
STEFANIE IZARD IN THE KITCHEN  WITH ZELLA DAY AT MMM CHICAGO



The VH1 Save The Music Foundation is 
committed to ensuring that music 
instruction is a core component to a 
complete education. 

Since 1997, we have partnered with more 
than 1964 public schools in 233 school 
districts to give more than 2.6M children 
the tools and confidence to excel in 
academics and in life.

Much to the delight of musical foodies 
everywhere, VH1 Save The Music 
is bringing together great music and fine 
dining for a series of exclusive pop-up 
dinner parties that raise funds and 
awareness for VH1 Save The Music’s 
work putting the power of music back 
into the classroom!  

ABOUT US



The first installment of the series kicked off 
on Monday, April 27th at The Cordelle in 
Nashville and featured a performance by 
singer/songwriter/guitarist/banjoist Elle 
King along with a Musically Mastered 
Menu (MMM) created by Chef Trevor 
Moran of the Catbird Seat. 

The second stop on this culinary adventure 
was Chicago during Lollapalooza where we 
brought together Stephanie Izard of the Girl 
and the Goat with Hollywood Records 
singer-songwriter Zella Day to create a 
decadent evening complete with 
a Musically Mastered Menu on the roof of 
The Little Goat.

The Foundation will round out the tour,  
in our hometown of New York City on 
November 11th in conjunction with the 
VH1 You Oughta Know Live in Concert 
(on Nov. 12th).  The evening will pair Chef 
Marc Murphy and an artist on the rise. 

MUSIC + FOOD

ELLE KING PERFORMS AT MMM NASHVILLE



To ensure the most organic fit and unique 
experience per pit stop, the dinners have been 
held at venues intrinsic to their location and 
intimate in size, with a total of 70 to 100 
tastemakers, social media influencers, press 
and talent on the coveted guest lists.

Each dinner party has been crafted to reflect 
the diverse array of musical and food styles of 
the location. Guest’s in Nashville enjoyed a 
seated dinner curated by Trevor featuring 
multiple courses of “small bites” eaten by hand 
and paired to the soulful tunes of Elle.  While 
those in Chicago couldn’t help but feel as if 
they were at a party in Stephanie’s home where 
she crafted a menu representative of the serene 
styling of Zella’s music combined with her own 
hearty food aesthetic (a la a giant goat leg). 

Ultimately the events have served as a platform 
for networking amidst great food, a sponsored 
bar and an up-close-and-personal acoustic 
performance with chart-topping artists and 
some newly discovered talent that is sure to 
literally bring diners' taste buds to life! 

EXCLUSIVE EXPERIENCES

MMM NASHVILLE AT THE CORDELLE



In addition to the events, the Foundation has 
created original video content that we are 
currently leveraging online to increase our reach 
and influence, introducing food lovers to music 
and vice versa.  
 
To view video from the previous two events visit 
here: 

Nashville:
https://www.youtube.com/watch?
v=FPP44oBIglU

Chicago:  
https://www.youtube.com/watch?
v=8DbnVPhF7eY

Future event content created may include: 
 
•  Footage of Performance(s)
•  Interviews 
•  Cooking demos 
•  Playlists
•  Recipes
•  Behind The Scenes
•  Pictures

A FRONT ROW SEAT FOR ALL

ZELLA DAY PERFORMS AT MMM CHICAGO



PLATINUM SPONSOR - NYC

•  Event naming rights
•  Opportunity to market your 

brand within the event through a 
customized activation (additional 
activation costs are assumed by 
sponsor and must meet event 
décor style guide)

•  Platinum sponsor recognition on 
Evite, Menus and Event Signage

•  Logo on press wall / staging 
(based on event set-up)

•  Inclusion in press and social 
media efforts 

•  10 Reserved seats for your 
guests

•  Post event photos for your use

Donation Commitment:  $60,000

Together, let’s leverage the cross-
cultural appeal of food + music to 
engage part ic ipat ion amongst 
consumers in support of our work.  
Sponsors of the MMM NYC will 
receive the following benefits: 

CHARLES KELLEY OF LADY ANTEBELLUM W/ HIS WIFE, LIFESTYLE BLOGGER, 
CASSIE MCCONNELL OF THE WOMANISTA AT MMM NASHVILLE



Benefits include:

•  Opportunity to market your 

brand within the event through 
a customized activation 
(additional activation costs are 
assumed by sponsor and must 
meet event décor style guide)

•  Gold sponsor recognition on 
Evite, Menus and Event 
Signage

•  Logo on press wall / staging 
(based on event set-up)

•  Inclusion in press and social 
media efforts 

•  6 Reserved seats for your 
guests

•  Post event photos for your use

Donation Commitment:  $25,000

GOLD SPONSOR - NYC

TREVOR MORAN PREPARES DINER FOR MMM NASHVILLE



Benefits include:

•  Silver sponsor recognition on Evite, Menus 

and Event Signage
•  Inclusion in press and social media efforts 
•  2 Reserved seats for your guests
•  Post event photos for your use

Donation Commitment:  $10,000

SILVER SPONSOR - NYC
CROWD ON ROOF OF LITTLE GOAT FOR MMM CHICAGO



PRESS + SOCIAL MEDIA HIGHLIGHTS



SOCIAL MEDIA CONTINUED



Jennifer Dunn/ 212.846.7416/ 
Jennifer.Dunn@vh1savethemusic.com

Samantha Manus/ 212.846.4391/
Samantha.Manus@vh1savethemusic.com

CONTACT

STEFANIE IZARD SERVES DINER AT MMM CHICAGO


