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Introduction 

Email marketing has risen to be one of the most valuable to any 

business that seeks to get and retain customers for long. The aim of 

any email marketer is to convey information to the customer and 

somehow persuade him or her to make purchases or order for what 

the business has to offer. 

 

 



 
 

But one thing that is clear to any marketer is: before the email is read, it has to be 

opened, and what your email contact sees at a glance is that “from” field and the 

subject line. Therefore, the major question that one has to answer is: “Will the 

subject line pull the recipient’s eye to open the email or will it make the eye to 

bounce back?”  

The best and hot subject lines are catchy, short, and descriptive which provide your 

target reader with the urge to explore what is in the email further. This however 

does not reciprocate to using splashy or cheesy phrases, with the aim of standing 

out in the inbox, since such are known to invariably result to your email being 

binned without even a second thought. Many businesses have capitalized on this so 

much especially when they are looking to expand their customer base and seek 

new customers in the market.  

When you open your trash bin and the spam filter, you will also get the impression 

of which types of email subject lines to avoid completely since what you would like 

to see as person in your inbox is exactly what your recipient will also like to see and 

read. 

This field has become the baseline of any marketing strategies to the extend where 

most of the businesses and companies out there are churning out a lot of their 

resources towards research and study in order to better understand what their 

target audience are happy with and what increases their email open rates. Before 

highlighting some of the great subject lines that has seen companies convert their 

email marketing to lump sum of volumes of sales, it is worthwhile if I mention some 

of the things to put into consideration especially when composing a mail. 

Understanding these things first will enable you to come up with your own subject 

lines that are applicable to your niche. 
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Follow these tips to writing hot email subject lines:  

1. Your objective when writing the subject line should be: Open the Email – 

Normally, when writing your email subject line, the key objective that you have in 

mind is to drive the recipient to open the email. The objective of the email itself 

however could be a different thing from that of the subject line. Many people focus 

so much on the email body and end up forgetting the subject line. Even though the 

objectives of the subject line and the email body might be different from each 

other, the subject line should always be relevant to the body message. The main 

thing is that, the subject line has something important to do, and that is to make 

sure the email is opened by the recipient.  

2. Keep it short – Many people out there will advise you on the length of an email 

subject line but what they have in common is the emphasis on keeping it short. You 

can’t control the display of the email recipient or how the inbox subject lines are 

displayed. It would be useless also if important message is cut out by the email 

provider. Therefore, the only way to ensure that your message is home is to keep 

the subject line short.  

3. Don’t tell people what to do – It is recommended in any marketing email that 

you should have a call to action where the reader has to do something. Research 

has shown however that telling the reader what to do from the subject line can 

really hurt the open rate and make your email never www.UnstoppableProfits.com 

read. This is a fact especially when asking people to “help”, “register”, “donate” and 

all other call to action words you may think of. Specific calls to action are better 

carried out from within the body of the email or the article.  

4. Emphasize what value the reader will get from your content – Immediately 

your email appears to the reader’s inbox, the question that lingers in his/her mind 

is: why should I take my precious time from my busy schedule to read this email? 

The answer to this question is right there on the subject line.  
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Offering the reader information that he is in need of, or that which he is curious to 

get, is what will drive him to open your email and read it. Subject lines that make 

the reader think that they are useful, timely or about them, always work no matter 

the target audience. Study shows that the first two words of every subject line 

should convey a personal value to the reader.  

5. Important words first – Since you don’t have control over the space and what 

will be displayed in your recipient’s inbox, it is better that you start your statement 

with the important words first: Always be straight to the point first. 6. Understand 

your audience well – Target audiences make a lot of impact and influence the 

composition of your subject line always. The key question should always be, “what 

subject line triggers your audience?” Capitalize on that and ensure that it is what the 

audience are familiar with, not what is good for you.  

Use (Your Version of) the following list of 131 

sales-driven subject lines to keep your clients 

clicking on those emails again and again.  

