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Introduction
Cross-border eCommerce sales are set to reach $627 billion by 2022, with the 
highest growth rate projected in regions outside of North America and Western 
Europe. Yet US merchants are not capitalizing on these global markets. Only 
42% of surveyed US merchants said their eCommerce website accommodated 
global business. When looking for new growth potential, international eCommerce 
represents a huge opportunity for North American merchants. Understanding and 
encouraging overseas consumers is essential for retailers looking to drive online 
sales and expand internationally.

Moving into new markets isn’t easy. Lack of familiarity with local shopping habits, 
language barriers, complex shipping and fulfillment needs, tax laws, foreign 
currencies, and confusion over payment methods are all deterrents that hold many 
merchants back. Fear of fraud only adds to this apprehension, as merchants worry 
not just about missed sales but active losses. But cross-border shoppers are a growth 
engine that can help generate new eCommerce revenue, and a sound, research-
based expansion strategy can be key to gaining an edge on the competition.

Riskified compiled this report to share insights that help retailers confidently expand 
into new geographical regions. We explain why consumers are turning to cross-
border shopping, outline what merchants need to consider in order to capitalize 
on this opportunity, and share best practices for effective fraud management when 
operating in new territories.

2018 eCommerce  growth projection (Source)

https://www.digitalcommerce360.com/2017/07/06/cross-border-shopping-will-proliferate-not-much-u-s/
http://www.emarketer.com/public_media/docs/eMarketer_eTailWest2016_Worldwide_ECommerce_Report.pdf
http://multichannelmerchant.com/must-reads/u-s-retailers-often-oblivious-cross-border-selling/
http://www.emarketer.com/public_media/docs/eMarketer_eTailWest2016_Worldwide_ECommerce_Report.pdf
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The cross-border opportunity 
A recent survey shows 82% of global consumers have made an online purchase 
from a retailer outside their home country, and they have good reasons to do so.

Two of every three cross-border shoppers cited cheaper prices as the primary 
reason for buying from an international merchant, while 27% said they turned to 
foreign sites to purchase items unavailable in their country. A broader selection of 
goods and lower tax rates also serve as incentives to shop with foreign retailers. 

But US retailers aren’t exactly embracing international shoppers. Anti-fraud measures 
and payment restrictions cause merchants to reject the vast majority of cross-border 
orders, or to block them altogether, discouraging global consumers from returning to 
their sites.

It starts with accepting foreign credit cards

Many North American merchants accept payment only with domestic cards or require 
a US or Canadian billing address to complete checkout. By blocking international 
cards, merchants are foregoing a significant opportunity to generate revenue and 
growth. Riskified data indicates that orders placed with North American merchants 
using international credit cards are more lucrative than those made with domestic 
cards. 

Consumers using credit cards issued in Latin America and the Middle East, for 
example, spend 41% more per purchase compared to the average domestic US 
order. Purchases made with credit cards issued in Asia Pacific are nearly 25% higher 
in value. There are likely several reasons leading to this. Foreign consumers visiting 
the US will cram in a year’s shopping into several weeks. Another contributor is 
shipping costs. Cross-global shoppers pay high shipping costs to get their goods 
home, so they fill their carts in order to justify the higher shipping costs.

Some North American merchants do not want to offer international shipping, fearful 
of the impact it may have on fulfillment deadlines. But even without a cross-border 
shipping option, it is worthwhile to allow customers to pay with international cards, 
particularly given that many of these purchases are made by foreigners located in 
North America.

