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A Note from Heidi Richards Mooney, Founder –A Note from Heidi Richards Mooney, Founder –  Women in EcommerceWomen in Ecommerce™™

Thanks so much for registering for the Women’s Internet Marketing Summit.  To help 
optimize your experience during our event, this workbook was created just for you! The 
workbook is divided into three parts.  

Part One, Two and Three includes our guest experts’ introductions for the pre and 
post summit sessions as well as the Sessions the day of the event.  Also included are all 
handouts and/or specific interview questions our guest experts will be asked during their 
session (except for the Webinar events which will be emailed to you separately for Jay 
Berkowitz and Jalali Hartman’s sessions).  After each question you have space to write 
down the guest’s answers and your own notes.

Part   Four     includes a list of valuable tools, such as charts and worksheets to help you 
get the most out of the information shared among our expert. In this section you will also 
find a list of valuable resources (such as articles, white papers, ebooks and other 
recommended reading) for further research and learning.

To get you started, we recommend two tools you can check out today.  They are: The 
Self-Marketing Dictionary eBook filled with the latest marketing terms, internet marketing 
terms, acronyms and Marketing Organizations and this special report -  Winning on the 
Web: The Executive Pocket Guide to Smarter Marketing: Break down some of the myths 
surrounding the Internet by applying traditional marketing disciplines to the Web.

In addition, we hope you take time to complete the after-event survey to help us learn 
what we did right and what we could improve upon in the future. And you could be the 
recipient of one of several give-aways we will be offering when you do.

Once again, thank you for taking time out of your busy schedule to attend the Women’s 
Internet Marketing Summit.  This is the second of many Summits planned over the next 
two years.  Looking forward to helping you do business on and off the web.

Sincerely,

Heidi Richards Mooney

To Contact Heidi Richards, Founder & CEO, send her an email at Heidi@wecai.org 
To Contact Suzannah Richards, CFO and Tech Goddess send her an email at Suzannah@wecai.org.

The Woman’s Internet Marketing Summit is Hosted by the Women in Ecommerce™ (WECAI.org™) 
A Global Organization for Business, Executive and Professional Women.
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Part One Part One 
Pre-SummitPre-Summit  

SessionsSessions

10 AM Eastern Time

Customer Relationship Marketing, Using Contests and Surveys to Grow Your 
Business with Pam Stein, President of Clientize.com

11 AM Eastern Time

Increasing Website Subscriptions, Both Paid and FREE with Jalali Hartman of 
MarketingExperiments.com
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                          Pam Stein –                           Pam Stein – Customer Relationship Marketing, 
                     Using Contests and Surveys to Grow Your Business

                       

Pam Stein, president and owner of Clientize (http://www.clientize.com), an 
interactive marketing company, has a successful history of online marketing, 
database operations, and product development and design. Pam's grasp of both 
proven and emerging technologies enables her to strategize and then 
execute Internet marketing applications such as online surveys, online forms, and 
email newsletters. She works closely with her customers to understand business 
goals and recommends ways to interact with their clients.
Welcome Christina! Thank you so much for kicking off our Summit.

Let’s get right to your interview questions.

1)        Tell us a little about Clientize. How did you get started? What are some of the services you offer?

2)        Since our overall topic today is customer relationship marketing just what is it and how do 
contests and surveys tie into the goals of CRM?

3)      Let’s start by talking about surveys… What sorts of companies use surveys?

4) What are the most popular uses of surveys?
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Pam Stein - Customer Relationship Marketing (continued)

5)       Can you give me an example of how a customer of yours used a survey to impact their business? 
And What are some of the most interesting or unique surveys you have seen over the years?

6)      How do I know the right questions to ask and how many I should include in my surveys?

7)      How do companies market their surveys and what do you think is the best way to get a good 
response rate? 

8)      What makes Clientize different from other online survey tools out there?

9)  I’d like to talk about online contest for a few minutes.  Why do you think online contests are so 
popular?

10) How are companies using online contests to promote their products and services? And what goals 
do most companies have when hosting an online contest?
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Pam Stein - Customer Relationship Marketing (continued)

11) What are the legalities we need to know regarding online contests (primarily in the US) before we 
spend a lot of time and money creating one? And are there any resources to help us learn these?

12) What are some of the most unique contests you have one either helped design or seen other 
companies host? How do you come up with the contest ideas?

13) Let’s talk about prizes for a moment.  We know that people love to win stuff.  What are some of the 
most popular prizes companies give away?  The most unusual prizes?

14) How can a small business use this as a marketing and promotional tool?

15) Are there any resources you recommend to our listeners that have not been mentioned yet?

16) Is there anything else you’d like to add?

Audience Q & A

How can our listeners contact you?
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Jalali Hartman - Increasing Website Subscriptions, Jalali Hartman - Increasing Website Subscriptions, 

Both Paid and FREEBoth Paid and FREE

Jalali Hartman, Jalali Hartman, Director of Strategy - currently serves as a 
Senior Analyst with MEC Labs. He is a specialist in online channels, retail, internet 
architecture and business strategy. Mr. Hartman has helped over 4,000 companies 
to research and execute on multi-channel ecommerce strategies, including Franklin 
Covey, the Utah Jazz and many of top eBay Power Sellers.

Jalali co-founded Infopia, Inc. and oversaw research and development as EVP 
of Product Development and helped bring to market the award-winning Marketplace 
Manager platform and Infopia's unique Trade-in Platform. Jalali helped to grow 
Infopia 2000% in 5 years, making it the 11th fastest growing company in Utah in 
2004. Jalali has worked with companies such as eBay, FedEx, PayPal, NetSuite, 
DHL and UPS on large scale ecommerce product development projects. Jalali 
recently spearheaded a project that helped Infopia win e Bay's 2004 Award for 
Innovation and increased conversion on eBay listings by 87%.

Welcome Jalali!   

If you have not done so yet, Reserve your Webinar Seat Now at:
https://www.gotomeeting.com/register/664703538
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Part TwoPart Two
  The Summit  The Summit
WEB 2.0 Discover the 10 companies defining the new internetWEB 2.0 Discover the 10 companies defining the new internet - Webinar  - Webinar withwith  Jay Berkowitz, AuthorJay Berkowitz, Author  

Ten Golden Rules of Internet MarketingTen Golden Rules of Internet Marketing

Harnessing the Blogosphere, the Future of Blogs and How to use them to Promote Your Products,Harnessing the Blogosphere, the Future of Blogs and How to use them to Promote Your Products,  
Service or OrganizationService or Organization with with  Toby Bloomberg, President of Bloomberg Marketing And a Panel of BlogToby Bloomberg, President of Bloomberg Marketing And a Panel of Blog  

Experts from BlogHer.comExperts from BlogHer.com

Driving Traffic to Your Website with a Strategic Public Relations CampaignDriving Traffic to Your Website with a Strategic Public Relations Campaign  with Diane Thieke,with Diane Thieke,  
Director of Global Public Relations - Factiva Director of Global Public Relations - Factiva 

Build Your Business with Email Marketing :How to Create and Implement PermissiBuild Your Business with Email Marketing :How to Create and Implement Permissi    on (e-mail)on (e-mail)      
Marketing CampaignsMarketing Campaigns with with  Annie Kinniard, VP of Business Development of Emma.comAnnie Kinniard, VP of Business Development of Emma.com

eBay Shares the Secrets to Maximizing  your Success on the WEB with Affiliate MarketingeBay Shares the Secrets to Maximizing  your Success on the WEB with Affiliate Marketing with  with 
Lily Shen, Senior Manager eBay Affiliate Program (US)Lily Shen, Senior Manager eBay Affiliate Program (US)

  Putting Action Behind the Knowledge - Creating Your Internet Marketing Strategic PlanPutting Action Behind the Knowledge - Creating Your Internet Marketing Strategic Plan with  with 
Lena West of xynoMedia TechnologyLena West of xynoMedia Technology
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                                 Jay Berkowitz - “WEB 2.0 Discover the Ten Companies  Jay Berkowitz - “WEB 2.0 Discover the Ten Companies 
                       Defining the New Internet”                       Defining the New Internet”

                    

Jay Berkowitz is a seasoned marketing professional with over twenty years of 
experience. He has managed marketing departments for Fortune 500 brands: 
McDonald's and Coca-Cola, and has developed traditional and direct marketing 
programs for AT&T and Sprint. He moved to Florida to work for eDiets.com a $60 
million health and fitness website based in Deerfield Beach.