1. Last-Minute Gifts for Everyone on Your List  

2. Send Some Joy on Free Shipping Day  

3. Our Best Blog Posts of 2015  

4. Romance and Revenue: Big Relationship Tips for Entrepreneurs  

5. Our Favorite Things from 2014  

6. Our Gift to You: Free Shipping until 12/22  

7. Light Up the New Year with [Your Product/Service]  
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8. Warm Up with Hot Deals on [Your Product/Service]  

9. Deck the Halls with Sales and Savings 1 

0. The Secret Behind My YouTube Videos  

11. Stuff Your Stocking with Savings  

12. Structure Your Proposal Like a Pro  

13. Take Action: ABCs of Freelancing  

14. Best For Less: Are We Getting Crazy?  

15. Save on All of Your Favorite Things  

16. Payday Treat – Flash deals and offers  

17. Save on [Your Product/Service] After the Holidays  

18. Shopping just got better!  

19. New week, New Styles!  

20. Our Best Advice from 2015  

21. Buy Yourself Some Holiday Cheer  

22. Priority booking opens tomorrow  

23. [name] check out these amazing offers  

24. Sparkling Savings on [Your Product/Service]  

25. Crisis at the Olympics  

26. Is it really wrong to love a doormat?  
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27. Actually, It Is Rocket Science  

28. Spread Some Joy with [Your Product/Service]  

29. Dads: This Email is Not for You, Please Forward It To Your Family  

30. Yours, All Ways…  

31. You Don’t Need Elves When You Have Our Gift Guide!  

32. Hold Your Breath until you see this.  

33. This free bracelet has your name on it.  

34. 13 Reasons You’ll Need [Your Product/Service] in 2014  

35. Meet Tom – He Learned the Hard Way  

36. Your bio’s been updated. View what’s new.  

37. Glad You’re Here—Just Open To See What’s In Store For You…  

38. Give Santa a Break with Overnight Shipping Till 12/22  

39. It Worked For Obama, What About You?  

40. 1 Dress, 4 Ways to wear it.  

41. We lied last time. THESE are the best Moosejaw jackets ever.  

42. Can the Shirt off Your Back Change the World?  

43. Tell Your Boss What You Really Think  

44. Why Man Discovered Fire  

45. Express Love  
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46. Step Away from the leftovers  

47. You Lost. Will 15% off make it better?  

48. Over 150 Gallons of Savings from [Your Product/Service]- See How…  

49. Fan Mail for Socks? Yes! And that’s not all…  

50. Your May Results are enclosed  

51. Reduce your energy costs by $100 per month  

52. How to optimize Your [Your Product/Service]  

53. Celebrate With 50% off [Your Product/Service]  

54. A New Year of New Savings  

55. Last-Minute Gifts for Everyone On Your List  

56. Unwrap Extra Savings on [Your Product/Service]  

57. Thanks for Supporting Us in 2015. Here’s Our Gift to You.  

58. Stuff Your Stocking with Savings  

59. Cross Something off Your Own Wish list  

60. Sparkling Savings on [Your Product/Service]  

61. Who Did You Forget This Time?  

62. Give Them a Few of Their Favourite Things  

63. Last Minute Savings on Gifts  

64. Top 10 Last Minute Gift Ideas  
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65. Shape Up for the New Year with [Your Product/Service]  

66. The Weather Outside is Frightful, But Our Sale is So Delightful  

67. 10 ways Acme users will benefit www.UnstoppableProfits.com  

68. What every VP of sales Needs To Know  

69. New Customers Only: Welcome Kit With Discount  

70. Are you getting the most from your system?  

71. Are you familiar with all your profit centers?  

72. What the most successful acme users are doing  

73. Early bird registration ends July 13th.  

74. Just Released: Discounts for all electronic sets.  

75. New product update that Extends life of [Your Product/Service] Products.  

76. Rates reduction for new subscribers  

77. Deadline July 12th for Washington Residents  

78. If you Like Us, You’ll Love This  

79. The Brain-Dead Simple but Astonishingly Effective Way to Become a Better 

Writer  

80. Did You Miss Your Bonus Training  

81. Make $100k by GIVING stuff away!  

82. Amazing free bundle from [Your Product/Service] 
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 83. How to get unlimited customers from Twitter!  

