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Our panel shares views on whether Trump
trade and immigration policies harm

the cross-border economy. C2

Now that the fiduciary rule is in question,
it’s a good time to review your relationship
with your financial adviser. C3

U-T ECONOMETER SUCCESS

A HIT TO THE
LOCAL ECONOMY?

QUESTIONS FOR
YOUR ADVISER

L
ocal developer
Robert Green
easily recalls the
day five years ago
when, standing
onanempty lot in
the Gaslamp
Quarter, he

pitched the founder ofMontageHotels
onmakingSanDiego the firsthome for
its new luxebrand.

“He and his wife drove down to the
property on Memorial Day weekend
andwemetat thesiteat10 in themorn-
ing on a Sunday,” Green said of his
meeting with Montage executive Alan
Fuerstman. “We stood on the corner of
Fifth and J, and he looked at me and
said, ‘Wehavetodothis.This is theper-
fect place to launch thenewbrand.’”

Fuerstman remembered it much
the sameway, smitten immediately, he
said, by the site’s proximity to Petco
Park and the convention center just
acrossHarborDrive.

“I fell in love with the opportunity
right away, the vibrancy of Gaslamp, it
being steps from the ballpark,” Fuerst-
man said. “From that moment, I was
committed tobringing it to life.”

The official opening thisweekendof
the company’s first Pendry hotel
brings to fruition Montage’s business
strategy to build on its well-regarded
reputation for luxury lodging by offer-
ing a hipper, lower-priced version of its
signature properties in affluent ZIP
codes like Beverly Hills and Laguna
Beach.

There’smore to thePendry, though,

ELEVATING
THE SCENE
Backers of $120M Pendry hotel hope Gaslamp is
the perfect spot to debut its brand of hip luxury

BY LORI WEISBERG

The Pendry hotel, opening this weekend at Fifth and J after two years of construction, features a rooftop pool and
street-level dining and drinking venues, including the Fifth & Rose bar.SEE PENDRY • C7

K.C. ALFRED U-T PHOTOS

InNovember,
SanDiego voters
famously re-
jecteda taxpay-
er subsidy to
build a stadium
for theChargers,
ushering the
teamtoLos
Angeles.

Nowcomesa
groupofwealthy
investorswith a

concept tobuild a stadium for
MajorLeagueSoccer and share it
withSanDiegoStateUniversity’s
Aztecs football teamat the city-
owned, 166-acre site ofQualcomm
Stadium inMissionValley.

Crucially, the group says it
won’t demandapenny fromthe
public. Sometimes there are good
reasons to spendpublicmoneyon
privatedevelopment, but only
rarely, andvoters are rightlywary.

In any case, I’mskeptical this
lunch is truly free.Wewon’t know
for sureuntil thedetails emerge,
maybeas soonas thisweek.

After rejecting NFL, will San Diego subsidize soccer?

A rendering of the proposed development of the Qualcomm Stadium site in Mission Valley, an-
chored by a Major League Soccer stadium surrounded by housing, office and retail space.

SOCCERCITY SAN DIEGO

DAN
McSWAIN
Columnist

SEEMCSWAIN • C6

DearLiz: Iworked for a com-
panyduring the late 1990s.When I
left, I hada 401(k)worthapproxi-
mately $10,000. I recently foundan
old 401(k) statement andcalled
theplanadministrator. Iwas told
mycompany’s accountshadbeen
transferred to another planad-
ministrator in 2008. I called the
newadministrator andwas told
theyalso couldnot findmy401(k)
usingmySocial Security number.
Howdo Iproceed?What aremy
options?
Answer:Get ready tomakea

lotmorephone calls.
There’s no central repository

formissing 401(k) funds—at least
not yet. ThePensionBenefit
GuarantyCorp., which safeguards
traditional pensions, haspro-
posed rules thatwouldallow it to
holdorphaned401(k)money from

LIZ WESTON
Money Talk

How to track down
an old workplace
retirement account

SEEMONEY TALK • C5
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INVESTING AND BORROWING

Deposit Calculator Best Loan Rates

7-day Min. Min. Add’l Min. Exp.
Fund/Phone Ticker eff. yield Invest Invest Check Ratio

• 7-day eff yield — The 7-day effective yield is the annualized yield based on the most
recent 7 days of interest earnings.

