
content or to wherever you are sending the traffic to.
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 Add images that really stand out, something that pops out, anything with
a lot of colors, vibrant colors, using borders are very effective
 Add all 6 of them to test their conversions
 Human (decent) female faces with a smile work awesome too
 Make sure images are not copyright protected unless you paid for them
 We know Facebook recommends a minimum width of 600 pixels for
images appearing in News Feed but we don’t recommend it because it
does not look good once the Ad appears in the right column section
 For all ads, the best size image to upload is 1200x627 pixels
Step 6: Creating your Ads: Text and Links
Now come the place where you will able to use other very important points of
attraction besides the image.
Words are the key to open people’s mind. Images attract the viewer to look at
the ad, but words are what convince people to make an action.
“Like Page” is a very clear call to action, but that is not enough. People know
where they have to click, but more than that, what they need to know is why
they have to click on that button.
You have up to 90 characters in the text area + 25 characters in the Headline
(only for right column ads) to convince someone very interested on your topic
to like your Page and get access to something they might not find anywhere
else.

Page 33

Click here to get direct access to my exclusive Facebook Ads Video Training! (Insert URL)

Facebook advices you to use the Text area to tell people a bit more about your
page and also to make sure to clearly explain what you are promoting.
For the Headline, Facebook advices to add a headline that grabs people’s
attention and tells them what you ad is about. Your Page name may be used as
the headline for your ad where it performs better.
But besides these advices, we would love to share what has being tested and
works the best:
 Using the title of your Facebook Page as the headline is very useful
 Using a question as the headline works awesome too
 Make the question in a way that people may answer: yes! I want that.
 In the text area by using strong words invite them to get access to the
greatest benefit of your topic
 A strong call to action like: Get it now while you still can! works great too
 It has been tested that a few words with a call to action bring great
results too.
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Something even cooler is that you
get to decide where you want to
send that traffic inside your
Facebook Page.
You can even redirect the traffic to
what is called a Facebook Tab,
which consists of a Facebook Inner
page you create inside your
Facebook Page and which is one of the greatest Marketing Tools created by
Facebook.
Once you are done setting up your Ad, you will see a live example of all the 6 ads
created, as well as how they look on Desktop, Mobile and on the Right Column
of Facebook.
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Step 7: Creating your Ads: Audience
Great, now is time to target the audience of our choice, this is something
absolutely amazing.
The greatest miracle in the internet marketing world is the ability to target the
exact audience you want by just making a few clicks.
Facebook, being the greatest social media site, can easily be qualified as the
greatest platform ever, storing every unimaginable online audience of your
choice.
You just type in what you want and there you will see it in just seconds.
You do not want to advertise to everybody on Facebook about your Facebook
Page because you will end up paying really high Cost per Click or Cost per Like
while filling your Facebook Page with people who won’t bring any productive
results to your business.
There are 4 very important things to consider right before you decide all these
parameters in the Audience set up, and those things are:
1. What countries are interested in your topic
2. What age and gender do you think people should be having in order to
show interest to apply what you are trying to advertise
3. What language is extremely important to target as well, if you pick the
wrong language you might be targeting the wrong audience
4. What interest have they already declared they have related to your topic
And all that is possible to define by using several tools.
To identify Countries related to your topic you could use Google Trends
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You just need to type
your topic, click search
and Google Trends will
give you some awesome
data you can use for
your online marketing
efforts, including
Countries interested in
that particular topic.

In order to identify the age and gender of people interested in your topic, you
can use Alexa, Quantcast, and Compete demographic tools.
You just need to find a very famous domain 100% targeted to your topic and
perform a search inside every one of these tools and that will give you a very
good idea of the gender, age and even many other factors.
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To identify the language you can easily see that as well with the very famous
domain 100% targeted to your topic. You just need what’s the top Country it gets
most of its visits.

And finally, regarding the interest you just need to type them in the Search
Interest search box then pick them; it is that easy.
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But Facebook went ever farther and decided to add an absolutely amazing
feature called “behaviors”. This my friend is nothing more and nothing less than
you having the ability to target people who have already spent money over the
web by using Facebook. Awesome right?

