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TODAY’S FOODSERVICE BRANDS, FAST
CASUALS AND QUICK SERVICE RESTAURANTS
should be using the entirety of the space itself

to better express the brand’s culture and design
aesthetic, communicate with guests, and drive
desirable buying behavior. Too few are, and traffic is
suffering for it. Here’s what brands can do to reclaim
that traffic and boost sales.
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Social Media & Marketing Strategies

Beyond his experiments with electricity, Franklin created numerous
inventions, including but not limited to the Franklin stove, bifocal glasses,
the glass armonica musical instrument, and the busybody mirror.
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Art & Graphics
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Interior Signage
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Countertop & Pickup Displays
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Exterior Canopies

(ISHIN |

@ V@GS ‘ ST UQ' o HOW VGS CAN ELEVATE YOUR FOOD SERVICE BRAND | www.vgsstudiod.com | 6



Technology & Digital

Covid Solutions
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We Are Creative Fabricators

of craftsmanship, creativity and innovation, we work with restaurants to create an unforgettable
customer journey, both in-store and outside. As experienced storytellers, we have mastered the
art of communicating and fostering your brand through an emotional connection to the
restaurant environment.

A single-source leader in design, value-engineering, fabrication and implementation, we can
utilize your existing program — or design a new one — and create a flexible, value-driven visual

communication package that can easily be duplicated, kitted and rolled-out, or inventoried for
later, effectively setting you up for continued growth.
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330 Washington Avenue 800-203-0301
Carlstadt, NJ 07072 201-528-2700

The information contained in this paper is for generalized informational and educational purposes only. It is not designed to substitute for, or replace,
professional business advice. You must not rely on the information in the report as an alternative to professional business advice from an appropriately
qualified professional. If you have any specific questions about any relevant subject matter, you should consult an appropriately qualified professional.
VGS / Studio D does not represent, warrant, undertake or guarantee that the use of guidance in the report will lead to any particular outcome or result.
The views and opinions expressed in this paper represent the opinion of the author(s) and do not necessarily represent the views or opinions of VGS /
Studio D. Copyright © 2021 VGS / Studio D. All rights reserved.



