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DISCLAIMER  
 

The author has made every attempt to be as accurate and complete as possible in the 

creation of this publication/PDF, however, does not warrant or represent at any time that 

the contents within are accurate due to the rapidly changing nature of the Internet. The 

author assumes no responsibility for errors, omissions, or contrary interpretation of the 

subject matter herein. Any perceived slights of specific persons, people, organizations, or 

other published materials are unintentional and used solely for educational purposes only.  

This information is not intended for use as a source of legal, business, accounting, or 

financial advice. All readers are advised to seek services of competent professionals in the 

legal, business, accounting, and finance field. No representation is made or implied that 

the reader will do as well from using the suggested techniques, strategies, methods, 

systems, or ideas; rather it is presented for news value only. 

The author does not assume any responsibility or liability whatsoever for what you choose 

to do with this information. Use your own judgment. Consult appropriate professionals 

before starting a business. Any perceived remark, comment, or use of organizations, people 

mentioned and any resemblance to characters living, dead or otherwise, real or fictitious, 

does not mean that they support this content in any way.  

There are no guarantees of income made, traffic delivered, or other promises of any kind. 

Readers are cautioned to rely on their own judgment about their individual circumstances 

and act accordingly. By reading this document, the reader agrees that under no 

circumstances is the author responsible for any losses, direct or indirect, that are incurred 

as a result of use of the information contained within this document, including - but not 

limited to errors, omissions, or inaccuracies. 
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Introduction 
Local marketing is now one of the top buzz words to hit the streets, and 

nothing is more important to brick and mortar businesses than being part 

of the local community and really standing out from their competition. 

According to a recent survey by Boostability.com, as much as 82% of 

consumers start their search for new products or services online. Most 

searches are performed over mobile devices, and to help users get the 

most relevant information as quickly as possible, sites like Google 

automatically display localized content in those results. Hopefully, you've 

taken the time to ensure that your business will show up. 

If not, don’t worry. The purpose of this guide is to show you exactly how 

to do that. Effective use of Google My Business, Google Maps, and Google 

Plus will guarantee that people searching for your business will find 

exactly what they're looking for. 

Google My Business is the great equalizer. Once you have set everything 

up correctly and ensured that your business follows these guidelines, 

you’re practically guaranteed to increase leads, connect with new 

customers, and boost your sales. 

Please take time to look over the following information, and then use it to 

optimize your online business listing. Once you do, you too can compete 

and succeed in your local market, even against your biggest competitors! 

Committed to your success, 
Clarence Fisher 
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Optimize Your 
Google Interface 

Without question, one of the 

best ways to dominate your 

local market is to take the time 

to fine-tune your Google 

listings and make sure that the 

following tools are optimized for 

your business:  

-Google Maps 

-Google My Business 

-Google Plus 

Combine these three resources to create a winning online 

marketing plan for your brick and mortar business. Take 

your business from obscurity to being a relevant and highly 

focused lead generation machine. Use your listings to quickly 

and easily find the right people, and direct them straight to 

your front door! 

This guide will show you exactly what you need to do in order 

to use these three Google tools to their fullest. When it comes 

to local search results, this is how you fully optimize your 

listings to build upon one another. This will drive massive 
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amounts of traffic, and potential customers, right into your 

business and marketing funnel. Here’s how to get it right. 

Google Maps  
And Beyond 

Before we dive directly into the best ways to optimize your 

entire Google local profile information, we are going to do 

a little online housekeeping. It’s essential that all of your online 

business listings have the same name, address, and phone 

number (NAM) credentials. This is true for all of your Google 

properties, first and foremost. 

Mismatching information is one of the biggest obstacles to local 

search recognition. Second is ignoring one of the main Google 

resources. For that reason, it’s often easier and more effective 

to handle these listings at the same time.  

Google maps are contingent on other Google tools. They work 

together and use your listing information and detailed 

descriptions to position you accurately in local search results. If 

any of this information is incorrect or missing, you may fail to 

connect with your target market. 