84. Your free Tube Traffic Secrets Cheat Sheets are ready  

85. Ignite your growth in 2016 with [Your Product/Service]  

86. My New Email Marketing Course (free)  

87. Early Warning About Amazing Mobile Product  

88. How to DOUBLE your YouTube Views  

89. Even a “newbie” can use this Affiliate system  

90. The Electronic Signature Market is Poised to Take Off  

91. The secrets behind Black Friday ad copy  

92. Essential Touch-Up Tools for Stamped Concrete  

93. Downloads that Make a $50,000 Difference  

94. Finally, SEO Expert Reveals Easy Way to Make Your Sites More Visible & 

Attractive  

95. If I had to start again, this is what I would do  

96. How to get ALL of your copy READ  

97. Please don’t call this a “bonus package” (time sensitive details enclosed)  

98. Become A Traffic Mogul With This “Game Changing” Software/System  

99. Listen to this… (URGENT)  

100. You have my permission to copy this [VERY PROFITABLE]  
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101. Have Customers Begging for Your Help!  

102. How to win the $2.2 trillion war for your living room  

103. What’s your mind-body type (quick quiz)  

104. Real Estate Agents Will Write You 5K Checks With This  

105. Announcing! The End of Writer’s Block (The Easy Way)  

106. Irish woman goes nuts  

107. How many in dog beers?  

108. What a great pleasure to have a startup rock star like you…  

109. Invitation: Exclusive Partner Program from [Your Product/Service]  

110. New themes and fonts are here!  

111. Crazy Invitation, I am Going to Buy You Lunch…  

112. Why Daily Learning Beats GobbleGobble Learning  

113. Gobble Up These Great Deals Before They Are All Gone! Book Now  

114. Vote for Working Less and Making More HERE  

115. Get your message across now [gift]  

116. Steal From Google In 5 Stupidly Simple Steps  

117. What A Friggin Mess  

118. How it IS possible to work 90% less, but make 3X more  

119. Future Trend Report :: Creating a Global Language Archive  
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120. [Uh Oh!] Gone for good at midnight…  

121. Hurry, 4 Days Only  

122. How Have You Progressed Since the Third Grade?  

123. Want Even More Wiki Links for Your Press Releases?  

124. What’s the 2nd most popular search engine?  

125. The Best No-Equipment Workout for Weight Loss  

126. Is Back Pain Preventing Your Business Success  

127. 9 Disgusting Facts about Thanksgiving  

128. 21 Inspiring Examples of White Space in Web Design  

129. 50 Things I Know About Women Now That I’m 50  

130. 12 Pinterest Boards You Can’t Live Without  

131. 1k System – Did You Apply? 

 

Things To Avoid When Writing Your Email Subject Lines  

· Using all capital letters in your subject line  

· Use of multiple exclamation marks or other punctuation marks. This avoids 

your email being regarded as a spam.  

· Don’t use the word “free” as the first word in your subject line. It is okay to 

use it but mostly not recommended by most email marketing platforms.  
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· Do not overuse other offer-type words. Don’t have them as the first word in 

your subject line. Important Things to Include In Your Subject Lines  

· Mention the key benefit that the recipient will get from reading the email · 

Always make your recipient the target through an affinity. Example: 10 Ways 

Acme Users Will Benefit.  

· Use questions or teaser statements in your subject lines  

· Make an announcement of something new or something that is timely.  

· Offer a variety of subject lines styles to avoid being identified by a specific 

style. 

At the end of it all, great content backing is the great thing that will make your 

business to thrive. You do not want to contact the recipient you have and 

forget about him/her but you want to keep contact even in future. Whether 

your subject line is great, the reader will never read your emails if he/she gets 

disappointed on reading your content and finding it to be misleading or of no 

value.  

Your aim with the subject line was to persuade the recipient to open your 

email. Now that he/she has opened the email, try and do something to keep 

that recipient glued to your email and even anticipate further emails from your 

whether they will have persuasive subject lines or not. 
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