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Celebrating 20 Years!!
The Foundation is proud to have launched Play It 
Forward, a year-long awareness campaign to 
celebrate 20 years of impacting communities 
through the restoration of school music programs.

The campaign utilizes non-traditional integration 
ideas to bring together music fans and consumers 
through: contests, games, social media, 
environmental advertising, traditional media, artist 
ambassadors, custom activations and will 
culminate in August 2017 with a blow-out Gala!

Celebrating the launch of Play It Forward with Spencer Ludwig at NASDAQ !



Play It Forward is a musical spin on the well known 
concept “pay it forward”. The idea is simple: a 
good deed is done for you and, in return, you pass 
that good deed forward to someone new. 

Playing It Forward in reference to music translates 
to sharing music, a musical story or photo, taking 
a stand for music education, playing someone 
your favorite song, helping them discover the joy 
of music, etc.

The Concept!

We keep the cycle moving forward and spread our 
kindness on to one or more people, continuously 
improving each other’s situation.

Cellist Patrice Jackson gives a hands-on lesson in Harlem, NY!



How We Play It Forward!
Since 1997, VH1 Save The Music has been 
playing it forward saving music education in 
America’s public schools and we couldn’t have 
done it without our donors, supporters, officials, 
teachers, and people like you. Through your 
generous support we have been able to 
restore music education in more than 2,000 
public schools in 247 school districts, giving 
3 million children the tools and confidence to 
excel in academics and in life.!

The Foundation is excited to Play It Forward for 
another 20 years, giving EVERY kid in America 
access to music education!

Students are surprised to receive a brand new string program in Madison, WI !



Partnership!
VH1 Save The Music would work with 
partners to create a co-branded campaign 
that taps into a student’s passion to be 
creative and to live the best version of 
themself by Playing It Forward.  

The partnership would leverage the cross-
cultural appeal of music to engage 
student’s in a contest, while raising funds 
to support the cause.

Our message will be amplified through a 
multi-tiered cause marketing campaign 
that includes the opportunity to reach 
schools, trendsetters and music lovers 
through the contest, digital campaign, in-
store activation and concert.

VH1 STM Students meet and greet with Meghan Trainor in Los Angeles, CA!



The Contest!
In the second quarter of 2017 we will launch a 
contest mobilizing students around the importance of 
music education in a fun, creative and exciting way.

From April – June, participants will be asked to use 
their voice to tell us why music is important to them. 
The prize, the opportunity to win a concert at your 
school in the Fall by a VH1 Save The Music artist.   

Additionally, the winner will have the opportunity to 
receive a Keys + Kids piano program for their school 
(if they qualify) or they can Play It Forward by donating 
the program to a school in need.

Santigold delivery event in New Orleans, LA!



How This Works!
VH1 Save The Music will:

Produce the concert/ event in the 
winner’s school

Secure the Celebrity Ambassador to lend 
image, promote the contest and perform 
at the concert

Draft and execute a comprehensive social 
media and press plan

Rachel Platten tells up what music means to her in NYC!!

Develop and produce all aspects of the 
contest

Create all marketing materials, videos and 
creative assets for all platforms

Facilitate the piano donation/ create a 
delivery event at the school in the Fall



•  Opportunity to work with VH1 Save The Music to create a 
customized partnership program

•  Year-round recognition in press boilerplate and annual 
report

•  Digital, social + editorial integration and promotion

•  The opportunity to underwrite a school’s full music program, 
piano grant or encore grant including the ability to promote, 
with the Foundation, the delivery of your gift to the school

•  Use of the Foundation’s name, trademark and logo

Donations levels vary based on integration: $35K - $120K

•  Integration with Artist

Benefits!

Zendaya and Austin Mahone concert event in Los Angeles!



2016 Celebrity Supporters!

Below is a handful of the artists who have lent their voice to support to the Foundation this year. !
Together their reach is more than 38MM fans over their social channels!!



STM Media!
Coverage: More than 750MM 
impressions garnered this year in 
print, broadcast, online and social 
media.
Social:  138K active followers 
across STM’s channels



Contact Info.!
Jennifer Dunn!
Senior Director, Development
212.846.7416 
Jennifer.Dunn@vh1savethemusic.com

Rae Lyn tells us what music means to her at Country 500 Festival in Daytona Beach, FL!