In each section, we discuss the exact steps necessary to put 

your listings to work. Just don’t let it overwhelm you. 
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Optimizing Google starts with one page, one location, and is 

best accomplished one step at a time.  

Follow these steps to get your business listed on Google Maps 

and have it showing up in search results in no time: 

1. Claim and optimize your Google My Business listing. 

We’ll show you how! 

2. Create and establish standard profile pages with the 

same NAP information. Check the last section of this guide 

for detailed instructions. 

3. Effectively solicit and maintain REAL reviews from 

customers, clients or patients located in your service area. 

4. Follow Google best practices to ensure all of your 

listings contain accurate, updated information. 

5. Utilize relevant pictures and videos to improve your 

credibility, provide valuable content to your industry, and 

to drive contacts and conversions. 

Read and apply the information found in this guide, and you 

will be established and maintain high search engine visibility 

for your brick and mortar business. 
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How It All Works 

 

This diagram demonstrates perfectly how these three Google 

tools work together to help your business rank locally. In order 

to optimize Google Maps, Google My Business and 

Google+, make sure your listings mesh seamlessly with one 

another.  

Google wants to be your comprehensive source for local 

ranking assistance. 
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The more you rely on Google, the bigger the rewards are. 

Devote just one hour a day to this process, and you can rank 

with the top competitors in your industry. We’ll show you how! 

Google My Business 
Optimization 

Some marketers devote most of their time attempting to 

outsmarting the Google algorithm. They learn the tricks 

needed to rank well without providing quality content. This is a 

failing system for local marketers for two main reasons. First, 

the Google algorithm is constantly changing, meaning those 

gains will be short-lived. More importantly, local marketing 

relies on quality listings capable of consumer engagement.  

The very first step when it comes to optimizing your Google 

My Business listing is to meet all of the stated quality 

guidelines. Since many businesses aren’t concerned with them, 

this one step immediately allows you to get a leg up on your 

competition. 

Locate the Google My Business quality guidelines listed 

underneath the Help section of your GMB listing, or have a look 

here: 

https://support.google.com/adwords/answer/107528?hl=en 

https://support.google.com/adwords/answer/107528?hl=en
https://support.google.com/adwords/answer/107528?hl=en
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The following are the most important takeaways from the 

Google My Business quality guidelines: 

● You must have a legitimate, fully operating local business 

that you control, and you must have authorization to 

manage its Google My Business listing. 

● Your business must be accurately represented. 

● Your location MUST be precise. The information you share 

should send a potential customer to your front door. 

● You must be able to verify your physical address. 

● Chosen categories MUST reflect the current state of your 

business. You may update it as you add new products and 

services. 

Your Google My Business Listing 

Completely Filled Out 
https://www.google.com/business/ 

You should strive to make your Google My Business listing as 

accurate and detailed as possible. Again, few businesses do 

this and leave much information blank.  

Experts recommend adding as much content as possible. 

Google can only assess your listing according to what you 

https://www.google.com/business/
https://www.google.com/business/
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include in your description. You don’t want to miss out on 

opportunities to reach the right people because you’ve been 

too brief. 

Google wants users to have the best possible experience as 

well. They want search results to be relevant, helpful, and easy 

to understand. In most circumstances, potential customers will 

benefit more from a Google My Business page with fleshed 

out descriptions.   

To get an advantage, not only should you fill out the required 

listing fields, but all of the optional fields as well. When in 

doubt, share more than you think is necessary.  

Pages with the most content typically outrank the rest. 

Listings containing more content also deliver higher click-

through rates, and more leads and conversions. 

Choosing The  

Right Categories For Your Listing 
 

Google devotes a lot of time to ensuring that Google My 

Business listings are in the appropriate categories. This helps 

users quickly find the business and service listings they need 

the most. 
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Typically, Google will display a selection of categories related 

to a search. This is especially true when it comes to local 

search results.  

Users can choose to see additional categories by requesting 

more information, but that doesn’t happen often. The first 

several choices are the most important and should be an 

accurate reflection of every business in the search results. 

