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BUS5103 Marketing and Communications 
 

Unit Description 

This unit introduces students to the world of marke�ng and communica�ons. It is a gateway to 

understanding the core principles and prac�ces that drive successful marke�ng and communica�ons 

strategies in the dynamic and interconnected global landscape of the 21st century. Students will 

explore fundamental concepts, tools, and strategies from tradi�onal adver�sing methods to cu%ng-

edge digital marke�ng techniques, and dive into the ever-evolving landscape of promo�ng products, 

services, and ideas. Addi�onally, students will gain an understanding of the art of cra)ing persuasive 

messages, managing brand image, and fostering meaningful connec�ons with diverse audiences. 

Students will have the opportunity to engage in thought-provoking discussions, tasks and real-world 

case studies that reflect the latest trends and best prac�ces. 

Credit Points 8 credit points 

Dura�on  12 weeks (10 teaching weeks and 2 revision and assessment weeks) 

 

Unit Learning Outcomes 

On successful comple�on of this unit, students will be able to: 

1. Explain key marke�ng and communica�on principles and their role in business and consumer 

engagement.  

2. Analyse consumer behaviour and its impact on marke�ng strategies.  

3. Demonstrate an understanding of market segmenta�on and brand posi�oning to develop 

targeted marke�ng strategies.  

4. Examine promo�on and distribu�on strategies and their impact on customer reach and 

business success.  

5. Cri�cally analyse interna�onal marke�ng challenges and strategies for global market 

expansion. 


