
1

Visual Style Guide
 



2

Table of Contents

Page 3  
01. Introduction

Page 4 
02. Graphics Guide

Page 5  
02. Graphics Guide

Page 6 
03. Typography

Page 7  
04. Color

Page 8
05. What Not to Do...

Page 9  
01. Misuse of Graphic Lock-Up



3

01. Introduction

THS Logo Meaning

The TheHairStyler.com™ logo 
is intended to stand alone as 
the sole brand ambassador of 
TheHairStyler.com’s branding.

The logo combines the online 
virtual hairstyling ideals forged 
by the website as well as 
presenting a personable face 
of the company.

Why Have a Visual Style 
Guide?

The purpose of our style guide 
is to assist designers by pro-
viding a general visual guide to 
work with when using
the TheHairStyler.com logo.

While all users of TheHairStyler.
com’s logo should maintain the 
basic rules as set out in this
guide, some fl exibility exists 
to allow for ease of applica-
tion without compromising the 
strength of the logo’s identity.

It is, however, very important 
that the logo remains recogniz-
able.

This Visual Style Guide outlines
the conditions governing the
use of TheHairStyler logo and
the required graphic standards.

Careful attention to these
conditions and standards will
ensure the integrity of each
reproduction, build community
awareness and maximize
benefi ts. 

The Visual Style Guide is also 
intended to avoid logo misrep-
resentation or exploitation.

Suggested Applications

The following are examples of
contexts in which the logo may 
be used:

Publications: newsletters,
brochures, fact sheets, media
releases.
Advertising: print, television,
radio, billboards.
Internet: home page and 
website. 
Multimedia: videos, CD-ROMs, 
presentations.
Displays: exhibition stands,
lecterns, posters, banners, 
fl ags.

Corporate identity: letterheads, 
envelopes, business cards, fax 
cover sheets.
Promotional items: folders,
mouse pads, mugs, etc.

Obtaining the Logo
Full logo sets are enclosed on
the TheHairStyler.com branding 
CD ROM.

Eligible organizations may 
obtain copies if required 
from TheHairStyler.com, c/o 
PR Manager or by emailing      
media@thehairstyler.com.

Copies of the brand guideline 
as well as media kit can also 
be found at www.thehairstyler.
com/media/.

More information?

For more information call +61 
2 9600 6322 or visit the web-
site www.thehairstyler.com/
media/.
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02. Graphics Guide

TheHairStyler.com Logo Formats

The TheHairStyler.com logo formats will always appear as part of a logo block as shown below. 

There is currently only an inline version, but a stacked version can be provided upon request.

Editable versions of these logos can be found on the Media Kit/Logo CD-ROM as Macintosh and
PC .eps and .ai fi les or by emailing media@thehairstyler.com. Please ensure that formatting refl ects 
the font and color guidelines on pages 8 and 9 respectively.
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Customising the Logo Block

In order to maintain the integrity of the TheHairStyler.com branding, the logotype cannot be edited. 

At any one time, the logo should always consist of the graphical element (the fl owing hair and pro-
fi le) as well as the text “TheHairStyler.com.”

In essense, the words and presentation in the logo block must not be altered.

Minimum Sizes
The minimum height of the inline block (as shown below) is 15 mm or 1.5 cm. The width should be 
proportionate to the height mentioned above.

Minimum Clear Space
In no instance should a line of text or any other visual element overlay the logo. The protection zone 
specifi cations are proportionate to the logo and are derived from the height and width of the “H” 
in the word “Hair.” A minimum of one H on each side of the logo will contribute to the legibility of 
TheHairStyler.com’s logo.

The only exception to this rule is with the tagline lock-up: “The ultimate destination for hair.” Refer 
to TheHairStyler.com logo and tagline guidelines for more information.

15mm / 
1.5cm 

Keep this area clear

Keep this area clear
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03. Typography

General Typography

Participating organizations are encouraged to 
use the following fonts and specifi cations for
text accompanying the logos.

If the font specifi ed (Univers) is not available, 
then Arial, a popular and widely available sans-
serif font may be used instead at appropriate 
comparitive sizing.

Please contact us fi rst if you wish to use alter-
native text to accompany the logotype.

Body Copy
Univers 45 Light
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

Body Copy: Italics
Univers 45 Light Oblique
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

Sub Headings
Univers 65 Bold
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTU-

VWXYZ

0123456789

Major Headings
Univers 73 Black Extended (Upper Case Only)
ABCDEFGHIJKL 
NOPQRSTUVWXYZ
0123456789
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04. Color

Color Palette

A consistent image is vital to building brand identity. For this reason, three main colors form the 
basis of TheHairStyler.com logo; namely, “HairStyler Blue,” “HairStyler Pink” and black. In certain 
instances, where it is not possible to present the logo in the corporate colors addressed below, it 
may appear in 100% black. The logo should never appear as a variation of any other tint.

To ensure the unifi ed look that is so vital to a strong brand identity, it is important to reproduce the 
colors in TheHairStyler.com palette as accurately as possible in all print and electronic applications. 
All the relevant color-matching formulas are provided here:

CMYK    RGB    Hex triplet
100%

87%

33%

23%

28

53

100

#1C3564

CMYK    RGB    Hex triplet
29%

100%

29%

3%

178

31

109

#B21F6D

CMYK    RGB    Hex triplet
20%

20%

20%

100%

0

0

0

#000000

Full Color

Black Only
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05. What Not to Do...

Avoiding Problems

TheHairStyler.com logo is the cornerstone of our brand identity. Whenever and wherever it appears, 
it should always be clear, visible and identifi able. 

Care should therefore be taken in controlling the background on which it is presented in order to 
optimize legibility. The correct and incorrect examples illustrated here will serve as a useful guide 
when you are developing a layout or choosing an environment or a medium in which TheHairStyler.
com logo will be displayed.

Do not use the logo on busy 
backgrounds.

Do not use dark on dark or
light on light color schemes.

Avoid using blends, drop- 
shadows, fi lters or effects.

Opacity should be set at 100%.
Do not make logo transparent.

Avoid using background colors
which are not permitted. 

Background colors other than white, 
black or light blue (#E1EEF9) should be 
avoided.
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06. Misuse of Graphic Lock-Up

Avoiding Misuse

TheHairStyler.com’s logo and tagline are the essense of our brand identity, and are therefore an 
expression of the company’s personality, voice and basic values. An important piece of intellectual 
property, the logo must be protected through proper use. 

To ensure its clear and accurate reproduction, always begin by reviewing the guidelines, and drop 
us a line at media@thehairstyler.com (or visit us online at www.thehairstyler.com/media/) for more 
information. However, when using TheHairStyler.com graphic lock-up, apply the following basic rules 
and principles:

Do NOT place graphic lock-up on any color 
other than one of the approved combinations 
from this document.

Do NOT create dropshadows.

Do NOT distort the logo/graphic lock-up. Do NOT use graphic lock-up/logo in outline.

Do NOT place logo or graphic lock-up on, in 
or through a shape- vector or not.

Do NOT place logo with another third party 
logotype without taking into consideration 
minimum clearing space.


