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This work may not be copied, sold, used as content in any manner or your name 

put on it until you buy sufficient rights to sell it or distribute it as your own from us 

and the authorized reseller/distributer. 

Every effort has been made to be accurate in this publication. The publisher does 

not assume any responsibility for errors, omissions or contrary interpretation. We 

do our best to provide the best information on the subject, but just reading it does 

not guarantee success. You will need to apply every step of the process in order to 

get the results you are looking for.  

This publication is not intended for use as a source of any legal, medical or 

accounting advice. The information contained in this guide may be subject to laws 

in the United States and other jurisdictions. We suggest carefully reading the 

necessary terms of the services/products used before applying any activity which is, 

or may be, regulated. We do not assume any responsibility for what you choose to 

do with this information. Use your own judgment. 

Any perceived slight of specific people or organizations, and any resemblance to 

characters living, dead or otherwise, real or fictitious, is purely unintentional.  

Some examples of past results are used in this publication; they are intended to be 

for example purposes only and do not guarantee you will get the same result.  Your 

results may differ from ours. Your results from the use of this information will 

depend on you, your skills and effort, and other different unpredictable factors.  

It is important for you to clearly understand that all marketing activities carry the 

possibility of loss of investment for testing purposes. Use this information wisely 

and at your own risk. 
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INTRODUCTION: 

Regardless who you are, what niche you are in, or whether you are an expert or not, 

Email Marketing Secrets Step-by-Step Training Guide 2.0 is the guide you need, 

to help you make a lot of cash, build bonded relationship, as well as become an 

authority figure in your niche by simply sending emails.  

This unique guide is created based on the experience and guidance from 

Highly-successful Internet Marketers and coaches from Women in 
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Ecommerce. It is being designed to make sure you are able to position your 

business whether it is online or offline with Email Marketing as soon as possible. 

You will learn the strategies to choose the right niche, set-up your squeeze page, 

thank you page, affiliate products, follow-up messages, survey your audience, 

building relationships, turn subscribers into repeat buyers as well as make a lot of 

cash by sending emails.  

In addition, we will also provide you the resources you need to set-up each pages 

correctly. This allows you to attract as many clients as possible for your business. 

Further, we will show you some *NINJA* techniques to make the most sales by 

sending emails to your audience.  

Where do we start? 

We are going to share with you SEVEN step-by-step guides on building your 

business with Email Marketing. In fact, you can even ask one of our employees to 

set this up for you in just seconds. What does it mean? 

1. You don't need to guess which techniques are working and which techniques 

aren’t. 

 

2. You don't need to guess with and ineffective ways on building your business 

with Email Marketing. 

 

3. 3. You don't need to concern about technicalities of setting-up your Email 

Marketing. 

“Do I have anything to worry about?”  Well, you don’t need to worry about deeply 

analyzing the information we’re going to share with you on this step-by-step guide. 

We have included screenshots and pictures to show you each step.  
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This way, there will be no misstep and misunderstanding about which step you 

need to do first and which step you need to do later on. 

Why do we feel confident that Email Marketing will give you the traffic and 

revenue you are looking for in your business? 

It is because studies have shown by Radicati Group that there are more than 4.5 Billion 

email users on the Internet. It means that IF email users were to populate a country, 

chances are it would be the most populated country in the whole world. In addition, 

studies have shown that each subscriber that you have is equal to $1 to $1.50 per month 

for your business. So, email marketing is still and will always be the way of the 

future. 

In fact, in the recent study by E-consultancy, LLC, companies such as: Groupon, Living 

Social, Facebook, LinkedIn, and Twitter are sending emails to their users on a regular 

basis.  

Furthermore, if you look at the quarterly earnings from Groupon, you know that the 

majority of its earnings come from sending promotional emails. Groupon has been 

sending an average of 276 Emails per user. That's a lot of emails to begin with.  

However, when you see an earnings of $768,000,000 in just three months:  
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You know email marketing does work really well. The question is... "How do you do 

it properly for your business?" 

That's exactly what you are going to learn on this step-by-step training guide. We’re 

going over the most basic steps to the most advanced version. This allows you to 

COPY-N-PASTE this blueprint to build your business successfully with email 

marketing from day ONE.  

That's all it takes. 
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Chapter I: What is Email Marketing? 

 

The first question is... "What is Email Marketing? 

How can I use email marketing to jack up my revenue from day one? 

How can I use email marketing as a way to build powerful relationships with my 

audience? 

Well, before we talk in depth about how you can exploit its power, let me share with 

you some facts that you need to know. 

FACT #1:  99.1% of Internet Marketers fail because they don't have a list to start 

with. Even if they do, they don't send out any emails to their audience. 

