
2016-2017 PARTNERSHIP OPPORTUNITIES 



ABOUT US 
The VH1 Save The Music Foundation is 
dedicated to restoring instrumental 
music education programs in 
America’s public schools, and raising 
awareness about the importance of 
music as a part of each child’s well-
rounded education. 
 
Since 1997, we have partnered with 
more than 1968 PUBLIC SCHOOLS in 233 
SCHOOL DISTRICTS to give 2.6 MILLION 
CHILDREN the tools and confidence to 
excel in academics and in life. 



In school districts where we are actively 
rebuilding all the K-8 instrumental music 
programs, VH1 Save The Music provides 

$35,000 worth of new musical instruments, 
along with ongoing program management, 

monitoring and support.  

HOW WE WORK 

In order to receive a full instrumental music 
education grant, school districts must agree 

to provide salaries for certified music 
teachers to teach music as part of the 

regular school day.  

GRANT 
REQUIREMENTS 



For the 2016 – 2017 school year, the Foundation will grant new instrumental music programs in the 
following communities: 

WHERE WE WORK 

CA 

Anaheim 

Chula Vista 

IL Chicago 

CO Denver 

Duarte 

MI Flint 

TX Houston 

WI Madison 

CT New Britain 

LA New Orleans 

NJ 
Orange 

Trenton 

NY New York AZ Phoenix 

WV State-wide 



From playing an instrument, to 
singing a song, to dancing 

offbeat to your favorite tune - 
music education matters and 

provides a creative outlet.  

Music is the universal 
language and the consistent 

thread among cultures 
regardless of education, 

geography, class, economic 
status and political views.   

There is a bounce in a school 
when there is a robust music 

program and that feeling 
extends beyond the school 

doors and into the community.   

Engages students in the 
classroom, enhances learning 

in other subjects and 
increases graduation rates. 

Music makes people feel good, 
it enhances a child’s critical 

thinking and leadership skills 
and foster’s their ability to 
work together as a team. 

 

WHY MUSIC 

Creates a haven of safety, joy 
and fun that builds a child's 

self-esteem and sense of 
value.  



VH1 Save The Music equips students with the 
instruments to realize their musical potential!  Not 
only do we value music education as a learning tool 
but we also understand its use for expression and 
individuality.  

 

Not everyone is a gifted musician, but we all love 
and can relate to music. Music transports us.  It 
makes us feel alive. We connect with it emotionally, 
and it forces us to move physically.   

 

Help us kick-off our 20th Anniversary image campaign 
in September 2016 with a cause marketing program 
that celebrates 20 years of putting instruments in 
the hands of more than 2.6 million students and 
builds anticipation leading up to a major event to be 
held in Oct. 2017 in NYC. Together, let’s leverage the 
cross-cultural appeal of music to engage consumer 
participation while raising funds in support of our 
work. 

 

 

CELBRATING  
20 YEARS! 



Music can move millions of dollars as well as 
people, and it can move an entire generation 
toward action.  
 
The VH1 Save The Music Foundation is proud to 
partner with like-minded corporations who share in 
our mission to bring music instruction to student’s 
across the country.  In fact we’re at 2.6 million 
students and counting! 
 
For those organizations interested in underwriting 
the vial work of the Foundation, VH1 Save The Music 
offers a unique opportunity to create a customized 
partnership program that can be targeted to meet 
your brand’s goals and objectives.  Partnership 
levels and benefits follow of the next few pages. 

HOW CAN I PARTNER? 



Jumpstart a school instrumental 
music program  

INTEGRATION IDEAS 

Sponsor a Keys + Kids, Encore or 
Percussion grant for a school’s 
music program 

Participate in the Foundation’s 
First Annual Ensemble 
Academy 

Host a Music with the 
Masters:  Celebrity Music 
Master Class or school-wide 
assembly with performance 

Create a custom cause-related 
marketing promotion or sales 
initiative 

Let’s build a large-scale stunt 
via social media 



The VH1 Save The Music Foundation offers Platinum Partners the unique opportunity to 
receive benefits and branding through a year-long program.  Platinum Partnership 
Benefits include: 

PLATINUM PARTNERSHIP BENEFITS 

The opportunity to work with a VH1 Save The Music staff member to create a customized 
partnership program that can be specifically targeted to meet your brand goals and 
objectives. 

Year-round recognition as Platinum Partner on the Foundation’s website, in press boilerplate, 
monthly email blast and annual report 

Four dedicated posts (or one per quarter) to the Foundation’s social media channels 

The opportunity to underwrite a school’s full music program, with recognition on the  
instrument cases and the ability to promote, with the Foundation, the delivery of your gift to 
the school 

Sponsorship Commitment: $100,000 

Use of the Foundation’s name, trademark and logo in connection with the promotion 



The VH1 Save The Music Foundation offers Gold Partners the unique opportunity to 
receive benefits and branding through a half-year long program.  Gold Partnership 
Benefits include: 

GOLD PARTNERSHIP BENEFITS 

The opportunity to work with a VH1 Save The Music staff member to create a customized 
partnership program that can be specifically targeted to meet your brand goals and 
objectives. 