• Min Invest — The smallest investment that can be made to open the account.
• Min Add’l Invest — The smallest amount that can be invested at one time, after the

account is open.
• Min check — The smallest amount for which a check can be written.
• Exp Ratio — The ratio of the expenses charged to net assets. Many of the funds are

waiving or reducing management fees to continue to provide yield.

SAN DIEGO RATES
These were the lowest loan rates available among San Diego-area institutions surveyed by
Bankrate.com® Rates effective 2/1/2017.

NON-TAXABLE MUTUAL FUNDS
Money Market yield is the annualized return earned over the past
seven days, and may increase or decline with securities in the fund.

Used car 36 Month Term

New car 48 Month Term

Home equity loan 30K Phone Rate

Rates are subject to change without notice.

For more comprehensive rate data, please visit www.Bankrate.com
Mutual of Omaha Bank 866-351-5646 4.25

Bank of America 800-622-8731 2.74
Wells Fargo 800-869-3557 3.17
Mutual of Omaha Bank 866-351-5646 5.00

Bank of America 800-622-8731 2.99
Wells Fargo 800-869-3557 3.42
Mutual of Omaha Bank 866-351-5646 5.35

Northern Municipal MM NOMXX 0.57 2500 50 250 0.48
800-595-9111
Vanguard Tax-Exempt MMF VMSXX 0.56 3000 100 250 0.17
800-662-7447
DWS Tax-Exempt Money Fund DTBXX 0.41 1000 50 500 0.37
800-621-1048
Fidelity Municipal MMF FTEXX 0.31 5000 0 500 0.43
800-343-3548
American Century Tax-Free MM BNTXX 0.30 2500 50 100 0.50
800-345-2021
AIM Tax-Exempt Cash Fund ACSXX 0.04 1000 50 250 0.93
800-959-4246
PNC Tax Exempt MMF PXAXX 0.00 1000 1 100 0.58
800-622-3863
Touchstone Tax-Free MMF TTFXX 0.00 2500 50 100 0.89
800-543-0407
Alpine Municipal MMF AMUXX 0.00 2500 1 250 0.39
888-785-5578

CALCULATE THE RETURN ON YOUR DEPOSIT
See how earnings on your certificates of deposit are performing against
the Bankrate National Index by using the chart below.

Deposit trends are based on a national survey of large lenders conducted weekly. To conduct the National In-
dex survey, Bankrate obtains rate information from the 10 largest banks and thrifts in 10 large U.S. markets.
Bankrate has conducted this survey in the same manner for almost 20 years, and because it’s consistently
done the way it is, it gives an accurate national apples-to-apples comparison. Source: Bankrate.com®.

For interactive calculators visit www.bankrate.com

$100,000 Deposit

6 Mo CD 0.19% $0.95
1 Yr CD 0.33% $3.31
5 Yr CD 0.86% $43.94

1 Mo Jumbo CD 0.09% $7.50
3 Mo Jumbo CD 0.14% $35.01
6 Mo Jumbo CD 0.21% $105.05

Deposit term Average rate Interest earned

Min. to Yield
MMA/Savings account Phone earn int. (APY)

5-year CD

U.S. RATES
These were the highest yields available among U.S.
banks surveyed by Bankrate.com®

1-year CD

Dime Community Bank 800-321-3463 1000 1.10
iGObanking.com 888-432-5890 25000 1.10
Pacific National Bank 305-539-7500 100 1.06
firstcentral.direct 866-400-3272 10000 1.06
CIT Bank 855-462-2652 100 1.05