FACT #2:  Every successful marketer knows that one of the biggest reasons they are 

able to make a lot of cash selling products and services is really because they own a 

list. 

FACT #3:  The majority of your audiences will NOT buy from you until they receive 

at least 6 - 7 follow-up messages from you. So, if you send out one email and expect 

to make a lot of cash, well, it is NOT going to be possible at all. 

FACT #4:  Even though studies have shown that each subscriber that you own is 

equal to $1 to $1.50 per month for your business, it is NOT really true for many 

marketers especially those people who do NOT build powerful relationships with 

their audience. 

FACT #5:  Your Customer list is always 10 times more valuable than freebie list. It 

also means that if you take good care of your customers, you will slowly turn them 

to become repeat buyers. -- NOTE: Studies have even shown that each customer 

that you have is equal to $100,000 lifetime value.  
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FACT #6:  Your relationship with your audience is dependent on their first 

impression of you. It also means that if you do NOT set your criteria of clients you 

would like to attract in your business at a very beginning, it is easy to fall into a trap 

in which people will expect everything that you offer to them should be free. It is 

that dangerous. 

FACT #7:  Always train your audience to invest in themselves. It means that instead 

of giving your audience your products for free, you need to "train" your audience to 

purchase your products when they are ready to solve their problems.  

REMEMBER: You are running a business, NOT a charity program. So, you need to 

make your relationship with your audience clear at the beginning. It is that 

important.  
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Chapter II: Mistakes People Make With Email 

Marketing 

The second question is... "Why People can't seem to make money with Email Marketing?" 

Some marketers have even mentioned that email marketing is a death sentence. Well, 

here is the FACT you need to understand. 

Regardless what medium you are using, you need to concentrate on the end goal you 

want your audience to see from you. What do I mean by that? 

Example #1: 

If you are in the weight loss business, you want your audience to see that your business 

is the ONLY solution they need to help them with weight loss problems. 

Example #2: 

If you are in the dating niche where you teach people how to repair their marriage, your 

audience need to see your business as the ONLY solution they need for marriage 

counseling.  

The point is... You need to focus on the end goal you want your audience to see from 

your business. Before you learn in details on later chapters, let's talk about the mistakes 

people make with email marketing.  

MISTAKE #1:  Buying a Cheap $20 CD that contains millions of emails addresses. -- Don’t 

do it!  If you do so and plan to mail them out tomorrow, stop it. WHY? Not only will you 

get banned, but your whole Internet business will also be shut down the next day. 

MISTAKE #2:  Spend thousands of dollars on paid advertising. -- Wait, I will NEVER be 

against that in the long run… when you are ready. My point is... You always have to start 

small first. Then, you need to test the conversion. This allows you to find out the result 

you are going to get for every $1,000 you spend. In other words, if you invest $1,000, you 

receive 800 subscribers and $500 in sales. Will that financially viable to you? Of course, it 

depends on your back-end conversion for sure. 
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MISTAKE #3:  Focus on providing free stuff all the time as a way to make your audience 

happy. When you do this all the time, it makes it that much more difficult to get people to 

pay money. Hey, they think why pay when you are giving most of your great content 

away for free. 

In fact, studies have shown that people who receive things for free will not appreciate 

every effort you provide it to them. My point is... If your audience wants something 

from you, they have to invest in themselves.  

MISTAKE #4:  Marketers forget to be direct and straightforward with your audience. 

Remember, you are running a business. You need to be able to tell your audience how to 

deal with your business from the start. This allows your audience to respect your 

boundaries as well as respect your way of doing business with them.  

MISTAKE #5:  Many marketers stop mailing to their audience too soon, especially when 

they don’t see sales right away. Here is something that you need to know. Keep in mind 

there will always be good marketing days as well as less productive ones. It means that 

some offers will not do well with your audience, it doesn't necessarily mean that it is the 

end of your efforts.  

For example: When you promote one affiliate product, you may generate $0. However, 

when you promote product B, you may generate $1,000.  

MISTAKE #6:  No personality on each email. Why is it a mistake? Because relationships 

are important. It also means that if you do NOT build a powerful relationship with your 

audience from the very beginning, your business is destined for failure. PERIOD. 
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Chapter III: Email Marketing Strategy That Works 

Here are "TWO" simple strategies you need to focus on: 

1) Build your list. 

2) Send out emails. 

Before you learn all the details on the next chapter, here is something that you 

need to know about email marketing and how you can use it for your business: 

● You can use email marketing as a way to tell your audience about your new 

products or services. 

● You can use email marketing as a way to tell your audience about discounted 

offers. 

● You can use email marketing as a way to tell your audience about your new 

buy one get one free offer. 

● You can use email marketing as a way to build relationship with your 

audience. 

