
CALENDAR

Sunday, June 15

“Relevance and the Hoff” 

Location: Grand Audi 

Time: 10:00am -10:45am 

Participating Agency: GolinHarris 

“Culture Curation”

Location: Audi A

Time: 2:30pm - 4:00pm 

Participating Agency: Deutsch

Creativity is effective in today’s world if you can master the concept of 

relevance. With millions of messages competing for our attention, we have 

become experts at screening out what is irrelevant to us. GolinHarris will 

conduct a pioneering live experiment on stage with legendary icon, David 

Hasselhoff. With our command of the science of relevance and the power 

of social media, Cannes will be invited to create and share Hoff-based 

content around the world and build his brand in real time. Delegates will 

leave with practical ideas on applying relevance to any creative campaign. 

Additional speakers: Caroline Dettman, Chief Creative and Community Officer, 

GolinHarris; Matt Neale, President, International, GolinHarris.

New York agency Deutsch is known for its results-driven creativity and 

unconventional hiring process to build teams that deliver. Insights will 

be revealed on how to push people to outperform themselves amidst an 

environment rich with ambition. They reveal how to foster collaboration while 

continuing to be gatekeepers of a unique office culture that makes it one of the 

most diverse, integrated and sought-after places to work. The team takes the 

audience through their tools, techniques and imperfect science to show how 

to build a culture adaptive to change and create a talent pool that doesn’t just 

survive, but thrives. Speakers: Kerry Keenan, Chief Creative Officer, Deutsch 

and Brent Varta, Chief Strategy Officer, Deutsch.
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Monday, June 16

“How Creativity Can Create 

A Better Future”

Location: Grand Audi

Time: 10:00am -10:45am

Participating Agency: FutureBrand

Chris Nurko, Futurebrand’s Global Chairman will be on the main stage with 

the Solar Impulse pilots, Bertrand Piccard and André Borschberg as the 

pilots describe their inspirational journey that led them to challenge all of our 

assumptions about the potential for manned solar-powered flight and clean 

technologies. Solar Impulse is the first ever solar-powered plane capable 

of flying day and night with unlimited endurance. It is part of a revolutionary 
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Monday, June 16 (Continued)

“Defying Gravity: 

Achieving the Impossible”

Location: Grand Audi

Time: 1:00pm -1:45pm

Participating Agency: FCB (Foote Cone and 

Belding)

 

“The Age of Emotion in Mobile”

Location: Audi A

Time: 4:00pm - 4:30pm

Participating Agency: IPG Media Lab

Welcome Cocktails

Location: The Grand Hotel: 

45, Boulevard de la Croisette

Time: 6:00pm - 8:00pm

Participating Agency: Interpublic

Imagination is the only restriction to innovation. FCB knows the power of 

imagination has the potential to set ideas free. Thus, FCB is proud to partner 

with Framestore – technological masters who make the impossible possible 

– to reveal a fascinating, behind-the-scenes look at the magic of cinema’s 

biggest blockbusters. Tim Webber, Framestore’s award-winning partner and 

creative director, will take centre stage to unveil the ingenious creative thinking 

and problem-solving techniques behind Hollywood’s most ambitious ideas. 

Tim’s credits include epics like Avatar, Harry Potter, The Dark Knight and 

Gravity. Additional speakers: Jon Collins, President of Interactive Advertising, 

Worldwide, Framestore.

With the potential to reach and excite millions of people, why are advertisers 

today eschewing  creativity and opting for predictable, uninteresting and 

intrusive banner ads? Frustration is high among brands and fatigue even 

higher among consumers as mobile has fast become a modern wasteland 

for advertising. In this seminar, executives from Kiip and IPG will discuss the 

results of a comprehensive IPG Media Lab study with the potential to reverse 

the tide in the mobile advertising industry. Attendees will discover how an 

emotion-based approach leads to effective engagement and learn which types 

of ads consumers view most favorably. Speakers: Brian Wong, CEO, Co-

Founder, Kiip; Chad Stoller, Managing Partner, IPG Media Lab

Join Interpublic employees from across the globe as we kickoff another 

inspiring week in Cannes.
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movement that combines science, technology and creativity to evoke the 

timeless spirit of adventure and shows that we can achieve anything with 

ambition and imagination.



