
Juliette Gordon Low, the founder of the Girl Scouts, said, “I will do my best to be honest and fair, 
friendly and helpful, considerate and caring, courageous and strong, and responsible for what I 
say and do, and to respect myself and others, respect authority, use resources wisely, and make 
the world a better place.” A revolutionary woman whose life was devoted to the betterment of 

girls and women, Juliette stands as a pillar for female achievement and the power in women 
supporting women in our pursuit of equality. 

Inspired by Juliette and the work of the Girl Scouts, Ettakit, founded by Lauren Frank and Dana 
Richards, is a Chicago-based creative agency built on the values of honesty, transparency, and 

loyalty. Collaborating with businesses in Chicago, and across the nation, Ettakit works to connect 
brands with their audiences and cultivate authentic communities that engage with stories and 
products. Moreso, Ettakit is an agency dedicated to connectivity that is genuine in its ambition 

and intentional in making the world a better, happier place. 

“The work of today is the history of tomorrow, and we are its makers.” It’s this foundation that has 
inspired Lauren and Dana in their entrepreneurial journey and is the hallmark of their intention in 

creating an equitable, fair, and honest space for everyone to write their story and break barriers 
for the next generation of makers, innovators, and creators. 

ABOUT 

We are each other's 
harvest; we are each 

other's business; 
we are each other's 

magnitude and bond.

—GWENDOLYN BROOKS
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Global Group Creative 
Director, Ogilvy
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When did you know you wanted to be an 
entrepreneur?

When I realized that I didn’t want a future where I 
depended on another company or person for my 
livelihood because there’s always an expiration date 
on that. It’s not healthy or sustainable to always 
be seeking validation or approval from an outside 
source, whereas when you invest in yourself and your 
future through your endless creativity, you’re able to 
validate yourself through your hard work—and there 
is no expiration date on that! 

What continues to motivate you in your 
varied pursuits?

I’m a Global Group Creative Director at Ogilvy while 
owning and operating Camp Wandawega, and on 
the side, I’m a creative entrepreneur working on ev-
erything from book projects to product launches. It 
sounds like a lot, but the common denominator be-
tween those pursuits is passion; you have to feel so 
personally passionate about what you’re doing and 
apply that passion from the smallest project to the 
biggest. The same passion that you use to make a 
little magnet for the refrigerator is the passion that 
drives you to write a book. If you feel passionate 
about the details and the nitty-gritty, then you know 
you’re doing the right thing because it’s driven by 

your heart. I’m also motivated by telling a univer-
sal human story through experience. Whether that 
means styling a set or designing a toilet paper hold-
er, or making a commercial, I’m highly motivated by 
giving people a different perspective or a different 
way to experience something.  

How do you reconcile between the rigidity of 
corporate advertising, and on the flip-side, 
running a summer camp?

I get asked that a lot because we’re all in this world 
where people tell you to pick a lane and stay in it, 
especially in advertising. They will tell you that you’re 
either a copywriter or a designer, but not both. But 
I’ve always rejected that. I see myself as a Swiss 

“ “YOU HAVE TO FEEL SO 
PERSONALLY PASSIONATE 

ABOUT WHAT YOU’RE DOING 
AND APPLY THAT PASSION 

FROM THE SMALLEST PROJECT 
TO THE BIGGEST.
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“ “I THINK BALANCE HAS A 
LOT MORE TO DO WITH 

HOW YOU IDENTIFY 
WHAT MAKES YOU 

EMOTIONALLY RESILIENT 
SO THAT YOU CAN CRUSH 

YOUR GOALS.

When did you know you wanted to be an 
entrepreneur?

I was in hospitality for most of my young adult years, 
working in fine dining and full-service management. 
At a certain point, I realized that I wanted to go into 
fast-casual; I don’t know what the exact inflection 
point was, but it was around the recession of 2008, 
and I knew that people wanted quality healthy food, 
and convenience was a growing value for most mod-
ern lifestyles. There was this white space that no one 
was exploring in fish and seafood, so I just devoted 
myself to this idea and spent late nights in my office 
figuring out a brand and a business plan. I eventu-
ally was able to secure real estate. I pulled investors 
together, quit my job on January 3, 2014, and was al-
ready under construction on our first location.

What was the biggest challenge you faced when 
starting Brown Bag Seafood Co.?