● You can use email marketing as a way to find out what your audience really 

want from your business. 

● You can use email marketing as a way to close sales with Q&A strategy. This 

works well with a higher price point. 

● You can use email marketing as a way to bring people to a webinar that you 

hold. 

● You can use email marketing as a way to get testimonials for your business 

or your product offers. 

● You can use email marketing as a way to get people on a free strategy 

session with you. 
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Basically, you can do everything you want with email marketing. As long as you 

focus on the TWO simple strategies mentioned above, email marketing becomes 

one of your most powerful tools to build a successful business online.  

 

Who is Email Marketing for? 

1. If you are an Internet marketer, you must use email marketing to build a 

relationship with your list. 

2. If you are a coach or a mentor, you must use email marketing to ask people 

to sign-up for a strategy session with you. 

3. If you are an offline marketer, you must use email marketing to follow-up 

with potential clients. 

4. If you are a real estate agent, you must use email marketing to show new 

houses in your area all the time. 
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5. If you are an affiliate marketer, you must use email marketing as a way to sell 

affiliate products. 

6. If you are a restaurant owner, you must use email marketing to ask your 

audience to reserve the table on special occasion such as: Fathers day, 

Mothers day, Valentine's day and etc. 

7. If you are a weight loss consultant, you must use email marketing as a way to 

show your audience your successful clients. This will intrigue them to take on 

your service.If you are a wedding consultant, you must use email marketing 

as a way to show your audience and clients that you have helped. Plus, ask 

your audience to sign-up for the 30-minute consultation with you. 

The list is endless. The fact is email marketing is the most powerful medium you can 

use to reach out to your audience. That's the reason why you always need to use 

email marketing in every area of your business. 

It’s time to talk in details on how you can utilize email marketing to the fullest 

extent... 
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Chapter IV: Seven Simple Steps to LEVERAGE Email 

Marketing 

It’s time to discover the power of utilizing email marketing as a way to build your 

business in the shortest time possible, let's create a game plan... 

Here are seven simple steps to LEVERAGE Facebook Marketing: 

Step #1: Choose  your profitable niche. 

Step #2: Requirements to set-up your website. 

Step #3: Set-up your squeeze page and redirect link. 

Step #4: Write follow-up messages 

Step #5: Ways to drive targeted traffic to your squeeze page. 

Step #6: Selling affiliate products. 

Step #7: Building relationship with your audience.  
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Let's talk about each step in depth. 

Step #1: Choose your profitable niche. There are "three" ways to do research: 

Use Google Keyword Planner at:  

https://adwords.google.com/ko/KeywordPlanner 

 

Look into the number of searches per month. If the number of searches per month 

is a little over 100,000, which shows that the keyword phrase weight loss is on high 

demand. Find out if there are advertisers on the products or services you are 

trying to sell. 
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3) Be very specific in your search. 

There is a difference between attracting freebie seekers and potential buyers. 

If you focus on *Weight Loss*, there is a chance that people are just looking 

around. When you focus on *Weight Loss Consultant*, those people who go to 

your website will fall into two categories: (A) Potential clients; (B) Potential 

Weight Loss Consultant;  

 

Once you have chosen the profitable niche you would like to focus with, you can 

then proceed to Step #2.  

The question is... What if you are an affiliate marketer or marketers who focus on 

selling information products? Well, if that is the case, how do you know which 

product is profitable? 
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Here is the *Four* steps process: 

(A) Head to http://www.clickbank.com and search for "Marketplace". 

 

B) Search for the highest gravity product on Clickbank.com. 

 

Why is gravity important?  

It will indicate the sales conversion of the product. For example: If you are sending 

100 clicks to the affiliate product, gravity is the indication of how many sales you are 

going to receive. 

 
18 

http://www.clickbank.com/


 
 

C) Focus on how much money you are going to make. 

There are "two" key formulas you need to be aware of: 

Formula #1: How much money are you going to make on each sale? 

Product A paid 75% commission at the price of $10. It is equal to $7.50 cash per 

sale) 

Product B paid 50% commission at the price of $20. It is equal to $10 cash per sale) 

Formula #2: How many sales are you going for every 100 visitors you send to an 

affiliate site? 

Product A paid $7.50 per sale. It has a conversion of 5 sales for every 100 visitors 

you spend. That is a profit of $37.50. 

Product B paid $10 per sale. It has a conversion of 2 sales for every 100 visitors you 

spend. That is a profit of $20. 

Without these two components as the gauge, you may think that Product B will give 

you more cash for your business. In reality, you need to use the formulas above as 

a way to measure how much money you are going to receive from selling affiliate 

products. 
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D) Look for re-bill as a way to earn residual cash. 

