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Dear Friends and Neighbors,
Our core purpose – fulfilling lives, every day – captures Wawa’s special 

place in this world and is the essence of Grahame Wood’s founding  
vision for a business built around people, not just profits. It recognizes 

our higher calling – beyond convenience and satisfaction. It inspires 
us to create meaningful personal connections that make a real 

difference in the lives of our customers, our communities and of 
course, each other – every day. 

We believe that when companies have a higher purpose, it builds loyalty and drives long-term 
growth, but that’s not why we do it. For us, it’s not a strategy, it’s who we are. It’s the driving 
force behind the way we hire, support and serve. Today it is at the heart of hundreds of initiatives 
and daily interactions that are making a true difference in the lives of our customers and associates 
and that tell the story of who we are and all that we represent. These stories and actions all add 
up to represent our collective “Social Purpose” and you will learn more about it and the impact 
we have had in the communities we serve in our first “Social Purpose” highlight report.

For us, investing in our Social Purpose is part of our DNA, and has always guided who we are 
and how we conduct our business and shape our culture. Wawa associates are already doing  
so much that can be described as our Social Purpose. What is new, is the framework we have 
created to organize, talk about and share this purpose with all our friends and neighbors. We 
have identified four strategic pillars that encompass our actions: Valuing our Associates;  

Protecting the Environment; Providing Trusted Products and Supporting our Communities. 

This report includes stories and examples from 2019 and 2020 that demonstrate how we are 
investing in and expanding our Social Purpose in various ways, some new and others core to 
our heritage. We are committed to sharing progress and also being transparent with challenges 
faced along the way.

We recognize this is a continuous journey, and that we have work to do to reach our goals and 
further our commitment. But we are very proud of our associates and the steps we have taken 
already to embrace this vision and continue to move it forward for the good of our communities 
and those we serve. We hope you enjoy this report and the many others to follow.

Sincerely, 

Chris Gheysens
 

About Wawa 
Wawa, a family and associate-owned, privately-held company, began in 1803 as an iron foundry in New Jersey. 

Toward the end of the 19th Century, owner George Wood took an interest in dairy farming and the family began a 

small processing plant in Wawa, PA in 1902. The milk business was a huge success, due to its quality, cleanliness 

and “certified” process. As home delivery of milk declined in the early 1960s, Grahame Wood, George’s grandson, 

opened the first Wawa Food Market in 1964 as an outlet for dairy products. Today, Wawa is the all day, every day 

stop for freshly prepared foods, beverages, coffee, fuel services and surcharge-free ATMs. Wawa stores are located 

in Pennsylvania, New Jersey, Delaware, Maryland, Virginia, Florida and Washington, D.C. The stores offer a large 

fresh foodservice selection, including Wawa brands such as custom prepared hoagies, freshly-brewed coffee, hot 

breakfast sandwiches, specialty beverages and an assortment of soups, sides and snacks. 

36,000 Associates

Wawa in 2020
Core Purpose Six Core Values

900+ Stores Stores Serve our Communities

• Privately-held model empowers us to take a long-term view with respect to important investments 
• Enduring commitment for associates to share directly in the equity growth of the company
•  Today, more than 20,000 associates share in the ownership of Wawa through our Employee 

Stock Ownership Plan (ESOP).

24/7 365
600 Million Customers

 Served Annually 25th 
Largest Privately Held 
Company in America   

Wawa’s ESOP Ranks in the

TOP 10
 in the Country

Our Founding Philosophy and Business Model:  
Private Ownership, Shared Ownership & Servant Leadership:



Our Commitment to our Social Purpose
Social Purpose is an extension of Wawa’s core purpose of Fulfilling Lives, Every Day 
and it is comprised of four strategic pillars:

Nurturing the people at the heart 
of our purpose

Upholding our tradition of high  
quality, safe and trusted products 
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Ensuring a cleaner, safer world for  
current and future generations

Building stronger communities through  
care, compassion and kindness

Pr
ote

ctin
g the Environment



There is nothing more important to Wawa than caring for our associates and creating  
an experience where they feel fulfilled and can achieve their dreams. We recognize  
our associates are what keep our customers coming back and they are at the heart 
of everything we do. Each day, thousands of Wawa associates in hundreds of stores 
 create millions of meaningful moments that brighten days and leave people feeling better than before.  

Some of the ways we nurture the people at the heart of our purpose include 
competitive pay and benefits and an ESOP that is one of the largest in  

the country. But we also have unique care programs and a strong  
commitment to Diversity, Equity and Inclusion.

From our early days, Grahame and Dick Wood taught us that in 
order to be successful and truly value people, it is imperative 

to listen to the associates closest to the customer. Several 
programs and methods connect Wawa with our store-level 

associates, providing an opportunity to listen, gather  
feedback and share our vision for the future. From  

CEO-led programs including: General Manager  
Council, Lead Goose Town Hall Meetings, Voice  
of the Associate (VOTA) and GooseJAM events,  

thousands of these conversations and exchanges 
 take place every year.

Valuing our Associates
Nurturing the people at the heart of our purpose

Valuing Our Associates Providing Trusted Products Protecting the Environment Supporting Our Communities

Big Six Values Program
Our Big Six Values Program comes right out of our Executive Office 
and shines a spotlight on associates who embody Wawa’s Values. 
Fundamentally, it is a story sharing program based on associates  
nominating their fellow associates for living one of our six core values. 

In 2019, we hit a huge milestone, when 100 percent of our stores  
participated in the Values Program. This means that every single store 
in the company submitted a Values story! 

As of 2020, we hit another  
milestone when Wawa 
associates company-wide  
have shared more than 

100,000 Values Stories recognizing their peers as Values Champions, 
typically sharing 12,000-15,000 stories annually. Once identified, our 
Values Champions are recognized through a variety of ways ranging 
from receiving a Values pin and letter from our CEO, to having their 
story published in a Wawa Year-End Values Storybook now in its 12th 
year, to being recognized at a special team lunch with the CEO. We also 
hold Values Day, a company-wide celebration of Wawa’s Core Values, often 
featuring special themes, treats, and giveaways that keep the Values top of 
mind throughout the Wawa family. 