Mr. Berkowitz is the Founder and CEO of TenGoldenRules.com, a strategic 
marketing consulting business based in Boca Raton, Florida. Ten Golden Rules 
helps companies get more traffic to their websites, and convert that traffic to sales. 
Tengoldenrules.com clients include: online retail network ExtremeHallowen.com, 
magazine New Beauty.com, a luxury development EPIC Miami, Fraser Yachts, 
Date.com and 1-800-Pet-Meds.

Mr. Berkowitz is the immediate past President of the American Marketing 
Association South Florida, a founding Board Member of the South Florida 
Interactive marketing Association and past Board member of the Toronto 
International Film Festival. He is a popular presenter at conferences and events 
such as The Florida Direct Marketing Association, The Association of Internet 
Marketing and Sales, The Global Benchmarking Council and the Executive Forum.

This is a webinar event and you can tune into WEB 2.0, at:

http://www.visualwebcaster.com/event.asp?id=36138
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The Divas of Social Marketing - “Harnessing the Blogosphere, The Divas of Social Marketing - “Harnessing the Blogosphere, 
the Future of Blogs and How to use them the Future of Blogs and How to use them 

to Promote Your Products, Service or Organization”to Promote Your Products, Service or Organization”
                                    

Separate handout for this session can be found at: http://www.wecai.org/wim/bloggingppt.pdf 

To kickoff the blog panel today we have a good friend and past guest of our wire-
side chats Toby Bloomberg. Toby is a marketing consultant and a blogger. As 
president of Bloomberg Marketing, she helps clients create integrated marketing 
plans utilizing interactive tactics, such as blogs, as a core strategy and incorporates 
traditional initiatives when appropriate. Toby speaks nationally on internet and 
traditional marketing topics, as well as, instructs a management consulting course at 
the Goizueta School of Business at Emory University. She is a teaching artist for the 
Alliance Theatre in Atlanta.

Toby holds a degree in communications from Emerson College and has performed 
post-baccalaureate studies in marketing and management at Emory University. 
Although she now calls Atlanta home, Toby is a Yankee from Boston.  Check out 
Toby's blog at www.DivaMarketingBlog.com

Our next panelist is Yvonne Divita. Yvonne is the president and founder of WME 
Books.com, a division of Windsor Media Enterprises, LLC. WME Books is an Author 
Services company specializing in “Authors Helping Authors”- write, produce, print, 
and market books using Print-on-Demand technology, blogs, and community 
building events. WME Books maintains a blog on writing and publishing at: 
www.ahablog.comYvonne maintains a separate blog at www.lipsticking.com with a 
focus on Smart Marketing to Women Online. She was privileged to work with 
Jeremy Wright as the Technical Editor of his, Blog Marketing, (McGraw-Hill, 2005). 
Yvonne speaks on marketing to women online and has presented at such events as 
adtech New York and WOMBAT: Word of Mouth Basic Training in Florida. She is 
interviewed and quoted throughout the Internet on women’s issues, publishing, and 
blogging.
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“Harnessing the Blogosphere, the Future of Blogs and How to use them to Promote Your“Harnessing the Blogosphere, the Future of Blogs and How to use them to Promote Your  
Products, Service or Organization” (continued)Products, Service or Organization” (continued)

In addition to writing Lip-sticking, Yvonne also contributes to www.wmeblogs.com, 
with a focus on how to get your blog to return a positive ROI. In her spare time, she 
writes a weekly post for the baby boomer blog at http://blog.thirdage.com/

Susan Getgood was among the pioneers in introducing children and parents to the 
Internet as an expert in online safety and General Manager of Cyber Patrol, one of 
the world's first Internet filters. Her 20+ years in the computer software industry 
included leading a global marketing team as Senior Vice President of Marketing for 
SurfControl, with offices in the U.S., England, Australia and seven other countries. 
As a results-oriented strategic marketer, Susan knows how to build brands using 
technology, policy and good old fashioned high-quality products. 

In 2004, she founded GetGood Strategic Marketing Inc. www.getgood.com to help 
bring blogs into the mix as an indispensable marketing tool. Today, her firm helps 
public and private companies and organizations build brands and drive revenue with 
integrated marketing and communications strategies. Her own blog is Marketing 
Roadmaps, http://getgood.typepad.com which is part of the Corante Network.
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“Harnessing the Blogosphere, the Future of Blogs and How to use them to Promote Your“Harnessing the Blogosphere, the Future of Blogs and How to use them to Promote Your  
Products, Service or Organization” (continued)Products, Service or Organization” (continued)

Marianne Richmond has held senior level marketing and advertising positions at 
Nabisco Brands, Ally-Gargano/Marketing Corporation of America and DIMAC 
Direct. She co-founded the Richmond Group, Inc in 1994, a marketing and training 
company whose clients have included Lands End, Hill’s Pet Nutrition and Sprint. 

Marianne Richmond, founded the Resonance Partnership in 2004, a marketing and 
branding consultancy specializing in social media and word of mouth marketing. 
Marianne draws on over 20 years experience in traditional consumer package 
goods and financial services marketing in developing innovative and strategic social 
media solutions for her clients.

Marianne writes the Resonance Partnership Blog www.resonancepartnership.com 
and is a Social Media and Blogging Contributing Editor for BlogHer 
www.blogher.org.

And rounding out our panel is Jeneane Sessum. Jeneane writes the Resonance 
Partnership Blog www.resonancepartnership.com and is a Social Media and 
Blogging Contributing Editor for BlogHer www.blogher.org. 

As the words and voice behind dozens of Fortune 500/1000 companies over the last 
22 years—-including American Management Systems, Delta Air Lines, Equifax, 
IBM, Kodak, Nokia, and The Home Depot—-Jeneane Sessum has given personality 
to corporations by providing creative, targeted communications that deliver 
compelling messages. 
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“Harnessing the Blogosphere, the Future of Blogs and How to use them to Promote Your“Harnessing the Blogosphere, the Future of Blogs and How to use them to Promote Your  
Products, Service or Organization” (continued)Products, Service or Organization” (continued)

Jeneane is a well-known weblogger on her personal blog, Allied, and a business 
blogging pioneer who began blogging in 2001 and founded the first women’s team 
blog, Blog Sisters www.blogsisters.com, that same year. She is a Board Member 
and Contributing Editor to the high-profile women’s community, BlogHer 
www.blogher.org, and she has been featured in such publications as Business 
Week, The New York Times and The Sunday Times Online. Jeneane has helped 
several companies with their social media and blogging strategies and 
implementations, including Cox Communications, BubbleShare, Qumana, Rojo, 
ChickAdvisor.com, and most recently Violet’s Nabaztag. She also serves on a 
number of Web 2.0 advisory boards. You can read her special report: Adding Your 
Voice to the Conversation at: http://www.wecai.org/wim/addingyourvoice.pdf 

Welcome Ladies!  Thanks so much for being here today and sharing your 
experiences with Blogging including the latest trends, and where you see blogging 
in the future. 

WE have lots of ground to cover, so let’s get started!  Toby, you are going to kick off 
the discussion with an introduction to Business Blogs and then I understand each 
panelist will take a particular area and cover it.  Thanks for putting this panel 
together and facilitating the subject for our audience. 