 

Re-bill is the key for you to make monthly cash without the need to keep promoting 

products after products. This is the reason why it is important for you to have both 

residual income and non-residual income type of products to maximize your cash 

flow. 

Of course, if you are selling software related products, video products, or private 

label right products, you can always utilize JVZoo.  

Here is the *Three* steps simple process you can follow: 

(A) Head to http://www.JVZoo.com and search for "Marketplace". 
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(B) Click on "Top Seller" List and check on "Affiliate Details". 

 

(C) Sign up on JVZoo.com and Become an Affiliate. That's it.  

NOTE: With JVZoo.com, you can receive an instant payment with PayPal. It means that 

you do NOT need to wait months before you start earning a commission. 
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Step #2: What you will need to set-up your website. 

Once you have chosen your profitable niche, your next step is to set-up your 

website. Here's exactly what you need: 

I. Domain Name. 

If you do NOT have a domain name, make sure you get one from: 

WECAI Domains here: http://wecaidomains.com  

 

Enter your desired domain name. However, there are two things you need to 

remember: 

1. Choose a domain name that is a .com extension. 

2. You must purchase a domain name that is non-proxy. Domain Name 

proxy means you do not own a domain name. It also means that if a domain 

name provider decides to shut you down tomorrow, they will simply unplug 

your business the next day.  
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II. Web Hosting. 

You don't need a fancy web hosting services such as a private server or a dedicated 

hosting that costs a lot of money. However, it needs to have three different 

elements: 

Unlimited Domain Hosting. -- This allows you to host unlimited domain names.  

Unlimited Bandwidth Capacity. -- This is vitally important especially when you need 

to start receiving high volume of traffic to your website.  

Unlimited Storage. -- Well, this feature is a must. As you grow your audience, you 

need to start adding more contents such as videos, PDF, software products, MP3, 

and much more. So, unlimited storage is an absolute must. 

I use and love BlueHost (as of the time of this writing, they were having a 

special offer). 

Click the Get Started Now button 
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Then, choose... "Plus" plan. You don't need business pro as it is unnecessary at 

this point.  
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III. Auto-Responder Account. 

This is where you host your email list. You may have heard people tell you that it’s 

okay to host emails on your email account. Here is some fact you need to know: 

● If you host your own email list, be ready to have your domain name 

blacklisted by spam assassinator. 

● If you host your own email list on your server, be ready to get a warning 

email from your hosting company in which they will shut down your account. 

● If you mail out email manually from Gmail account, you will receive warning 

from Gmail that your account is blocked. 

● If you mail out from any software script, be ready to get your server and 

domain name shut down the next day. 

● If you mail out from free auto-responder account, be ready to waste your 

effort on list building as many free auto-responder account will put the 

banners or ads on each email that you send out. -- This will definitely kill your 

sales conversion.  

These are the many reasons you need an auto-responder account, So the real 

question becomes “What kind of auto-responder services do you use?" 
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Here are two we use and recommend: 

1) Aweber Account.  

 

Free 30-Day No-Risk Trial · iOS & Android App · Live Customer Support 

 
What's included? 

✓Exceptional email deliverability 

✓ Unlimited emails 

✓ Automation and segmentation 

✓ Unlimited signup forms 

✓ Drag-and-drop email editor 

✓ 6,000+ free stock images 

✓ 100+ integrations 

✓ Mobile apps and analytics 

✓ Chat, email and phone support 

Starting price: $19 a month 
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2) Mailjet Account. 

 

Beautiful, Responsive Email 

With Passport, drag-and-drop to customize your email campaigns and transactional 

emails in minutes 

Fast Email Delivery With SMTP Relay Or REST API 

Reliable SMTP Infrastructure and Comprehensive API Documentation 

One Platform For All Your Email Needs 

Starting price: FREE 
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IV. Tracking Tools. 

This is where the money is. In fact, there is a saying that if you fail to track your 

conversion, you prepare to fail. It is also true in everything you do. The question is... 

"Why do you need to track?" 

How much traffic do you receive from Facebook? If you have no clue about it, how 

can you know which traffic sources you need to focus on. 

How many subscribers do you receive for every subscribers you receive? If you have 

no clue about it, how can you get the right traffic for your business. 

Which traffic sources give you the most subscribers and sales? If you have no clue 

which traffic sources give you the most subscribers and sales, why do you keep 

spending money on advertising. 

My point of asking you all these questions are really because I want you to figure 

out the traffic sources that give you the most money. This way, when you invest 

$1,000 on certain traffic sources, you know that you will get back $x,xxx.xx every 

single time. 

Which tracking tools do I recommend? Try out Click Magic’s 14 day free trial  
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You just simple click on the "CLICK HERE TO START YOUR FREE TRIAL" on the page. 