EverBank 855-228-6755 5000 1.38
VirtualBank 877-998-2265 10000 1.34
CIT Bank 855-462-2652 1000 1.32
Pacific National Bank 305-539-7500 1000 1.32
Banesco USA 786-552-0524 1500 1.30

EverBank 855-228-6755 5000 2.28
State Farm Bank 877-734-2265 500 2.10
First Internet Bank of Indiana 888-873-3424 1000 2.07
Capital One 360 800-289-1992 0 2.00
Salem Five 888-662-5500 10000 2.00

$

$

$

Legend: Rates effective as of 2/8/17 and may change without notice. All institutions are FDIC or NCUA insured. Rates may change after the account is opened. N/A means
rates are not available or not offered at press time. Yields represent annual percentage yield (APY) paid by participating institutions. Fees may reduce the earnings on the
account. A penalty may be imposed for early withdrawal. Banks, Thrifts and credit unions pay to advertise in this guide which is compiled by Bankrate.com®, a publica-
tion of Bankrate, LLC . © 2017. To appear in this table, call 888-768-4243. To report any inaccuracies, call 888-509-4636. • http://signonsandiego.interest.com

Int Chking Money 3 mo 6 mo 12 mo 18 mo 24 mo 36 mo 60 mo
Acct Mkt Acct CD CD CD CD CD CD CD

Institution Min Min Min Min Min Min Min Min Min Phone / Website

San Diego Union-Tribune
Check rates daily at http://signonsandiego.interest.com

NA NA 0.25 0.35 1.26 1.31 1.41 1.66 2.02

NA NA 10,000 10,000 10,000 10,000 10,000 10,000 10,000 619-397-7700Balboa Thrift
and Loan
Assoc. Call for special rates.

www.balboathrift.com

0.45 NA NA NA 0.70 0.90 1.41 1.77 2.17

100 NA NA NA 10,000 10,000 10,000 10,000 10,000 858-270-5881Home Bank
of California CALL HOME for .75 APY Business Chking and .45 APY Personal Chking

www.homebankofcalifornia.com

U.S. Bank

0.01 0.04 0.05 0.05 0.10 NA 0.20 0.35 0.75

25 100 500 500 500 NA 500 500 500

Call for special rates.

UnionBank

0.01 0.05 0.05 0.05 0.15 NA 0.20 0.35 0.50

1,000 2,500 350 350 350 NA 350 350 350

Call for special rates.

Wells Fargo
Bank

0.01 0.01 0.01 0.01 0.05 NA 0.15 0.20 0.35

50 50 2,500 2,500 2,500 NA 2,500 2,500 2,500

Call for special rates.
www.wellsfargo.com

than a pampered overnight
stay. No less than six food
and drink venues populate
theproperty, from its all-day
eateryanddouble-dutywine
and coffee bar (think es-
presso and gelato) to a fine
dining restaurant and ele-
gant basement nightclub,
glamorizedwithahugecrys-
tal chandelier.

A pool deck with views of
the Gaslamp will likely be a
popular gathering spot for
evening cocktails during the
summer, while a street-level
beer hall, complete with a
beer pong table, shuffle-
board table and 34 beers on
tap, will be a natural draw
during baseball season.

While downtown San Di-
ego is no stranger to upscale
lodging, the 317-room
Pendry boasts the cachet of
the Montage affiliation and
its exacting service stand-
ards.

The more than $120 mil-
lionproject, under construc-
tion formore than twoyears,
also arrives at a propitious
time, when luxury lodging is
outperforming the hotel in-
dustry as a whole. Where all
hotels in the U.S. ended 2016
at an average 65.5 percent
occupancy, the luxury seg-
ment came in at 74.9 per-
cent, according to CBRE
Hotels, which tracks per-
formance in the hospitality
sector.

At the same time,
though, hotels in the luxury
and upscale sectors will see
the biggest increase in com-
petition this year, which will
mean lower gains in reve-
nues, a CBRE forecast con-
cludes.

