
Top 10 Tips for Creating a Deeper Bond with Your Subscribers 

A mailing list is one of the most important tools an internet marketer has. It offers the opportunity 
for ongoing contact with customers and prospective customers. But it’s about much more than 
just getting sales. A mailing list allows marketers to connect with their audience and earn their 
trust. 

In order to get the best results from your mailing list, it’s important to form a bond with your 
subscribers. This will make them look forward to seeing your mailings in your inbox, increasing 
open and response rates. It will also make them more comfortable giving you their business. 
Here are ten ways that you can create a deeper bond with your subscribers.  

#1: Ask What You Can Do for Them 

If you want to know what your subscribers want, the best thing you 
can do is ask. Asking readers for suggestions for future mailings 
lets them know that their needs are important to you. And when 
they respond, it gives you the information you need to create more 
relevant and targeted campaigns. It’s truly a win-win situation. 

!
#2: Take Questions 

Another way to get your subscribers more involved is to ask them to send 
in their questions. You can answer them in future mailings to benefit not 
only the sender, but all of your subscribers. 

 As a bonus, the questions that readers send in could give you ideas for 
blog posts or information products. 

!
#3: Invite them to Connect through Social Media 

Social media makes it possible for marketers to connect with their audiences in ways that once 
were not possible. So why not promote your social media pages through your newsletter? It will 
give subscribers a new way to receive information about your products and services and to 
interact with you. 

!  

!
#4: Continue the Discussion on Your Blog 



One of the shortcomings of an email list is that it doesn’t offer much opportunity for discussion 
with your audience. How can you overcome this? By directing readers to your blog. Send them 
an excerpt or a brief synopsis of your latest post along with a link where they can read and 
comment. By replying to their comments, you can strengthen your bond even more.   

!  

#5: Link to Your YouTube Videos 

YouTube videos are excellent marketing tools. You can use them to put a face to your marketing 
campaigns and make yourself more accessible. Sharing them with your subscribers gives them 
something to connect with beyond their inboxes. 

!  

#6: Incorporate Their Comments into Your Newsletter 

When you pay attention to your audience, you are 
rewarded with increased loyalty. Using their comments in 
your newsletter lets them know that you are listening. If a 
subscriber emails you directly, it’s a good idea to get his 
permission before including his comments in one of your 
mailings.  

Comments found on social media sites like Facebook and 
Twitter are generally fair game, but letting the commenter 
know your intentions gives you an additional opportunity for 
interaction and conveys respect. 



#7: Invite Them to a Subscribers-only Webinar 

Exclusive events are great for creating a deeper bond with subscribers. One of the easiest and 
least expensive ways to hold such an event is to have a webinar. A webinar allows you to 
present information via audio and video and allows the opportunity for participants to ask 
questions and make comments. Having a subscribers-only webinar can also help you get new 
subscribers if you send the word out via social media or your blog. 

!  

#8: Offer Exclusive Discounts 

Want to increase your sales and make your subscribers feel 
special at the same time? Offer them an exclusive discount on 
your products or services.  

You could even encourage interaction by taking a vote on which 
product they would like to receive an exclusive discount on. 

Whenever you give your subscriber preferential treatment, you 
win in creating a stronger bond with them.  

#9: Make Personalized Offers 

Another way to increase sales while keeping your subscribers happy is to send them 
personalized offers. For instance, you could ask for their birthday or birth month and send them 
a special offer in honor of their special day.  

!  



Or you could send offers for discounts on new products to customers who have purchased 
complementary products in the past. Such offers let subscribers know how much you value 
them. 

#10: Run a Survey 

Some subscribers simply aren’t interested in interacting with 
marketers on a personal level, but that doesn’t mean that they don’t 
want to know that they value their opinions.  

A good way to engage these subscribers is to take a survey. This 
allows them to share their opinions, ideas and concerns 
anonymously if they so desire. You get valuable feedback that you 
might not have otherwise received, and they get the assurance that 
you want to keep them happy. 

Bonding with your subscribers requires some time and effort, but it 
is well worth it. It will go a long way toward ensuring that they stay 
subscribed, and when it comes time to make a purchase they will 
have no qualms about doing so. 



Top 10 Email Subject Line Tips 

The subject line is one of the most important components of any email. It helps the reader 
decide whether or not a message is worth reading. As an internet marketer, it’s important to 
make sure that your subject lines always make the reader want to open your email. Here are 
some tips that will help. 