 
I. Introduction to Biz Blogs 101 with Toby Bloomberg
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“Harnessing the Blogosphere, the Future of Blogs and How to use them to Promote Your“Harnessing the Blogosphere, the Future of Blogs and How to use them to Promote Your  
Products, Service or Organization” (continued)Products, Service or Organization” (continued)

II. Doing It Right  with Jeneane Sessum

III. Niche Strategies with Yvonne DiVita
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“Harnessing the Blogosphere, the Future of Blogs and How to use them to Promote Your“Harnessing the Blogosphere, the Future of Blogs and How to use them to Promote Your  
Products, Service or Organization” (continued)Products, Service or Organization” (continued)

IV. Doing It Wrong with Susan Getgood –  

V. It's Personal with Marianne Richmond

16



“Harnessing the Blogosphere, the Future of Blogs and How to use them to Promote Your“Harnessing the Blogosphere, the Future of Blogs and How to use them to Promote Your  
Products, Service or Organization” (continued)Products, Service or Organization” (continued)

VI. Looking Into Our Crystal Ball with Everyone

AUDIENCE Q & A
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                       Diane Thieke Diane Thieke – “Driving Traffic to Your Website  – “Driving Traffic to Your Website 
         with a Strategic Public Relations Campaign”          with a Strategic Public Relations Campaign” 

          

Diane Thieke is director of Global Public Relations. In her position, she is 
responsible for leading Factiva’s public relations strategy worldwide, including 
media, analyst and community relations initiatives and speaker bureau and events 
programs, to ensure that the company is positioned for continued growth and 
success . She has been an advocate of embracing technology to build a dialog with 
stakeholders and to drive awareness and understanding of Factiva. Ms. Thieke has 
spent more than two decades as a communications and marketing professional in 
the business information industry. Prior to her current appointment, she was director 
of Web Programs, managing teams responsible for the design, development and 
distribution of electronic and print marketing materials. She previously held the 
position of director of Content Community at Factiva, spearheading a global 
community for publishers who make their content available through Factiva 
products. Previous roles include competitive intelligence manager and assistant 
news editor at Dow Jones & Co.

Ms. Thieke is a member of the Public Relations Society of America. She received a 
bachelor of arts degree in journalism and English writing from Rider University, 
Lawrenceville, New Jersey, USA. She is currently a candidate for a Master’s degree 
in Communications Management from Syracuse University’s Newhouse school, 
Syracuse, New York, USA, (expected 2007).

Welcome Diane! I am delighted you are here today and cannot wait to get started.

  

1. Diane, How did you become interested in PR and specifically Online Media? 
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Diane ThiekeDiane Thieke – “Strategic Public Relations (continued) – “Strategic Public Relations (continued)

2. Diane, thanks so much for your generosity in contributing the eBook, “Making the Link Between 
Public Relations Initiatives and Sales Revenues - Tips for Using Web Based Communications and 
Measurement Tools” to our attendees.   In it you mention press releases and other PR content 
must use generic descriptors for products or solutions to attract buyers into their sales process. 
Can you give us some examples?

 

3. You also recommend we embed links behind the keywords in our Press releases to other areas 
on our website.  What is the value of doing that?

 

4. Can you give us some examples of really good PR campaigns that attracted a lot of traffic to a 
company’s website?

 

5. Let’s talk about press release pages.  You mention that they are among the most popular areas 
of many websites.  Are these part of a media room or media page on the site, and if so, what else 
should or could we include in that section of our website to maximize exposure and interest?

 

6. How do you recommend we organize our media section to give visitors multiple browsing 
options?

 

19



Diane ThiekeDiane Thieke – “Strategic Public Relations (continued) – “Strategic Public Relations (continued)

7. Can you give us some examples of how we might maximize our pr efforts with our marketing 
campaigns?

 

8. In your opinion does a company need a lot of money to implement a good media campaign?

 

9. When issuing press releases how does one measure success (bottom line results)?

 

10. What are some of the resources and tools you recommend when beginning our pr campaign, 
both online and offline? 

 

11. Okay, now that we have talked about the importance of media rooms, creating media 
campaigns to drive traffic and some tools and resources, How and where do we distribute our 
press releases once we have created our PR Campaign?  

 

12. Tell us about FACTIVA and some of the services and products you offer?

 

13. Any last thoughts?

 

14. How can our listeners contact you?

AUDIENCE Q & A
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Annie Kinniard - “Annie Kinniard - “Build Your Business with Email Marketing - How toBuild Your Business with Email Marketing - How to  
Create and Implement Permission (e-mail) Marketing Campaigns”Create and Implement Permission (e-mail) Marketing Campaigns”

Annie Kinniard, is director of sales and business development for Emma, the Web-
based email marketing and communications service. Since joining Emma in early 
2002, Annie has helped the company grow from a tiny outfit with few customers and 
no friends into a service that currently supports roughly 5,000 small businesses, 
agencies and non-profits around the U.S. and abroad. Annie has had a hands-on 
role in shaping Emma's brand, customer service style and business development 
strategy. She also helped create the Emma 25 initiative, an annual program in 
which Emma donates accounts to 25 deserving charities nominated by Emma's 
customers. Annie splits time between Emma's Nashville and New York  offices.

Welcome Annie!  Thank you so much for being here.  I also want to thank Beth Cole of 
Proimpact (www.proimpact.com) for introducing us. 

1.      Why should small businesses be using email marketing?

2.       Marketers must begin to follow new rules on how they build and manage their lists, target 
customers and measure campaign effectiveness. Just what are these new rules?

3.    Once we know the rules, how do we get started with an email campaign?
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Annie Kinniard - “Annie Kinniard - “Build Your Business with Email Marketing (continued)Build Your Business with Email Marketing (continued)

4.    What‘s the difference between single and double opt-in forms?

5. Briefly tell me about the difference between text and HTML email.

6.    Are there any issues with large email providers like hotmail and AOL? Do’s and don’ts?

7.    Can I create a professional looking newsletter myself or should I hire someone who 
specializes in creating them? And what about using newsletter programs/templates? 

8. How often should I send a newsletter and other sending promotional messages? What can I 
test to improve my email marketing messages?

9. In addition to newsletters, what are some other ways we can effectively use email marketing

10. Let’s talk about using a purchased list of names, what are the pros and cons and do you 
recommend we use them?
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Annie Kinniard - “Annie Kinniard - “Build Your Business with Email Marketing (continued)Build Your Business with Email Marketing (continued)

11. How can I get the most from my list through segmentation and targeting?

12. How should we be using multi-channel marketing – to integrate our e-mail with our offline 
marketing efforts?

13. What are some tips you suggest to improve subject lines, e-mail creative/headline, body copy 
and calls to action.

14. What are some of the trends you are seeing in email marketing and are there any companies 
you think are doing an exceptional job at using email?

15.  How can I increase the bottom-line effectiveness of my email campaigns?

16. What other suggestions or tips do you have and do you have any favorite resources that our 
listeners must have?

 

What is the best way for our listeners to contact you?

Audience Q & A

Annie, do you have any final comments you’d like to share?
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Lily Shen –Lily Shen – “ “eBay Shares the Secrets to Maximizing youreBay Shares the Secrets to Maximizing your  
Success on the WEB with Affiliate Marketing”Success on the WEB with Affiliate Marketing”

As senior manager of eBay’s U.S. Affiliate Program, Lily Shen leads eBay's affiliate 
marketing efforts in the U.S. and works closely with the global affiliate teams to 
ensure that eBay’s publishers are armed for success. Lily has been with eBay for 
six and a half years, focusing on strategy, direct marketing, business development 
and, for the past two years, Internet marketing.

Prior to joining eBay Lily worked at Goldman, Sachs & Co. in the Fixed Income 
Asset Management Division. Lily graduated from New York University’s Stern 
School of Business 1996 with a B.S. in Finance and Management.

