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FOR IMMEDIATE RELEASE   

 
 

Interpublic and Women’s Leadership Network Host Two Events in Cannes 

Meetings Focus on Dearth of Women in Top Creative Roles 

 
New York, NY – July 7, 2011 – This year in Cannes, Interpublic Group (NYSE: IPG) and 

the Interpublic Group Women’s Leadership Network (WLN) hosted the first-ever 

seminar in the 58-year history of the Festival to focus on the dearth of women in 

creative roles.  Titled, Beyond Mad Men: Toward Gender Balance in Creative Roles, 

the official seminar was held on Tuesday, June 21st and was hosted by Michael I. 

Roth, IPG’s Chairman and CEO and Kitty Lun, Chairman and CEO of Lowe and 

Partners China.  The seminar’s panelists included businesswoman Martha Stewart; 

Kimberly Kadlec, Worldwide Vice President, Global Marketing Group at Johnson & 

Johnson; Carol Lam, McCann Erickson Shanghai’s Chief Creative Officer and Gail 

Heimann, Vice Chair of Innovation at Weber Shandwick.  CNN Anchor and Special 

Correspondent, Soledad O’Brien moderated the panel. 

 

To promote further discussion on the topics raised during the Cannes Seminar, IPG 

hosted the inaugural program of its Diversity + Inclusion Summit Series: 

Conversations on Women in the Advertising, Marketing and Media Industry on 

Wednesday, June 22nd at the Hotel Majestic Barriere in Cannes. 

 

“When you look at the U.S. and European markets, women make up about 50% of the 

advertising industry workforce,” commented Michael Roth, Chairman and CEO of 

Interpublic Group. “But recent studies in those markets show that in the U.S. only 

38% of the executive ranks in our industry are women, and in the UK, management 

is only 22% female, confirming a gender gap.  And if you look within creative 
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departments, you see an even greater imbalance.  Industry-wide, we see an 

opportunity to be more competitive with recruiting and promoting talented woman 

into the most senior roles in our creative disciplines.  

 

“Globally, women make up the fastest growing demographic in emerging markets, 

so it makes business sense that the people who are asked to develop ‘the big idea’ 

to reach these consumers are also representative of those consumers.  

 

“We are proud to have hosted this first-of-its-kind program at Cannes and the 

breakfast that followed.  We hope to begin a dialogue with a goal of identifying ways 

for the industry to improve.  The importance of increasing gender diversity in the 

most senior ranks at IPG is a priority for me personally and all our employees who 

participate in the Women’s Leadership Network at IPG,” he continued. 

 

The breakfast program included a presentation by Sylvia Ann Helwett PhD, Founding 

President of the Center for Work-Life Policy, as well as a panel discussion moderated 

by Eleanor Mills, Associate Editor of The Sunday Times UK.  The panel included: 

• Lynn de Souza, Chairman and CEO, Lintas Media Group 

• Vita Harris, Chief Strategy Officer, Draftfcb New York 

• Dawn Winchester, EVP, Chief Marketing Services Officer, R/GA 

• Wendy Clark, SVP, Integrated Marketing Communications and Capabilities, 

The Coca-Cola Company 

• Roberta Cocco, Central Marketing Group Director, Microsoft Italy 

• Trudy Hardy, Manager, BMW Marketing Communications and Consumer 

Events, BMW NA 

The breakfast also included an interview of Martha Stewart, Founder, Martha Stewart 

Living Omnimedia by Soledad O’Brien, Anchor and Special Correspondent, CNN, and 
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was concluded with wrap-up comments by Pattie Sellers, Editor at Large and Co-

chair, Most Powerful Women Summit, Fortune. 

 

“The inaugural program of IPG’s Diversity + Inclusion Summit Series, Conversations 

on Women in the Advertising, Marketing and Media Industry, provided an 

opportunity for senior-level women from IPG companies as well as IPG clients to 

engage in a frank discussion about key issues affecting women in our industry 

today,” commented Heide Gardner, SVP, Chief Diversity and Inclusion Officer at IPG. 

 

“During the program it became clear from the data and commentary that we are 

headed in the right direction. The session affirmed that we can accelerate our 

progress if we continue to address the barriers with well thought out and targeted 

strategies. Our plan is to continue with this kind of programming to elevate the 

issues and more important, to flesh out solutions by creating transformative 

experiences for our agencies and the industry,” she continued. 

 

The Cannes seminar drew over 1,500 attendees and was fed live into an additional 

theater to accommodate the overflow crowd.  The breakfast drew nearly 200 

individuals from the IPG and agency community as well as the press and client 

community.   

# # # 

 
About the Women’s Leadership Network 

The IPG Women's Leadership Network is an IPG-wide program which promotes the 
advancement, retention and recruitment of women.  Launched in 2006, the WLN 
seeks to help position IPG agencies as employers of choice and as catalysts of 
change in the communications industry.  The WLN’s programs include mentoring as 
well as hosting national events and networking opportunities throughout the year.  
To find out more about the group or how to get involved, please visit 
wln.interpublic.com. 
 
About Interpublic 
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Interpublic is one of the world's leading organizations of advertising agencies and 
marketing services companies.  Major global brands include Draftfcb, FutureBrand, 
GolinHarris International, HUGE, Initiative, Jack Morton Worldwide, Lowe + Partners, 
MAGNAGLOBAL, McCann Erickson, Momentum, MRM Worldwide, Octagon, R/GA, UM 
and Weber Shandwick.  Leading domestic brands include Campbell Ewald; Campbell 
Mithun; Carmichael Lynch; Deutsch, a Lowe + Partners Company; Gotham Inc.; Hill 
Holliday; ID Media; Mullen and The Martin Agency.  For more information, please 
visit www.interpublic.com. 
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