For instance, roughly 1 million foreign students enroll in US colleges every year, 
while Canada has almost 350,000 foreign students. These students have substantial 
buying power and typically make purchases with international cards. Our data shows 
they represent a safe retail demographic for eCommerce merchants. 

https://www.businesswire.com/news/home/20150209005543/en/World-Shops-Cross-border
http://www.pfsweb.com/PDF/whitepapers/Online-Retail-Cross-Border-Sales-FINAL.pdf
http://www.gfk.com/insights/news/why-buy-online-versus-instore/
http://www.fas.nus.edu.sg/ecs/events/seminar/seminar-papers/16Apr13.pdf
http://www.iie.org/Who-We-Are/News-and-Events/Press-Center/Press-Releases/2015/2015-11-16-Open-Doors-Data
http://www.cbc.ca/news/politics/international-students-jump-1.4268786
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Tourists are another important consumer segment merchants can capitalize on by 
opening their website to foreign credit cards, even without offering international 
shipping. Some 130.5 million foreign tourists visit North America every year, and 
many of them shop online during or ahead of their trip, shipping to their hotels, 
friends, or relatives.

Popular industries for cross-border consumers

Cross-border shopping is more popular in some online industries than in others. 
A study conducted among approximately 28,000 consumers across 32 markets 
showed that fashion and consumer electronics retailers stand to gain most from 
cross-border shoppers.

Nearly 50% of surveyed shoppers had purchased clothing, footwear, or accessories 
from an overseas online retailer within the last year. The trend is more pronounced 
among younger consumers, with 59% of millennials buying fashion items from 
retailers outside their home country. While this is a global trend, fashion retailers can 
expect to see a major influx of consumers from China, Russia and Germany. One in 
three Chinese online shoppers reported making a cross-border purchase, and 43% 
of those international orders were for apparel and accessories. Russian and German 
consumers also ranked fashion items as their top cross-border purchase. 

Electronic goods, which are often cheaper in the US, are the second most popular 
category for cross-border shopping. An International Post Corporation survey 
showed consumer electronics were the most popular cross-border product category 
among Italian, Hungarian, and Finnish shoppers. PwC’s 2017 Total Retail Survey 
revealed a similar trend: shoppers in Brazil (69%), Germany (61%), United Kingdom 
(56%), and Italy (56%) all stated they prefer to buy consumer electronics online

The global eCommerce landscape
Shoppers behave differently across regions. Familiarity with shopping patterns can 
help eCommerce merchants know what to expect when expanding to new markets.

Asia-Pacific

Ecommerce retail sales in Asia-Pacific (APAC) grew 14.7% in 2017, and by 2021 are 
expected to double to $3 trillion. This booming market presents a major opportunity 
for US merchants, as a growing number of Asian consumers look abroad to purchase. 

 

https://www.e-unwto.org/doi/pdf/10.18111/9789284419029
https://www.paypalobjects.com/digitalassets/c/website/marketing/global/shared/global/media-resources/documents/passport-citation.pdf
http://www.livemint.com/Opinion/Q2Tdjh825pXp87j4M7QT9M/Crossborder-online-shopping-gains-traction.html
http://www.pfsweb.com/PDF/whitepapers/Online-Retail-Cross-Border-Sales-FINAL.pdf
https://russiansearchmarketing.com/reviewing-russian-online-shopping-2016/
http://www.pfsweb.com/PDF/whitepapers/Online-Retail-Cross-Border-Sales-FINAL.pdf
http://www.telegraph.co.uk/finance/personalfinance/money-saving-tips/10982132/Why-are-electronic-goods-so-much-cheaper-in-the-US.html
https://www.ipc.be/~/media/documents/public/markets/2016/ipc-cross-border-e-commerce-shopper-survey2017.pdf
https://www.emarketer.com/Report/Asia-Pacific-Retail-Ecommerce-Sales-eMarketers-Estimates-20162021/2002091
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One of the drivers of eCommerce sales in this region is growing internet access. 
In 2018, 40.7% of the population in APAC will have access to the internet. The largest 
contributor is China, with 731 million internet users, while India comes in second with 
462 million. With these numbers, it’s no surprise that shoppers from this region are 
set to become the largest group of cross-border consumers in online retail.

In fact, APAC consumers seem to be showing the greatest interest in international 
online shopping. The highest rate of cross-border consumers in the world is found 
in Singapore (89%), followed by Australia (86%) and Hong Kong (85%). Meanwhile, 
China accounted for half of all cross-border eCommerce spending. With its huge 
population and growing number of online shoppers, China is set to become one of 
the largest online markets in the world. 