You’re so green in the beginning stage and can get 
your heart broken over real estate very easily, and 
that’s exactly what happened to me. Like most en-
trepreneurs, the vision is your drive, and it becomes 
tangible; you can see a piece of real estate and start 
to think about where you will put a counter or install 
a shelf or how operations will flow in the space. You 
begin to get more and more committed to it; you 
start playing these scenarios out in your mind. But, 
like anyone who is seasoned in relationships, you be-
gin to realize that you can’t bank on this one play, 
and other opportunities will arise. 

With Brown Bag, the first site that I had felt commit-
ted to fell through, and I was crushed. But, when I 
think about it, I’m reminded that everything happens 
for a reason, and we ended up in the location that 
we were supposed to be in. Our first location is lo-
cated at 340 East Randolph and it’s quintessential 
“Brown Bag,” sunny, busy, has a huge patio, and is a 
casual respite from downtown.

Is there a moment in your career that you’re 
most proud of?

It was our first summer being open, and we were 
way busier than I had expected. It was obviously 

great that the demand for the concept was there, but 
getting the supply out was a major challenge. I really 
trusted my chef to be a driver in getting things done, 
but as it turned out, he was your stereotypical, ego-
tistical chef. He had built a boys club in the kitchen 
and was creating a negative environment, and that 
just wasn’t the atmosphere I had envisioned. Before 
summer really hit its crescendo, I decided to fire the 
head chef, hire six new line cooks from Craigslist on 
a Sunday, and open on a Monday with an entirely 
new team I was tasked with leading. I was terrified 
that I wouldn’t be able to execute, but over time I 
learned and in the process developed six strangers, 
so it turned out to be an experience where I proved 
my value to myself and also realized my passion for 
creating spaces where people can come to develop 
themselves and their skill sets. 

How has womanhood prepared you for 
entrepreneurship? 

Women are very accessible, and that is a critical el-
ement when leading a large group of very diverse 
people and personalities. There are a lot of other 
things that pour into that, namely a maternal in-
stinct. I don’t have children, but I treat my team like 
my family, and I’m very protective of the teams and 
people that have built this company.

Brown Bag 
Seafood Co. 
Founder & CEO

DONNA 
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“ “BEING A WOMAN 
LENDS ITSELF TO 

ENTREPRENEURSHIP IN 
A WAY IN WHICH YOU 

HAVE AN INTUITION THAT 
OTHERS DON’T POSSESS.

Co-Owner of 
Sir & Madame

AUTUMN 

MERRITT

What sacrifices did you have to make when 
starting your own business?

A major sacrifice, in the beginning, was choosing 
not to get a consistent paycheck. I had just fin-
ished my degree and decided not to maintain a 
“full time” job, which was a struggle. As a young 
person, you build so much of your identity based 
on what you do and the titles you accrue over time 
through a career trajectory, so to skip that phase 
was very bold.

With a business, a full-time job, multiple side 
projects, and two kids, how do you decide how to 
spend your time?

I’ve gotten into a good flow of dedicating certain 
hours of the day to different aspects of my life, but 
it took work to get here. Before my current role, I 
was an Account Director at an agency and it abso-
lutely consumed my life. I wasn’t home to help the 
kids with homework, the house was a mess, my hus-
band resented me, and I was having anxiety attacks. 
That’s when I realized that I couldn’t allow my career 
to consume my life because you can’t pour from an 
empty cup. I really had to reassess my priorities and 
place my family and husband at the top of that list, 
and then everything else comes after. 

How has womanhood prepared you for 
entrepreneurship?

Being a woman lends itself to entrepreneurship in a 
way in which you have an intuition that others don’t 
possess. I was so young when we started, but I fol-
lowed a gut instinct, and guess what? We’re still here! 

What is a common misconception around 
entrepreneurship?

That your time is your own. You have a staff continu-
ally relying on you for something or high-stakes work 
that always needs to be done, so it’s not exactly a 
joyride of making your hours or having the freedom 
to work when you want. You’re always on.

How do you challenge the status quo?

Just by how I operate. Most people will say that as 
an entrepreneur, you can’t have a full-time job AND 
own a business or own a business AND have a happy 
family, but I’m adamant about being able to do all 
of these things.

When did you begin to see yourself as a leader?

In college, when we formed the student organiza-
tion and I was the first president. To be young and 
find yourself in a position where you can teach oth-
ers and share your learnings so that they don’t have 
to make mistakes or go down the wrong path was 
really impactful. 