Want to make sure you’re included? Be sure to choose your 

categories with care. Obviously, the categories you choose will 

make or break your business listing’s performance. 

Selecting the most relevant categories for your Google My 

Business account isn’t just a matter of user experience. There 

are also technical reasons to choose accurate business 

categories. Choose poorly and your listing may conflict with 

Google’s algorithm. Once your business profile is flagged, it 

won’t be included in search results until it’s corrected.  
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Simple, Valuable, Powerful 

Descriptions 
 

When creating descriptions for your Google My Business page, 

you must put yourself in the user’s shoes.  

For example, you may have chosen the category of 

“bookstore” for your used bookstore. Your description should 

immediately give the visitor a better understanding of your 

business, as well as a reason to get in touch. 

Your goal is to create a short but powerful description that 

conveys your unique selling proposition immediately. Make it 

clear enough for potential visitors to know right away what you 

have to offer. 

Keep in mind that Google is already using your categories and 

geography, as well as your exact physical location, to 

determine when your business will show up in local search 

results.  

Not only is your description essential in performing well in 

search engines, but it is a critical component to converting 

leads into sales. Keep it simple and effective! Let people know 

exactly what it is that you can do for them, and those who 

need your help will reach out! 
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Short, powerful descriptions also work well on mobile devices, 

the source of roughly 82% of all search requests.  

Secure Positive  
Customer Reviews 

 

Google appreciates your customer reviews so much that they 

typically appear in search results before reviews from even 

trusted review sites, like Yelp.  

Make no mistake… authentic positive reviews MUST be part of 

your local marketing. NEVER pay for phony reviews! Search 

engines are getting very good at detecting fakes, and your 

listing will be penalized because of them. 

Smart marketers do NOT try to game the system. Rather, they 

reward honest reviews, and in doing so, encourage satisfied 

customers to post positive reviews, naturally. 
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If you want your GMB listing to begin to perform better, 

getting regular reviews from a variety of your customers, 

clients or patients is an absolute must.  

Every time they visit your store, office or practice, hand them a 

business card with your Google My Business URL and ask them 

for a review.  

You should link to your Google My Business listing on your 

website. Encourage people to post reviews whenever you send 

them e-mails, newsletters, or coupons. You may even consider 

a contest to see who can write the best testimonial. 

Here is an excellent article on how to create one of these 

“review request templates” to solicit honest, positive reviews of 

your business: 

 

http://ezlocal.com/blog/post/customer-review-card-

template.aspx 

 

http://ezlocal.com/blog/post/customer-review-card-template.aspx
http://ezlocal.com/blog/post/customer-review-card-template.aspx
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Google My Business with 

Google+ 

 

Google works best when you use their business tools together 

to create a powerful marketing platform. Google actively 

encourages businesses that have a Google My Business 

listing to also have a Google+ account, and to link them 

together. 

Integrating the two tools allows you to perform additional 

marketing tasks, including the ability to create interactive 

posts. Your customers can read and respond to your articles - 

and to one another!  

Using the tools together also allows you to utilize the advanced 

features of Google+. Create multiple marketing channels and 

powerful video presentations you can share across other 

Google platforms (like Google Hangouts) and more.  
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Optimize Your 
Google+ Page 

Google+ is a unique and powerful marketing platform that 

gives you access to some of the top marketing tools available 

online.   

Follow these steps to set up your Google+ account in a way 

that makes integration with your Google My Business account 

quick and easy: 

Publish Awesome  

Content Regularly 
 

Creating excellent content has always been an effective way of 

performing well on Google. By simply posting daily about your 

business and posting testimonials, you will attract followers to 

your Google+ account.  
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Get your Google+ Page Custom 

and Branded URL 

 

https://support.google.com/business/answer/2911778?hl=en 

Many businesses have existing Google+ pages just waiting 

for owners to claim and put to work. In this way, users can get 

information on a business, or post reviews, whether or not the 

owner is online.  

Once you claim your business page, you will be able to fully 

customize its content, including your location, so that it 

appears in Google Maps. 