#1: Keep it Short 

When it comes to an email subject line, less is more. The goal is to get the reader to open the 
email and read it, not give everything away from the start. A Mailchimp study found that subject 
lines with a length of 28 to 39 characters had the highest click rate. It’s also important to keep 
the subject line short for practical reasons. Most email programs cut it off at 50 to 55 characters, 
so if you go beyond that the reader will not see the whole thing. 

!  

#2: Avoid Spam Triggers 

No matter how spectacular your email may be, if it ends up in the user’s spam folder, the 
chances of him reading it are slim to none. It’s a good idea to encourage your subscriber’s to 
add your email address to their whitelist so that they won’t miss any of your emails, but since 
not everyone will do so it’s important to avoid using words and symbols in your subject line that 
could trigger spam filters as much as possible.  

These include: 

• Free 
• Earn 
• Income 
• Cash 
• Buy 
• Clearance 
• Million 
• Credit 
• Stock 



• Sale 
• Online pharmacy 
• Weight loss 
• Urgent 
• Winner 
• Casino 
• Dollar signs 
• Excessive exclamation points 
• All caps !

You can also use your autoresponder’s spam check. Here’s an example from an Aweber spam 
check.  

!  

#3: Use Numbers 

Numbers have a way of making headlines more appealing, and the same holds true for email 
subject lines. Using a number promises quantifiable information and people like this. And in the 
case of lists such as “5 ways to boost conversion rates” or “Top 7 Facebook marketing tools,” it 
promises an easily digestible list of useful information. 

!  

#4: Create a Sense of Urgency 

If the reader doesn’t read your email as soon as it is received, chances are he won’t read it at 
all. That’s why it’s good to create a sense of urgency with the subject line. Go ahead and let 
them know that spots for your latest course are limited, that your big sale ends tomorrow, or that 
they must take action right away. They will feel compelled to open your email and learn more. 



!  

#5: Be Clear About What’s Inside 

Sometimes an air of mystery can work to your advantage, but in 
most cases readers want to know what an email is about up front. 
Their time is valuable, and if they are unsure whether it will be 
wasted by reading your email, they may send it straight to the 
trash.  

Never mislead your readers…it will reduce your credibility and is 
also likely illegal. 

#6: Make it Timely 

Current events that are relevant to your audience make for great email subject lines. You don’t 
necessarily have to make the entire email about the event. Simply finding a way to tie it in with 
your message is a good way to generate interest and make recipients want to read more. 

!  
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#7: Focus on Benefits 

One of the most important rules of copywriting is to focus on the 
benefits that your product offers the customer. This can also be 
applied to email subject lines. Let the reader know what’s in it for him 
right off the bat, and he will be eager to read the rest of your message.  

#8: Be Controversial 

Don’t be afraid of stirring up a little controversy. It’s a great way to 
pique the reader’s interest, even if he doesn’t agree with your stance. 
Just make sure that you back up any claims made in the subject line 
within the email; otherwise, you may lose the reader’s trust. 

!  

#9: Avoid Cheap Tricks 

Some marketers resort to trickery as a means of getting 
readers to open their emails. For example, they might add Re: 
or Fwd: to the beginning to make it look like the email is 
coming from someone the recipient knows.  

Most users are savvy enough to ignore such tactics, and those 
who do open the email will be turned off by the dishonesty and 
delete the email. 

Just give it to them straight and treat them like you would a 
friend that you’re emailing.  

!
#10: Test Your Subject Lines 

There is no foolproof formula for creating the perfect subject line. Tactics 
that work for one marketer may be all wrong for another, so it’s important to 
test your subject lines to determine what works best for your specific 
audience. You can do this by sending identical emails with different subject 
lines to two groups of subscribers. Look at the open and response rates for 
each, and apply the techniques that work best to future emails. 



No matter how good your email is, it’s worthless if it goes unopened. By taking the time to craft 
an informative and attention-getting subject line, you can make sure that most of your recipients 
will keep reading. 



Top 10 Tips for Making an Offer through Email 

Email is a powerful marketing tool. It allows you to build a rapport with your audience, keep your 
offerings in the front of their minds, and present them with special offers to help seal the deal. 
Here are ten tips that will help you get the best possible results from your email offers. 