Welcome, Lily!  I am delighted that you could be here today to share what we all 
want to know – the SECRETS of eBay!  We have lots of ground to cover in our short 
time together and I am sure our guests are anxious to hear your experiences, so 
let’s get started.

 

1.  Lily, what lead you to become senior manager of eBay’s U.S. Affiliate Program?

2.  How did you become interested in Affiliate marketing?     What do you enjoy most about your 
current role?
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Lily Shen – eBay Affiliate Marketing (continued)Lily Shen – eBay Affiliate Marketing (continued)

3.  Just how does affiliate marketing work?  How can we make money by participating in affiliate 
programs?  

 

4.  How do we go about selecting appropriate affiliate partners and software? What are some of 
the questions we should be asking before we sign up to become an affiliate marketer for other 
companies’ products and services?

 

5. What resources do you recommend we use to determine if the affiliate program is right for us – 
such as word tracker?  And how would we use them in our due diligence?

 

6. I know that in many cases we don’t even need a website to promote other peoples products 
and services, what do we actually need to get started?

 

7. Say we decided to create a website.  Now we have learned how to promote the program, what 
can we do to optimize our site to get the most out of our efforts?
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Lily Shen – eBay Affiliate Marketing (continued)Lily Shen – eBay Affiliate Marketing (continued)

8.  Let’s talk about eBay for a moment. How can our listeners earn money through eBay’s affiliate 
program?

9. What are some of top marketing strategies that you use on a regular basis? And how long do 
they take to implement compared to ROI? 

 

 

10.  Can you share some of the mistakes affiliate marketers make and how to avoid them? 

11. What resources do you recommend for those of us new to affiliate marketing as well as for the 
more seasoned affiliate marketer for marketing our business or locating e-business strategies and 
information?  

  

12. What advice would you give to a company who is interested in setting up an affiliate program 
to promote their own products and services?  

 

Audience Q & A
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What is the best way for our listeners contact you?

Lena West “Putting Action Behind the Knowledge - CreatingLena West “Putting Action Behind the Knowledge - Creating  
Your Internet Marketing Strategic Plan”Your Internet Marketing Strategic Plan”

Lena West is the CEO & Founder of xynoMedia Technology 
(http://www.xynoMedia.com) and the Creator of The Technology Diet 
(http://www.TechnologyDiet.com). She has a long-standing reputation for being a 
“geek with speak”. Simply put, she understands complex technology concepts and 
distills them into an actionable, straightforward strategic plan that even your mother 
can understand. The New York based powerhouse regularly empowers business-
owners with know-how that increases passive income and grows their businesses 
by as much as 25-50%. Clients routinely hire Lena to access her “big picture” brain 
power.

Lena is going to be facilitating this session about strategic planning and asks 
that you refer to your copy of the Technology Diet Workbook. If you did not 
receive a copy via email, you can find the link to download the workbook at: 
http://www.wecai.org/wim/TechDiet.pdf

AUDIENCE Q & A

Lena, what is the best way to contact you? 
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Part ThreePart Three
Post-SummitPost-Summit

SessionsSessions
Online Networking That Gets Results and Adds to Your Bottom Line with Biana Babinsky of 

Avocado Consulting

How to Increase Your Search Engine Rankings with Podcasts with Penny Haynes of 1st Podcast 
Publishing and Online International Podcasting Expos

From Entrepreneur to Infopreneur - How to Make Money with Books, eBooks and Information 
Products with Stephanie Chandler of BusinessInfoGuide.com and BookLoversCafe.com
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                             Biana Babinsky - Online Networking That Gets Results Biana Babinsky - Online Networking That Gets Results 
                    and Adds to Your Bottom Line                    and Adds to Your Bottom Line

                            

Biana Babinsky is the online business coach, consultant, expert and author who 
helps coaches, consultants, virtual assistants, solo-preneurs and online business 
owners get known online, get more clients and make more money online.

Biana has created a system to promote her own business online, and now you can 
duplicate her system to promote yours. She is very candid, and doesn’t hold back – 
she shares everything with her students. Biana teaches her students the techniques 
that she uses to promote her businesses, what works and what doesn't, and how 
they can use her knowledge to promote your business online. 

Visit Biana's web site at http://www.avocadoconsulting.com/ to learn more about her 
and get her special report, "Top 5 Ways to Increase Your Online Sales" 
absolutely FREE.

Biana will be facilitating this session about online networking. Welcome Biana! 
Biana, I know you are going to share with the audience about how online networking 
can add to your bottom line, tell us, how long have you been networking online?    

To download her handout, visit: http://www.wecai.org/wim/onlinenetworkingthatgetsresults.pdf

Here are the 5 key areas Biana will cover:

1. Know your Target Market and How to Find It Online
2. Find Smaller Groups To Network With
3. Become An Expert.
4. Publish A Newsletter. 
5. Be A Consistent Networker

AUDIENCE Q & A

Biana, what is the best way for our listeners to contact you?
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Penny Haynes Penny Haynes 
How to Increase Your Search Engine Rankings How to Increase Your Search Engine Rankings 

with Podcastswith Podcasts

Penny Haynes has a lifetime of experience with audio, and 2 years of 
experience as a television producer, director and editor. Although she 
specializes in producing affordable audio and video for solopreneurs, 
her Consulting clients have included Lifetime Television for Women and 
Vista Research. Her audio/video production and CD/DVD duplication 
clients have included the world's leader in Faith and Work Ministries: 
Marketplace Leaders, TD Global Group, and Kawasaki Construction 
Machinery.

She hosts several podcasts, including Brain Storm! Business Podcast, 
Comedy Clip of the Week, 1st Business Podcasters, and Words for the 
Week. She owns the Family Friendly Podcast Directory, and organizes the 
online International Podcasting Expos. She also publishes the Podcaster 
Central Magazine, and leads the Ryze Podcaster Central Network. 

Penny is CEO of Encouraging Enterprises, Inc., and President of 1  st   

Podcast Publishing and the Online International Podcasting Expo.

Thank you so much for being with us today, Penny.  I must say you really 
are immersed in the subject of Podcasts – and that’s why you are the go to 
person or expert and we are delighted to have you with us today, especially 
since you just finished your own EXPO – The International Podcasting 
Expo.  

Before you get started with your presentation, could you share with the 
audience how and why you became involved in Podcasting?
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Penny Haynes - Penny Haynes - How to Increase Your Search Engine Rankings with PodcastsHow to Increase Your Search Engine Rankings with Podcasts

In this session: Penny will answer the following questions:

What is podcasting?

How do people listen to a podcast? 

What kind of people are creating podcasts?

Why are people and companies podcasting?

How many people are listening?

Is there money in it?

Where do you find podcasts?  

What is an RSS Feed?

What do I need in order to create and maintain a podcast?

Penny will also give you literally dozens of examples of podcasts to help 
you understand the process and either get started in the podcasting world 
or perfect the process you already have.

AUDIENCE Q & A

Penny, what is the best way for our listeners to contact you?
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Stephanie Chandler - Stephanie Chandler - From Entrepreneur From Entrepreneur 
to Infopreneur  - How to Make Money with Books, to Infopreneur  - How to Make Money with Books, 

eBooks and Information ProductseBooks and Information Products

Stephanie Chandler is the author of “From Entrepreneur to Infopreneur: 
Make Money with Books, E-books and Information Products” (Wiley, Dec. 
2006)and “The Business Startup Checklist and Planning Guide” (Aventine 
Press, $15.95). Chandler is also the founder of Business Info Guide - 
www.BusinessInfoGuide.com, a directory of  resources for entrepreneurs. 
She is a frequent speaker at business conferences and events and has 
published articles in dozens of magazines and newspapers.

Welcome, Stephanie!  Thanks so much for being here today to share your 
expertise.