This my friend is what I called “Extremely-Targeted/High-Quality/Search-EngineSpanker Traffic.
Step 8: Creating your Ads: Campaign Pricing
Finally if time to set the Pricing and here you will need to be extremely careful.
Here I will give you very important tricks to consider.
 Make sure you are building this ad under the right campaign
 Set a low budget per day for testing purposes, you don’t want the ad
emptying money left and right out your bank account
 Do not bid for Page Likes, this is how to automatically transfer your
money from your bank account to Facebook’s bank account. Facebook
advises bidding for Page Likes performs better but it is extremely
expensive. So we suggest you to bid for clicks
 Do not automatically optimize your bid to get more clicks either, that’s
the other way to automatically transfer your money from your bank
account to Facebook’s bank account. We suggest you to manually set
your maximum bid for clicks
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And right here there is the tricky part. A lot of people get so confused in this
part.
There are 3 ways of bidding. The first one is bidding below the suggested bid,
the second one is bidding inside the suggested bid, and the third one is bidding
above the suggested bid.
A lot of people worry too much about this part. The only thing you have to worry
about all these bidding thing is SPEED. Yes, your ad will appear a lot more times
than your competitors depending on the CPC you set.
If you bid below the suggested bid your ad will rarely appear, if you bid inside
the suggested bid you ad will appear often, and If you bid above the suggested
bid then Facebook will love you so much that will care the most about you, so
your results will appear at lightning speed.
Once you have set your maximum bid per click, click on “place order”.
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Chapter V: Optimizing your
Facebook Ads Campaign
At the beginning, I’m sure you may be concerned because you are actually
paying a lot of money instead of paying those $0.05 or $0.01 CPC you see all
gurus pay, but please do not panic.
This is something will change during the next few days.
There are 2 very important concepts you must understand in order to dominate
the Facebook Ads CPC. A lot of people get confused in this part. Those 2 very
important concepts are Click-through Rate and Variation
 Click-through Rate
Click-through Rate is the number of clicks you received divided by the number of
times you ad was served by Facebook.
For example if 1000 people have seen your ad and only 20 have clicked on it, it
means you got a 2% Click-through Rate on that ad.
The dollar amount you set in the campaign pricing when you created the ad is
what is called maximum bid per click. It means that, that dollar amount will be
the maximum amount you will pay to Facebook per Click. It also means
Facebook may charge you LESS than that amount.
The Click-through Rate is the means through which Facebook may charge you
LESS than the maximum bid per click you have set. The higher the Click-through
Rate percentage the less Facebook will charge you per click.
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That Click-through Rate will increase depending on how good your ad is up to
the point that the majority of people that see the ad may click on it, and at the
same time this will drop your CPC up to the point of getting those so low CPC
that only gurus get.
But this will only be achieved by testing a lot of different combinations of your
ad until you get to the sweet spot, and there we come to the second concept:
Variation.
 Variation
By variation we mean the action of creating as many ad variations as possible so
that you can test as many of them as possible until you get the CPC you want to
get.
At the beginning you may end up paying the maximum bid per click you set
because you are just starting out. But because you created 6 ads at the same
time, you just need to pick the winning one and clone it, make variations of it,
and see what happens.
Then, after you see the results, you will easily see which ads convert the best.
You will end up getting closer to the most effective ad, and that’s how you get
to the winning ad paying only $0.05 per click to Facebook.
Let me show you a live case study made by myself in the subject. This case study
was created on Jun 16 2014 and it lasted for 3 days only. You will see what
happens on every single day of the Life’s campaign.
I passed the complete campaign and you will see how I created Facebook Ads
Clones over time
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Day 1:

On Day 1 I created the 6 first Ads. And the Ad 2 was the one that was having the
best Click-through Rate compared to the other ones.
Day 2:

On Day 2 the Ad 2 was still doing really good so I decided to create 2 Ad 2 Clones,
which are the Ad 7 and Ad 8. But Ad 7 ended up doing great even like Ad 2. Look
how to Avg. Price started dropping significantly.
When you have a great Click-through Rate, Facebook rewards you by lowering
the maximum bid per click, making it unique for you.
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Day 3:

On Day 3 the Ad 7 was still doing really well, so I decided to create more clones
from it. I even decided to switch it to CPM, but it did not work at all, it was just a
mess. As you can see, drooping from $0.75 to $0.11 is just awesome.
Conclusion

As an overall result we can see how we drooped from a $0.75 CPC we set to
$0.14 CPC. Something cool I noticed is that when I decided to lower the CPC
manually, Facebook also lowered the suggested bid range, making the clicks a
lot cheaper than in the beginning when I set up the ad.
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I know with a little bit of more variation and more days of testing I could get to
the 5 cents per click, but this was just for demonstration purposes only so you
may know it is possible.
Just take a look at how much could you be expecting to pay to the Big Google
AdWords:

And let me tell you, you will never get the amount of Facebook impressions on
Google.com.
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Chapter VI: The Hottest 8
Ways to use Facebook Ads
Create an Audience: Building an
audience is central to success in
the marketing world. You
probably know the basics about
getting to know your audience and
targeting your efforts to their
interests. If you can answer the
Who, What, When, Where, and
Why of your audience, then you
are already making progress.
However, Facebook offers a
feature that can make your audience building efforts even more effective. It’s
called Page Likes.
List Building: According to Pew Research, ¾ of adults are members of at least
one social media platform, and the far and away leader is Facebook. However,
the fact that they are on Facebook does not guarantee that they will see your
content. In fact, it is estimated that less than 15% of your fans actually see your
content.
However, there is a way to change these stats, and that is through list building.
Using custom tabs is also a great way to use Facebook to build your list. These
tabs can be used to highlight a form, focus on your giveaway, or entitle a viewer
to an incentive or discount.
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How to Accomplish This with
Facebook Ads: You can advertise
the Facebook tab or tabs that you
have created on your Facebook
page. If there is a promotion to go
along with it, an ad on your page
directing viewers to the tab
containing the promotion will
encourage them to complete the
form.

Affiliate Marketing: Affiliate Marketing is a great way to make money
promoting others’ products or services. And Facebook ads can be a great way
to do that. Basically, you promote and advertise the affiliate – or merchant’s –
product, and then you receive a commission per click, action, or sale.
How to Accomplish This with
Facebook Ads: Every time you
create or post a Facebook ad,
insert the affiliate URL. And make
it even more relevant by linking
the viewer to the portion of the
affiliate site that is relevant to the
specific ad. We have tested Jvzoo
and ClickBank products with no
problem whatsoever.
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Website Traffic: Of course, what you really want to do with your Facebook ad is
to drive traffic to your website. That is where the sale is made. You can increase
your chances of doing this right away by publishing engaging content on a
regular basis. This can be news, photographs of your product, or tips. Make
sure that you have links with clear calls to action every time you do this.

How to Accomplish This with
Facebook Ads: The same practice
you use with your affiliate sites will
work well here. Direct the viewer
to your site in every Facebook ad,
and make the link as relevant as
possible.

Promote Amazon Products: Amazon has a great Affiliate Program, and this is an
easy way to begin using your Facebook ads effectively. You can join the
program for free, and they have millions of products. It will be most effective if
you select a niche rather than just promoting an array of unrelated products.
That way, you can allow the niche to guide your Facebook ads and posts.
When you use Amazon Associates, you have access to several tools that can help
you to do this. The Side Stripe can allow you to link to any page on Amazon and
capture the link directly from the page you are viewing. In addition, you can
create a new widget or add a product to an Amazon widget directly from the
product detail page. You can also see your earnings report from the site stripe.
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How to Accomplish This with
Facebook Ads: There are two
ways to do this. You can, of
course, advertise the Amazon
products directly on your
Facebook Ad with a URL. You can
also create an Amazon store
within a Facebook tab and direct
your viewers to the tab using your
ads.