Wednesday, June 18

“Democracy + Creativity = 

Democreativity?: Morning With Creatives 

and the Swedish Minister for Trade”

Location: Le Goeland, Boulevard Croisette

Time: 8:30am -10:00am

Participating Agency: Weber Shandwick

“The Truth About Universal Storytelling: 

How (And Why) Creative Ideas Travel”

Location: Debussy

Time: 2:00pm - 2:45pm

Participating Agency: McCann Worldgroup

Democracy is the mother of creativity – in order to be creative we must 

be open to new ideas and different perspectives. Who will be the winners 

in the new landscape? We should look to nations and organizations that 

recognize openness and tolerance as key drivers for creativity. As a nation, 

Sweden is at the top of global rankings both when it comes to democracy 

and creativity. What can organizations and creatives learn from the Swedish 

example, and what are the challenges for talent attraction, shaping a creative 

environment and creative exports going forward? RSVP at http://bit.ly/

DemocreativityRSVP. Breakfast will be served. (Speakers: Ewa Björling, 

Swedish Minister for Trade; Tobias Nordström, Head of Planning, Forsman 

& Bodenfors; Camilla Wallander, CEO at Berghs School of Communications; 

Richard Pinder, CEO UK and International, Crispin Porter + Bogusky; Hedvig 

Hagwall Bruckner, Copywriter at King; Tom Beckman, ECD, Prime and Global 

Chair of Creative Collective, Weber Shandwick)

Television, film, music and art are flowing around the world in new and 

surprising cross-border directions. What are the new dynamics of cultural 

influence today? How and why do some story ideas spread around the world 

like wildfire, whereas others simply get lost in translation? And what does 

this all mean for global brands? Modern television reflects this new dynamic. 

With the rise of digital platforms, local programs are finding a growing global 

audience. In this session, we will explore the elements of universal storytelling 

that underpin an idea with true worldwide reach. Speakers: Gareth Neame, 

Producer and Executive of Downton Abbey; Steven Moffat, Writer of Doctor 

Who and Sherlock; Gale Anne Hurd, Producer of The Walking Dead; Suk 

Park, Founder of DramaFever; Rob Reilly, Global Chief Creative Officer, 

McCann Worldgroup. Teressa Iezzi, senior editor, Fast Company and editor, 

Co.Create will moderate.
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“Breakfast with Women Who Bring Home 

the Bacon”

Location: Hôtel Majestic Barrière: 

10 Boulevard de la Croisette

Time: 8:30am -11:00am

Participating Agency: Interpublic

Creative women are everywhere. At this year’s women’s breakfast, you’ll meet 

four global women who will have just finished serving on creative juries at this 

year’s Festival. You’ll also hear from two women – one from India and one 

from the U.S. – who have work in competition featuring dramatically different 

visions of women in society. And finally, you’ll meet a very special guest from 

outside our industry and learn how unbound creativity can not only win awards, 

but help save lives. To RSVP, please contact Joellen.Gagnon@Interpublic.com, 

as space is limited.



Thursday, June 19

Wednesday, June 18 (Continued)

“Restless Futures”

Location: Audi A

Time: 9:45am - 10:30am

Participating Agency: Lowe and 

Partners

“Invisible Technology and the 

Creative Opportunity: The Brand 

Experience Approach”

Location: Audi A

Time: 1:00pm - 1:30pm

Participating Agency: Jack Morton

This talk will question where and how artistic endeavour and creativity should 

operate in a world that is changing faster than ever before. Creativity is still 

being used to polish the surface of underlying social and economic structures. 

But as these structures have been found wanting – look to the 2008 crash, 

environmental collapse, rising social inequality and so on – the question now is 

whether creativity needs to be turned from gilding rotten apples to reinventing 

social structures anew. In our restless futures, art and design, as ways of 

thinking and doing, will become central to finding new ways of operating. 

