
Join the Conversation
2019 marks the 50th anniversary of the National Junior Tennis and Learning 
(NJTL) network. The USTA Foundation has launched a campaign to celebrate 
this milestone for their fl agship program. This toolkit provides all the resources 
you need to learn more about our campaign and how you can engage as an 
NJTL leader, participant and alumni.

NJTL 50
CAMPAIGN
TOOLKIT
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   THE STORY: BACKGROUND / OVERVIEW OF NJTL

Long time tennis greats, Arthur Ashe, Charlie Pasarell and Sheridan Snyder cofounded the NJTL network in 1969. They 
envisioned the NJTL as a way to reach young people in inner cities and to utilize tennis as a platform to teach them important 
life lessons. The goals at the NJTL’s founding remain the same: instilling in kids the values of leadership and academic 
excellence; and giving all kids (regardless of income, race, or gender) the opportunity to fully develop their tennis skills so 
they can derive a lifetime of enjoyment from the sport and experience its myriad of benefits.
 
In 2014, the NJTL network became the flagship program of the USTA Foundation. NJTL chapters are supported by the 
USTA Foundation through financial and technical assistance. There are multiple tennis and educational initiatives and 
opportunities for NJTL participants, including college scholarships, Excellence Teams, the USTA Foundation Essay Contest, 
and participation in Arthur Ashe Kids’ Day at the US Open.

Today, the NJTL network features nearly 300 chapters that reach approximately 180,000 youth on an annual basis, providing 
free or low-cost tennis and education programming to the 50 largest markets in the U.S. – nurturing future leaders and 
providing opportunities for kids in need to succeed on the court, in the classroom and in life.

• Celebrate the 50th Anniversary of the USTA Foundation’s 
flagship program, National Junior Tennis & Learning (NJTL)

• Increase awareness of NJTL and the USTA Foundation
• Broaden potential donor base
• Increase donations to the USTA Foundation to help 

support NJTL network

50 Years of NJTL Campaign Objectives

Why Get in on the Conversation?
Major milestones such as a 50th anniversary generate a lot of excitement and buzz around an organization. Increased 
conversation on social media allows you to bring awareness of your organization in real-time. Posting on social media 
platforms (Twitter or Instagram) about the 50th Anniversary can connect you to your community, NJTL alumni, peers, coaches, 
schools, and other organizations. It also brings additional (and deserved!) attention to your program’s mission.

Each of you have a different role within the NJTL story and that’s great. We want you participating as soon as possible and 
plan to curate your posts on USTAFoundation.com.

Posting Thought-Starters:

Alumni
What words of wisdom do you have for current NJTL participants?

Current Participants
What is the best life lesson you’ve learned because of NJTL?
Could be your health/wellness, social abilities, sportsmanship, character 
skills, confidence, or professional aspirations.

Program Leaders
What inspired you to get involved with NJTL? Tell us your best story.

Don’t forget to send your best wishes to NJTL:
“Happy 50th Anniversary, NJTL!”

    WE NEED YOUR HELP TO TELL OUR STORY
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Sample PostsGeneral
• Use the #NJTL50 hashtag on all posts connected 

to the campaign
» Tag relevant accounts (NJTLs, Coaches, 

Participants, Alumni, etc.) in your photos and 
videos when applicable

• Great images and video deliver the 
strongest engagement

• Limit caption (or tweet) copy to 140 characters
• Bring your own voice and perspective to the 

captions (or tweets)
• Graphic overlays on in-feed photos should be 

minimal and only used when they add to the story 
you are sharing through an image. We recommend 
saving these for Instagram Stories

• Spell check your captions and tweets before 
publishing content

Twitter
• Share content that should be consumed 

in-the-moment
• Avoid tweeting links to Facebook and 

Instagram posts
• Content on Twitter can always be re-shared 

(or retweeted) multiple times during a campaign

Instagram
• Call-to-action language and questions are great 

ways to engage others
• Use Instagram Stories as a dynamic way to engage 

with others about #NJTL50, keeping in mind the 
content should have a full story arc
» Use the hashtags and tag relevant accounts in 

your stories too
• Share your #NJTL50 Instagram Stories on your 

profi le’s bio

#NJTL50 Social Media Best Practices

    TOOLS TO TELL YOUR STORY

Hashtag: #NJTL50 USTA Social Channels: @USTA
Instagram/Twitter

Key Information
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Reminder: For content that is shared that includes photos 
or stories of program participants, including minors, your 
organization must have the proper releases and waivers in 
place in advance of posting.

