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Improving Issue-Based Media Coverage in the 
2016 Presidential Election

PROCESS
Beginning Thursday, June 2nd, and extending through Saturday, 
June 4th, a demographically-balanced panel of eighteen 
Akron-area residents met at the University of Akron Student 
Center to participate in the Informed Citizen Akron project. 

Participants were randomly selected and stratified to represent 
the population of Summit County, and were paid $400 plus travel 
and childcare expenses for the entirety of their time commitment. 
Citizen Jurors gathered to identify their priorities for the media 
coverage, and developed recommendations for media partners to 
test using strategies identified by the jurors from expert testimony.

The citizens were given the charge to learn from media experts, 
to deliberate, and to generate recommendations for how local 
and Ohio-based media partners can improve issue-based coverage 
during the 2016 presidential election. 

INFORMED CITIZEN AKRON
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DAY 1
Panelists meet one another and discuss goals and expectations 
for the 3 days

Panelists engage in a simulation exercise as an introduction to 
the process of assessing information and working together to 
achieve shared results

Presentation on newsroom operations by Doug Oplinger  
(Akron Beacon Journal)

Presentation on political polling by Michelle Henry  
(Center for Marketing & Opinion Research)

DAY 2
Revisiting the issues identified by polling and considering 
benefits and obstacles of adopting strategies
Presentation by Jake Batsell (Southern Methodist University) on 
different strategies for engaged journalism 
Presentation by Fiona Morgan (Free Press) on the importance of 
engaged journalism & methods for productive in-person events 
Presentation by Michelle Ferrier (Ohio University) on media 
deserts, and media innovation to expand access to high-quality 
media in them
Presentation by Ellen Mayer (Hearken) on citizen-generated 
content and the Hearken model
Presentation by Andrew Haeg (Groundsource) on strategies which 
generate citizen-provided coverage
Identifying the value of various strategies, and crafting the 
statement for journalists and neighbors

DAY 3
Jurors finalize media recommendations and provide rationale for 
each recommendation
Q&A with Doug Oplinger to review remaining questions related 
to the newspaper industry
Identifying criteria for evaluating strategies and progress 
Final comments, wrap up and evaluations 3



Journalism is not as easy as it looks. Media 
organizations have to decide which stories to cover with 
limited staff, time, and other resources. It can also be 
challenging, especially during election season, to cover 
many issues, opinions, and candidates while staying 
neutral. There are many different sources of news and 
platforms for distributing news. There are also many 
opportunities for media to engage their audience by 
using email, social media, SMS/text messaging, face to 
face conversations, and more. Ohioans can get more 
involved in seeking information.

STATEMENT TO  
OUR NEIGHBORS

STATEMENT TO  
MEDIA & JOURNALISTS
Not everyone has the same opinion, but many have 
similar interests and concerns. We need answers to 
the complex questions. We’d like journalists to provide 
clear, concise, accurate, and accessible information 
and links to other resources so we can explore issues 
in greater depth. We’d like a greater focus on our local 
communities, including tying major or national issues 
to local events and concerns. We’d also like journalists 
to identify solutions to challenging issues, or if they 
can’t, provide resources so we can work to develop our 
own solutions.
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1. Engaging all demographics to identify the most important issues to 
the community and use their input to frame media coverage.
There is a great diversity of stories and interests in our community and 
they deserve to be heard. The inclusion of underrepresented individuals in 
this process is essential. Opening this dialogue helps articulate community 
needs and demonstrates the media’s value of these communities, which 
will in turn enhance the trust between the community and the media. This 
helps the community feel more engaged/empowered in the news/media, 
influencing them to become involved in the election.

2. Clearly organizing accurate information in a way that is easily 
accessible and researchable to people.
Providing easy access to accurate information helps the media earn the 
trust of the public. This allows a greater variety of people to make more 
informed decisions and establishes trust between readers and media.

3. Fact checking statements by candidates and others. 
The media can support informing citizens by providing high-quality 
analyses of voting records, statements about current pertinent issues and 
potential conflicts of interest. Citizens cannot make informed decisions 
based off of inaccurate information, and must be able to trust that the 
information they consume is truthful e.g. a truth-o-meter analyzing 
candidates’ statements.

