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1. ABOUT THIS USER GUIDE 

This guide explains the perfect guidelines on how to install, configure 

and use Traffic Fusion to rank and promote virtually any site. It could 

be a YouTube video, a site or a particular page in a site, etc. 

NOTE 

 Read this user guide before using the software. Vilinox LLC is 

not responsible for malfunctions resulting from improper use. 

 Descriptions are based on the software’s default settings.  

 Images and screenshots may differ in appearance from the 

actual product.  
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2. INSTALLATION  

2.1   ADOBE AIR AND TRAFFIC FUSION INSTALLATION 

Traffic Fusion is built on Adobe Air technology. That means you 

must have the Adobe AIR application installed before installing 

Traffic Fusion. If you do not have it installed already, click the link 

below to go to the Adobe website and download AIR. 

https://get.adobe.com/air/ 

 

After installing Adobe AIR, you can install Traffic Fusion just as 

you would any Windows/Mac application. Simply double-click 

the installation package and follow the on-screen prompts. 

 

NOTE: If after downloading Traffic Fusion installation package, it 

has a .zip or .rar file extension, simply rename the package and 

change the file extension to .air.  

 

 

 

 

https://get.adobe.com/air/
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2.2 LAUNCHING TRAFFIC FUSION 

After installation, double-click the application’s icon from your 

program list to launch.  

 

Before proceeding to using the application, you must read and accept 

the End User License Agreement. 
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3. CONNECTING AND SETTING UP ACCOUNTS 

Traffic Fusion seamlessly integrates with Google+, LinkedIn and 

Tumblr to generate traffic. To start using the application, you must 

connect at least one account. For better campaign results, it is 

advisable to link all 3 accounts. 

 

3.1 SETTING UP GOOGLE+  

 STEP 1: CREATE A GOOGLE ACCOUNT  

Click the link below to open the Google sing up page 

https://accounts.google.com 

If you already a Google account, you can skip to 2.3. 

 
STEP 2: JOINING COMMUNITIES IN GOOGLE+ 

Log in to your new Google+ account https://plus.google.com  

After log in, go to the communities section 

https://plus.google.com/communities 

Then, search for the communities you want to infiltrate based on your 

niche.  

For example, you are in the “pet” niche and you have a website selling 

cat food and toys. In addition, you want to distribute a newsletter to 

cat lovers who sign up. Since you need to promote the site to sell 

your products and build your newsletter list, you can search for terms 

like “cats” or “cat lovers” in Google+ communities.  

https://accounts.google.com/
https://plus.google.com/
https://plus.google.com/communities
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After searching, you will see a numbrt of “cat” related communities; 

many of which have millions of users (that is your free traffic waiting 

right there for you to pick up).  

Unlike other social networks, joining these communities in Google+ is 

very easy, as you will not need to wait for approval. Rarely though, 

you might run into locked communities, which is less than 1%. Since 

there are so few locked communities, this should not affect your 

traffic generation unduly.  

To join any of the communities, simply click the “Join” button. 
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3.2 SETTING UP YOUR LINKEDLN AND TUMBLR ACCOUNTS 
 

Setting up LinkedIn and Tumblr accounts is done in a similar way to 

Google+. Note that, while in Google+ you join “communities”, in 

LinkedIn, they are referred to as “groups”. In Tumblr, you will have to 

create blogs.  

If you already have accounts in these platforms, you might not need 

to create a new one. 

 

3.3 LINKING YOUR ACCOUNTS TO TRAFFIC FUSION 

To start linking the accounts you created to Traffic Fusion, go to the 

“setup” screen by clicking buttons marked in the screenshot below.  
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3.3.1 CONNECTING GOOGLE+ 

STEP 1: GRANTING ACCESS TO YOUR GOOGLE+ ACCOUNT 

Login to your default browser with the account details and click 

on the link “this page” to grant Traffic Fusion access to the 

Google+ account. 
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Click on the “Continue” button to grant access 
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STEP 2: CONNECT TO TRAFFIC FUSION 

Enter the password of the newly created google account and click on 

“Authorize new google+ account” button. 

 

The Google account “sign in” page comes up, enter your username 

and password, and then click the “Sign in” button. 
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Click on the Google account you want to connect to Traffic Fusion 

(multiple accounts might show up). 

Click on “Accept” button to proceed. 
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Once connected, you should have a screen similar to this. 