Europe

With some of the highest rates of internet access in the world - Western Europe at 
89%, Central Europe at 86%, Southern Europe at 71% and Eastern Europe at 66% - 
European shoppers should be a prime target for North American retailers. 

Online sales in Western Europe are predicted to reach approximately $448.69 billion 
by 2019. Germany, Britain, France and Italy are some of the largest economies in 
the world, and their populations have immense buying power. Eastern Europe has 
become the fourth largest eCommerce market in the world, making it a relevant - yet 
often overlooked - target for North American merchants. Russia and its neighboring 
countries exhibited the highest eCommerce sales growth in Europe in 2016, with 
Russian consumers making cross-border purchases worth over $4 billion in 2016. 

China

83%

South  
Korea

83% UK
82%

Germany
81%

Indonesia

79%
India

77%
USA

77%
Taiwan

76%
Poland

75% Thailand

74%

% of population that shopped online 

within 30 days of survey (Source)

https://www.statista.com/statistics/265153/number-of-internet-users-in-the-asia-pacific-region/
https://www.statista.com/statistics/265153/number-of-internet-users-in-the-asia-pacific-region/
https://www.statista.com/statistics/265153/number-of-internet-users-in-the-asia-pacific-region/
http://www.pfsweb.com/PDF/whitepapers/Online-Retail-Cross-Border-Sales-FINAL.pdf
https://insideretail.asia/2016/10/12/asia-drives-cross-border-ecommerce/
https://www.digitalcommerce360.com/2017/07/06/cross-border-shopping-will-proliferate-not-much-u-s/
https://www.emarketer.com/Article/eMarketer-Releases-New-Report-on-Cross-Border-Shopping-Asia-Pacific/1015431
https://www.eshopworld.com/news/2017-european-ecommerce-report/
https://www.statista.com/statistics/435918/revenue-e-commerce-europe/
https://www.ppro.com/e-book/e-commerce-payments-report-eastern-europe/
https://www.ecommerce-europe.eu/press-item/european-ecommerce-report-2017-released-ecommerce-continues-prosper-europe-markets-grow-different-speeds/
https://russiansearchmarketing.com/western-e-commerce-companies-see-cross-border-sales-to-russia-resume-dramatically/
https://www.statista.com/statistics/274251/retail-site-penetration-across-markets/
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Latin America 

Latin America is a budding opportunity for US merchants seeking to expand their 
online business. In 2016 there were 121 million online shoppers in Latin America and 
by 2021, it is expected that 54% of the population will have internet access. 

Home to the most cross-border consumers in Latin America, Brazil is the largest 
eCommerce market in the region.  Brazil ended 2016 with growth of nearly 8% and 
with 48 million e-consumers spending $14.3 billion on the web. Accounting for 42% 
of the region's $47.4 billion in online sales, it’s no surprise that major North American 
retailers such as Walmart have invested in constructing country-specific websites for 
the Brazilian market.

With its eCommerce revenue projected to hit $9.8 billion by 2021, retailers should 
also be looking out for Argentina. As many of the barriers and regulations imposed by 
the previous government are being lifted, Argentina is expected to return to its former 
post as one of the fastest-growing eCommerce cross-border markets in the world. 

Keep in mind: merchants attempting to leverage the Latin American market need 
to make sure they accept alternate payment systems, like Boleto. Due partially to 
exorbitant rates, some Latin American shoppers choose not to own credit cards - in 
Brazil, for example, only 30% of 15+ year olds have one. Furthermore, over 50% of 
credit cards  from this region cannot be used internationally. 

Middle East

The Middle East is another potentially lucrative online market for US retailers. Cross-
border shopping accounts for half of all eCommerce purchases in the Middle 
East, and the region’s eCommerce market is set to reach $69 billion by 2020. As 
internet access grows, so too has investment in secure online payment infrastructure: 
payment gateways such as Paypal, Payfort and Telr are all active in the Middle East. 