Recognition as Gold Partner on the Foundation’s website, in press boilerplate, monthly 
email blast and annual report for a 6 month period that you designate 

Two dedicated posts to VH1 Save The Music’s social media channels during the period 
when your promotion runs 

The opportunity to underwrite an Encore grant of additional instruments for a past recipient 
school’s growing music program, with recognition on the instrument cases and the ability to 
promote, with the Foundation, the delivery of your gift to the school 

Sponsorship Commitment: $50,000 

Use of the Foundation’s name, trademark and logo in connection with the promotion 



The VH1 Save The Music Foundation offers Silver Partners the unique opportunity to receive 
benefits and branding through a quarter-long program, benefits include: 

The opportunity to work with a VH1 Save The Music staff member to create a customized 
partnership program that can be specifically targeted to meet your brand goals and objectives. 

Recognition as Silver Partner on the Foundation’s website, in press boilerplate, monthly email 
blast and annual report for a 3 month/ quarter-long period that you designate 

A dedicated post to VH1 Save The Music’s social media channels during the period when your 
promotion runs 

The opportunity to underwrite  a Keys + Kids piano grant to support a school’s general music 
program, with recognition on the piano and the ability to promote, with the Foundation, the 
delivery of your gift to the school 

Sponsorship Commitment: $25,000 

Use of the Foundation’s name, trademark and logo in connection with the promotion 

SILVER PARTNERSHIP BENEFITS 



The image cannot be displayed. Your computer may not have enough memory to open the image, or the image may have been corrupted. Restart your computer, and then open the file again. If the red x still appears, you may have to 
delete the image and then insert it again.

The VH1 Save The Music Foundation offers 
Bronze Partners the unique opportunity to 
receive benefits and branding through a 
month-long program, benefits include: 

Recognition as Bronze Partner on the Foundation’s 
website, in press boilerplate, monthly email blast 
and annual report for the month that you 
designate 

A dedicated post to one of VH1 Save The Music’s 
social media channels during the month when your 
promotion runs 

The opportunity to underwrite a Percussion grant 
for a school to support their music and arts 
program, with recognition on the cases 

Sponsorship Commitment: $10,000 

Use of the Foundation’s name, trademark and 
logo in connection with the promotion 

BRONZE BENEFITS 



97% 
COLLEGE GRADUATES 

77% 
HAVE COMPLETED 
POST-GRADUATE 

DEGREE 

DEMOGRAPHIC PROFILE 
Supporters of the VH1 Save The Music Foundation, will reach an affluent, 

educated and socially responsible audience.  

36% 
FEMALE 

54% 
MALE 

$89K 
AVG. HHHI 82% 

ARE MUSICIANS 
THEMSELVES OR HAVE A 

MUSICIAN IN THE 
FAMILY, AND/OR A 

PASSION FOR MUSIC 

$98 
AVG. DONATION 

62% 
OF  OUR SUPPORTERS 

18-49 
YRS. OF AGE 



MEDIA REACH 
We reach over 130K impressions via our social 
media channels 
 
+ vh1savethemusic.org receives 30K unique 
impressions/ mo. 
 
+ we send a mo. email to 75K subscribers 
 
 

OUR 
NETWORK 

83K LIKES 

61% Female 
39% Male 
 
68% 18 – 34 Yrs. of Age 

43.8K FOLLOWERS 

50% Female 
50% Male 

 

4.3K FOLLOWERS 

*Numbers a/o 3/31/16 



MEDIA 
VH1 Save The Music’s partnerships + promotions have garnered more than 306 million widespread 

on-air, print and social media media impressions in 2015 including: 



OUR AMBASSADORS 
Fifth Harmony , Trey Songz, Christina Milian, A 
Great Big World, Belmont Lights, Zella Day , Elle 
King, Rixton, Joe Perry, Gladys Knight, Leona 
Lewis, Echosmith, American Authors, Nico and 
Vinz, James Maslow, Ivy Levan, Dylan 
Sprayberry, Britney Spears, Hunter Hayes, Jason 
Derulo, Cher Lloyd, Taye Diggs, Diane Birch, 
Gloria Ruben, Ingrid Michaelson, Robin Thicke, 
Andy Grammer, Henrik Lundqvist, LeAnn Rimes, 
Beyoncé, Chris Webber, Gavin DeGraw, Jamie 
Foxx, John Rzeznik, Natasha Bedingfield, Ne-Yo, 
The Fray, Venus Williams, Tamia, 3 Doors Down, 
Nick Lachey, Kelly Clarkson, One Republic, Fall 
Out Boy, Mandy Moore, Chrisette Michelle, Jason 
Mraz, Coblie Calliat, John Legend, Sara Bareilles, 
Lifehouse, Ciara, John Mayer, Kristin Chenoweth, 
Jewel, Amber Riley, AJ McLean, Jordin Sparks, 
Lupe Fiasco, Matthew Morrison, Vanessa 
Carlton, Gavin Rossdale, Daughtry and Katy 
Perry 

TOGETHER THEIR VOICES  
REACH MORE THAN  
441MM FACEBOOK FANS,  
256MM TWITTER AND 123MM 
INSTAGRAM FOLLOWERS *Numbers a/o 9/23/15



Jennifer Dunn 
212.846.7416  
Jennifer.Dunn@vh1savethemusic.com 

Trell Thomas  
212.846.4919 
Trell.Thomas@vh1savethemusic.com 

Contact: 

Ariel Usatin 
212.846.5220 
Ariel.Usatin@vh1savethemusic.com 

Sam Manus 
212.846.4391  
Samantha.Manus@vh1savethemusic.com 