Who has been the biggest influence on 
your career?

My husband. He’s the most supportive person and 
literally half of what I do. I wouldn’t be able to do any 
of this without his support. We’ve been married now 
for 14 years, so we’ve gone through all of it together, 
from our first sneaker boutique to Sir and Madame. 
Beyond work and our business together, we just con-
tinually build new respect for each other at every 
juncture of our lives and always find ways to make 
all of this work. 

What is your one must-do daily ritual?

Prayer. I pray every morning for about five minutes 
before the day starts as a way to center myself and 
just express gratitude.

When did you know you wanted to be an 
entrepreneur?

I caught the spark in college at Howard 
University. While I was there, I launched a 
student organization called “NPP Indus-
try Power Players,” which taught students 
about all of the entertainment industry’s 
career opportunities. We would host huge 
sessions with over 100 students on every-
thing from how to write a résumé to how 
to build a street team, and that’s when I 
realized I loved connecting people and 
ultimately exposing them to all of the cool 
stuff that the entertainment and fashion 
industry has to offer.  
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KOVAL 
President and Owner

When did you know that you wanted to be an 
entrepreneur?

I always knew that I wanted to be successful in what-
ever I did because I wanted to make my parents 
proud of me, and I think that a drive for success is 
really good training for being an entrepreneur. Be-
fore founding Koval Distillery, I was a professor in 
academia, and that drive to make sure your work is 
polished and strategic is the same no matter if you’re 
an academic or starting a business. 

What was your biggest fear when making the 
transition from academia into entrepreneurship?

I didn’t really acknowledge fear; I just powered 
through it. Fear is a red light, and when you’re start-
ing a business, you need a green light all the time. 

What was the biggest challenge you faced when 
starting Koval?

When we started, the US only had 26 distillery licens-
es in the entire country, compared to maybe 26,000 
in a country like Austria, so it was an uphill battle 
to find our place as a craft distillery amongst these 
larger brands and really differentiate ourselves from  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

BIRNECKER-HART 
DR. SONAT 
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“ “THE ULTIMATE 
LEADERSHIP IS BEING 

ABLE TO MANAGE FROM 
A PLACE OF COMPASSION 

AND CREATE THE BEST 
POSSIBLE CULTURE SO 

THAT THE BUSINESS CAN 
SUCCEED WITHOUT YOU. 

place, whether that is by helping them embrace re-
mote work for mothers or reshaping the narrative 
on what working mothers are capable of achieving. 
Also, we invest a lot in helping mothers going back 
to work to create a résumé that proudly explains 
their time away from the paid workforce. It all plays 
into the way we are building this human-centric ap-
proach to career and work that takes into account 
the real-life of employees. I feel like every day, we 
are dismantling the status quo and calling compa-
nies out on their bullshit that has barred working 
mothers from succeeding. 

What are women’s greatest strengths in the 
workplace?

It’s no joke that women are incredible at manag-
ing competing priorities, particularly when women 
become mothers. There’s no time for bullshit! Pro-
ductivity is high because you don’t care about wa-
ter cooler chatter; you just care about getting your 
work done. 

How are you building community through The 
Mom Project?

I think we’ve struck such an emotional connection 
with our users by providing work that is compatible 
with life outside of work. When we created this busi-
ness, it was about getting people the job opportuni-
ties that enrich them personally, but now we realize 
how much bigger this problem is than just finding 

jobs. Right now, we’re working on ways to create a 
community that can engage with one another. We 
have 250,000 moms going back to work, so we want 
to connect them with other moms who recently did 
the same thing, or connect women who are pregnant 
and afraid to tell their manager that they will need 
a more flexible schedule. For us, we’re really excit-
ed about these conversations and creating a com-
munity that harnesses the expertise to enable those 
connections. 

When did you begin to see yourself as a leader?

My career path has been a little less conventional. 
A lot of people who ascend in leadership do so by 
earning their stripes from manager to director to SVP 
and then into the executive ranks. When you found 
a company, though, you’re just thrown into the mix 
and don’t have formal training. For me, I’ve been try-
ing to get more clear about what my strengths and 
weaknesses are and then lead from there. I have this 
incredible team around me, and they complement 
the work I do, but I think the ultimate leadership is 
being able to manage from a place of compassion 
and create the best possible culture so that the busi-
ness can succeed without you.  