Promote eBay Products: There are some great ways that you can use your
Facebook ads to promote eBay products. Using the eBay Auction app on
Facebook is a great way to do that. Besides selling eBay products this allows you
to share this app with Friends, invite friends to your eBay store or post invitation
to Page Wall.
How to Accomplish This with
Facebook Ads: The process here
is similar to Amazon. Either
advertise products directly, or
create an eBay store within a tab.
Doing both will encourage even
better results.
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Promote Apps: Mobile phone use is outstripping desktop use at an increasing
rate. And of course, where there are mobile devices, there are apps. Using
Facebook Ads to promote apps can definitely help you to make more money.
How to Accomplish This with
Facebook Ads: Use Facebook ads
to directly promote apps on your
page. Also, if you develop apps,
you can create your own
marketplace within a tab and
direct your viewers there with
ads.

Go Local: There are likely many local businesses around you who do not have
the time or knowledge to create their own Facebook pages neither to run their
own Facebook Ads Campaigns.
This is an opportunity for you to use your Facebook page to promote their
products. It is the offline version of an affiliate program. Look around your area
for jewelry stores, gardening stores and nurseries, etc. Then create a page and
ads in their particular niche and make some money with it
Another way would be to take the time to promote their products using
Facebook ads for a small fee or a percentage of the business it brings into the
store.
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Chapter VII: Facebook
Custom Audiences
Facebook has several features
to help you advertise. One of
the most useful is the Custom
Audience feature. This
targeting option allows
advertisers to find their
existing audience among
Facebook users.
It important to first identify the groups of customers you plan to reach. This can
include loyalty club members, website or newsletter subscribers, current
customers, or anyone you plan to reach with targeted messages or ads.
You can create a custom audience in four ways, or drawing from four sources.
Using a data file, you can match emails, phone numbers, Facebook
user IDs, app user IDs or IDFAs to people on Facebook. If you want to
use more than just email addresses, this is a great option.
All you have to do is to create a single column list in Excel, and make sure there
is no heading. You can then upload to create your custom audience. The ability
to use phone numbers and ID’s in addition to email addresses opens up more
options.
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MailChimp is partnered with Facebook, which makes it a great option.
When you begin to create your custom audience, you can upload your
MailChimp info, and Facebook will recognize all of your pre-existing
lists in MailChimp. This is a great time-saver.
Facebook makes it almost foolproof by allowing to simply clicking the Freddie
head and following the process.
And because the vast majority of your MailChimp lists members are on Facebook
already, it is a great ROI for very little work.
If you use your website to create a custom audience, then you know
you are targeting people who have already taken an action on the site.
This means they have already expressed at least some interest.
Whether they have subscribed, joined a loyalty program, or requested
information, you already have a “foot in the door” with this list of people, so
targeting them on Facebook makes sense.
Using a list of people who have taken action in your mobile app or
game is similar, except that these people have actually taken the step
of downloading, participating in, or even purchasing something
already.
If they have your app or game on their mobile device, they are already
customers in a sense. And if they use apps and games, you can be almost certain
that they use Facebook regularly as well.
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The easiest way to create a custom audience is by using your ads manager.
Which is the same place where you created your Facebook Ads Campaigns.