The prospering economy of the United Arab Emirates (UAE) is driving the region’s 
eCommerce retail sector, with sales surpassing $3.5 billion in 2016! Research from 
2015 shows that more than 60% of UAE shoppers reported making cross-border 
purchases, 30% preferring to buy from North America. The industries of choice 
for these UAE cross-border shoppers are travel, clothing, footwear, and consumer 
electronics.  

Ecommerce is also flourishing in other parts of the Middle East. In 2016 Saudi Arabia 
saw 12 million shoppers spend $2.9 billion on online retail, while 17.7 million Egyptian 
consumers spent $2.43 billion.

https://www.eshopworld.com/blog-articles/latin-american-ecommerce/
https://www.thepaypers.com/ecommerce-facts-and-figures/brazil/7
https://www.pagbrasil.com/market-insights-brazil/
http://www.businessinsider.com/the-latin-america-e-commerce-report-the-regions-top-markets-biggest-growth-opportunities-and-foreign-retailers-making-inroads-2016-3
http://www.businessinsider.com/the-latin-america-e-commerce-report-the-regions-top-markets-biggest-growth-opportunities-and-foreign-retailers-making-inroads-2016-3
https://paymentweek.com/2017-12-8-walmart-steps-online-presence-brazil/
https://www.eshopworld.com/blog-articles/argentina-ecommerce-insights/
https://www.forbes.com/sites/forbesfinancecouncil/2017/04/05/argentina-is-hot-again-the-impact-on-cross-border-commerce/#31b797d32fd6
https://www.ecommerceworldwide.com/expert-insights/expert-insights/entering-the-emerging-markets-of-latin-america-strategy-essentials
http://amiperspectiva.americasmi.com/wp-content/uploads/2017/07/AMI_Solving-E-Commerce-Obstacles-in-LatAm-Webinar-2017.pdf
http://amiperspectiva.americasmi.com/wp-content/uploads/2017/07/AMI_Solving-E-Commerce-Obstacles-in-LatAm-Webinar-2017.pdf
https://www.practicalecommerce.com/the-explosive-growth-of-cross-border-ecommerce
http://www.arabianbusiness.com/industries/retail/379450-middle-east-e-commerce-market-to-double-to-69bn-by-2020
https://www.forbesmiddleeast.com/en/investors-go-on-a-funding-spree-as-gccs-online-retail-booms/
https://stateofpayments.payfort.com/en/reports/HJFne0_Nf
https://www.go-gulf.ae/blog/cross-border-ecommerce-uae/
https://stateofpayments.payfort.com/en/reports/HJFne0_Nf
https://stateofpayments.payfort.com/en/reports/HJFne0_Nf
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What to expect when expanding 
overseas
North American merchants who ignore cross-border customers are losing out on 
significant revenue. But before just jumping in, retailers should know that shopping 
behavior can vary widely between regions. Here are some of the most important 
shopping patterns from international customers that merchants should be aware of.

Higher cart values

Not only does cross-border shopping provide retailers with a larger pool of potential 
consumers, but these shoppers also tend to spend big. This is partially because 
international shipping costs are high, leading cross-border shoppers to fill up bigger 
carts to make the shipment worth it.   

Riskified data reveals that fashion orders placed with US merchants by customers 
from Asia, Europe, Latin America and the Middle East are generally worth more than 
those placed by domestic shoppers. For example, fashion purchases from the Middle 
East are worth 65% more compared to domestic US orders, while APAC shoppers 
typically spend 33% more.  

Cross-border shoppers spend significantly more per transaction in other online 
verticals as well. Automotive parts ordered from the Middle East are worth 63% more 
than US domestic orders, while those placed from Europe are 42% more valuable. 
Similarly, smoking paraphernalia orders from Latin America are twice as valuable as 
US domestic orders.

The data is clear - merchants cannot expect foreign orders to look like domestic 
ones. When opening up to new markets you may see demand spikes that differ 
from those you’ve encountered locally. Because of these higher average cart values 
merchants should note that rules that slate orders for fraud review based on value 
may need to be adjusted for different markets. 