1. Just what is an Infopreneur and why is it becoming one of the fastest 
growing businesses on the Internet today?

 

2. Can you give us some examples of successful infopreneurs? 

 

3. Who can sell information products? 
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Stephanie Chandler - Stephanie Chandler - From Entrepreneur to Infopreneur  - How to Make MoneyFrom Entrepreneur to Infopreneur  - How to Make Money  
with Books, eBooks and Information Products (continued)with Books, eBooks and Information Products (continued)

4. How can I come up with ideas for my info products?

 

5. In addition to creating my own product, are there other ways could I 
become an Infopreneur without doing all that work?

 

6. What is the first step in starting an information products business?

 

7. How do we know if there is a market for our infoproducts?

 

8. How hard is it to create an eBook? 
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Stephanie Chandler - Stephanie Chandler - From Entrepreneur to Infopreneur  - How to Make MoneyFrom Entrepreneur to Infopreneur  - How to Make Money  
with Books, eBooks and Information Products (continued)with Books, eBooks and Information Products (continued)
 

9. What about teleseminars/tips booklets/workbooks/classes?

 

10. Should I be paying attention to the competition? 

 

11. How should I price my products?

 

12. What are some of the traditional ways to market my info products? 

 

13. What are the keys to info product success?
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Stephanie Chandler - Stephanie Chandler - From Entrepreneur to Infopreneur  - How to Make MoneyFrom Entrepreneur to Infopreneur  - How to Make Money  
with Books, eBooks and Information Products (continued)with Books, eBooks and Information Products (continued)

14. There are literally thousands maybe even millions of infopreneurs on 
the WEB today. In addition to traditional ways, what are some of the most 
unique or interesting ways you have seen them market their products?   

 

15. Tell us about your company.  What products and services you offer, 
etc. 

 

16. In addition to the resources you have already mentioned, what other 
resources do you recommend to our listeners to help them achieve 
success as an Infopreneur?

 

AUDIENCE Q & A

What is the best way for our listeners to contact you?
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BooksBooks
Multiple Streams of Income: How to Generate a Lifetime of Unlimited 
Wealth by Robert Allen - $12.32 Amazon - ISBN: 0471714550 - The 
author of the rags-to-riches real estate bestseller “How to Buy Real Estate 
with Little or Nothing Down”  presents advice drawn from 20 years of 
writing and promoting get-rich books through seminars, infomercials, and 
home-study courses. In Multiple Streams of Income, Robert G. Allen shows 
you how to create income with little or no investment. Says Allen: "Today, 
very few families can survive on less than two streams of income. In the 
volatile future, you will need a portfolio of income streams--not one or two--
but many streams from completely different and diversified sources."

Cashing in with Content - How Innovative Marketers Use Digital 
Information to Turn Browsers Into Buyers by David Meerman Scott – 
Foreword by Michelle Manafy (Michelle was a featured guest during our 
August 25th Wire-Side Chat). Mr. Scott interviews 20 of today's most 
innovative Web marketers, sharing their secrets for using content to turn 
browsers into buyers, to encourage repeat business, and to unleash the 
amazing power of viral marketing.  To read more and get your copy visit 
Amazon.com. 

A Friend in Every City - One Global Family - A Networking Vision for 
the Twenty First Century by Penny Power, Thomas Power ($21.99 
Amazon) Networking is the key skill for the 21st century worker. As birth 
rates go down, life expectancy goes up and the business world continues 
to downsize to a core of permanent workers, more of us will find the 21st 
century a tough place to make a living. More of us will find ourselves 
working as freelancers or as part of 'fractional teams' that come together for 
a project and then disband. Fewer of us will retire on a pension - choosing 
instead to work on a portfolio of projects.  A Friend in Every City looks first 
at the forces shaping the new ways of working, then at how online 
networks, such as LinkedIn, Open BC, Ryze and Ecademy, are evolving to 
provide support for them. The authors look at how an individual worker can 
leverage these changes to their best effect. (Source: ecademy.com)
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Mobile Marketing: Achieving Competitive Advantage Through 
Wireless Technology by Alex Michael and Ben Salter  ($29.95 Amazon) 
- Written by experienced practitioners with experience of advising major 
international companies on both strategy and individual campaigns in the 
mobile sector it is an essential guide and reference for professional 
marketeers. - Defining and implementing a wireless marketing strategy.- 
Making sense of what can be a technically and commercially. confusing 
industry - Providing a wealth of carefully chosen international cases and 
examples to demonstrate techniques in the real world.

How to Use the Internet to Advertise, Promote and Market Your 
Business or Website with Little or No Money by Bruce Cameron 
Brown - Interested in promoting your business and/or Web site, but dont 
have the big budget for traditional advertising? This new book will show you 
how to build, promote, and make money off of your Web site or brick and 
mortar store using the Internet, with minimal costs. 

Successful Website Marketing: Worksheets, Forms & Easy Steps for 
Web Success by Peggi Ridgeway - Beginning steps for owners of small 
business websites, including customizable worksheets, search engine 
optimization basics, keyword tutorials, linking strategies, success stories 
and articles by experts including Catherine Seda on pay-for-performance 
advertising do's and don'ts. 

Search Engine Marketing, Inc.: Driving Search Traffic to Your 
Company's Web Site by Mike Moran and Bill Hunt - Effective search 
engine optimization (SEO) and search engine marketing (SEM) is now 
crucial to the success of your business. But it's never been more 
challenging—especially if you're responsible for a large, complex site. 
Finally, there's a definitive source for reliable information for implementing 
an effective search engine optimization and marketing program for your 
business. In Search Engine Marketing, Inc., ibm.com's site architect and a 
world-leading enterprise SEO consultant present best practices, step-by-
step techniques, and hard-won tips for driving maximum traffic at minimum 
cost. 
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FREE EBooksFREE EBooks

Advanced Email Marketing by Jim Stern - There's a big difference 
between knowing that email is a powerful marketing tool and proving it. 
How do you know if you're doing it well? How do you show your CFO it's 
really helping the bottom line? You can promise to prove how well email is 
increasing awareness, building interest, populating your sales cycle, and 
generating sales. 
http://www.sparklist.com/resources/tools/freeemailbook.html 

STREET SMARTS EMARKETING Gain More Leads, Better Prospects, 
Close More Sales  F*R*E*E eBook shows you how. STREET SMARTS 
EMARKETING by Kathleen Gage is filled with Tips Guaranteed to Jump 
Start Your Internet Presence to Put You Miles Ahead of the Competition! 
Click  http://www.streetsmartsmarketing.com/free-ebook.htm

Get More Business – The Woman’s eMarketing Guide to Promote 
Your Products and Services on the Internet”   by Heidi Richards and 
members of the WECAI Network™ this Complimentary eBook is filled with 
strategies to grow your business online and offline. Special Thanks to Jay 
Berkowitz of Ten Golden Rules of Internet Marketing for writing the 
Foreword to the book and to the 21 exceptional members for your 
contributions.  To get your copy, visit: To read all about it and to download 
your complimentary copy, go to 
http://wecai.org/pdf/GETMOREBUSINESS.pdf.