Google gives preference to businesses using more than one of 

their local marketing tools. Cross-linking your Google+ and 

Google Maps profile pages validates your business and 

https://support.google.com/business/answer/2911778?hl=en
https://support.google.com/business/answer/2911778?hl=en
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increases your authority. This immediately improves your 

search result rank. 

Tell A Simple But  
Powerful Story 

The “about us” section located on your Google Plus page is the 

ideal spot to share a short, but powerful story about your 

business. What do you bring to people’s lives? 

The first few words should clearly define what your business 

offers. Use your most significant keywords when creating your 

description. This information will end up as your meta-tag data 

and will be used by search engines when determining result 

rank.  

Be sure to use a compelling headline that explains exactly why 

someone should learn more about your business, or why they 

need to get in touch. 

Optimize the first 50 characters of all your posts – All of 

the posts you share on Google+ should be optimized as well. 

Most marketers are aware of the importance of optimizing the 

first 50 characters of all your posts. This information is 

automatically converted into a searchable hyperlink users can 

use to view your full content.  
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It’s important to include your main keyword in a short, punchy 

title. Make sure it accurately describes what visitors will be 

reading too. You will greatly increase your click-through rate, 

and when you meet your guests’ expectations, they’ll consider 

you a trustworthy source. This is one of the easiest ways to 

drive traffic to both your Google+ and Google My Business 

pages. 

Google+ Advertising 
 

Once you reach 1,000 followers on Google+ you’re eligible to 

use +Post Ads. This helps you boost all the content you post 

and generate more reader interest.  

+Post Ads are similar to Google AdWords. They display your 

posts to like-minded individuals based on several metrics 

including who they are following, the search terms they are 

using, and the other posts they click on. 

This is also similar to Facebook ads, where you are able to 

boost your posts based on people’s existing interests. You can 

achieve more clicks and conversions with help from hyper-

targeted advertising that is unique to each user visiting the 

site.  

This kind of advertising is surprisingly affordable. It may be 

well worth $20 a day to reach this pool of new potential 

customers, clients or patients. 

http://www.google.com/+/brands/ads.html
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Depending on the type of engagement you're looking for, 

+Post Ads may be a perfect fit. Jump start engagement and 

maintain a healthy marketing campaign that drives clients 

directly to your door.  

If you're looking for a fast way to grow your first 1000 

followers on Google+, Search Engine Watch has an excellent 

article on the process. Follow the steps outlined to grow your 

follower base and tap into effective new methods of 

advertising: 

http://searchenginewatch.com/sew/how-to/2348391/how-to-

grow-your-google-fan-base-to-1-000-followers-beyond 

Grow Fast With 
These Google+ Tips  

Similar to your Google My Business listing, your Google+ page 

should be filled out completely and accurately to maximize 

search engine results. Again, ensuring all of your Google tool 

profiles have matching information will help your business 

perform its best. 

Here are some simple tips to further maximize the 

effectiveness of your Google+ account: 

● Make sure your business location is 100% accurate on 

Google Maps.  

http://searchenginewatch.com/sew/how-to/2348391/how-to-grow-your-google-fan-base-to-1-000-followers-beyond
http://searchenginewatch.com/sew/how-to/2348391/how-to-grow-your-google-fan-base-to-1-000-followers-beyond
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● Add your main website link to your Google+ page, and 

also include a link to your Google My Business page.  

● Ask customers and clients to add a review to your Google 

plus page, and ask them to vote up other good reviews. 

● Make sure that you list your hours of operation, local 

telephone number, local address, and any other 

directional-based information to help clients and 

customers put your listing to work. 

To get the most from your Google Plus page, allow 

integration between Google Plus, Google My Business, and 

Google Maps.  
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How To Optimize 
Google Maps 
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Your first step in optimizing and making your Google Maps 

page appear is to link your Google+ and Google My Business 

pages directly to your map location. 

Whether or not your business appears in Google Maps also has 

to do with your existing NAM citations. Better quality citations, 

such as listings on professional association websites, help you 

rank for relevant local terms. 

