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Celebrating 
20 Years! 
The Foundation recently launched Play It Forward, a year-long 

awareness campaign to celebrate 20 years of impacting 

communities through the restoration of school music programs.

Play It Forward is a musical spin on the well known concept “pay it 

forward”. The idea is simple: a good deed is done for you and, in 

return, you pass that good deed forward to someone new. 

Playing It Forward means sharing music, a musical story or photo, 

taking a stand for music education, or playing someone your favorite 

song, helping them discover the joy of music.



How we 
Play It 
Forward 
Since 1997, VH1 Save The Music has been playing it forward saving music 

education in America’s public schools and we couldn’t have done it 

without our donors, supporters, officials, teachers, and people like you. 

The Foundation is excited to Play It Forward for another 20 years, 

giving EVERY kid in America access to music education!

Through our generous supporters we have been able to restore music 

education in more than 2,000 public schools in 247 school districts, 

giving 3 million children the tools and confidence to excel in academics 

and in life.



The 
Stunts 

We’re partnering with General Growth Properties (GGP) to host on-the-

ground music lessons in cities across the country on September 16th.  The 

stunts will engage the local community through music and inspire 

audiences to get social and reconnect with our work.

In 3 of these cities we will enhance the production level, adding talent (for 

that shock and awe moment), live stream video and a film crew.

In addition we look to bring the digital to life by integrating 

meaningful technology into the events – creating deeper, 

stickier guest experiences. 



What do  
the lessons  
look like? 

At each location (20) small stations are set 

up with two chairs, small table and a Play 

it Forward (PIF) volunteer will give FREE 

MUSIC LESSONS. 

Volunteers will spend about 20 minutes 

playing with each participant – teaching 

them a chord,  a song, or just jamming 

out! 

After the lesson ends the volunteer gives 

the person something so that they can 

Play It Forward.

We will work with our corporate partners 

in each location to secure employee 

volunteers for the stunts. 	



Our 2017 locations are: 
 
East:
Boston, MA
 
Central:
Chicago, IL
Minneapolis, MN
 
South:
New Orleans, LA
Atlanta, GA
Houston, TX
 
West:
Los Angeles, CA
Denver, CO
San Diego, CA
Seattle, WA

Where 



How  
this works 
VH1 Save The Music will:



•  Develop and produce all aspects of the events

•  Secure the Champion Ambassadors to lend image, join the lesson,  

and promote post

•  Staff each location with trained volunteers to give the lessons

•  Leverage our partnerships with local retailers and manufacturers to 

provide the instruments for each stunt

•  Create all marketing materials, videos and assets for all platforms

•  Draft and execute a comprehensive social media and press plan

•  Capture Content – Training materials will be distributed to our local 

volunteers, which will include live webinars that clearly communicate 

to all participants nationwide what is going on and ensuring that the 

message and experience is consistent.



Become a  
Sponsor 

Music makes people feel good, it is the universal language and the 

consistent thread among cultures regardless of education, 

geography, class, economic status and political views.



VH1 Save The Music works with brands to develop custom 

activations that leverages that cross-cultural appeal of music to 

engage an audiences interest by touching on an emotion - in 

turn inspiring an action while raising funds to support the cause.



Together let’s play the music forward, we can take a stand and 

ensure all children have the opportunity to learn and love music in 

school!



Sponsorship  
benefits 

ALIGN YOUR BRAND

•  Naming rights

•  Opportunity to market your brand within the events through 

a customized activation (additional activation costs are 

assumed by sponsor and must meet event décor style guide)

•  Logo on materials and event signage

•  Inclusion in press and social media effots

•  Exclusive video content

•   Post event photos/ videos for your use

•  Opportunity to underwrite a school’s full music program, with 

recognition on the instrument cases

•  Donations levels vary based on integration: $10K - $150K



Contact 
 
 
Jennifer Dunn
Senior Director, Development
212.846.7416 
Jennifer.Dunn@vh1savethemusic.com