Some examples of our culture of caring. 

Career Opportunities 
Wawa provides fulfilling employment  

opportunities for both management  
and non-management associates.  

A career with Wawa includes  
significant advancement and 
growth opportunities, with  
80% of store management  

being promoted internally.

Wawa Year-End Values Storybooks

Living Our Values: Then & Now
Highlights of Wawa’s Culture in 2014

Living O
ur Values  

 20
14

Living Our Values
Highlights of Wawa’s Culture in 2017

Living O
ur Values  

 20
17



  

Commitment to Diversity, 
Equity & Inclusion (DE&I)
Wawa started our DE&I journey ten years ago,  
with the launch of our Wawa Innovation  
Networks. To continue to build on that  
momentum and ensure our approach is  
embedded in everything we do, we created  
a new DE&I Framework. The framework is  
designed to support programs and initiatives 
across the entire organization and in every 
area of opportunity.  It provides a structure and  
common language to describe Wawa’s holistic and  
comprehensive approach to our ongoing efforts in  
the areas of Workforce, Workplace, Marketplace  
and Community. The framework encompasses goals  
and initiatives including recruiting diverse talent, inclusive 
conversations, training, community partnership and supplier 
relationships to name a few.

Some of Our Actions
Our 2020 actions taken in support of Wawa’s DE&I Framework and along our DE&I journey provide a sense of how 
we are working to achieve two primary goals: 1) Ensuring every individual has a sense of belonging and experiences 
the great Wawa culture equally and 2) Ensuring diversity exists in all levels of our business to make us more successful 
in the future.

These actions include increased listening and learning from associates by conducting inclusive conversations, 
focused associate town halls across all departments, and supporting organization-wide DE&I survey and Focus

Wawa Awards and Recognition

2017
• Indeed Best Places 
 to Work: Retail

• Forbes: America’s Best
 Large Employer

• Forbes: America’s Largest
 Private Companies

• Human Rights Campaign
 Best Places to Work     

2018
• Forbes America’s Largest
 Private Companies

• Indeed Best Place 
 to Work: Philadelphia 

• Indeed Top-Rated 
 Workplaces: Best for 
 Veterans

• Forbes Best 
 Large Employer

• Forbes Best Employer 
 for Women

• Forbes Best Employer
 for New Grads

• Human Right’s Campaign
 Best Place to Work  
       

2019
• Forbes America’s 
 Best Employers

• Forbes Best Employers 
 for Diversity

• Forbes Best in State 
 Employer: Florida, 
 Virginia, Maryland

• Forbes Best Employer 
 for Women

• Forbes America’s Largest
 Private Companies

• Forbes Best Employers 
 for New Grads     

• Forbes Best Employers for Diversity 

• Forbes Best in State Employer: 

Florida, Virginia, Maryland

• Forbes Best Employer for Women

• Forbes America’s Largest 

Private Companies

• Forbes Best Employers for 

New Grads

2020
• Newsweek 
 Best-in-State
 Customer Service

• Forbes Best Employer 
 for Diversity

• Human Rights Campaign
 Best Place to Work   

• Newsweek Best-in-State

Customer Service

• Forbes Best Employer for Diversity 

• Human Rights Campaign  

Best Place to Work

Lorem ipsum

Wawa’s DE&I Framework
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Groups. The listening and learning activities continue to provide information and insights that have allowed Wawa 
to identify areas of focus around which we create programs and actions that impact many of our practices, such 
as recruiting, promotion, development and rewards of our associates. DE&I efforts will now be overseen by a new 
Board level Committee, the Social Purpose & Culture Committee. 

Wawa Innovation Networks (WINs)
Our WINs play a key role in giving every associate a way to make a positive impact.  WINs are voluntary, associate-led 
groups that help to foster a diverse, equitable and inclusive workplace aligned with Wawa’s mission, values, goals, and 
business objectives. Wawa’s 5 WINs include: Rainbow Alliance, Unity Alliance, Veterans Alliance, Women’s Alliance, 
and Young Professionals, and to date, we have roughly 9,000 associates across Wawa who currently participate.  
WINs focus on the development of future leaders, increased associate engagement, and help to expand Wawa’s 
marketplace reach. Through WIN programs and initiatives specifically tailored to address areas of opportunity identified 
by WIN membership, Wawa is able to create a more equitable and inclusive organization for all associates. 

 



  

Internal Care Department
At Wawa, we are committed to living our values and to  
supporting our associates through all of their life endeavors. 
Wawa’s Internal Care (IC) team formalizes this commitment  
to our associates and our values. The IC team is a dedicated  
associate resource devoted entirely to helping associates 
address life events, with empathy and expertise. We characterize 
“life events,” as times of crisis and celebration which include a 
wide range of circumstances. The IC team recognizes birthdays, new 
babies, new homes, graduations and more! In 2019, the IC Team closed 
15,544 cases, highlighting what a powerful associate resource  this con-
tinues to be.

Associates in Need Fund
Through all the different associates that have been helped by the IC team, we 
learned that in many circumstances, there is an overwhelming need for financial 
assistance. In response, we established an associate-driven charity called the 
Associates in Need (AIN) Fund. This Fund is regarded as the financial arm of IC 
and is utilized by the IC team in specific instances where monetary assistance 
is necessary. The AIN Fund is a registered nonprofit, supported through a  
combination of associate and Company contributions which provides a soft 
landing for our associates when they need it most.