It works with Facebook, Social Media, Email Marketing, and much more. Basically, 

the sky is the limit. :-) 

V. WordPress Plug-in to Build Your Landing Pages. 

There are "two" ways to build your landing pages: 

Hard and expensive way. -- You need to learn HTML code, Photoshop, integrate 

opt-in form, or you can also hire a programmer that will cost you dearly for sure. 

How do I know? Well, the average programmer could cost between $500 and $1,000 

a pop for sure.  

Here is some outsourcing companies you can use: 

A. http://Elance.com 

B. http://Scriptlance.com 

C. http://odesk.com 

Simple and inexpensive way. -- You just need to choose the templates, enter your 

auto-responder code, and it will automatically display your website in less than 20 

minutes. 

With the WordPress profit builder plug-in you can set-up your squeeze page in 

just few minutes. 

● It’s fast and Easy 

● Drag and Drop 

● Predone marketing layouts and themes 
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NOTE: They have many different templates you can use. Some of the templates 

have been used to convert more than 40%.  

Step #3: Set-up Your Squeeze Page and Redirect Link to Affiliate Products. 

 

First, login to your Cpanel account. 

NOTE: If you have no clue what it is, ask your 

hosting account. 

 

 

Once you are inside the members area, search 

and click on "Quick Install". 
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Next, click on "WordPress" just like what you see at: 
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Then, follow a simple step-by-step instruction on setting-up your blog. That's all it 

takes. Once you have completed the process, your next step is to install your 

WordPress Profit Builder plug-in inside your WordPress admin. It should look like: 

http://yourdomainname.com/wp-admin 

Once you are inside, you can add the plug-in under "plugins" tab. 

 

After you have installed the plug-in, click on the icon "Profit Builder": 
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Next, click on "Templates Management". 

 

Once you are on the page, scroll down and you will see... 
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Then, click "Install" any templates you would like to use to create your 

squeeze pages. 

 

 

Once you added the necessary template, the next step is to click on "add new" 

under "Pages" tab. 
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Next, write down the page name.  

 

Then, click "Save Draft". 

 

 

 

 

 
35 



 
 

Then, click on "Profit Builder". 

 

On the right hand column, you will see a lot of features such as: 

1) Exit redirect. -- You can add an exit pop-up info.  
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2) PBTheme Page Option. -- Please do make sure you check them all. This way, 

your page will look professional. Make sure you click on "Save Draft" one 

more time to re-save the file. 

 

3) Other Important Features. -- There is retargeting pixels for Facebook, 

YouTube, and changing Background color as you will see on the next page. 
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Then, your next step is to click on "Edit Page". 

 

Next, click on "Load Page". 

 

Click on "Load Template" Tab and choose the squeeze page template you 

want to use for your website. Then, click "load" button. 
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You will be able to see a "load" template such as: 

 

 

Of course, you can always click on any text or button to modify the template 

as you wish. The question is... "How can you redirect your page after people 

sign-up to your squeeze page?"  

Click on "Click to Learn More".  
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Then, fill in "Form HTML" with the code you received from HTML code.  

 

That's all it takes. 

Step #4: Write Follow-up Messages. 

 

Once you have created your squeeze page, you can then write up a series of 

follow-up messages. What kind of follow-up messages should you write? 

Well, studies have shown that it will take up to seven emails before your audience 

will purchase your product. This is the reason why you need to write a series of 

follow-up messages that allow your audience to convince that the product that you 

recommend is the product that will give them the solution they are looking for. 

Here is the sample emails you can use: 

 

 
41 



 
 

Followup Letter #1: 

==================== 

Subject: 

Lesson #1: ONE Deadly Mistake People Make With Email Marketing. 

 

Message: 

Dear {!firstname}, 

 

Email Marketing is definitely the key to every 

successful business on the Internet. This is  

the reason WHY Email Marketing still ranks #1 

medium for marketers to make massive cash from 

their business.  

 

The questions you need to ask yourself are... 

> How do you HARNESS massive cash from  

   email marketing? 

> How do you Attract the right type of  

   audience for your business? 

> How do you SEDUCE your audience to purchase 
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   every products or services you recommend? 

 

Before, I told you what you need to do differently. 

Let me share with you something that you need to  

know, ok?  

 

You see...  

 

As many of you have already known by now that  

there are more than 4.5 Billion email users.  

Further, 91% of the email users are checking  

their emails every single day. What I am trying 

to say is... "There is plenty for everyone". 

 

It means that IF you try to target everyone in the 

marketplace, chances are you're going to get NO ONE.  

What do I mean by that?  

 

Let's just say you are in a dating niche, ok? 
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As you are one of the aggressive marketers, you told 

yourself that you want to OWN the whole dating niche 

industry. What you end up doing is... "You are trying 

to go against everybody in the industry". 