 

STEP 3: CREATING GROUP PACKS 

In “Sleeper Infiltration” tab, you can easily segment the communities 

so that Traffic Fusion infiltrates only the targeted communities on 

each campaign, thus, you get the most targeted visitors.  Think of it 

as, if you collect leads, you need to categorize them into lists like “my 

SEO list”, “My WP plugin list”, “My Facebook marketing list” etc. That 

way, you will always send targeted promos to each list for the 

maximum ROI. That is exactly what Traffic Fusion does for the best 

results.  
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Click on the sleeper infiltration tab.  

 

Then select the Google+ account to work with. 
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Once you have selected an account, the communities in that account 

will load and you can now segment them into packs.  

Click on the “Create a new pack” button, give it any preferred name 

and click the “Ok” button. 

 

Group similar communities into one pack and click on “Save 

infiltration” button. The communities you selected will be added to 

the pack. Click next afterwards or create more group packs as you 

desire. 
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3.3.2 LINKEDIN ACCOUNT CONFIGURATION (PRO FEATURE) 

If you are running the Traffic Fusion Pro, click on “Authorize new 

LinkedIn account” button, a login pop-up screen should appear. Enter 

your LinkedIn account username and password to grant access to 

Traffic Fusion. 
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You can create group packs for sleeper infiltration in a way similar to 

the one described above for Google+. 

You can also use the list of suggested communities to create packs, 

which is a unique feature of LinkedIn.  
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3.3.3 SETTING UP TUMBLR ACCOUNT (PRO FEATURE) 

After setting up your LinkedIn account, click the “Next” button at the 

bottom right corner to open the Tumblr setup screen.  

Click on “Authorize new Tumblr account” button. Enter the account 

username and password on the Tumblr log in web page that opens. 

 

(Note: the background image of the Tumblr log in page is dynamic and might be different from 

what you see). 
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Click the “Allow” button. Copy the validation code into the marked 

field and click “Validate code” button. 

The only difference is that you have to manually add the 

authorization code and click on authorize as seen on the screenshots 

below. 
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NOTE: For Sleeper Infiltration to work in Tumblr, you need to create 

Tumblr blogs manually from the Tumblr website. 
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4. SETTING UP SPIN REWRITER 

Before you can ahead, please note that this feature is optional 

(though recommended). Traffic Fusion does not need nor depend on 

this feature to function properly.  However, it is highly recommended 

you integrate a Spin Rewriter account. This will help in spinning your 

content published in the communities, groups and blogs so that each 

one is unique.  

After setting up your social accounts, click on the “SpinRewriter” tab. 

 

If you do not have an account with Spin Rewriter yet, click on the “Buy 

Spin Rewriter Now” button to get your membership. It is affordable 

and will be useful in your overall online business. 

If you already have an account, click the “I have Spin Rewriter 

account” button. Enter your Spin Rewriter email and password, and 

click the “Login” button.  
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Click “Finish” to complete setup. 

 

 

 

 

 

 

 

 

 

 

 



24 
 

5. RUNNING A CAMPAIGN 
STEP 1: BASIC CAMPAIGN DETAILS 

To setup a new campaign, go to “New campaign” tab.  

 

Enter your campaign name (use any desired name). Enter the URL you 

want to promote (this can be a YouTube video, a website, a particular 

page or post in a website etc.). After that, enter an image or video link 

(this should be related to your content) for better results.  

Click the “next step” button to go to the next step. 
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STEP 2: COMMUNITIES AND MESSAGES 

 

Mark the community packs and accounts you want to infiltrate. You 

can do this for multiple accounts across different niches. 

 

Next, enter your message. This should be a sentence of 1 or 2 lines 

that will accompany your community update.  

You can also spin it internally (this will only work if you have 

connected Spin Rewriter) or you can use an externally spun text (from 

any other spinning application). To spin internally, you just click the 

spin button at top right. 
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This is recommended so that you can post unique messages to each 

of the communities.  
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Next, add media. This can be either an image or a YouTube Video.  

Media-rich content gets better engagement (you can use a similar or 

a different media link from the one provided in step 1). 

 

You can also preview or add new message class. The “Preview” 

feature will show you how the post will look like. “Add New Message 

Class” will add another setup message field. You can enter a new 

message and media to make your campaigns unique.  
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After setting up Google+ message, click the “Next Step” button to 

setup LinkedIn and Tumblr campaigns. This is similar to what we did 

in Google+. Note that you can decide not to set up a campaign for 

any of the accounts. 

When you are done setting up the messages for the 3 platforms, click 

the “Next” button to go to the final step. 
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STEP 3: SCHEDULE AND POST 

 

Spread campaign over: This is the number of days and hours you 

want the campaign to last before completion. 

Minimum infiltration time: This is set to 5 minutes or more. It is best 

you do not reduce it below 5 minutes.  