Employee Stock 
Ownership  
Plan (ESOP)
Our Employee Stock Ownership Plan (ESOP) is one of the most 
important and tangible ways we celebrate and value associates. 
Annually, Wawa invests a significant amount of its profits back 
into the ESOP. All eligible associates receive a percentage of 
their earnings contributed to the ESOP. The Wawa ESOP is 
open to all Wawa associates who meet three simple conditions:

• Age 18 or older
• 12 months must have passed since hire date
• Work a minimum of 1,000 hours each year

The Wawa ESOP is provided to associates at no cost and is in 
addition to other core benefits including a 401(k) match. Today, 
Wawa associates own almost 40% of the Company through the 
ESOP. Our founders, and our current leadership to this day,  
believes that the combination of being privately-held and 
sharing ownership with our associates is what makes Wawa 
successful and special to our customers.

In 2020, we began a partnership with Rutgers University 
Center for Employee Ownership to support their research and 
document the positive benefits of employee ownership. 

Wawa’s Supported  
Employment Program
In 1981, Wawa began its journey supporting  
individuals with intellectual disabilities by hiring 
Ari Shriner, a store associate who remains an 
important part of our daily operations today.  
Wawa’s supportive employment program is  
successful due to partnerships with local  
organizations like Eden Autism Services,  
Community Integrated Services and JEVS 
Human Services, who have helped shape and 
implement a tailored program that ensures 
success for everyone involved.  Today, Wawa 
employs 500 associates in partnership with 
organizations across our footprint who serve 
people with disabilities. Wawa Customer Service 
Associate John Mitchell was featured as part 
of The Philadelphia Inquirer’s 24-page section 
highlighting companies, including Wawa, that have 
Supported Employment programs. John was one 
of many individuals whose story highlights the 
great impact they have on their companies and 
communities.

9 
Coffee 

Varieties

10  
Scholarships 

Annually

Renewable 
for

4 Years
$7,500 
per year

Contribute to the 
AIN Fund through 
regular payroll 
deductions. 

AIN Fund Assistance Since Inception
Helped over 

7,500 
Wawa Families

Provided over 

$10
million 
in assistance

In 2020, AIN Fund celebrated it’s 12th AINnivesary! 

15,000
Wawa Associates

equal to over 

45%

Dick Wood College 
Scholarship Fund  
Marking 50 Years of Servant Leadership 
In 2020, In honor of Chairman Dick Wood’s 50th anniversary of 
service, Wawa launched the Dick Wood College Scholarship Fund 
with $1 Million earmarked for education assistance over the next 
five years for eligible associates and dependents, age 24 and 
under. Dick Wood has always put others first and this scholarship  
is designed to recognize his years of servant leadership and his  
continued promise to help others. From November 23, 2020 
through January 22, 2021, associates can apply for a $7,500 
scholarship towards a full-time or part-time undergraduate  
program for up to 4 renewable years. 



Providing Trusted Products
Upholding our tradition of high quality, safe and 
trusted products

As part of Wawa’s ongoing commitment 
 to provide safe, fresh, high quality foods, 

 the company has established a fully 
 integrated food and beverage product  

quality program, and is further improving the programs,  
standards, and audit criteria for the vendors who  

supply the products we serve. The program builds 
upon Wawa’s founding commitment to fresh, safe 

and sustainable products, dating back more 
than 100 years ago, when the Wood Family 

Dairy was the first to offer “physician certified” 
milk. From sustainably sourced products 

to curated menus to help customers eat 
the way that makes them feel their 

best, Wawa’s team of food scientists, 
culinary experts and nutritionists 
are working to uphold our tradition 

of listening to, and acting nimbly to 
meet the everchanging needs of our 

customers and provide them with the 
freshest, highest quality products possible. 

Valuing Our Associates Providing Trusted Products Protecting the Environment Supporting Our Communities

Future Food Scientists
In May 2019, Wawa launched the Future Food 
Scientist Program to continue its promise of 
Fulfilling Lives in the community by opening our 
doors to middle school students to learn about 
careers in food science. The program gives 
students an opportunity for a behind-the-scenes 
look at how fresh, quality food and beverages 
are made at Wawa through interactive activities, 
engagement with subject-matter-experts and 
specially designed course materials and tools 
that enable the students to continue learning 
when they return to class. 

To kick off the program, 8th grade students  
from selected schools spent a half-day in the 
Wawa Innovation Center learning about careers 
in food science through four interactive stations 
educating youth on nutrition, sensory, food safety 
and marketing. The students were challenged 
to create a recipe that was featured in their local 
Wawa store.

Recent winning recipes include: Chicken and Waffles 
from the students at Garnet Valley Middle School 
and a Spicy Chicken Snack Wrap, made of savory 
chicken strips, pepper jack cheese, lettuce, fresh 
salsa, creamy chipotle sauce, jalapeno peppers 
and flour tortilla from students of P.S. DuPont 
Middle School in Wilmington, DE.

In addition to the winning recipe being featured 
in the students’ local Wawa store, a portion of the 
proceeds were donated to the local Food Bank.

100% Sustainably  
Sourced Coffee
All Wawa regular brews and espresso-based beverages are 
100% sustainably sourced, and all Wawa everyday brews now 
proudly bear the  
Rainforest Alliance seal.  
Everything brewed,  
poured or served  
at Wawa is 100% 
sustainably sourced 
through a partnership 
with certified coffee  
growers. Wawa is  
committed to only  
partnering with farmers 
and roasters who source 
quality coffee and participate  
in sustainable programs.

14
Million Pounds
of Co�ee/Year

100%
Sustainably

Sourced

9
Co�ee

Varieties

To learn more about our Quality Food Commitment 
including how we are continually improving the 
safety and quality of our food including the  

suppliers we partner with,  product specifications, 
sustainability goals, and more visit https://www.

wawa.com/fresh-food/nutrition-quality-food/
quality-food-commitment.  Here we share 

details about our journey to meet our 
goals, new food innovations, and  
the work of our independent advisory 

council of top experts in food sourcing 
and science who guides us. Our council 

is made up of national experts, prominent 
researchers, a veteranian, academic leaders  

and published industry visionaries in food safety, 
animal welfare, sustainability, health and wellness.