 

How big is a dating Niche? Let's break them down  

further, ok? 

> How to get your exboyfriend back. 

> How to get your exgirlfriend back. 

> How to date a hot guy. 

> How to date a hot girl. 

> How to maintain your marriage. 

> How to maintain your relationship. 

> Well, fill in the blanks. There are way too many 

   subniches in the market place. 

 

What I am trying to say is... 

 

If you try to tap into every market, you end up 

losing it all. WHY? It is simple too. In one 
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subniche within a dating niche, you will probably 

compete with 1,000 marketers. 

 

Now, if you try to become a dominant player in 

the WHOLE dating industry, the odds will look 

like this.... "One Vs. Every marketer in the  

dating niche". 

 

The Result?  

 

Two Words: BRUTAL FAILURE. 

 

My point is... "Focus on ONE simple niche".  

 

Instead of trying to target everyone, concentrate 

only on targeting the RIGHT audiences for your  

industry. It is that simple. :) 

 

Download your email marketing stepbystep blueprint at: 

>> {{YOURSALESLETTER}} 
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It will show you how to make massive cash by  

just sending emails. That's it! 

 

Sincerely yours, 

{{YOURFULLNAME}} 

 

Followup Letter #2: 

==================== 

Subject: 

Lesson #2: Go Deep With Email Marketing. 

 

Message: 

Dear {!firstname}, 

 

As you may have already known by now, it is  

important that we concentrate on a subniche 

within an industry. The question is: 
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  "How Do You Go Deep With Email Marketing?" 

 

Let's say right now that you decided to tap into 

a dog niche. As you smarten up, you understand 

that you need to focus on ONE aspect of the  

subniches. In this case, you chose a dog training. 

 

Instead of teaching people everything you know  

about dogs, you should focus ONLY on teaching  

your audience on how to train their dogs. Further,  

you should also break each training deeper by mentioning  

the breed of each dog. In this case, these will be: 

> Affenpinscher 

> Afghan Hound 

> American Foxhound 

> BeagleHarrier 

> Black Russian Terrier 

> Bolognese 

> Brazilian Dog 

> Bull Dog 
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> Chihuahua 

> Chow Chow 

> Combai 

> Dalmatian 

> English Mastiff 

> Giant Schnauzer 

> And too many other names to list. 

 

What I am trying to say is: 

 

When you market your audience with email marketing, 

you should always FOCUS on focus on specific dog  

trainings such as: Potty training for Chihuahuas,  

Click and Sit training for Bolognese, and much more.  

Basically, you want people to know your EXPERTISE  

in your field. This allows you to become the person  

to go to for solutions.  

It is that powerful. :) 

The question is... "How are you going to utilize  

Email Marketing to the next level?"  
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Well, download your email marketing stepbystep blueprint at: 

>> {{YOURSALESLETTER}} 

It will show you how to make massive cash by  

just sending emails. That's it! 

 

Sincerely yours, 

{{YOURFULLNAME}} 

Followup Letter #3: 

==================== 

Subject: 

Lesson #3: Freebie Seekers Vs. Potential Buyers. 

 

Message: 

Dear {!firstname}, 

 

As you go deeper into tapping the right  

audiences for your business, your next step  

is to understand the differences between  

freebie seekers and potential buyers. Why  

is this important? 
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Two questions you need to ask yourself: 

(A) Do you want to make more money?  

(B) Do you prefer to get more subscribers? 

 

Let's just say that you are about to get  

married, okay? :) 

 

You and your fiancée search on Google.com 

for the best dating advices. Well, a lot of  

marketers are giving some for free anyway. 

You searched, searched, and searched. 

 

As the date of your marriage is getting close,  

you get a lot of pressure from your fiancée. 

What happens next is that instead of reading  

free articles from many different websites, you 

found on Google.com that you should start 

taking action. 
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What I mean by taking actions is... "Spending 

Money". If I can say it better, you would have  

changed from "freebie seeker" to "potential 

buyer" mode, right? 

 

Here's what's going to happen next... 

 

Instead of going to Google.com and searching for 

keywords such as: "Free wedding advices", you 

are going to change your search to "Wedding  

Consultant" or "Wedding Planner". 

 

What happens in this case is...  

 

You are going to spend money to HIRE a FIVEFIGURE 

wedding consultant to organize your wedding. Why  

would I want to bring this up? 

 

which email messages would you prefer to build? 

(1) Email messages that focus on free articles. 
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(2) Email messages that provide solution in exchange 

    for $$. 

 

Of course, you will definitely choose to create 

the second type of email messages for sure. That's  

exactly what you are going to do with your email 

marketing campaign. 