#1: Make it Worthwhile and Useful 

Your reader’s time is valuable, so if you’re going to send him an 
offer through email, it’s important to make sure it’s worthwhile. 
And that means more than offering a substantial discount 
(although that is a good start). It means sending targeted offers 
that the reader can use. If you send offers that are of no interest 
to him personally, not only will he not take advantage of them, he 
might decide to unsubscribe. 

#2: Use a Descriptive Subject Line 

There are times when a vague or mysterious subject line can work, but it’s important to 
remember that you’re taking a risk that such an email might be deleted unread. So when you’re 
making an offer, it’s especially important to let the reader know in the subject line. You don’t 
necessarily have to lay out all of the details, but you want to let them know that there are 
savings waiting for them if they take the time to read your message. 

!  

#3: Create a Sense of Urgency 

Any time you make an offer, you’ll get better results by creating a sense of urgency. Letting 
subscribers know that the offer is only good for a limited time or to a limited number of 
customers will give them an incentive to act now.  

Remember to stick to any deadlines that you set - while an occasional extension of a popular 
offer can be a good thing, if you extend every offer you make subscribers will not take you 
seriously. 

!



!  

#4: Don’t Overwhelm the Reader 

Emails containing offers should be fairly short and to the point. If you bury the offer at the end of 
a thousand-word article, it’s unlikely that your readers will make it that far. It’s also a good idea 
to avoid cramming multiple offers into a single email. One or two related offers should be the 
focus of your message. Add more than that, and it can lead to confusion and fatigue. Besides, 
giving each offer its own email gives you more opportunities to make contact with your 
subscribers. 

!  

#5: Target Your Offers 

When you make an offer, it’s tempting to send it to your entire 
mailing list, but sometimes that’s not a good idea.  

A better approach is to create relevant offers for customers who 
have shown interest in what you’re offering or similar products 
or services. This way you avoid wasting the reader’s time with 
offers for things that he can’t or won’t use. 

#6: Lure Them in with Anticipation 

If you have a big product launch coming up, it’s important to 
build anticipation and lure your subscribers in beforehand. The 
same is true for your best email offers. Let your subscribers know that something big is coming 



up, and they will pay attention. You can start out by simply telling them to be on the lookout for a 
great offer in the coming weeks. As the time draws near, you can let out more details. This will 
keep them interested and give them a reason to open every email you send to learn more.  

!  

#7: Make it Exclusive 

Making exclusive offers is a great way to boost sales. An offer that isn’t available to just anyone 
has a way of making the recipient feel special and making him want to take advantage of grab it 
while it’s available. And if you make the offer available to subscribers only, it can also boost new 
opt-ins. Alternatively, you could make exclusive offers to subscribers who signed up for a 
specific course or bought a particular product. 

!  

#8: Tell a Story 

While you don’t want to get too wordy in an offer email, telling a story 
is a good way to draw the reader in and avoid special offer fatigue.  

You could tell how you came to create the product you’re offering or 
why you decided to put it on sale. You can even tell a funny story 
from your personal life if you can find a way to connect it to your offer. 

!
!
!



#9: Focus on the Click 

You put a lot of work into your sales page. It’s designed to tell 
the reader what your product can do for him or her and make 
him want to buy it. That means that there’s no need to try to 
make the sale in your offer email. Its purpose should be to 
capture the reader’s interest and make him want to visit your 
sales page.  

That’s where the money is, after all. 

!
#10: Follow Up 

One of the most common mistakes marketers make when making an offer is failing to follow up. 
While it’s important not to wear an offer out, you’ll want to remind subscribers about the offer 
before it expires. That way, those who have put off making a purchase for one reason or another 
will have a chance to take advantage of the deal while it’s still good. And it’s just as important to 
follow up for those who did buy.  

!  

Sending them a simple thank-you email or asking for feedback will let them know that you 
appreciate their business and make them more likely to become repeat customers. 

Email is an excellent medium for making special offers. Used wisely, email offers can increase 
your sales and help keep your subscribers happy. 



Top 10 Tips for More Opt-ins through Your Squeeze Page 

A squeeze page is one of the most powerful tools in an internet marketer’s arsenal. All it is one 
page that is dedicated to “selling” your freebie and/or mailing list. It’s a simple thing, but it’s the 
key to getting the contact information of those who are interested in what you have to offer. 

Here are ten tips for getting the most out of your squeeze page. 