(Speakers: Zoe Lazarus, Director, Lowe Counsel; Moderated by Jeremy Till, 

Dean, Central Saint Martins)

Technology has changed forever the way people experience brands and it is 

very easy to buy into the amazing new possibilities that technology can offer. 

We do this, however, at the risk of using technology for technology’s sake - 

forgetting that it is a great creative idea, and not great technology, that should 

be at the heart of every campaign. This forum, presented by Jack Morton 

Head of Digital Leesa Wytock, will examine the brand experience approach 

and how using the ‘five brand experience principles’ can help us leverage 

invisible technology to realise our creative vision. 
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“Building A Billion Dollar Brand”

Location: Debussy

Time: 3:00 - 3:45PM

Participating Agency: R/GA

Beats by Dr. Dre was established in 2008 by Dr. Dre and Chairman of 

Interscope Geffen A&M Records, Jimmy Iovine, with a mission to serve 

sound as the recording artist intended it to be heard. This uncompromising 

approach to sound inspired an uncompromising approach to marketing. Beats 

has masterminded a marketing playbook for this generation, and with its lead 

creative partner R/GA, creates content and communications at the speed 

of culture. The creation of a culture around sound has established Beats as 

one of the world's iconic brands and #1 in the multi-billion dollar, premium 

headphone industry. (Speakers: Bob Greenberg, Founder, Chairman & CEO, 

R/GA; James Temple, Vice President, Managing Director, Executive Creative 

Director, R/GA London; Omar Johnson, Executive Vice President of Global 

Marketing, Beats Electronics)
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“Detroit – Reboot City”

Location: Grand Audi 

Time: 11:00am - 11:45am 

Participating Agency: Lowe Campbell Ewald

As the City of Detroit declared bankruptcy in 2013, Lowe Campbell Ewald 

pledged to participate in the rejuvenation of the city by moving its 500-strong 

agency to Detroit and began to actively participate in the creative reboot of 

this iconic city. The 103-year-old agency opened its doors in Detroit in January 

2014. The city that brought Motown and Techno to the world is a hive of 

new companies, working alongside world famous ‘Motor City’ brands, driven 

by adversity to a creative resurrection. This seminar will discuss the people, 

passion, and ideas behind the creative industries defining the future of Detroit. 

Speakers: Lowe + Partners’ Chief Creative Officer Jose Miguel Sokoloff, 

Chief Creative Officer, Lowe + Partners; Carl Craig, DJ and Producer; Mark 

Simon, Chief Creative Officer of Lowe Campbell Ewald.

Thursday, June 20 (Continued)

“Don’t Sell Out, Sell In”

Location: Audi A

Time: 12:45pm - 3:15pm 

Participating Agency: FRUKT 

The Mother Monster herself, Lady Gaga made the bold statement “Don’t Sell 

Out. Sell In” when questioned at SXSW about her acceptance of brand money 

from Doritos. She claims that it is a necessity in lieu of labels not being able 

to fund her ‘art’. Needing to get in bed with brands is increasingly part of an 

artist’s career trajectory, but what constitutes ‘Selling Out’ in today’s evolving 

music landscape? Is ‘Selling In’ merely about generating cold hard cash for 

increasingly maligned artists or a genuine move towards credible partnerships 

with brands as the new patrons of culture and entertainment? Speakers: John 

Rash, Global Music Director, Bacardi Global Brands; Peter Bradbury, Head of 

Music, Sky Television; Arthur Baker, Record producer and DJ; Bob Workman, 

Vice President, Brand Partnerships, Warner Music; Moderator: Jack Horner, 

Executive Creative Director & Co-Founder, FRUKT.

Friday, June 20

“The Renaissance of Music in 

Advertising: Move over Jingles, 

Make Room for Brand Melodies”

Location: Audi A

Time: 9:30am - 11:00am

Participating Agency: The Martin Agency

Since the first radio broadcast, music has been a constant in advertising. 