Nutrition through Wawa Your Way Menus
Wawa is committed to providing resources to help consumers learn 
more about our fresh ingredients, along with nutrition information and 
tips for healthy eating. In 2020, Wawa introduced five new “Wawa Your 
Way” menus to deliver fast and affordable solutions that meet the individual 
needs of customers’ lifestyles. With over 1,000 fresh ingredients, the 
ability to customize preferences through touch screen ordering, and 
knowledgeable associates, customers can now order these menu 
items at all stores chainwide for breakfast, lunch, dinner and snacks: 

• Balanced Fare – Nourishing and under 500 calories meals 

• Gluten Conscious – Meals made without gluten containing ingredients

• Lower Sodium – Reduced sodium options 

• Plant-based – Meatless options and vegan items 

• Power Menu – Packed with protein and lower in carbs 

•  Lower Sugar Drinks – To help coffee and specialty beverage  
drinkers create their favorite beverages at Wawa with less sugar

C H O O S E  T H E S E

BREADS/GRAINS/GREENS

BALANCED 
FARE Nourishing and calorie 

conscious choices 

CHEESES
 ■ Grated Parmesan
 ■ Sliced Pepperjack 
 ■ Sliced Provolone

PROTEINS

SPREADS & DRESSINGS

TOPPINGS

 ■ Brioche Bun 
 ■ English Muffin 
 ■ Lettuce 
 ■ Marble Rye 
Sliced Bread 

 ■ Multigrain Sliced 
Bread 

 ■ Quinoa 
 ■ Romaine 
 ■ Spinach 
 ■ Spring Mix 
 ■ Wheat Hoagie 
Roll 

 ■ Black Beans  
(cold or hot) 

 ■ Beef Steak
 ■ Chicken Steak 
 ■ Egg White Omelet 
 ■ Hard Boiled Eggs 

 ■ Oven Roasted 
Turkey

 ■ Roast Beef
 ■ Roasted Chicken 
Breast

 ■ Turkey Sausage 

 ■ Balsamic Dressing
 ■ BBQ Sauce 
 ■ Cherry Pepper  
Relish

 ■ Honey Hot Sauce
 ■ Hot Sauce Packet
 ■ Ketchup 
 ■ Lite Cream Cheese

 ■ Mayonnaise - 
little bit

 ■ Marinara Sauce 
 ■ Mustard (yellow 
and spicy)

 ■ Oil - little bit
 ■ Sour Cream Packet
 ■ Vinegar

 ■ Avocado 
 ■ Caramelized  
Onions 

 ■ Carrot Ribbons
 ■ Cucumbers
 ■ Grape Tomatoes 
 ■ Hummus
 ■ Hot Peppers 
 ■ Jalapeno Peppers 
 ■ Lettuce
 ■ Old Bay 

 ■ Oregano 
 ■ Pickles
 ■ Roasted Peppers
 ■ Roasted Veggies 
 ■ Salsa 
 ■ Sliced Tomatoes 
 ■ Sliced Red Onions 
 ■ Slivered Onions 
 ■ Spinach
 ■ Sweet Peppers 

C H O O S E  T H E S E

BREADS/GRAINS/GREENS

CHEESES

PROTEINS

SPREADS & DRESSINGS

TOPPINGS
 ■ Brown Sugar 
Cinnamon  
Oatmeal

 ■ Cheesy Grits
 ■ Hashbrown
 ■ Lettuce
 ■ Mashed Potatoes

 ■ Quinoa
 ■ Romaine
 ■ Seasoned White 
Rice 

 ■ Spinach
 ■ Spring Mix 

 ■ Applewood 
Smoked Bacon

 ■ Beef Steak
 ■ Chicken Steak
 ■ Egg Omelet
 ■ Egg White Omelet
 ■ Ham
 ■ Hard Boiled Egg
 ■ Italian Meat
 ■ Oven Roasted 
Turkey

 ■ Pepperoni
 ■ Pulled Pork
 ■ Roast Beef
 ■ Roasted Chicken
 ■ Sausage Crumble
 ■ Scrambled Eggs
 ■ Seasoned Black 
Beans

 ■ Turkey Sausage 
Patty

 ■ BBQ Sauce
 ■ Balsamic Dressing
 ■ Buffalo Sauce
 ■ Butter
 ■ Chipotle Sauce
 ■ Cherry Pepper 
Relish 

 ■ Cranberry Sauce
 ■ Cream Cheese 
(light, regular and 
veggie) 

 ■ Garlic Aioli

 ■ Mayonnaise
 ■ Mustard (brown 
and yellow) 

 ■ Old Bay Seasoning
 ■ Oil and Vinegar
 ■ Oregano
 ■ Poblano Ranch 
Dressing

 ■ Ranch
 ■ Remoulade Sauce
 ■ Sour Cream

 ■ Avocado 
 ■ Caramelized Onions
 ■ Cold Black beans
 ■ Carrot Ribbons
 ■ Cucumbers
 ■ Grape Tomatoes
 ■ Hot Peppers
 ■ Hummus 
 ■ Jalapeno Peppers 
 ■ Pickles
 ■ Roasted Peppers

 ■ Roasted Veggies
 ■ Romaine 
 ■ Salsa
 ■ Shredded Lettuce
 ■ Sliced Red Onions
 ■ Sliced Tomato 
 ■ Slivered Onions
 ■ Spinach
 ■ Spring Mix
 ■ Sweet Peppers
 ■ Sunflower Seeds

 ■ Crumbled Feta 
 ■ Grated Parmesan 
 ■ Shredded Asiago 
 ■ Shredded White 
Cheddar 

