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üLŘŜƴǘƛŦȅ ǿƘƻ ƻǊ ǿƘŀǘ ƛǎ άǘƘŜ 
aŜŘƛŀέ

üDescribe how different IGs work 
with the Media

üIdentify and apply the basic rules in 
working with the Media

OBJECTIVES



ü²Ƙŀǘ ƛǎ άǘƘŜ aŜŘƛŀΚέ

üFriend

üEnemy

üAlley

BASIC QUESTIONS



WORDS ARE IMPORTANT



üMedia is in the Information Business
üMedia is a Business
üNewspaper, Television, Radio
üYouTube, Facebook, LinkedIn, Twitter, 
Podcasts, Widgets, etc.
üMagazines and other Publications
üAnyone with an IPhone, computer 
access?

Know your media outlets

THE MEDIA



üShouldI do pressreleases?

üShouldI releasemy reports externallyand if so,
to whom?
Á Media outlets
Á Website
Á Twitter
Á Facebook

HOW TO UTILIZED THE MEDIA 
TO GET YOUR MESSAGE OUT



MEDIA CAN HELP SHOW YOUR WORTH



MEDIA CAN HELP SHOW YOUR WORTH



MEDIA CAN HELP SHOW YOUR WORTH



MEDIA CAN HELP SHOW YOUR WORTH



MEDIA CAN HELP SHOW YOUR WORTH



SAMPLE PRESS RELEASE



SAMPLE PRESS RELEASE



ü What is your ŀƎŜƴŎȅΩǎpolicy on dealing with the
media?
ü Are you required to follow that policy?
ü Are there any concerns with your agency if you
speakdirectly to the mediawithout their knowledge?
üDo I have an independence issue if have to go
through the agencyor work with theŀƎŜƴŎȅΩǎPIO?
üDoesyour OIGhavea mediapolicy?

OIG INDEPENDENCE, YOUR 
AGENCY,  AND THE MEDIA



THE MEDIA CAN BE A BIG IG SUPPORTER



BUT DO NOT EXPECT THE MEDIA TO 
ALWAYS AGREE WITH YOU