4. Interactive engagement, such as quizzes to engage readers and test 
their knowledge.
Journalists can use interactive engagement to understand knowledge 
deficits in the community and use that information to shape coverage; as 
well as compelling the audience to see what they do and don’t know, in 
order to encourage them to become more informed on the issues at hand.

5. Text-based engagement to receive news
Reaches a younger, larger audience at low cost and is convenient and quick.

6. News as a conversation between readers and journalists.
It empowers the readers to become more involved in the process and 
shaping media coverage to be more relevant, interesting, and engaging.

TOP MEDIA ENGAGEMENT STRATEGIES
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DEMOGRAPHIC
SUMMIT 
COUNTY 

PERCENTAGE

CITY OF 
AKRON

IDEAL # OF 
PARTICIPANTS

ACTUAL # 
OF PARTICIPANTS

GENDER

Female 52% 52% 9 9

Male 48% 48% 9 9

RACE/ETHNICITY

Caucasian/White 80% 62% 12 12

Persons of Color/Multiracial 20% 38% 6 6

PARTY AFFILIATION

Democrat 50% n/a 9 5

No Party, Other 10% n/a 2 8

Republican 40% n/a 7 5

AGE

18-39 40% 27% 5 5

40-64 40% 42% 8 8

65 & over 20% 31% 5 5

LOCATION

Akron n/a 54% 10 10

Greater Akron 46% n/a 8 8

INCOME

Less than $15,000 14% 15% 3 3

$15,000-24,999 11% 13% 2 3

$25,000-$34,999 11% 13% 2 2

$35,000-$49,999 14% 17% 3 3

$50,000-$74,999 19% 21% 3 3

$75,000-$99,999 12% 10% 2 3

$100,000+ 19% 11% 3 1

EDUCATION

Less than High School 14% n/a 3 3

High School or GED 34% n/a 6 4

Some College 22% n/a 4 6

Associate’s/Bachelor’s 22% n/a 4 3

Graduate degree 8% n/a 1 2

TOTAL NUMBER OF PARTICIPANTS 100% 100% 18 18

PARTICIPANT DEMOGRAPHICS
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PARTICIPANT QUOTES
“This panel’s discussion were both 
informative and eye-opening for me. I 
learned about some of the issues journalists 
face when trying to report the news. I hope 
this panel’s discussions help to further 
create more connections between the media 
and the public.” 

“I have a better 
understanding of how I 
can help my community. 
I learned that media 
and news companies 
really do care about our 
opinions; I learned about 
some tools that help 
media connect with their 
audience; and I was able 
to engage with some 
smart minds within my 
community that offered 
insight to the issues. The 
speakers were amazing 
and I fully endorse 
the Jefferson Center’s 
mission to cultivate 
others by providing 
valuable solutions and 
resources. Thanks for the 
opportunity.”

“I felt greeted 
and welcomed to 
openly share my 
thoughts, beliefs 
and opinions — all 
without judgement. 
It truly opened my 
mind about the 
challenges faced 
within the media. 
Facilitators all were 
outstanding and 
engaging with all 
of the participants. 
I am thankful for 
the opportunity to 
participate in this 
valuable group.”
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Your Vote Ohio is a collaboration of various Ohio 
media institutions (newspapers, TV, and radio) who 
know that elections are important, and that Ohio 
voters care about media coverage that moves beyond 
the horse race. Thanks to funding from the Knight 
Foundation, we have the opportunity to create new 
election coverage in collaboration with Ohio residents.

The Jefferson Center is a nonpartisan nonprofit that 
engages Americans directly to solve shared challenges 
and craft better policy. Our mission is to strengthen 
democracy by advancing informed, citizen-developed 
solutions to challenging public issues. While the 
primary tool we employ for education and deliberation 
is the Citizens Jury, we are continuously designing, 
testing, and exploring new methods of high quality, 
inclusive engagement. 

AROCKWAY@JEFFERSON-CENTER.ORG

JEFFERSON-CENTER.ORG

@JEFFERSONCTR
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HELLO@YOURVOTEOHIO.ORG

YOURVOTEOHIO.ORG

@YOURVOTEOH


