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The Salvation Army and Elected Officials



WHY WE ENGAGE WITH ELECTED 
OFFICIALS
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WHY WE ENGAGE 
WITH ELECTED 
OFFICIALS

The act of contacting and collaborating with local elected 
officials and governing bodies is a powerful way to elevate 
The Salvation Army’s standing in the community as an 
organization that is at the forefront of collaborative public 
service. 

Build rapport & establish a relationship
Focus on impact

Identify stakeholders’ values and key issues
Prepare and tell your story

Incorporate visits and educational materials
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RELATIONSHIPS WITH ELECTED OFFICIALS

Relationships with elected officials help with four things: 
Build visibility & credibility in the community.
Be seen as an authority on meeting needs.
Create allies for future efforts and unforeseen issues. 
Develop opportunities for funding. 



WHERE TO START
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WHERE TO START

We can prioritize engaging with elected officials at all levels, including: 

Municipal & Local Statewide National
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WHERE TO START

We must be even-handed in our efforts, but we should focus on:

Constituents 
& Districts Policy Interests Thought Leadership Areas 

of Concern



REACHING OUT
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REACHING OUT & 
THE 
GOVERNMENT 
RELATIONS 
TOOLKIT

Do you have a previous relationship?
Do you have a personal connection?
Is there someone who can make an introduction?
Think carefully about the ask — make it valuable.
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For an introductory meeting, explain the value of The 
Salvation Army to constituents.
Practice how the meeting will go — time is limited, and 
attention is divided.
Prepare a briefing document on the official.



WHAT SUCCESS LOOKS LIKE
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Connect over social media.
Share corps updates — emails or newsletters.
Invite to events such as tours.
Participate in service (volunteer opportunities) or bell 
ringing.
Participate in meetings or town halls.

WHAT SUCCESS LOOKS LIKE



Engaging Local O
fficials To Tell O

ur Story
15

WHAT SUCCESS LOOKS LIKE

Social media posts.
Proclamations.
Appearances at Salvation Army events.
Recommendations for other relationships.
Testimony on relevant issues.



Darian D. Taylor
Senior Manager

Email: 
dtaylor@lermaagency.com

Brian Sweany
Principal

Email:
bsweany@lermaagency.com

Thank You