 ■ Sliced American
 ■ Sliced Cheddar 
 ■ Sliced Pepperjack 
 ■ Sliced Provolone 
 ■ Sliced Swiss

GLUTEN 
CONSCIOUS

Made without gluten containing ingredients 
* see disclaimer on page 2

C H O O S E  T H E S E

BREADS/GRAINS/GREENS

LOWER 
SODIUM 
C H O I C E S

CHEESES
 ■ Swiss Cheese 
 ■ White Cheddar

PROTEINS

SPREADS & DRESSINGS

TOPPINGS

 ■ Brioche Bun
 ■ Brown Sugar  
Cinnamon Oatmeal 

 ■ French Toast 
 ■ Lettuce 
 ■ Quinoa  

 ■ Romaine 
 ■ Spinach 
 ■ Spring Mix 
 ■ Junior White Roll
 ■ Junior Wheat Roll 

 ■ Beef Steak 
 ■ Black Beans 
(cold) 

 ■ Chicken Steak
 ■ Chicken Salad
 ■ Egg Omelet 
 ■ Egg White Omelet 

 ■ Egg Salad 
 ■ Hard Boiled Egg 
 ■ Turkey Sausage 
Patty 

 ■ Tuna Salad 

 ■ Cranberry Sauce
 ■ Garlic Aioli 
 ■ Mayonnaise -  
little bit

 ■ Oil 
 ■ Ranch 
 ■ Red Wine Vinegar  

 ■ Avocado Spread 
 ■ Carrot Ribbons 
 ■ Crispy Jalapeno 
Strips 

 ■ Cucumbers 
 ■ Grape Tomatoes  
 ■ Oregano 
 ■ Pepper
 ■ Romaine 

 ■ Salsa
 ■ Shredded Lettuce  
 ■ Sliced Red Onions  
 ■ Sliced Tomato 
 ■ Slivered Onions  
 ■ Spinach 
 ■ Spring Mix 

C H O O S E  T H E S E

BREADS/GRAINS/GREENS

PLANT BASED
Meat free choices
(v) indicates vegan choices

CHEESES

PROTEINS

SPREADS & DRESSINGS

TOPPINGS

 ■ Bagels (plain,  
everything, cinnamon 
raisin) 

 ■ Biscuit
 ■ Brioche bun 
 ■ Brown Sugar  

Cinnamon Oatmeal 
 ■ Cheesy Grits
 ■ Croissant 
 ■ English Muffin 
 ■ Flatbread
 ■ French Toast 
 ■ Hashbrown (v) 
 ■ Lettuce (v) 
 ■ Mashed Potatoes

 ■ Marble Rye Bread (v) 
 ■ Multigrain Bread 
 ■ Quinoa (v) 
 ■ Sourdough bread
 ■ Seasoned Black 

Beans (v) 
 ■ Seasoned White Rice (v) 
 ■ Spinach (v) 
 ■ Spring Mix (v) 
 ■ Tortilla
 ■ Waffle
 ■ White Hoagie Roll (v)  
 ■ Wheat Hoagie Roll 
 ■ White Bread

 ■ Egg Omelet
 ■ Egg White  

Omelet
 ■ Hard Boiled Egg 

 ■ Hummus (v) 
 ■ Scrambled Eggs 

with Cheese
 ■ Sunflower Seeds  

(v) 

 ■ BBQ sauce
 ■ Balsamic dressing
 ■ Buffalo sauce
 ■ Butter
 ■ Chipotle sauce
 ■ Cherry Pepper  

Relish (v) 
 ■ Garlic aioli
 ■ Honey Hot Sauce
 ■ Ketchup (v) 
 ■ Mayonnaise
 ■ Old Bay Seasoning (v) 

 ■ Olive oil (v) 
 ■ Oregano(v) 
 ■ Pepper (v) 
 ■ Poblano Ranch 
 ■ Ranch
 ■ Red wine vinegar (v) 
 ■ Remoulade sauce
 ■ Salt (v) 
 ■ Spicy brown mustard 

(v) 
 ■ Sriracha (v) 
 ■ Yellow mustard (v) 

 ■ Avocado Spread 
(v) 

 ■ Caramelized  
Onions (v) 

 ■ Ciabatta Croutons 
 ■ Cold Black Beans 

(v) 
 ■ Carrot Ribbons (v) 
 ■ Crispy Jalapeno 

Strips (v) 
 ■ Cucumbers (v) 
 ■ Diced Apples (v) 
 ■ Fresh Salsa (v) 
 ■ Grape Tomatoes (v) 

 ■ Hot Peppers
 ■ Jalapeno Peppers 
 ■ Lettuce (v) 
 ■ Pickles
 ■ Roasted Peppers (v) 
 ■ Roasted Veggies (v) 
 ■ Romaine (v) 
 ■ Sliced Red Onions (v) 
 ■ Sliced Tomato (v) 
 ■ Slivered Onions (v) 
 ■ Spinach (v) 
 ■ Spring Mix (v) 
 ■ Sweet Peppers

 ■ Asiago
 ■ Cheddar
 ■ Feta
 ■ Pepper jack

 ■ Provolone
 ■ Parmesan 

cheese

C H O O S E  T H E S E

BREADS/GRAINS/GREENS

CHEESES

PROTEINS

SPREADS & DRESSINGS

TOPPINGS
 ■ Romaine
 ■ Spinach
 ■ Spring Mix

 ■ Applewood 
Smoked Bacon

 ■ Beef Steak
 ■ Chicken Salad
 ■ Chicken Steak
 ■ Egg Omelet
 ■ Egg White Omelet 
 ■ Egg Salad 
 ■ Hard Boiled Egg 
 ■ Italian meat

 ■ Oven Roasted 
Turkey 

 ■ Pepperoni
 ■ Pulled Pork 
 ■ Roast Beef
 ■ Roasted Chicken 
 ■ Sausage Crumble 
 ■ Sausage Patty
 ■ Turkey Sausage 
Patty