Achieving a high local rank requires one other important aspect 

to your marketing; it isn’t just the number of HIGH-QUALITY 

citations you have, but how many more you have than your 

competition. Research your competition, and use their citation 

count as a metric for your own success. 

While it sounds complicated, assessing your local competition 

on Google is surprisingly simple. Use one of the following tools 

to run an audit on your competition: 

1. Yext.com This easy-to-use site allows you to find all of 

your own online listings. You can also use it to find your 

competitors’ citations, so you can work to best them.  

2. Moz.com MOZ is a well-respected name in search engine 

optimization. Local functions are very similar to Yext. 

Simply enter your information, and you will receive a 

detailed report of your current citations. Again, this tool 

may also be used to collect data on the competition. 

http://www.yext.com/pl/yext-powerlistings-official-site/index.html
https://moz.com/local
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Also, be sure to look at select analytics like referral traffic and 

conversion rates. Take note of your current best practices, and 

duplicate your efforts when you work to build new citations. 

Appearing in results is just half the battle. You also have to pay 

attention to what motivates visitors if you want to use Google 

to grow your profits. 

There is one point left to cover before you’re ready to fine-tune 

your local listings. Google has extreme bias toward storefronts 

with physical locations. If you own a free-standing business, 

you’ll do much better in local search results. Physical location is 

also critical in the appearance of Google Maps.  

While you can rank based on geographic location, you get a 

much bigger boost once you verify your physical address. You 

may be able to use creative solutions, such as a virtual office, 

to gain an advantage over your competition. 

Good Citation 
Locations 

Citations are mentions of your business (NAP) in local, regional, and 

national search engines, directories, and other websites. These are 

essential to establish your place in local search results and are the best 

way to push traffic in your direction. 

Yelp is just one example of a high-quality citation for your local business. 

Notice how the main information in each listing is the name, address, and 
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phone number of the business? What is next? The type of business and 

the service or product it serves.  

 

Citations send powerful social signals to localized search engine requests. 

The more listings you have the more “mini-traffic machines” you have 

working on your behalf. Get as many high-quality citations as possible to 

outshine your competition.  

Here are some of the best places to get citations. Simply Google each 

site, and sign up your business. Many of these services also have paid 

inclusion and ad support: 

Angie’s List 

Bing 

Yelp 
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Citysearch 

Yahoo! 

Yellow Pages 

CityGrid 

Yahoo Local  

Merchant Circle 

Manta 

Don’t stop with the basics. Once you have these sites covered, 

try to add at least one citation a day from the following list: 

http://www.localvisibilitysystem.com/definitive-local-search-

citations/ 

Conclusion 
This guide provides you with all the information you need to 

dominate local search results. Combine the features of Google 

Maps, Google My Business and Google+ to best your 

competition on the Internet’s biggest search engine.  

Understand that the more information Google has about your 

business, the higher your will rank. This is because Google 

wants to be the #1 resource for business information in your 

area.  

Finally, remember the importance of citations! They not only 

deliver more traffic your way, but they boost your Google 

presence across multiple platforms. They’re your key to 

http://www.localvisibilitysystem.com/definitive-local-search-citations/
http://www.localvisibilitysystem.com/definitive-local-search-citations/
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performing well whether someone is searching on Google or 

browsing Google Maps. 

There you have it! Everything you need to know to crush it in 

local marketing your business. Set short-term goals, stay 

active every day, and in no time, you will be the top local 

business for your industry.  

Warmest Regards, 

Clarence Fisher 

Tulsa Internet Marketing 

Phone: (918) 878-0555 

P.S. Feeling impatient to start getting results? Or, feeling 

overwhelmed by the work ahead for you? Let our professionals 

take the wheel. For an affordable, one-time investment, we’ll 

pimp your Google listings and give you a competitive local 

advantage. 

Click here for more information on our convenient Local 

Marketing Plans. 

http://www.tulsainternetmarketingservice.com/local-seo-offer
http://www.tulsainternetmarketingservice.com/local-seo-offer