Search Engine Optimization Made easy by Brad Callen (PDF Download) 
– If your serious about increasing your ranks in Google and other Search 
engines download this book today - 
http://www.free-ebooksonline.com/books/seo_madeeasy.pdf

Online Marketing Strategies – 16 Proven Ways to Grow Your eBusiness 
by Jim Carrol and Rick Broadhead  - Marketing Your Online  store involves 
more than just registering your website with the search engines … Check it 
out at: http://www.paypal.com/en_US/pdf/mkt_guide.pdf

The Self-Marketing Dictionary by Heidi Richards 200+ pages of internet 
marketing and marketing terms and acronyms.  To get your copy, visit: 
www.self-marketingdictionary.com. 
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FREE EBooksFREE EBooks

Viral Internet Marketing Strategies – by Darryl DeLong Reasonable 
coverage of viral marketing - what it is and what makes it work or fail. 
Complimentary Download at: http://www.tiredofhype.com/downloads/Viral-
Ebook.pdf

Making the Link Between Public Relations Initiatives and Sales 
Revenues - Tips for Using Web Based Communications and 
Measurement Tools by Factiva

Killer Internet Marketing Strategiesby Shelley Lowery - The Three Step 
Formula. If you excel at all three, you can literally guarantee your success- 
1. How to Create Your Own Product to Market on the Internet 2. How to 
design a Website Specifically Designed to Sell Your Product 3. How to 
Write Killer Ad Copy including How to Accept Payment Online
 and How to Set Up an Affiliate Program - Free when you register for his 
eTips Newsletter http://www.web-source.net/free_ebooks.htm 

7 Secrets to Unlimited Traffic - free ebook (Available in EXE format) This 
free ebook intends to help you go straight to the most important things you 
need to do to create major traffic and not waste your time bothering with 
useless methods like posting to free link pages. If you concentrate your 
efforts on the ideas in this ebook you WILL create MASSIVE TRAFFIC to 
your site that multiplies on itself automatically. http://www.web-
source.net/free_ebooks.htm 

Make Your Net Auction Sell by Ken Evoy - Now you can use the Net to 
turn that dream into a reality. Build your own Net auction business. The Net 
auction business is an easy, low-cost, no-risk entry into e-commerce. The 
perfect way to get your "e-feet" wet! And... you will get to meet people from 
around the world who are as passionate about the same collectible, hobby, 
subject area, etc., as you are! What other e-biz could be as exciting or 
more personally rewarding? Move from "just browsing" to "selling" on eBay! 
with this book and best of all its now FREE - http://mynas.sitesell.com/ 
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Articles, White Papers & Special ReportsArticles, White Papers & Special Reports
 
BloggingBlogging

Adding Your Voice to the Conversation by Jeneane D. Sessum - 
http://www.wecai.org/wim/addingyourvoice.pdf 

18 Lessons I’ve Learnt about Blogging by Darren Rowse
http://www.problogger.net/archives/2005/12/20/18-lessons-ive-learnt-as-a-
blogger/   
 
Quick Tips for Building Online Newsrooms by James L. Horton and 
Shade Vaughn - A white paper on the challenges of online newsgroup and 
Web-page bulletin board monitoring. http://www.online-
pr.com/Holding/QuickTipsforBuildingOnlineNewsrooms.pdf 

PR and Blogging.  How to think about this web publishing phenomenon as 
a PR tool. http://www.online-pr.com/Holding/PRandBloggingarticle.pdf 

EmailEmail

22 Ways to Grow Your Subscriber List by Catherine Franz 
http://www.abundancecenter.com/articles/22WaysImproveSubscriberList.htm

Mastering the Art and Science of Online Lead Generation Featuring 
Andrew Edwards - Learn which factors influence lead generation activities 
online and how to convert more of your site visitors into qualified prospects. 
http://www.webtrends.com/Resources/WhitepapersAndGuides/Masteringth
eArtandScienceofOnlineLeadGeneration.aspx

The Opt-In Email Marketer’s Checklist for Inbox Delivery [pdf] by 
Sparklist - Designed to help busy marketers maximize inbox delivery of 
their email campaigns, our new whitepaper provides ten ultra-practical tips 
for inbox delivery in a handy checklist format. 
http://www.sparklist.com/resources/whitepapers/deliverability_checklist.pdf 

Email Marketing Best Practices (pdf) by Sparklist - A must-read for all 
email marketers and publishers - 
http://www.sparklist.com/resources/whitepapers/Lyris-BestPractices-
v101404.pdf 
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SEO/SEMSEO/SEM 

Top 10 Ways To Make Search Marketing Work For You Featuring 
eMarketer - A 31-page report from eMarketer and WebTrends on the recipe 
for a successful search marketing program. 
http://www.webtrends.com/Resources/WhitepapersAndGuides/The10Ways
ToMakeSearchMarketingWorkForYou.aspx

Writing Effective Ad Copy For Your Paid Search Campaigns from 
eMarketer - Learn the Essential Elements to Write Compelling and 
Effective Ad Copy That Will Help You Increase Your Sales and 
Conversions. http://www.morevisibility.com/seo-whitepaper/?
form_id=EM0806&formtitle=Writing+Effective+Ad+Copy&automessage=wh
itepaper12.txt&outputfile=em0806 must register to get.

Ten Search Engine Marketing Strategies for Your eCommerce Site by 
Heidi Richards - Search engine marketing is the art of using search 
engines as a vehicle for delivering more visitors to your website. The higher 
your rankings in search results, the more searchers are likely to click on 
your listing, creating a steady stream of interested prospects and 
customers. 
http://www.speakingwithspirit.com/TenSearvhEngineMktgStrategies.asp 

MiscellaneousMiscellaneous

Six Hard Hitting Ways to Improve your Online Marketing  
Effectiveness by Scott Miller - This new marketing guide is hot. - But it is 
also new. Brand new. And complimentary for a limited time!  Please 
don't hesitate. Be one of the first to read this powerful information by 
registering now! http://www.vertster.com/whitepaper/default.asp 

Essential Metrics for Online Marketers by Marketing Experiments – how 
to create a really simple metrics dashboard to track what really matters - 
http://www.marketingexperiments.com/improving-website-
conversion/online-marketing-metrics.html 
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Press Releases Tested - How we tested the impact of press releases on 
website traffic and inbound links, and found that effective PR can deliver an 
ROI superior to PPC advertising. – by Marketing Experiments.com 
http://www.marketingexperiments.com/internet-online-advertising/press-
release-tested.html 

Linking Strategies Tested - How to generate abundant incoming links 
using our 20+ proven strategies – incoming links are very important to your 
website for many reasons – this report tells you why – by Marketing 
Experiements.com - http://www.marketingexperiments.com/ppc-seo-
optimization/linking-strategies-tested.html 

How to Tell if Your Data is Statistically Significant – According to 
Marketing Experiments.com “testing is not the goal of marketing, rather the 
tactic that can be used to save money and improve results Get your copy: 
http://www.marketingexperiments.com/validity.html 

10 tips for creating an effective banner ad campaign bv Julie King - 
Creative, attention-grabbing ads will help you get results. The way you 
combine words, colors, graphics and animation are critical to your success. 
To read the article, visit: 
http://www.microsoft.com/smallbusiness/online/banner-
advertising/articles/10_tips_for_creating_an_effective_banner_ad_ca
mpaign.mspx 

Marketing Wisdom for 2006 from MarketingSherpa - Marketers from 110 
organizations contributed test results and lessons-learned stories for this 
fourth annual Wisdom Report, including: American Red Cross, CompUSA, 
Cox Communications, Deloitte & Touche, Palo Alto Software, and The Motley 
Fool. http://wisdom.marketingsherpa.com/wisdom.html 
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More Internet Marketing Tools & WebsiteMore Internet Marketing Tools & Website

Alexa is a web search platform that allows you to check your stats against 
that of the competition - Alexa has a database of information about sites 
that includes statistics, related links and more. All of this information can be 
found on Alexa's Site Overview pages, Traffic Detail pages and Related 
Links pages. To access thes pages, simply type the URL of any site into 
the Alexa Search box. 

Atlas of Cyberspaces - This site helps you visualize the electronic internet 
territories of cyberspace as a map. 

Audio Generator - Want To Instantly Add Streaming Audio to Your 
Website Without Expensive Equipment Or Technical Know-How?  

Auction Fire - Business B2B Auctions Buy or sell almost anything. No 
listing fees, free image hosting, and automatic re-list.

BlinkPro is the Internet's premier bookmark-management tool.  BlinkPro 
makes all of your vital Internet-based data available from any computer at 
any time: at work, at home, or on the road. 

BlogHer – Where the women bloggers are. 