Fuerstman and his son
Michael, who is overseeing
the rollout of the Pendry ho-
tels, deliberately avoid in-
voking the oft-referenced
millennial generation when
theytalkaboutPendry’s tar-
getedguest, butdoacknowl-
edge they’re appealing to a
younger demographic than
the typical well-heeledMon-
tage guest.

They also try to differen-
tiate Pendry from the con-
ventional boutique hotel by
throwingout labels like“new
luxury” and “luxury life-
style.”

“This is a new inter-
pretation of Montage,” ex-
plainedMichael Fuerstman.
“The new generation of a
luxury customer is not really
age-specific. It’s a customer
who’s matured in a way to
appreciate art, architecture,
design, bold experiences.
The customer is well-trav-
eled, has stayed in luxury
hotels and boutique lifestyle
hotels and wants a little bit
of both.”

Leading a visitor around
the imposing 12-story build-
ing, cloaked in brick and
plaster, Fuerstman uses ad-
jectives like “sexy,” “awe-
some,” “plush” to describe
the well-appointed guest-
rooms andpublic spaces.

Floor-to-ceiling windows
in some of the suites show-
case views of the skyline and
bay.Anoversizedchandelier
and 20-foot-high glass-en-
closed greenhouse elevate
the ambience of the hotel’s
three-meal-a-day restau-
rant Provisional. Plush,
deep blue couches, Persian
rugs and hardwood floors in
theundergroundOxfordSo-

cial Club evoke the feel of be-
ing at “someone’s really
amazing house party,” Fuer-
stman says.

Both in style and service,
guests at thePendrywill no-
tice subtle differences be-
tween it and itsmore luxuri-
ous sibling. For instance,
guests arriving at the Mon-
tage are personally escorted
to their rooms where a split
of champagne is chilling. At
the Pendry, they’re wel-
comedwitha rotatingsigna-
ture beverage that can be
spikedwithalcohol if they so
desire.

Rooms at the Montage
will typically have two sinks,
a bathtub and shower, while
a Pendry bathroom has one
sink, a large shower but no
bathtub.Bathslipperscome
with a Montage room;
they’re available upon re-
quest at the Pendry.

Nightly room rates at a
Montage resort average
$600, comparedwith rates in
the $300s for thePendrySan
Diego.

And that, in part, is what
is driving Montage’s parent
company, Montage Interna-
tional, to aggressively pur-
sue development of the
Pendry brand.

A secondPendry is open-
ing in Baltimore within the
next coupleofmonths, anda
third is planned for West
Hollywood.

“There are only a certain
number of sites where you
can put a Montage hotel,”
said Bruce Baltin, manag-
ing director for CBRE Ho-
tels’ Los Angeles office. “It
requires high average room
rates so they’re expensive to
build and operate, and you
can’t get those rates every-
where. SanDiego is one area
where a Pendry works but a
Montage cannot.”

The Pendry’s Gaslamp
Quarter site has something
of a tortured history, begin-
ningmore thanadecadeago
when the city condemned
and cleared the property to
make way for a Marriott ho-
tel. The move led to a pro-

tracted battle with the
owner of the then Gran Ha-
vana Cigar Cafe Lounge,
whichhadsatontheproper-
ty.

Owner Ahmad Mesdaq,
whoultimatelywasawarded
$7.8 million in an eminent
domain case, said at the
time he spent $2 million to
buy his Gaslamp location
and $1.25 million to fight its
condemnation.

Development of theMar-
riott, though, was not to be.
The economic downturn
stalled the planned 2008
start, and itwasn’t until 2012
that the Robert Green Co.
acquired the site through a
long-termground lease.

At the time, the post-re-
cession environment for
lending on major hotel proj-
ects wasn’t exactly welcom-
ing, butGreen said that a re-
bounding hospitality indus-
try gavehimconfidence that
a financing deal could be
struck. Partnering with a
Montage Hotels investment
group affiliate also helped
strengthentheprospects for
success.