 

The question is... "How are you going to utilize  

Email Marketing to the next level?" Well, download  

email marketing stepbystep blueprint at: 

 

>> {{YOURSALESLETTER}} 

 

It will show you how to make massive cash by  

just sending emails. That's it! 

 

Sincerely yours, 

{{YOURFULLNAME}} 
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Step #5: Ways to drive targeted traffic to your squeeze page. 

There are so many different ways to drive traffic to your squeeze page. However, 

one of the fastest ways to drive traffic to your website would be through "Solo Ad" 

advertising. Why? 

Three reasons, really. 

It is fast. -- Basically, you can see subscribers as fast as 24 hours.  

It is headache-free. -- It means that once you invest in the solo ad, you know that 

you will receive subscribers right away. 

It is cheaper than other advertising platforms. -- Well, some people claim that 

you can get a lot of clicks from FB ads. In reality, it will be quiet pricey to use 

Facebook ads in the long-run. 

The question is... "How do you know which solo ad providers are great?" 

Go to Facebook.com and search for "Solo Ads". You will see... 
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Join the group. Read the testimonials from other buyers. Then, start small. 

That's all you need to do. 

Remember: You always have to start small. It means that it is important that you invest 

only in a sequence of 100 clicks to 200 clicks solo ads per provider. 

Step #6: Selling Affiliate Products. 

Once you have started to build your list, your next step is start selling affiliate 

products. One of the best places to go to is... JVZoo.com. 

 

 

All you need to do is going to the "Market Place", search for the right products in 

your niche and start selling it right away. 

 

Below are sample e-mail templates you can use to promote affiliate product: 
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Sample Affiliate Email #1: 

================== 

Subject: 

Download Your Email Cash Machines 2.0, {!firstname}! (Worth 

$2,457) 

 

Message: 

Dear {!firstname}, 

 

I am going to make this email really short 

and sweet as I need to work on our new launch, 

"Email Cash Machines 2.0"  Well, so far, 

we have sold a little over 50+ copies in 

the past 1 1/2 hours. We will see how it  

goes by the end of the launch for sure. :D 

 

Well, on today's email, I want you to know 

that it is IMPORTANT that you download  

"Email Cash Machines 2.0" where Gerald, 

the #4 affiliate for Andrew Fox which  
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cashed out more than $16,000 in 7 days, 

and I show you exactly what we did to  

cash out more than $490 per day by just 

sending emails. Go ahead and download 

them right now at: (Wild Stuff!) 

 

>> http://goheretogetit.com  

(You really need to download it now!) 

 

NOTE: Yes, I will EVEN show you what I have 

been doing to cash out up to $490 per day 

with just 17 minutes worth of work. Yep,  

you can simply COPYNPASTE. That's all it  

takes. :D 

 

Go for it. 

 

To your success… and then some, 

Heidi Richards Mooney 
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Step #7: Build Relationship With Your Audience. 

One of the key strategies you must use on the weekly basis is to build relationship 

with your audience. This allows your audience to know who you are. It also allows 

you to build relationship with your audience where they know you truly care about 

their success.  

Now, do remember that in this first step, you should NEVER have any links to your 

product offer. This is how you are able to boost an opening rate for your future 

affiliate offers. 

 

Sample Relationship Building Email: 

========================= 

Subject: 

Case Study I: Freebie Seekers Vs. Potential Buyers ($3,200) 

 

Message: 

Dear {!firstname}, 

 

As I am about to head out to another state 

for a secret mastermind group with Mr. X 

and Mr. Y, I have decided to provide with 

the recent case studies that allow me to  

 
57 



 
 

differentiate between freebie seeker list 

Vs. potential buyer list. 

 

Before I shared with you all this info, let 

me share with you on the recent occasion  

that happened to many small and medium  

marketers, ok? 

 

You see... 

 

In the past few months, I have had many  

medium marketers came to me for help.  

They told me that they are about to run 

out of cash and quit their business  

all together. It is sad reality that  

many medium marketers are experiencing  

especially in the IM community. 

 

> How does it happen? 

> Why do marketers whom have built thousands 
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   of subscribers are in the process to close 

   down their business? 

> How can we avoid this TRAGIC incident in  

   our business? 

 

Let me ask you these questions... 

 

(A) What is in it for your audience? 

(B) When people come to you or optin to  

    your list? What did you promise them  

    you are going to do? 

(C) Who do you attract to your business? 

  

I know these are simple questions. However, 

when we look closer to these facts, you know 

that these are NOT just simple questions.  

Instead, it has the underline meaning in it. 