Bloginality  Have a blog?  Take the bloginality personality test at 
http://bloginality.love-productions.com

Bloomberg Marketing - develops integrated marketing plans using 
interactive tactics and weaving traditional initiatives when appropriate. 
Because ...not all your customers or prospects are online all the time. 

BRAVENET - Counter Stats Track visitors coming to your website - 
Comprehensive site statistics provide you with everything you need to 
know about your website visitors. Easy to read, detailed traffic reports will 
keep you up to date with every aspect of your website. 
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Business Info Guide - A link to Stephanie Chandler’s site that provides 
additional resources for developing info products. 

Business Link Exchange - An easy way to exchange links with business 
sites.

BusinessWire     – for issuing press releases  . 

BuySellCommunity.com - This popular "online marketplace" offers free 
classified ad listings for buyers and sellers. There are no transaction or 
membership fees. The site includes a handy search engine.

Buzzlogic.com – online service for marketers that tracks blogs, forums, 
and other Web sites for who’s saying what about your company. –  

Chat Freebies -  Chatting may be the single most popular activity on the 
Net, outside of E-mail. Below we list a roundup of the Web's best and most 
popular free chat programs and services. We also include some of the 
more cutting-edge programs that allow you to assume the form of an avatar 
and roam around a three-dimensional "virtual reality" world, chatting with 
others.

Clickbank – The Internet's largest digital marketplace, where thousands of 
the web's most popular products are sold every day. Whether you're 
looking to buy, sell, or promote digital products, ClickBank is for you. 

Clientize – Clientize delivers cost-effective marketing campaigns and 
business applications designed to reach current customers and find new 
prospects online or offline. 

DeletedDomains.com - is the ultimate source for deleted and on-hold 
domains. 

DigBizBooks.com - 15-minute weekly podcast - YOU record and write the 
description, WE do everything else! We Edit, Mix with Music, Add ID3 
Tags, Host, Post and Ping! We will even give you recording software and 
teach you how to use it! 
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Digital Point - Want a great keyword suggestion tool? Visit: 

DMOZ - Search Engines and Directories to list your site: Yahoo.com, 
Google.com, MSN.com.  

Elance - Elance enables online work; we help businesses hire and 
collaborate with the experts they need to get projects done in real time.  

eBay - eBay is the world's online marketplace; a place for buyers and 
sellers to come together and trade almost anything! 

Ebook-hub.com – The most extensive selections of ebooks available on 
the internet today.

Encouraging Audiobooks - Free and low cost audio books for download. 

Emma.com – Emma® is a unique service that's helping organizations 
everywhere bring style and sophistication to their email marketing and 
communications. With custom-designed templates, real-time response 
tracking, and features designed to help you grow your audience the right 
way, Emma will change the way you interact with your customers, 
members and fans. 

Executive Planet     - - Provides valuable tips on business etiquette, customs 
and protocol for doing business worldwide in over 40 countries. 

Export Yellow Pages. - List your company with the U.S Department of 
Commerce publication.  Basic registration is free. 

EZINE Builder - You can create your own newsletters FAST using Idea 
Marketers syndicated columnists' articles! Best of all, it's free! - 
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Ezine Check - Complimentary Email Check: Make sure all your emails get 
thru to your clients. It checks and rates your emails making sure they don't 
go into s.p.a.m. or trash folders. Visit: 

Factiva - a Dow Jones & Reuters Company, provides essential business 
news and information together with the content delivery tools and services 
that enable professionals to make better decisions faster. Factiva’s 
unrivalled collection of more than 10,000 authoritative sources includes the 
exclusive combination of The Wall Street Journal, the Financial Times™, 
Dow Jones and Reuters newswires and the Associated Press, as well as 
Reuters Fundamentals, and D&B company profiles. 

Free.com - What the name says. Links to lots and lots of free stuff on the 
Internet.

Free E-mail Services (U.S.)
In this section, TheFreeSite.com takes a look at the most useful and 
notable free E-mail programs and services on the Web. These services are 
all totally free and, in some cases, are supported by advertising. Even if 
you already have an E-mail account on your home computer, a Web-based 
E-mail account can be very handy for corresponding when you're on the 
road.

Free E-mail Services (non-U.S.) 

Freeshop.us - Got something to sell? This free service lets you set up your 
own PayPal-enabled online shop. It's easy to create your own store here, 
using the Web-based interface and the professional templates. The service 
is MSN TV/WebTV compatible.

Google alerts is a daily search tracking service offered by Google which 
notifies you (by email) about the latest web and news pages of your choice. 
For instance, if you were looking for the latest news on your niche market 
you would type in the two to three word description of what that is.
You simply set the alerts you want to be notified of and they come to your 
inbox daily. 
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Hot Conference - Video Conferencing and Web Conferencing: more 
affordable than you might think without compromising on quality – the one 
preferred by the WECAI Network- when you join WECAI as a Charter Elite 
Member, you have free access to conference rooms. 

Hotscripts - you can find free, and cheap scripts for just about anything 
you'd need a script for on that site - 

IE spell is great for checking the spelling of anything written in a text box. 

InfoPoll,  Infopoll Designer Version 7.5 - the easiest questionnaire 
authoring-tool that allows anyone to quickly and effortlessly create Internet-
enabled professional looking survey forms to conduct surveys. It is yours 
completely FREE. 

iStockphoto - The fastest growing collection of royalty-free stock 
photography in the world.   Great prices – Huge selection.

JournalismNet.com – Excellent site for media contacts! Have to do 
some work to find contact info, but it is worth the effort.  We are working on 
creating a list for our members. 

LinkPartners.com - Free directory of websites who swap links with other 
websites. 

Link Popularity - Input your site's URL to see how many and which sites 
are linking to yours.  

LinkShare - As a LinkShare affiliate, you will earn revenue for driving 
sales, leads and traffic to partner sites. Find hundreds of affiliate programs 
from Fortune 500 and other leading businesses in the LinkShare Network. 
No cost to Register and you can start making money today - just click on 
the button below to begin! Our affiliate link is: 

Lulu – Self-publishing service where you can create workbooks, books, 
CDs and other products for a reasonable price. 

MarketingClick - An all-in-one resource guide for all things marketing. 
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MarketLeap.com - Want to know how popular your Website is compared 
to others? Visit www.marketleap.com and click on link popularity check. 

Marketing Experiments – The online laboratory to discover what really 
works – ME engages in research, publishing and education testing every 
possible marketing method on the Internet. 

NewsGator Hosted Solution – NewsGator offers several solutions to help 
organizations take full advantage of the power of RSS for their employees, 
customers, partners or visitors to their Website. To find out more, click on 
one the solutions below: NewsGator Private Label Solutions deliver RSS 
aggregators on your Web site, within your brand, enhancing the online 
experience check them out at:    

NUA Internet Surveys - Find the latest internet trends as well as some 
excellent internet statistics. \

OnStream Media - webcasting services enable companies to broadcast 
information, globally, over the Internet.  Onstream Media's webcasting 
software, network infrastructure and proprietary webcasting applications 
deliver audio, video, slides, and graphic material to live and archived 
environments, and provides interactive Q&A sessions and audience polling, 
with a full range of viewer statistics and reporting. 
www.onstreammedia.com 

Overdrive – for Web optimizing press releases. 

Overture    Yahoo Search Marketing Products   - Access products and 
resources that help you connect with customers searching for what you 
sell, find resources designed to help you get the best results and Discover 
how Search Marketing products can drive targeted customers to your 
business - The Yahoo! Publisher Network offers superior monetization for 
web sites of all sizes. 

Pay Loadz – Great service that allows you to automate the sales and 
delivery of electronic products. 

PR Web - The website for free media is 

PR Newswire – for issuing press releases. 
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RentACoder - Need a program created? Receive bids from our pool of 
156,020 registered coders. Review work histories and resumes online. 