Who do you look to for inspiration?

I get inspiration from so many different sources, but 
I would have to say that I’m inspired by other strong 
women like Melinda Gates and Serena Williams. Me-
linda is someone that I admire for the work she does 
on behalf of humanitarian efforts. As for Serena, we 
just announced her as one of our advisors, and her 
husband is also an investor in The Mom Project. She 
is such a cool role model for women because she just 
doesn’t get in her own way. Whenever I lack confi-
dence, I channel some of Serena’s energy.  

What is your one must-do daily ritual?

Cooking dinner as a family each night. It’s how I 
break away from the workday and start to focus on 
my family. I involve my children and husband in the 
process, and it’s truly the highlight of my day.  
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“ “

I DON’T BELIEVE IN 
BALANCE, BUT I DO 

BELIEVE IN THE PERFECT 
BLEND. BALANCE IS THIS 
UNACHIEVABLE NOTION 

THAT WE’VE BEEN 
CHASING, BUT INSTEAD, 

WE SHOULD BE STRIVING 
TO CREATE A PERFECT 
BLEND OF THE THINGS 

THAT WE LOVE.

properties of cannabis for a friend’s dad during his 
battle with cancer, I realized that this was some-
thing that needed to be shared with the world 
more broadly. And so I started Kitchen Toke.  

What has been the biggest challenge thus far in 
your entrepreneurial journey?

Unlike any other business, we are doing something 
that is federally illegal. That element in and of it-
self has presented so many challenges, specifically 
related to marketing. Any other business can pro-
mote ads on Facebook and Instagram, but we get 
blocked and shut down. We can’t even advertise on 
Google. Ultimately we’re trying to rewrite a nar-
rative and help our audience unlearn everything 
they’ve been taught regarding cannabis, but it’s 
tricky because of legality and culture.

How is your company innovating and changing 
the narrative for women?

Half of our team is men, and about 90% of the people 
who provide our recipes, or that we do stories on, 
are male chefs. I’ve been working with the founder 
of Cherry Bomb, a female-driven culinary magazine, 
to help me find more female chefs who are working 
in cannabis because, as it stands right now, there are 
very few of them. 

What is a common misconception around 
entrepreneurship?

That it is glamorous. There is no glamour; there is 
just really hard work. This is the hardest thing I’ve 
ever done, and that’s taking into account coming 
from a broken home, leaving at 17 years old, working 
my way through college, and building my career. 

How do you gauge success?

Happiness over money. I’ve had money, I’ve lost 
money, and I’ll have more money again. I don’t need 
a mansion or luxury car, but what I do need is to be 
surrounded by people who love and support me in 
order to feel that happiness, so as long as I have 
that, I feel successful. 

What has the process been like as a woman in 
cannabis seeking capital?

I’ve been asked a few times what it’s like to be a 
woman, and on top of that a minority, in cannabis, 
but all I can say is that it’s hard to be a person in 
cannabis regardless. It’s still a new industry that is 
vastly misunderstood, so the challenges come with 
breaking down stereotypes. As for gender biases, I 
feel like when I walk into a room and someone sees 
a brown girl, that’s their problem, not mine. 

Which of your traits is your favorite?

My comfort in speaking up when I feel something 
isn’t right. 

What is one like your one must-do daily ritual?

I don’t believe in balance, but I do believe in the 
perfect blend. Balance is this unachievable notion 
that we’ve been chasing, but instead, we should be 
striving to create a perfect blend of the things that 
we love. For me, that perfect blend is being active, 
spending time with my loved ones, and having a 
plant-based vegan cannabis smoothie; I do this trio 
nearly every day, and it’s what keeps me grounded 
and feeling good.

RIVERA

JOLINE 

When did you know you wanted to be an 
entrepreneur?

I think I was born with grit. I was born into 
a family that was fractured by divorce, 
alcoholism, and drug abuse, and I grew 
up knowing that I didn’t want those same 
things for my own life. I ended up moving 
out of the house when I was 17 and putting 
myself through college. I took a job with 
Meredith Publishing out of school, where 
I worked for several years with some of 
their top magazines, but eventually tran-
sitioned to work on their Food Network 
account. This was around 2011 when can-
nabis started entering the culinary world, 
and after experimenting with the healing 

Kitchen Toke 
Founder



92 JOLINE RIVERA