Facebook Profi le Frame
Show your support by adding the 50 Years 
of NJTL frame to your Facebook profi le 
picture - add frame

https://www.facebook.com/profilepicframes/?selected_overlay_id=2254433831472921


General
• The USTA Foundation is the national charitable organization of the United States Tennis Association,  

Incorporated (USTA).

• The overall mission of the USTA Foundation is to bring tennis and education together to change lives of youth 
throughout the country.

• The USTA Foundation utilizes financial grants, scholarship opportunities, curricula, technical assistance and  
training to make a lasting difference, with a primary focus to develop and ensure the sustainability and  
effectiveness of the National Junior Tennis & Learning network.

• The NJTL network features nearly 300 tennis and education programs nationwide that reach approximately 180,000  
under-resourced youth on an annual basis.

• The USTA Foundation provides grant funding and assistance to these programs which impacts thousands of  
NJTL students annually. These programs improve academic outcomes and social and emotional wellness for  
under-resourced youth, while starting them on the path to a lifelong love of tennis and learning.

• To date, the USTA Foundation has awarded more than $40 million in total giving.

• Programs and initiatives under the USTA Foundation umbrella include Math, Literacy and STEM,  
NJTL Excellence Teams, Capacity Building Support and the USTA Foundation NJTL Essay Contest  
presented by Deloitte to name a few.

• Chris Evert, 18-time Grand Slam Champion and former World No. 1, was appointed as Chair of the USTA 
Foundation Board of Directors in January 2019.

50 Years of NJTL
• The USTA Foundation has a lot to celebrate this year, and we’re especially excited to highlight 50 years  

of the NJTL network.

• The USTA Foundation is proud of how this powerful network continues to uplift and impact under-resourced youth 
through tennis and education programs, as well as instill the ideals and values demonstrated and taught by its 
founders, Arthur Ashe, Charlie Pasarell and Sheridan Snyder.

• Through story-telling and digital platforms, this campaign will shed light on the incredible impact the NJTL network 
has had on many. It will also bring awareness of the USTA Foundation’s continued efforts to strengthen the network 
and its programs so that chapters remain as strong and positive entities in the lives of our youth.

Key Messages and Talking Points

    CAMPAIGN ASSETS AVAILABLE
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The USTA Foundation Incorporated (“USTA Foundation”) provides grants and scholarships for programs that combine tennis with education to enrich the lives of 
under-resourced youth. USTA Foundation is a 501(c)(3), tax-exempt, not-for-profit, charitable and educational organization. IRS ID #13-3782331. ©2019 USTA 
Foundation Incorporated, 70 West Red Oak Lane, White Plains, New York 10604. All rights reserved.

USTA Foundation logo - download
For use in 2019 to celebrate 50 Years of the NJTL

NJTL “50 for 50”
Content highlighting a combination of 50 NJTL participants, leaders, pioneers and 
alumni. These captivating stories will shed light on the positive impact their programs 
have had on their lives, and will be featured on USTA.com and USTAFoundation.com, 
as well as USTA and US Open social media channels using #NJTL50. If you have an 
NJTL story to share, please fill out this form.
 
New Public Service Announcement - download
Narrated by longtime USTAF supporter and Past President, Mary Carillo, the PSA is 
entitled “When They Grow Up” and focuses on five typical NJTL participants imagining 
a successful future through their on-court and in classroom experiences. 

New Fundraising Campaigns
• Text-to-donate option: Text NJTL50 to 44-321
• Avenue of Aces® 50th Anniversary Celebration Court at the 2019 US Open 

features 50 bricks and pavers in the Celebration Court area on the east end of 
the USTA Billie Jean King National Tennis Center. For more information, fans and 
supporters should visit: ustafoundation.com/avenue-of-aces-50/.

http://resources.usta.com/product/50-Years-of-NJTL-Logo
https://www.usta.com/en/home.html
https://www.ustafoundation.com/
https://docs.google.com/forms/d/e/1FAIpQLSe0gGUxO1cLUAe8XbnR6e6Hq25uXjZTJPBv1bgxFLh3qIrvuw/viewform
http://resources.usta.com/product/USTA-Foundation-PSA
https://secure.givelively.org/donate/usta-foundation-incorporated/celebrating-50-years-of-njtl
ustafoundation.com/avenue-of-aces-50/