Search Engine Promotion -How Much Time Are You Wasting Every 
Month Trying To Get Your Web Site A Great Search Engine Listing? "New 
easy to use high end, professional grade, search engine submission, 
promotion & optimization tools that free up hours of your time each and 
every month!" Visit 

Solodig – Where freelancers and employers connect - the nation's leading 
freelance resource and home to more projects than any other contract 
website. 

Spam Assassin™ - One of the more popular anti-spam applications 
available today is the SpamAssassin™ spam identification tool; it's open 
source, includes several hundred tests and filters, and allows mail 
administrators to customize their threshold for spam. 

Sparklist - Sparklist’s total self-service email marketing solutions make it 
affordable and safe to deliver mass email marketing communications to 
your customers right from your desktop. 

Spider Hub -  A fairly new search engine, it boasts that you can get 
spidered by Google in three to five days by being included in this directory. 
It also only takes about two days to get added provided you have placed 
the small spider on your site. 

Spider Test - Check the keyword density in your website at 

Survey Monkey - has a single purpose: to enable anyone to create 
professional online surveys quickly and easily. A basic subscription is 
totally free and includes all of the basic features of SurveyMonkey. 
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Technology Diet - What technology you need NOW and - 3 years from 
now so you can stop re-inventing the wheel every damn year and focus on 
growing your business! How to ensure that the technology works together 
seamlessly to make a MEASUREABLE difference in your business check 
out the 8 week course at: 

Tech Students - Connecting entrepreneurs in-demand of affordable 
technology resources to skilled technology students 

Ten Golden Rules - Ten Golden Rules helps you drive more traffic to your 
website, generate qualified leads and convert them to sales. – 
www.tengoldenrules.com 

Time is Money - A free time tracking/project management tool that is 
online based visit: 

Translation Services USA - Professional language translation services by 
human translators. 

Trade Port - Want to learn how to how to export things, find trade leads 
and company databases?  Find International buyers, market research and 
more at 

Universal Currency Converter - A great site to check out conversion rates 
for your money. 

Vertical Response - to begin building your list and start sending 
messages, you simply purchase packages of a number of messages. With 
no monthly charges, it is much cheaper for a smaller list while you grow it. 
You can also send your list postcards you design on-line, which they will 
then produce & send them for you.
   
Visual Tutorials -  walks you through the whole process of web-design in 
this online tutorial.  HTML Tutorial - How to Build a Web Page Introduction 
to the HTML Web Design Tutorial - and it doesn't cost anything except your 
time to create your website.
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Wayback Machine - The Internet Archive created the Wayback Machine 
which makes it possible to surf more than 10 billion pages stored in the 
Internet Archive's web archive. 

WebGrammar - Judy Vorfeld's Web Grammar answers your questions 
about spelling, grammar, homonyms, punctuation, style, and capitalization. 

WEB-Source - This online tool will automatically reformat your text for you. 
Many sites have guidelines concerning the layout of your article. One of the 
common guidelines is that your article must not exceed 60-65 characters 
across.  By using the format text tool you can be certain your article will be 
properly formatted, so that it does not get rejected for something that is so 
simple to fix. 

WECAI DOLLARS – Affiliate program of the WECAI Network™ – Our 
mission: “To Help Women Make Money on the WEB.”

WECAI DOMAINS – “Helping Women Start their business on the WEB” - 
Need a Domain name or hosting solution? Visit our partner site 
WECAIDomains! .com's starting at $8.77! With every domain get: 
forwarding/masking; change of registration; parked page w/domain; domain 
name locking; and total DNS control! Visit www.WECAIDomains.com 
today!

Women’s Online Calendar - you can list your events for F.R.E.E here. 

Wordpress – The widely used highly customizable blogging software – set 
your blog up for FREE with Wordpress. 

Wordtracker – Keyword services. Find the best keywords to drive more 
traffic to your site – 

Zoomerang - Zoomerang is the premium global online survey software that 
businesses, organizations and individuals use to create professional, 
customized surveys. Basic service is free and allows users to easily create 
and send shorter, less complex surveys. 
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Women in Ecommerce™ - Women in Ecommerce™ - “Empowering Women with the Resources,“Empowering Women with the Resources,  
Tools and Skills to Create a Thriving Online Business”Tools and Skills to Create a Thriving Online Business”

The voice of business,  professional and executive women, Women in 
Ecommerce™ provides virtual and in-person opportunities for 

collaboration, networking, personal and professional development, 
achieving and maintaining prosperity, leadership and international 

recognition. Our mission is to empower women, promote business, create 
connections, network and celebrate women’s achievements around the 

globe through technology. 

VISION: VISION: “To be the Number ONE virtual global organization for“To be the Number ONE virtual global organization for   
women who do business on and off the WEB.”women who do business on and off the WEB.”

Women in Ecommerce™ is a not-for-profit professional organization on the verge of 
creating a global community of women connected by a common desire to achieve 
greatness in all aspects of their lives – increase wealth, knowledge and contacts. 

With the help of our network of women’s organizations and chambers of commerce, we 
study the global marketplace and create opportunities for women in business to build 
strategic alliances with prominent leaders, to expand and develop women’s leadership 
abilities thereby impacting their success locally and globally.

Organizational Background Information

Focus Areas

As the online chamber of commerce, our ultimate goals are: 

• To find effective ways of bringing support, assistance, tools, advice and information to 
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assist women in achieving significant growth in their businesses 
•  To promote economic development and improve the wealth-creating capacity of our 
members 
• To keep our members  abreast of the latest technologies, new trends and products in 
the marketplace
• To create strategic partnerships among individuals, women’s organizations, chambers 
of commerce,  leading companies and business schools
• To provide on-going events and opportunities to advance the interests and needs of 
business and professional women
•  To enable our members to remain trendsetters on the cutting edge of the business 
world by providing  the tools and information necessary for a woman to reach her full 
potential.

Membership

Silver Membership FREE
Gold Membership $9 per month
Platinum Membership $97 per year
Global Lifetime Membership $497 one time charge

Membership Criteria

Women (and men) with an interest in doing business on 
and off the WEB
 
Membership Benefits

■ Register for events at significant savings
■ Participate in wire-side chats, Summits and Webinars
■ Small Business, Corporate and Lifetime members receive a FREE membership in 

NAFE when they join and a discount to join Women of Wisdom.
■ Free listings in the Women’s Global Registry
■ Participate in a myriad of promotional opportunities such as interviews both online 

and radio, print promotion such as our annual eBooks and newsletters
■ Networking opportunities 

Publications

eMonday News – email newsletter distributed weekly via the Women in 
Ecommerce™

We – the magazine for women – For the TOTAL Woman

Events and Meetings

Monthly wire-side chats (via teleconference bridge line)
Bi-monthly Summits on various topics for personal and professional development.
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eFriday Forums – online listserve events taking place the fourth Friday monthly.
Virtual Networking Month – January 2007

Awards and Recognition

Golden Mouse Awards™ – annual award to recognize women doing business on the 
WEB in partnership with the Women in Ecommerce™
Zenith Award™ – recognizes top women in all industries worldwide both on and off the 
WEB.

Education
Webinars, teleconferences, virtual networking and in-person events, Wecademy – 
Women’s Success Series Audio CD’s

Philanthropy
Supporting various causes that touch women’s lives during our ongoing events and 
through our fundraising efforts

Opportunities for Corporate Involvement
Sponsorship and Trustee programs available upon request

“The WeChamber is a Global Organization for Business, Executive 
and Professional Women.”  For more information visit: 
www.WECAI.org.

To Contact Heidi Richards Mooney, Founder & CEO, send her an email at 
Heidi@w  ecai.org    

Women in Ecommerce™ Headquarters
P.O. Box 550856

Phone: 1-877-WISDOM7 or 954-625-6606  

*Women in Ecommerce™
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WEBSITE: www.WECAI.org    EMIAL: n  ews@wecai.org   

Women in Ecommerce™ is owned and operated by the Women’s eCommerce 
Association, International – The WECAI Network™
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