More holiday spending

As online shoppers become increasingly comfortable buying across international 
borders, the holidays become ever merrier, with many consumers taking advantage 
of eCommerce sales (even in countries where Christmas isn’t celebrated). 

Analysis of Riskified data reveals that during the holiday season (mid-November 
through December), US retailers see  a volume increase of nearly 500% in online 
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orders from Latin American IPs,compared with the rest of the year. US eCommerce 
merchants can also expect a growth of 214% in purchases from APAC, a 203% hike in 
orders from European IPs, and a 145% spike in orders coming in from the Middle East 
over these six weeks.

And it gets even better! While order volumes spike, the rate of fraud actually 
decreases: orders placed by international customers are 37% less likely to be 
fraudulent during the holiday season.  

Change in order volume over Holidays 

(for US retailers)

But overseas customers also celebrate dozens of highly profitable shopping days 
besides those best known in North America. Becoming acquainted with global 
holiday shopping trends and using this information to target cross-border shoppers 
is critical to maximizing revenue. A prime example is China’s Singles Day, one of the 
most lucrative online shopping days of the year. In 2017, online sales reached $25 
billion on this day, four times the value of US Black Friday.

Similarly, Europe provides merchants with Novy God, which is celebrated in Russia 
and sixteen neighboring countries on January 1st. Ahead of this gift-giving holiday, 
one third of Russian shoppers turn to the internet, so US merchants looking to sell to 
this market may want to consider extending their holiday season promotions.

North American merchants can also benefit from the spike in orders from the Middle 
East during Ramadan. In 2017, Riskified saw the region’s median weekly order value 
increase by over 10% during the first three weeks of Ramadan - shorter work hours 
and a festive atmosphere give consumers a chance to browse the web and shop 

+214%
Asia

+203%
Europe

+145%
Middle East

+497%
Latin America

https://blog.riskified.com/2016-holidays-gone-global-how-to-maximize-ecommerce-revenue-this-season/?utm_source=report&utm_medium=link&utm_campaign=holidays-gone-global
https://blog.riskified.com/2016-holidays-gone-global-how-to-maximize-ecommerce-revenue-this-season/?utm_source=report&utm_medium=link&utm_campaign=holidays-gone-global
https://www.theguardian.com/world/2017/nov/12/chinese-shoppers-spend-a-record-25bn-in-singles-day-splurge
https://www.theguardian.com/world/2017/nov/12/chinese-shoppers-spend-a-record-25bn-in-singles-day-splurge
http://thegrinlabs.com/assessing-russian-online-shopping-behavior-2016/
https://blog.riskified.com/the-middle-east-an-ecommerce-oasis/?utm_source=report&utm_medium=link&utm_campaign=ecommerce-oasis
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online more. The weeks of Eid al Adha proved to be even more fruitful, with sales 
increasing by over 200%!    

Soaring mCommerce sales

Mobile eCommerce is surging, especially in APAC and LATAM, where people are 
gaining access to the Internet by way of mobile phones rather than computers. For 
example, China now has more than 1 billion smartphone users and as of 2016, nearly 
90% of consumers reported that they had made a purchase using their phone. 
In India, 90% of the consumers aged 25-34 reported making mobile purchases. 
Riskified data corroborates this: nearly 65% of orders with an Indian billing address 
were made via mobile devices - and 99% of these were safely approved! 

Drilling down into some countries of note: Puerto Rico leads the way in Latin America 
with mobile devices accounting for 81% of retail eCommerce sales; the Middle East is 
led by Turkey with 74%; while in APAC, Japanese customers place 69% of orders from 
their mobile devices. 

Share of orders  

placed on mobile

If you’re expanding into a mobile-first market, make sure your eCommerce site is 
optimized for mobile and that your fraud process is adapted to vet orders from this 
channel. For further information, read our report on managing fraud in mobile.