 ■ Buffalo Sauce
 ■ Butter 
 ■ Caesar Dressing
 ■ Cherry Pepper 
Relish 

 ■ Chipotle Ranch 
 ■ Garlic Aioli 
 ■ Mayo

 ■ Mustard (yellow 
and spicy) 

 ■ Oil
 ■ Poblano Ranch 
Dressing 

 ■ Remoulade
 ■ Sriracha 
 ■ Vinegar

 ■ Avocado
 ■ Caramelized Onions
 ■ Carrot Ribbons  
 ■ Cucumbers 
 ■ Grape Tomatoes 
 ■ Hot Peppers
 ■ Jalapeno Peppers
 ■ Lettuce 
 ■ Old Bay

 ■ Oregano 
 ■ Red Onion 
 ■ Roasted Peppers
 ■ Roasted Veggies
 ■ Salsa 
 ■ Sliced Red Onions 
 ■ Slivered Onions
 ■ Sliced Tomatoes 
 ■ Spinach

 ■ Cream Cheese
 ■ Grated Parmesan 
 ■ Shredded Asiago 
 ■ Shredded White 

Cheddar 

 ■ Sliced Cheddar 
Cheese

 ■ Sliced Pepperjack 
 ■ Sliced Provolone 
 ■ Sliced Swiss

POWER 
MENU

Packed with Protein and 
Light on Carbs Built-to-Order

Self-Serve

LOWER SUGAR 
D R I N K  G U I D E

BASE DRINK

SIZES

ADD INS

 ■ 12 oz (hot only) 
 ■ 16 oz 
 ■ 24 oz (cold only) 

 ■ Skim, 2% or Whole Milk 
 ■ Vanilla Almond Milk

TOP IT OFF
 ■ Whipped Cream
 ■ Powdered Chocolate, 
Vanilla, or Cinnamon 
Topping (on the coffee bar)

 ■ Brewed Coffee
 ■ Hot Tea Bags 

(on coffee island)

Cappuccino

Espresso and coffee drinks ordered through our 
touch screens

 ■ Cold Brew
 ■ Iced Coffee
 ■ Cappuccino
 ■ Espresso Shot
 ■ Macchiato (hot/iced)
 ■ Latte (hot/iced)

BASE DRINK

ADD INS
 ■ Skim, 2% or Whole Milk 
 ■ Vanilla Almond Milk

TOP IT OFF
 ■ Powdered Chocolate, 
Vanilla, or Cinnamon 
Topping (on the coffee bar)

Espresso Shot

Macchiato

Latte

BUILT-TO-ORDER
VISUAL GUIDE

SIZES
 ■ 12 oz 
 ■ 16 oz 

 ■ 20 oz
 ■ 24 oz

Brewed coffee, creamers,  and toppings 
available at our coffee station

M E A L  I D E A S
BREAKFAST

SALADS & BOWLS

SIDES & SNACKS

 ■ Cinnamon Brown Sugar Oatmeal with 
CranRaisin blend (320-530 cals, 105-
200mg sodium) 

 ■ Egg White Omelet Bowl with chicken 
steak, swiss cheese, fresh salsa and 
avocado (270 cals, 750mg sodium) 

 ■ Egg Omelet Breakfast Bowl with roasted 
veggies, swiss cheese, and roasted 
peppers (230 cals, 490mg sodium)

 ■ Chicken Salad Garden Salad , customized to 
include romaine, cucumbers, grape tomatoes, 
red onion, and ciabatta croutons (420 cals, 
770mg sodium) 

 ■ Garden Salad customized to remove feta 
cheese (290 cals, 850mg sodium) 

 ■ Quinoa Bowl with chicken steak, white cheddar, 
avocado, grape tomatoes and garlic aioli (720 
cals, 940mg sodium) 

 ■ Express Quinoa and Kale Salad (280 cals, 
490mg sodium)

 ■ Express Farmhouse Garden Veggie  
Salad (110 cals)

 ■ Express Fruit and Yogurt Parfaits (varies, 
see label) 

 ■ Express Fruit Cups (varies, see label)

 ■ Express Apple Snack Pack (60 cals, 0mg 
sodium)   

 ■ Express Carrot Snack Pack (30 cals, 
65mg sodium)

 ■ Express Hard Boiled Eggs (160 cals, 60-
120mg sodium)

 ■ Everything in moderation – customizing your favorite recipe 
to junior size will keep you on the lower side in sodium. 

 ■ Pair a Wawa junior hoagie or sandwich with a side salad or  
fruit cup from the express case for a balanced meal.

 ■ Stick to your goals by steering clear of these higher sodium 
choices: classic rolls, pepperoni, bacon, ham, Italian, American 
cheese, buffalo sauce, hot soups and sides, and hot dogs. 

 ■ Junior Chicken Steak Hoagie with swiss 
cheese, avocado and ranch (340 cals, 530mg 
sodium) 

 ■ Junior Beef Steak Hoagie with swiss cheese, 
tomato, spinach and garlic aioli (380 cals, 
490mg sodium) 

 ■ Chicken Salad Sandwich on Brioche Bun 
with cucumbers, lettuce, tomato, oregano 
(450 cals, 890mg sodium) 

 ■ Express Turkey Cheddar Pinwheels (310 
cals, 820mg sodium) 

 ■ Express Tuna Wrap (400 cals, 770mg sodium)

SANDWICHES

Tips:

Plant-based Options 

In August 2020, Wawa launched a new plant-based Sizzli Breakfast Sandwich made  
with Beyond Breakfast Sausage ® from Beyond Meat®. Made with simple, plant-based 
ingredients, like peas and brown rice, without GMOs, soy, gluten or 
artificially produced ingredients, Beyond Breakfast Sausage® is 
available as part of a Sizzli® breakfast sandwich served with egg 
and cheese on a bagel. Beyond Breakfast Sausage® is also 
available to order and customize in other menu items on the 
touch screen system including breakfast bowls, built to order 
bagel sandwiches and breakfast burritos. This product line 
offers a plant-based protein option to customers who want 
to eat less or no meat and more plants. 

