


DEVELOP  
a sustainable SUMMER 

outdoor recreation 

experience

PROMOTE   
the destination to 

broaden Big Sky’s 

reputation BEYOND 

world-class winter.

As the community’s official destination management and marketing 

organization, Visit Big Sky leads the development and promotion of 

authentic tourism experiences through research and stakeholder 

collaboration to grow Big Sky’s economy while balancing the need 

to sustain quality of life for its residents.

ESTABLISH 
Visit Big Sky as the 

leader of the 

tourism collective.

STEWARD 
The destination to 

manage the balance 

between 

consumption and 

preservation.













$2,739,169

20% Inc YOY

$3,239,553

18% Inc YOY



2020







Destination Analysts: Wave (8): May 1-3

















The Montana Brand Pillars:

1. More spectacular, unspoiled nature than anywhere else 

in the lower 48

2. Vibrant and charming small towns that serve as 

gateways to our natural wonders

3. Breathtaking experiences by day, and relaxing 

hospitality at night





Big Sky’s DNA:

1. R-Destination: Outdoor 

Recreation and Respect for the 

place

2. Gateway Community to 

Yellowstone National Park; Less 

than an hour’s scenic drive from 

the most-trafficked West entrance

3. Unparalleled Accommodations 

for all budgets from affordable to 

ultra luxurious

3. Diverse Dining Options

Greater Yellowstone Region



Montana Resident Travel



Montana Office of Tourism and Business Development 

Non-Resident Travel; Warm Season 2019

For Big Sky:
20 Direct Flight Markets into BZN

Regional Drive Markets 

Heavy up into YNP Gateway 

Communities and Jackson Hole; 

also Glacier National Park
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