 

Maximum infiltration time: By default, this is set to 60 minutes. If you 

want your campaign to go very fast, you can set it to 10 minutes or 

set it at 120 minutes if you want the pace to be slower. 

  

Loop infiltration: Select this option if you want the campaign to 

repeat a number of times. 

Auto-adjustment infiltration: This feature overrides the max and 

minimum campaign features making sure that the campaigns are 

completed successfully. 
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After setting up the parameters, click the “Start Fusion” button.  

You can view campaign progress and history by clicking the 

“Campaigns” tab. 
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6. TRACKING PUBLISHED CAMPAIGNS 

A successfully completed campaign should look like the screenshot 

below.  

You can view the actual post made in the communities (groups or 

profile) by clicking on the post link. 
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7. FAQ 

I. Will this application work on my Mac? 

Yes, Traffic Annexa is built on Adobe AIR; as a result it can 

run on both Windows PCs and Macs. 

II. I tried to install the application but the installation 

package does not seem to work. 

Make sure you have downloaded and installed Adobe AIR on 

your computer.  

Check the downloaded Traffic Annexa installation package, it 

should have a file extension of .air; if you see 

Traffic_Annexa.zip (or .rar), rename the file with extension .air 

and install. 

III. I extracted the installation package and I didn’t see an 

executable file to install in my Windows PC. 

Do not extract the installation package. See FAQ II above. 

IV. I connected my Google+ account but in the “Sleeper 

Infiltration” tab, my communities are not showing. 

Click this link https://accounts.google.com/UnlockCaptcha 

Log in with the Google account connected to Traffic Annexa 

and grant access. Then try to load the communities again in 

the “Sleeper Infiltration” tab. 

If this issue persists, de-authorize the Google account and 

Connect again. See Section 5.3.1 

V. While authorizing Tumblr, when I click the “Log in” 

button, it doesn’t seem to work. 

This is a known issue with Tumblr login screen. After entering 

your username and password, hit the enter button on your 

keyboard. The onscreen login button will not work.  

VI. Why am I getting “no image found” when I enter a 

media link while setting up my campaign? 

https://accounts.google.com/UnlockCaptcha
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Traffic Annexa checks and authenticates the link you have 

entered, and if it cannot locate a valid media file, this error 

message will be shown. 

Check and make sure the link to the media file is correct. 

VII. I received a spam warning from Google. 

You might have gone too fast there. In your next campaign, 

use a spun content for the message body. Increase the 

number of days you spread your campaigns and you should 

be good. 

VIII. On the “Campaign history” tab, some of the community 

posts returned error on the “status”. 

This happens when you do not have posting privileges in a 

particular community you have added or this privilege may 

have been revoked. 

Traffic Annexa will automatically remove such communities 

(or groups) from your packs. 
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8. LEGAL 

By reading this user guide, you have agreed to the following terms 

and conditions. Under no circumstances should this user guide be 

sold, copied, or reproduced in any way.  

“Traffic Fusion” and all of its contents are protected by copyright law. 

Copyright information contained in this product may not be 

reproduced, distributed, or copied publicly in any way, including 

Internet, email, newsgroups, or reprinting. Any violator will be subject 

to the maximum fine and penalty imposed by law. Purchasers of this 

product are granted a license to use the information contained herein 

for their own personal use only. Any violators will be pursued and 

punished to the fullest extent of the law. 

All earnings described in this product and shown on our website are 

accurate to the best of our knowledge, but should not be considered 

typical. As with any business, your results may vary, and will be based 

on your background, dedication, desire, and motivation. We make no 

guarantees regarding the level of success you may experience. Any 

testimonials and examples used are exceptional results, which do not 

apply to the average purchaser, and are not intended to represent or 

guarantee that everyone will achieve the same or similar results. You 

may also experience unknown or unforeseeable risks which can 

reduce results. We are not responsible for your actions. 

The author and publisher of Traffic Fusion and the accompanying 

materials have used their best efforts in preparing Traffic Fusion. The 

author and publisher make no representation or warranties with 

respect to the accuracy, applicability, fitness, or completeness of the 

contents of Traffic Fusion. Therefore, if you wish to apply ideas 

contained in this guide, you are taking full responsibility for your 

actions. 

The material contained in this book in STRICTLY CONFIDENTIAL. 
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There are NO resale rights for Traffic Fusion. 

There are NO private label rights for Traffic Fusion. 

You may NOT distribute this report in any way (paid or free). If you 

distribute Traffic Fusion illegally, you WILL be subject to the maximum 

fine/penalty imposed by law. 

 