Food Safety 
Food safety is a critical part of our business, and as such, Wawa takes its commitment 
to food safety seriously. This includes a promise to continuously improve and push 
ourselves and our suppliers to higher standards. Wawa ensures our associates and 
our partners are aligned with our standards and have the tools and training to make 
the right day-to-day food safety decisions.  This starts with nationally recognized  
food safety certification training for managers in our stores and globally recognized 
food safety certification for our suppliers. Performance to standards is verified  
through internal and external audits and data analytics. As an industry leader,  
Wawa hosted the first-ever Food Service and Retailer Forum in 2019, which  
gathered food retailers and food service companies together to discuss and  
solve common problems in food and food safety today.



Protecting the Environment
Ensuring a cleaner, safer world for current and  
future generations

Wawa takes being a good steward of 
the environment very seriously and 

continues to implement new ways 
to make living on our planet more sustainable. Our journey  

to improve the way we protect our environment includes 
longstanding practices such as our strong store-level 

recycling programs that continue to have a positive 
impact in every community we serve, as well as new, 

cutting-edge initiatives such as the addition of solar 
panels to some of our fuel pump canopies in New 

Jersey. This commitment also includes taking 
steps to understand and lesson our impact and 

working with our business partners to explore  
environmentally friendly solutions that make 
sense for all our communities. These are 
just a few examples of what Wawa currently 

does, and will continue to build upon in the 
future to enhance our commitment to protect the 

environment for future generations. 

Valuing Our Associates Providing Trusted Products Protecting the Environment Supporting Our Communities

Reduce, Recycle, Reuse Fast Facts

Solar Panels Represent Big Switch in Thinking
In 2018, Wawa started to test solar panels to power 
stores with carbon-free, renewable energy. One 
store with a full solar “array” now generates  
significant renewable power to offset any  
depen dence on carbon-emitting energy sources. 
The success led to Wawa identifying additional 
stores to install solar panels on fuel canopies. By 
the end of 2021, 103 New Jersey Wawa fuel stores 
will have solar canopies. Once the solar panel 
installation is completed in 2021, Wawa will be 
the second largest retailer for total kilowatts (kW) 
production in the state of New Jersey, with the most 
solar locations of any fuel retailer and corporation  
in the state.
 
Did you know 93 Wawa stores with solar power 
could have the following estimated impact:
•  Produce 10,242,611 kilowatt hours in annual 

solar energy production. 

•  Remove more than 10,000 tons of CO2 from the atmosphere each year totaling more than 250,000 tons of total 
CO2 removed throughout the 25-year plan.

• Equate to 400,000-plus trees planted each year in total carbon reduction

18,683 Tons
Cans, Plastics and  

Bottles recycled last year 
(2019) through Wawa 
store front recycling 

 for customers. 

2019 – 15,186 tons
2020 to Q3 – 9,379 tons

Cardboard recycled by Wawa 
 stores chainwide each year

Best-in-class in-store  
cardboard recycling programs 

(recognized by the PA DEP)

2019 – 2020 Q3
10,857 tons 

Coffee Grounds collected and reused 
for compost to reduce waste to landfills 4.9 million pounds 

of unsold food items
donated annually to local food 
pantries through Wawa Share 

Food donation program.

Wawa leads the industry with  
recycling on most  

fuel courts



Electric Charging Powers Up!
Wawa recently surpassed the half million mark for charges to electric vehicles using  
EV-hosted sites at our stores. This milestone was reached, appropriately, at the  
Vienna, Virginia, Wawa which was the first store in company history to open with  
electric vehicle chargers only and no fuel pumps, demonstrating Wawa’s commitment  
to innovation, sustainability and continued quest to meet customers’ needs. 

To mark the half millionth charge and the opening of the first EV-only store in Vienna,  
Wawa launched a sweepstakes giving away a 3-year Tesla lease to a Virginia resident.  
The winner Luis, was celebrated with an electric vehicle parade through the town.

Renewable Energy Powers 
Virginia Stores
In February, 2020, 79 Wawa stores in Virginia switched from fossil  
fuel to 100% renewable for their energy supply. The renewable  
energy source is a hydro-dam as well as supplemental blocks of  
energy from solar. For the year, the 79 stores used 29,077,096 kwh  
of 100% renewable energy for their supply. 

ABOUT WAWA’S ELECTRIC VEHICLE 
CHARGING PROGRAM

Fast Facts

38

38 6
Tesla 

Supercharger
Sites

CCS &
CHAdeMO

Stations

Leading convenience retailer in
U.S. o�ering electric charging.

Celebrated hosting our 500,000
lifetime charge in 2020

We target hosting  1  million charges in 2021

We have a goal of getting to 70 stores by the end of 2021 and a 
target to host EV charging at over 100 stores by the end of 2022

79 stores powered by 
Renewable Energy



Supporting our Communities
Building stronger communities through care,  
compassion and kindness

Supporting our Communities 
 has been part of the fabric 

of Wawa since day one.  
And, with every new store we extend this community  

to the new friends and neighbors we serve, the jobs 
we create and the commitment to be a caring,  

compassionate member of the community. 

And with this long tradition of community care, 
Wawa associates put forth an unprecedented 

response to the COVID-19 pandemic.  
Due to the extraordinary work of our 

36,000 heroic associates who were 
committed to serving and supporting 

our communities as an essential  
provider of food, fuel and other 
critical items, they personally 

helped our communities through 
one of the most challenging times  

we have experienced in our history.