While other new hotels
are coming on line in down-
town San Diego, including
an InterContinental cur-
rently under construction
near the waterfront, Green
said he’s not concerned
about the competition, es-
pecially given the years-long
absence of any new devel-
opment.

One element he believes
will prove tobe abig revenue
generator for thePendry are
all the dining and drinking
venues that should bring
business to thepropertyday
and night. Given that the
Gaslamp is already a
bustling nightlife destina-
tion, the hotel should bene-
fit fromtheheavystreet traf-
fic, Green said.

“With one exception, all
of our food and beverage
outlets face the street,” he
said. “The worst thing a de-
veloper can do is build a
restaurant or bar that is
stuck inside the guts of a

hotel.
“Theonlypeoplewhowill

go there are those going to
the hotel, whereas in our
case, we have 200 linear feet
on Fifth, Sixth and J Street,
so we placed our food and
beverage outlets on the
street.”

While Montage has expe-
rience opening restaurants
and bars within its proper-
ties, it needed some help in
the area of more nightlife-
oriented venues. Toward
that end, it partnered with
Clique Hospitality, whose
founder, Del Mar resident
Andy Masi, has opened a
number of restaurants and
clubs in the Las Vegas area.

“The culinary scene

downtownhas shifted toLit-
tle Italy so we wanted to
bring it back,” said Masi.
“Here’s an incredible loca-
tion, and we wanted to give
everyone a reason to come
back to theGaslamp.”

The venues his company
will be in charge of operating
are the upscale Lionfish
restaurant, the nightclub
and a rooftop lounge called
the Pool House that over-
looks FifthAvenue.

“We wanted to create a
lively pool deck with good
music and incredible food in
a relaxing atmosphere,”
Masi said. “We didn’t want it
to be a young kind of party
pool, but anoasis in themid-
dle ofGaslamp.”

Clearly, expectations are
high for the Pendry, whose
operators believe its unique
attributes will set it apart
from other luxury proper-
ties downtown.

But there have been
other highly touted hotels
that have openedwithmuch
fanfare downtown only to
fizzle or require a re-brand-
ing to bring them back to
life, cautions Carl Winston,
who heads San Diego
State’s School of Hospital-
ity.

San Diego’s only W hotel
opened in 2002, drawing a
crowdof 1,000 for its opening
party, only to fall into fore-
closure a decade later. To-
day it’s a Marriott-branded
Renaissance.

The Sè San Diego, which
boasted $500 nightly room
ratesandagrandpenthouse
with a chef ’s kitchen and a
rooftoppatiowithpanoram-
ic downtown views when it
opened in 2008, filed for
bankruptcy two years later.
A year later it became a
KimptonPalomar hotel.

Although the luxury
lodging market has sharply
rebounded from those more
difficult times, Winston said
he remains somewhat skep-
tical.

“So luxury has been tried
multiple times, and over
time everyone has returned
to the mean — on peak
nights you’ll get 300 bucks
and off peak $198,” Winston
said. “I question whether
thebusinessandconvention
traveler is seeking that level
of experience.

“These other hotels at
the time also said they were
going to be the top of the
food chain, and obviously,
Pendry is a solid brand, but
I’ll be curious to seewhether
they’ll be able to crack that
premium pricing code when
no one else has.”

lori.weisberg@sduniontribune.com
(619) 293-2251
Twitter: @loriweisberg

PENDRY • Upscale, luxury hotels expected to see more competition

Alan Fuerstman (right), the founder of the Montage Hotel brand, and his son Michael are overseeing the
rollout of Pendry. The first of the new hotel brand is opening this weekend in San Diego.

K.C. ALFRED U-T PHOTOS

The Pendry includes the restaurant Provisional (top), which features a coffee
bar. There are 317 rooms — a one-bedroom suite is shown above.
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