From here, select “Audiences” from the left side, and then click “Create
Audience.”
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Once you have done this, you will choose to either upload your custom audience
through data file, MailChimp, your website, or mobile app.
Once you have made your choice, all you have to do is follow the step by step
process Facebook directs you through in order to create your custom audience.
Facebook Custom Audiences opens up a variety of advertising and contact
possibilities. You can partner this tool with a sales funnel and get great results.
In addition, you can use the tool further by creating what is called a “lookalike
audience.” This means you can target people who are similar to your current
customers and fans.
Facebook will analyze your current Custom Audience list and create a new
segment, optimized based on reach or similarity. This allows you to refresh and
expand your list regularly.
The possibilities of Custom Audiences are almost endless. Facebook allows you
to create up to 200 Custom Audiences currently, and it is likely that that limit will
be eventually be raised or lifted. Your custom audience can be set for a duration
of 180 days.
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Chapter VIII: Facebook Ads
Dos and Don’ts
Do’s:
 Set Goals and Objectives First
What do you want to do with your Facebook ad…besides make a sale? Making
the sale comes later.
Who do you want to target? How do you want to target them? What initial
action are you seeking? These questions should be considered before placing
the ad.
If you want to boost your friend count or get more likes, then calculating cost
per fan would be important.
F generating buzz around your brand or product is the goal, then tracking
engagement would be more useful. Plot the route before starting the journey.
 Make Use of the Exclusive Offer
Everyone likes to feel special, and everyone likes to get the best deal. The idea
of an exclusive offer for clicking an ad is a great way to grab the attention of
viewers.
 Target Your Audience
Once you know who is looking at your product or service, customize your ads
accordingly.
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If most of the people liking your page are women in their thirties, for example,
target your ads with comments about family, photos featuring women in this
age bracket, families, etc.
If you are attracting men over 50, focus on active and happy men in that age
bracket in your photos, and make your text professional and age-appropriate.
If Generation Y’ers are liking your page, it’s fine to use text speak or pop culture
references.
 Continuously test your Ads, and make sure the testing is rigorous
Tt is suggested that you run at least 4 different ads and carefully review the data
to see what is most effective.
Facebook advertising is not “once and done.” Periodically test and evaluate
your ads, your traffic, your demographics, and update accordingly. And when a
new demographic is added to your audience, target ads to bring them in
effectively.
In other words, use tips 1-3, test, and repeat on a regular basis.
 Use low friction conversion
When a Facebook user visits your website, it probably isn’t because he or she
was looking for you.
Because Facebook users are fickle and are likely on Facebook for recreation or
to catch up with friends, they’re likely to click right back to Facebook if you ask
for a huge commitment right off the bat.
In other words, if you expect them to immediately make a purchase upon
wandering to your site, you will likely fail.
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Consider an intermediate conversation, such as a newsletter, before going in for
the hard sell. Then you can use email marketing to upsell later
 Take advantage of FBX
As a real-time bidding exchange, advertisers drop cookies on the user’s browser
as he or she surfs the web. Then they will place targeted ads on the user’s
Facebook sidebar or page when they visit Facebook.
So if they were looking for a hotel room prior to logging onto Facebook, they
may see an ad for Booking.com or Expedia.com.
It has been reported that this newest option from Facebook is creating excellent
ROI’s.
 Use Precise interest targeting rather than broad targeting
It seems counter-intuitive, but broad targeting using terms such as “Gardening,”
“Sports,” or “Travel” can actually make you less likely to make a sale because
visitors who come to your site based on such general terms are not as motivated
to act immediately.
On the other hand, someone who searches using “vegetable gardening with
limited space” have more specific needs.
If their search brings up your site, then you have attracted someone who already
has a need.
 Use Search retargeting
“Three months after Facebook launched FBX, Facebook partnered Chango three
months after it launched FBX.
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Because of this businesses can now target their impressions to Facebook users
based on searches user have made on Google, Bing, and Yahoo.
And this also means they are using traditional search terms, which makes
prospecting for potential customers easy because it is familiar instead of a
reinvention.
 Be Consistent
People tend to become familiar with a particular logo, color scheme, or image.
It can be tempting to change your look, colors, or tagline regularly.
However, this can actually confuse customers who have come to recognize your
business based on a look. Consider the Nike swoosh or Apple’s apple with the
bite. We instantly associate these images with the brand.
Your business should strive for the same recognition.
 Include a Clear Call-to-Action
Give your message a purpose by asking the viewer to take action. Including a
code or asking viewers to “like” your page in order to gain access to an offer will
make them more likely to click.
Don’ts
X Copy Errors
Grammar and spelling matter. The correct use of language is vital to the image
of your business and the success of your Facebook ads. There may only be 135
characters allowed, but the text needs to be grammatically correct and flow well
within the language.
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X Ineffective Headline
It is tempting to use your brand name in your headline; however, unless you are
already well-known, it is not as effective as other headlines might be. Questions
or calls to action are great ways to capture a Facebook user’s interest. Here are
just a few examples:
 Do you have enough shoes?
 It’s time to get ready for summer!
 Free Secret to Weight Loss Here!
 Are you covered?
X Wrong-shaped Ad
Facebook displays its ads in landscape, so your ad or image should be formatted
in landscape as well to maximize your use of the available space.
Use a landscape image if possible. If you do not have a landscaped image, use a
photo editor to add a colored border in each side to make it rectangular.
X Too Much Detail
It is impossible to tell your viewers all they need to know in 135 characters, so
don’t try. The purpose of the ad is to get them interested enough to click.
The terms and conditions, expiration date, etc. can be on your regular site. Keep
your ad text brief, engaging, and attention-grabbing.
X Confusing Cleverness
The above image of the woman is a great image for skin care, jewelry, or even
anti-aging products.
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However, as beautiful as she may be, the image won’t work for selling shoes or
satellite television. Even with a clever catch phrase, it is important for your
image and text to complement each other.
X Forgetting Your Site
Advertising is important, but it is even more important to make sure that your
customers see an updated, easy-to-use, engaging site when they click the ad.
Make sure your site looks professional and attractive, that all text is correct and
well-written, and that all information is up to date. And be sure that your ads
reflect the look of your site, and vice versa.
X Forgetting It’s Facebook
Facebook is social media. It was created for the purpose of socializing. Yes, ads
can be effective on Facebook, but they need to be in keeping with the
socialization and relationship feel of Facebook.
The “hard sell” comes after they have clicked on your ad. The ad reaches out to
grab their interest. Don’t request a sale; request a “like” or a “share.”
X Jumping on the Bandwagon
Even though the advertising world is constantly changing, a cohesive campaign
that follows through is more effective than jumping from ad fad to ad fad.
A good example of this are QR codes. They were heralded to be the hot thing,
revolutionizing advertising.
How many QR codes have you clicked on yourself? They can work, but only if
used effectively. Pasting the latest innovation onto every campaign simply