But times and tunes have changed and brands are more likely to have a 

progressive, memorable melody these days than a cheeky jingle. The Martin 

Agency is one of the agencies re-defining how music is used – not just as an 

accompaniment for a concept but rather the core of an entire creative platform 

– that are driving content far beyond ads. But where is this trend going next? 

How does music affect recall? Are musicians featured in advertising sellouts? 

Or, can great brand melodies help musicians break out? 

Speakers: Joe Alexander, Chief Creative Officer, The Martin Agency; Dave 

Muhlenfeld, VP/Creative Director, The Martin Agency; David Leinhardt, 

Executive Producer, Duotone Music
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“Adweek Innovation Day: Reframing 

Marketing Through the Lens of 

Invention”

Location: Debussy 

Time: 12:45pm - 1:15pm 

Participating Agency: Deutsch LA 

The desire for true invention is gaining momentum among companies and 

shareholders and the most notable CMO’s are embracing the trend by 

reframing their marketing and looking at them through an invention lens. Hear 

from Adweek’s Jim Cooper as he engages Lori Senecal of invention-focused 

agency kbs+ and Winston Binch Partner, Chief Digital Officer of Deutsch 

LA to discuss why invention is important and how it is being translated to the 

advertising and marketing industry. Additional speaker: Michael Dubin, Chief 

Executive & Co-Founder, Dollar Shave Club.

Saturday, June 21

“A Full-Frontal, Possibly Profane 

Confersation on Politics, Content and 

Political Content. The Real and the Unreal.”

Location:Grand Audi

Time: 5:15pm - 6:00pm 

Participating Agency: Weber Shandwick

Weber Shandwick hosts a lively discussion about the art of storytelling in 

both the real world of politics and the fictional one of films and television. 

The session will examine the “you can’t make this stuff up” overlap of the 

two domains, and draw parallels between political storytelling and consumer 

marketing. "The Real and Unreal" will feature renowned experts in their fields: 

James Carville, a prominent political commentator, CNN host and top advisor 

to Bill Clinton; Matt Walsh, an American actor, comedian and writer who co-

founded of the Upright Citizens Brigade comedy troupe and currently stars in 

the HBO comedy series, Veep; and Timothy Simons, an American writer and 

actor currently starring in Veep. Their stories will be curated by Jack Leslie, 

Chairman of Weber Shandwick. Jack was previously a senior aide to Senator 

Edward Kennedy and was appointed by President Obama as Chairman of the 

Board of Directors of the U.S. African Development Foundation.

Thursday, June 20 (Continued)



RESOURCES

"Suite Des Oliviers"

Agency: McCann

"Brands on the Boulevard"

Agency: IPG Mediabrands

“The Oasis”

Agency: Lowe and Partners

“FCB Boat”

Agency: FCB (Foote Cone and Belding)

McCann Worldgroup has rented the Suite Des Oliviers at the Grand Hyatt/

Martinez from Tuesday through Friday to be used as a bespoke venue 

to host client meetings as well as internal meetings. For use of the suite 

contact Rahel.Rasu@McCann.com.

IPG Mediabrands has rented a townhouse at 55 Blvd. de la Croisette, to be 

open Monday through Thursday. It is located between The Carlton and J.W. 

Marriott Hotels. The space will feature fresh content, a coffee bar, a crepe 

stand, live music, and World Cup viewings daily. To use the space, contact 

Belle.Lenz@MBWW.com.

Join Lowe + Partners at 21 Quai Saint Pierre, Angle Rue du Port (look for 

the blue door opposite the Radisson Blu). You’ll be treated to beer, rosé, good 

company and comfortable surroundings – and every football match throughout 

the week will be broadcast live on two large screens. For more information, 

contact Jeani.Rodgers@LoweandPartners.com.

All aboard the FCB Boat for daily Open Lounges where you can work, 

watch key World Cup matches, or simply relax away from the hustle and 

bustle of La Croisette. Open breakfasts will also be service on Wednesday, 

Friday and Saturday. For Boarding Passes and more information, contact 

Alison.Buenviaje@fcb.com.
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