Celebrating the Helpers
On Thursday, April 16, 2020, Wawa celebrated its founding 
day by dedicating the anniversary to the essential workers  
courageously helping others impacted by COVID-19. A  
special tribute video, “Here’s to the #Helpers,” featured 
associates bravely reporting to work to serve first responders. 
Posted on social media channels as a public thank you from 
the 36,000 Wawa associates to individuals on the front 
lines, it showcased our associates expressing gratitude  
to healthcare heroes with food donations and supporting 
community members by distributing food to people in need. 
In conjunction with the heartfelt message, Wawa coordinated 
a record-breaking donation of 3,000 meals in one week to  
organizations in need and announced an additional $250,000 
for eligible non-profits and food banks working to relieve 
hunger in our communities.

Valuing Our Associates Providing Trusted Products Protecting the Environment Supporting Our Communities

The Wawa Foundation was created in 2014  
as part of Wawa’s 50th Anniversary in the  
convenience business.  Since its inception,  
Wawa and the Wawa Foundation have  
contributed more than $86 million to causes 
related to health, hunger and everyday heroes. 
Today our “care” includes not only financial 
grants, but people who are compassionate to 
others and reach out to lend a helping hand. 

In 2019, Wawa and the Wawa Foundation had 
their most impactful year ever – providing more 
support to communities than at any time in  
Wawa history! Wawa and the Wawa Foundation 
contributed more than $17.6 million to 1,650 
non-profit organizations serving our communities. 
In addition to record levels of giving, we had four 
customer donation campaigns that surpassed 
$1.0 million. We continue to be in awe of our  
customers’ generosity, as they support our  
charity campaigns and make such an amazing 
difference in our non-profit partners’ ability to 
carry out their missions. Throughout the year, 
a record number of organizations, more than 
11,500, reached out to the Wawa Foundation to 
request support in the form of financial grants or 
in-kind donations. 

1,650 
Non-Profits
Supported

$17.6 Million
in Grants

11,500
Requests for Support



A Legacy of Caring
The Wawa Volunteer Center at  
Children’s Hospital of Philadelphia
In October of 2019, Dick Wood and the Wood Family were  
distinguished honorees at the Carousel Ball, a bi-annual 
event to raise funds for Children’s Hospital of Philadelphia. 
As part of this celebration, the event traced back the  
longstanding history of family support from the past 160 years 
that  included key moments such as Richard Wood, Sr. helping  
to move the hospital from its Bainbridge location to its current 
location in University City, as well as our Wawa Coffee & Care  
Cart that has been rolling through the halls of CHOP since 1992  
to provide a warm cup of coffee to patients and families getting  
treatment at the hospital. More than 100 volunteers serve an average 
of 100,000 beverages a year as a small way to provide comfort and 
kindness and continue the legacy of caring.  

Hometown Helpers
During a year when many communities 

are struggling to provide support to 
families, Wawa Area Manager Tim 

Ohara noticed a way his team could 
help restore a neighborhood recreation 

center to allow it to provide vital services. Armed with rakes, paintbrushes 
and brooms, Tim and a team of store associates embarked on a two-month 
effort to enhance the rec center and help it return to providing support for 

students to complete online learning, have a safe place to gather for outside 
sports, and most importantly, the Wawa store volunteers who championed 

this initiative became mentors to several youth from the community.

National Urban 
League Partnership
In 2020, Wawa announced a multi-year partnership with the National 
Urban League which is already having an impact on local communities. 
As part of the partnership, five NUL affiliates in Wawa’s service area 
are supporting students, families and staff with a range of services 
including food, supplies and PPE. In Philadelphia, the partnership 
includes the launch of the NUL signature Project Ready STEAM  
program. The week before the holidays, Wawa and Philadelphia  
Urban League partnered to provide 1,000 meals distributed through 
two community centers to reach families in need.

Fighting Hunger & Supporting Everyday Heroes
Standing by our communities is in our “Goose Blood,” and now more than ever, Wawa proved this to be true with 
its ongoing efforts of providing funds and support across its entire chain when our communities needed it most. 
On March 20, 2020, the Wawa Foundation established the Emergency Food Distribution Assistance Fund which 
granted a total of $420,500 to 273 organizations working to relieve hunger in the midst of the COVID-19 pandemic. 
In addition to providing financial support, Wawa donated thousands of bagged lunches across its entire operating 
area, including initiatives such as:

•  Nurses Week, where stores handpicked hospitals and delivered a combined 50,000 hoagies to healthcare heroes 
as a thank you

•  Hoagie Day, where 45,000 hoagies were donated to first responders and food banks across our chain

•  Philadelphia’s Step Up to the Plate collaborative, where Wawa donated 16,632 meals worth $140,000 to St. John’s 
Hospice and Face to Face shelters 

•  A partnership with convenience store competitor, Sheetz, as we teamed up to provide meals to food banks in 
Pennsylvania and Virginia with one common goal of relieving hunger

The Wawa Share program enables Wawa 
stores to donate unsold products to local 
food pantries.  In 2019, more than 4.9 million 
pounds of food were donated locally.  
Currently more than 90% of Wawa stores 
are participating in this program.



100,000
 Values 
Stories

500,000
Electric  

Vehicle Charges

100%
Sustainable  

Coffee

1 million free cups of coffee 
to healthcare workers, first responders 

and teachers during pandemic

45,000 Hoagies 
to healthcare heroes and first  

responders during Hoagie Day

A Snapshot of Our Impact

$1.3 million 
financial and 

in-kind to 
COVID hunger relief

$89 million to

4.9 million pounds of food 
to local pantries through Wawa Share $1 million

in Scholarships
over five years

Environmentally          
              friendly

options available  
at all stores (reusable 
cups, reusable bags  
and bamboo stirrers)

HEALTH HUNGER
EVERYDAY

HEROES

By 2021 103 stores and 1          
                 full array powered by 

Renewable 
 Solar Energy
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