 

What is it, Henry? 
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Think about this for a moment, ok? Let's just 

say that you are a plumber. You make a promise 

to your potential clients that WHEN you come  

to me for plumbing related issues, I will solve 

your problems ASAP. My price will be at $100 

per hour. I guarantee that you will have no  

plumbing issues for 1 month (OR) I will fix it 

until it is solved.  

 

That's a very straight forward answer. 

 

The problem with most small and medium marketers 

is they focus on COPYCAT. I know it may sound  

harsh, but let me explain this to you. This way,  

you will know that I am not just bluffing. :) 

 

You see... 

 

Back when I came out with XM Turbo2 Marketing  

System in November 2009, within less than 30  
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days, I saw several medium marketers COPIED  

my ideas. At that time, I priced my service  

at $497. I discovered some of them start pricing 

it at $397. Then, the other two marketers  

priced it at $297 and $97.  

 

The first initial mindset that they had was, 

IF I priced it lower than Henry was, I would  

get my customers than his. Sure enough, they 

were able to get more sales. The problem that 

they faced was, they couldn't keep up with  

the promises they made to the new clients. 

 

Guess what happened next? 

 

Customers complaint. They complaint. When I  

spoke with one of them recently, they told me 

that my idea were GREAT, but it was just too 

much work on their part. Worse, they priced it 

too low for them to provide customers with  
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quality products. 

 

It was because of that reason, many medium 

marketers MOVED on to the next big thing.  

You could call it SHINNY OBJECT. In reality, 

most small and medium marketers do not  

understand the power of having the RIGHT 

VISION to  serve their customers.  

 

Again, I will ask you these questions one  

more time, ok?  

 

(A) What is in it for your audience? 

(B) When people come to you or optin to  

    your list? What did you promise them  

    you are going to do? 

(C) Who do you attract to your business? 

 

If you look at the very first question in 

which you told your audience that they are 
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going to get this, this, and that, sure  

enough they will go for it, but before  

you put it to the market place, you need 

to ask yourself this *INTEGRITY* question... 

 

   "Will You Leave Up to Your Promise?" 

 

If you can't, why do you expect people to  

become your raving fans? You can't. Now,  

if you can't, why do you focus on COPYCAT 

instead of really focusing on helping your  

clients to solve their problems ASAP? 

 

My points are... 

 

(1) Define Your Vision.  It should NOT be 

    just your mouth talking. Instead, when  

    you put it into words, you need to take 

    responsibility for your words and actions. 
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    So, don't just say it when you do NOT  

    mean it. It also means that when you open 

    your mouth, you need to focus on making  

    it happened for your customers, your  

    partners, your team members, as well 

    as the value you stand for.  

 

(2) Act on Becoming a Selfless Individual.  

    It also means that you should NOT blame 

    on others for your own mistakes. When  

    you have made a strong commitment to  

    stay *TRUE* to your vision, you need  

    to follow through. 

 

    Sure enough things will not be an easy  

    ride. I can tell you that a lot of times 

    I burn a lot of midnight candles on trying 

    to get everything done on time. Even my  

    wife knew that I shed a lot of tears on 

    trying to complete each task to meet up 
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    with the deadline. 

 

    Why is this important? Again, once you  

    make your commitment on what your vision 

    is, the ONLY way to become successful  

    will be to do your best until the end. 

    That is what success really means. 

 

As I still need to complete some other tasks 

before I head to the mastermind group tomorrow 

morning, I will continue this new lesson next 

week. So, stay tuned and have a wonderful  

weekend. :) 

 

One more thing, if you need to email me or have  

some topics you would like me to discuss, you  

can always email it to heidi@wecai.org 

I am looking forward to hearing from you.  

To Your Success… and then some, 

Heidi Richards Mooney 
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Once you are ready to make cash from selling affiliate products, here are the simple 

steps you need to take on a weekly basis: 

Monday - Wednesday: Sell One Affiliate Product. 

Thursday: Send One Relationship-Building Article.  

Friday - Sunday: Sell One Affiliate Product. 

In terms of traffic, keep building between 750 and 1,000 subscribers per month.  

That's all you have to do. :-) 
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Summary: 

Email Marketing is the most powerful medium you can use to build your business 

on the Internet. With over 4.5 Billion users, Email marketing is the key to building 

your business to the next level.  

In fact, studies have shown that each subscriber that you have is equal to $1 to 

$1.50 per month for your business. Of course, it is important that you use email 

marketing for every aspect for your business. Furthermore, each customer that you 

have is equal to $100,000 lifetime value. 

It also means that if you build powerful relationships with your audience from the 

start, email marketing will be the most powerful tool you will ever need for your 

business.  

Once you are ready to make a lot of cash with email marketing, go ahead and 

review this course again. We are looking forward to serving you in the years to 

come.  

To Your Success… and then some! 

This training guide is brought to you by Women in Ecommerce. 
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