Page 60

Click here to get direct access to my exclusive Facebook Ads Video Training! (Insert URL)

because it is the latest innovation is not the most effective use of time and
resources. Choose what fits your product, and let the rest go.
X Leaving Them at the Front Door
When your viewers click on the ad, they should arrive at a relevant destination.
Your home page or general Facebook page is unlikely to be specific enough.
For example, if you sell vitamins and supplements, but your ad targets cold and
flu season, the viewer’s click destination should not be your home page; it
should be the section or page of your site dedicated to immune boosters.
Consider creating custom landing pages for your Facebook ads as well.
X Create and Forget
Facebook provides valuable information to its advertisers. Use that information
to adapt and change your ads and make them more effective. Review and
optimization of your advertising efforts should be ongoing.
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Conclusion:
As you can see, using Facebook Ads effectively is vital to the ongoing success of
your business. We live in a social media age, and in order to connect with the
people who will be most interested in your products and services, it is essential
to make Facebook advertising a part of that connection.
With Custom Audiences, custom tabs, forms, and well-placed links, you can
reach your current and future followers, increasing your traffic and broadening
your audience. And the more you target those ads to your audience, the most
likely they are to click and take action. The tools you have been given here make
it easy to build a winning Facebook Advertising campaign.
We’re thrilled that you have chosen to take advantage of our training guide, and
we wish you amazing success. And in order to take your Facebook Advertising
even farther, we invite you to get the most out of Facebook Ads by getting
access to the Complete Training by clicking here (Insert your Front End Offer URL).
Thanks so much for the time you have dedicated to learning how to get the
most advantages from Facebook Advertising. Facebook Ads have come to stay
in the market forever.
A lot of money is invested in Facebook Advertising, and all of it is for both of us.
Let’s use it and reach our most precious business goals.
To Your Success,
Your Name
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Blogs



http://blogsuccessjournal.com/web-site-and-internet-marketing/social-mediamarketing/how-to-use-facebook-ads-to-drive-tons-of-traffic-to-your-blog/
http://thinktraffic.net/3-facebook-ad-secrets-that-every-blogger-should-know

Forums



https://www.americanexpress.com/us/smallbusiness/openforum/articles/facebook-ads-5-tips-for-success/
http://forums.coronalabs.com/topic/38485-facebook-ads-awfull-performance/

Affiliate Programs



https://accounts.clickbank.com/mkplSearchResult.htm?dores=true&includeKey
words=Facebook+Ads
http://www.offervault.com/facebook+ads-affiliateprograms/?network=neverblue

Demographics



http://www.alexa.com/siteinfo/www.fbadslab.com
http://www.alexa.com/siteinfo/www.facebook.com
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