THE BRA PROJECT
100% nylon, 100% sustainable
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WHY a «BRA PROJECT»?

RadiciGroup | Marketing & Communication

The bra is one of the most widely used items in the world.
Up to present, millions of used bras at the end of their lives
Are, in some cases, torn to pieces to create
soundproof/thermal insulation panels or, more likely,

sent to the incinerator / the landfill.

Is it possible to do something different with a bra
at the end of its life?

Humana PeopletoPeople is an international organization
dealing with large scale cloth collecting.

For ethical reasons they neither sell nor recycle bras.
They donated us 100 kg

bras they collected to study new recycling

possibilities.
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BRA CONSTRUCTING: a closer look

Bra parts - a visual glossary by /u/noys for /r/ABraThatFits
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hook tape -
(always on the right) boning

It takes:

Anatomical know-how
Technical know-how
Materials know-how

Fashion know-how
Marketing know-how
to construct each single bra

WHAT IS IT NEEDED TO DECONSTRUCT IT GIVING VALUE
TO THE DIFFERENT PARTS (and KNOW HOW)?
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It takes
A patient human being
Scissors
Pliers
And at least 5 minutes for each bra...after some
training (otherwise its takes 10 minutes)

Each bra contains a minimum of 5 materials.
In 100 Kg bras nylon is the largely prevailing
material.
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THE SAD FATE OF ABRA

Bra parts - a visual glossary by /u/noys for /r/ABraThatFits

Fully adjustable strap Partially adjustable strap

Eyes/eyelets and
Hi side (al eyelet ttahpeI ft)
hook tape : seam always on the lef
ays on the ri onin F:“ ban}i Partial ba'nd

Technical Design +

Fashion Look +

More than 15 parts +

At least 5 composition materials
+ at least 5 minutes

for disassembling

A HIGH VALUE BUT

NO INDUSTRIAL UPCYCLING...

UP TO PRESENT
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RADICIGROUP CHALLENGE: FROM ABRATO .... DESIGN OBJECTS

RadiciGroup challenge:

An eco-designed single-
material (nylon) bra that can be
easily recycled

to become an object of
everyday life.

Pictures taken from RadiciGroup 2017 «Nylon Dream»
A 100% Nylon Design Project with the Politecnico of Milan
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RADICIGROUP CHALLENGE: FROM ABRATO .... DESIGN OBJECTS

Bra parts - a visual glossary by /u/noys for /r/ABraThatFits W E / \ I a E L O O K I N G

Fully adjustable strap Partially adjustable strap

FOR
PARTNERS

Eyes/eyelets and

A WE CAN OFFER OUR KNOW HOW
o (o e IN POLYMERS, YARNS,
MECHANICAL RECYCLING...and a

successful case history
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...A100% NYLON JACKET

This monomaterial garment combines the
style and comfort required by sportswear with
the performance required both during its first
and during its second life.

It was designed and made according to the
ecodesign concept: at the end of its first life, it
will be shredded, ground,
thermomechanically extruded, and finally
compounded to give life to a new plastic
material.
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BLACK

A single material, nylon, for 23 jacket components
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