#1: Give Them Something They Can Use 

The goal of a squeeze page is to capture visitors’ contact 
information in hopes of eventually converting them into 
customers. But in order to do that, you must offer 
something of value in return. Items like reports and access 
to webinars are good incentives, but some visitors will 
simply opt in, grab the freebie, and unsubscribe. Others 
will provide a junk email address that they never bother 
checking. 

You can remedy this by offering an incentive that is 
delivered by email. Autoresponder courses work nicely, or 
you can offer a series of audios or videos and deliver links 
via email periodically. These techniques will help you get 
valid email addresses and retain subscribers long enough 
to win them over. 

#2: Write a Great Headline 

Just like with a newspaper or other print publication, the headline is the first thing visitors to your 
squeeze page will see, so it must capture their attention. It must draw them in and make them 
want to learn more. You can accomplish this by writing a headline that appeals to their 
emotions. 

!  

The idea is to think not about what your customer wants from you, but why he wants it. What 
problem can you solve for him? Incorporate this into your headline, and he will keep reading. 



#3: Keep the Design Simple 

A squeeze page is designed with a single goal: to get contact information. That means that 
giving you that information should be the only thing a visitor can do on that page. There should 
be no sales pitches, no affiliate links, and no links to other pages within the copy. Navigational 
links are usually unnecessary, and if they are used they are best placed in the footer of the 
page. 

!  

The design should be neat and uncluttered. Use headlines, bold text and bulleted lists to 
emphasize key points. There’s no need for sidebars, fancy design elements or excessive 
graphics. 

#4: Write Short and to the Point Copy 

When writing the copy for your squeeze page, it’s absolutely 
crucial to stay on topic. While you want to provide enough 
information to capture the reader’s interest, it’s just as 
important to avoid leading him astray. 

The essential elements of a squeeze page are the headline, 
benefits and call to action. All three should be well developed but 
no longer than necessary to get the job done. A good rule of thumb is to try to keep the entire 
page somewhere around 300 words. If you find yourself going too far over that, consider adding 
an opt-in box after the most important information, continuing below it, and placing another opt-
in box at the bottom. 

#5: Emphasize the Benefits of Your Offer 

One of the most important rules of writing sales letters is to focus not on the features of your 
product, but the benefits it offers your customer. The same is true for a squeeze page. You have 
to let your customer know what it is you’re offering, but the bulk of your copy should concentrate 
on what he stands to gain from it.  

!  



Why should he give you his contact information? What’s in it for him? 

#6: Back up Your Claims 

Any claims you make on your squeeze page should be 
backed up. For financial claims, provide proof of deposits or 
sales. Less quantifiable claims can be backed up by 
testimonials. If you can provide some sort of objective proof 
that what you’re saying is true, you’ll be more likely to gain 
your visitor’s trust (and email address). 

#7: Make Use of Multimedia 

No squeeze page should be a full-fledged multimedia gallery, 
but using audio or video can work to your advantage. 

Seeing you on video or simply hearing your voice gives users the impression that you are 
approachable, and that can lead to more opt-ins. Screen recordings can also help illustrate 
points or provide demonstrations of software. Just remember that it’s always important to 
provide text copy as well for those who prefer it. 

!  

#8: Pay Special Attention to Your Call to Action 

It may seem obvious to you, but it’s always important to specifically 
state what you want your visitor to do. In the case of a squeeze 
page, you want them to sign up for your newsletter, course or 
mailing list.  

Don’t be shy about telling readers to “click here” or “sign up now.” A 
simple call to action might be just the push they need. 

!
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#9: Collect Only the Information You Need 



Most people are leery of giving out their email address, and many refuse to give out additional 
contact information unless it’s absolutely necessary. That’s why it’s important to collect only the 
information you need to deliver what you’ve promised. In most cases, you’ll need no more than 
an email address and their first name. 

!  

#10: Assure Them of their Privacy 

With all the spam that makes its way to the average inbox, it’s no 
wonder that people are concerned about the privacy of their email 
addresses. You must assure visitors of their privacy if you want to 
gain their trust. This can be accomplished with a simple privacy 
statement at the bottom of your opt-in page or a link to your privacy 
policy. 

At the heart of every good squeeze page is simplicity and honesty. 
Keep it simple to make it easier for users to give you their contact 
information, and be honest so that they know what they’re signing 
up for and feel comfortable doing so. 