Puerto Rico

Turkey

Costa Rica

Japan

India

Spain

Australia

USA

81%

74%

70%

69%

64%

63%

62%

53%

Country Ordering:

https://www.riskified.com/resources/report/avoid-chargebacks-in-mcommerce/?utm_source=report&utm_medium=link&utm_campaign=mobile_comm_report
https://www.forbes.com/sites/helenwang/2016/10/16/three-strategies-to-win-in-chinas-e-commerce-market/#328018c5797d
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CNP fraud prevention for international 
expansion 
Of course, an issue that can complicate cross-border expansion is fraud 
management. Fraud prevention strategies that work in one region won’t necessarily 
be effective in another. Before expanding into a new region, merchants should 
confirm that their fraud solution is scalable and can seamlessly handle the additional 
workload.  Equally important, fraud review needs to adapt to regional shopping 
patterns and fraud trends. We examined our data to share some patterns that 
merchants should be aware of when expanding to new markets.

Safe destinations

When looking at fraud rates across geographic regions, Riskified data shows that 
orders shipped to certain countries are particularly safe: in some cases even safer, 
on average, than orders being shipped domestically within the US. In the Middle East 
for instance, Qatar, Bahrain and Kuwait are all safer. In the APAC region, South Korea, 
Japan and Australia are all exceptionally safe, while the safest shipping destinations in 
Europe are Denmark, Hungary and Switzerland.

Safe shipping destinations:

http://marketrealist.com/2015/08/online-travel-agencies-future-industry-outlook/
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Pay attention to...

Much like it does for domestic orders, the risk of fraud for cross-border sales rises 
during off hours in the middle of the night. One explanation for this is that legitimate 
shoppers tend to do their shopping during the workday, while they’re in the office at 
their computers. The key for merchants is to remember that off-hours are different 
around the globe, and to judge orders from other time zones accordingly.

Don’t bank on AVS

In general, Riskified advises against putting too much weight on AVS results. In many 
industries, over 60% of orders containing an AVS mismatch can be approved. While 
legitimate mismatches are common in domestic orders, counting on AVS is especially 
detrimental in cross-border purchases. Credit cards issued outside the US, Canada, 
and the UK do not support AVS, meaning AVS results will show up as N/A, regardless 
of the address the shopper enters. Merchants automatically flagging or rejecting 
transactions that are missing AVS data will likely over-decline cross-border orders.

https://www.riskified.com/resources/guide/2017-mismatches-in-online-orders/?utm_source=report&utm_medium=link&utm_campaign=mismatch_ebook
https://blog.riskified.com/stop-letting-avs-mismatcheskill-perfectly-good-orders/
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Conclusion
Cross-border eCommerce presents enormous revenue prospects for North 
American retailers. And with 40% of online consumers expected to regularly shop 
across borders by 2022, merchants cannot afford to ignore this segment. 

We hope this report has highlighted the trends that can help online stores effectively 
enter new geographies and cater to these international shoppers’ needs. The data 
shared in this report represents averages across geographic regions, and individual 
businesses may well encounter different legitimate shopping patterns and fraud 
trends. This is why, rather than adopting this data as the basis of fraud-prevention 
rules, Riskified recommends analyzing your own international orders to determine the 
best strategies to target specific regions and keep your business protected without 
rejecting good customers. 

Having processed millions of cross-border orders for leading retailers, including 
Fortune 500 companies, Riskified has developed accurate machine learning risk 
models. Our industry-specific expertise coupled with a deep understanding of fraud 
patterns across global markets have allowed us to partner with US merchants selling 
abroad and provide them with the benefits of higher approval rates and reduced 
customer friction. 

Riskified experts are happy to provide any advice regarding cross-border retail and 
online fraud management challenges.  
 
For more information or a demonstration of our solution, please visit our website 
www.riskified.com or contact us at sales@riskified.com.

https://www.digitalcommerce360.com/2017/07/06/cross-border-shopping-will-proliferate-not-much-u-s/
https://www.riskified.com/
mailto:sales@riskified.com. 
https://www.riskified.com/solution/?utm_source=report&utm_medium=banner&utm_campaign=solution

