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Introduction 

Why RAPID is Better than “Perfect” 

  

This guide came about because of perfectionism. 

When we create landing pages, websites, products or services, we naturally want to make everything as 

perfect as possible. We want to present our best efforts. After all, wouldn’t you be letting yourself, your 

business and your customers down if you delivered anything but the very best? 

While this kind of thinking makes sense, it also has two big flaws: 

1) DELIVERING something “good enough” is far more valuable than endlessly trying to 

make something “perfect”. 

2) You cannot know what the “perfect” website, product or page really looks like. And 

experts can’t tell you either. You have to TEST, to find the answer. 



 

 

This guide is here to help you create your next landing page in record speed (we’re talking minutes), no 

matter what tools you use. Full disclaimer: at Thrive Themes, we specialize in creating WordPress tools that 

make creating conversion-boosting landing pages, marketing websites and blogs even quicker and more 

effective. But this guide is not a sales pitch for our products. What you’ll learn here you can use even with 

the simplest website editor or CMS. 

The goal is this: to give you a set of of modules you can use to create “good enough” lead generation pages 

and sales pages very quickly. You can then start getting leads and customers and start testing your page 

against new variations. 

This is by far the fastest way to get to a close to perfect page or website – and you’re actually delivering 

value and getting leads and customers along the way. 

In the following, you’ll find instructions for the simple modules you can use to build any landing page:  
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Step 1 

Start with the end of the page 

 

The most important first step for any page you create is to know the goal of this page. 

What’s the purpose of the page within your business? What’s the specific conversion goal this page should 

drive visitors towards? 

That’s what you begin with. In our examples, this is either getting an email lead (in which case this module 

consists of an opt-in form and a call to action) or making a sale (in which case we have a purchase button 

and a call to action). 

Everything else you do on this page will be focused on getting visitors to perform this “end” action. 

  



 

Step 2 

Add the beginning of the page 

 

As a basic rule, you can have a big, fat headline as the start of any page. You can (almost) never go wrong 

with a big, fat headline. 

Forget about huge “hero unit” images, video backgrounds, multi-layer animated parallax sliders and 

whatever the next thing to come along will be. I know these things are popular and you see everyone else 

using them but A) they’re time consuming to create and B) a good old headline will beat the pants off of 

them 99 out of 100 times. 

What should your big, fat headline be about? 

It should either directly communicate your unique selling proposition or it should arouse curiosity and make 

the visitor want to read more. 



 

Page Module 1 

Text 

 

 

The first module is as simple as it is essential: one or two paragraphs of text. 

What should this text be about? Think about this: out of everything you are offering 

on this page, out of all the reasons a new visitor should pay attention to what you do, 

what are the 3 most vital things they need to know right now? 

I’m sure you have a lot to say about your business and your offer, but for right now, distil it down to the 

absolute minimum. 

  



 

Page Module 2 

Image 

 

 

This next module is an important step towards making your product more tangible 

and more real to your visitor. 

There are many images that you can add to a page to make it more effective, but 

the one image we’ll start with for this quick page is a product image. Something that visually represents 

the thing your visitor will get when the complete the conversion goal. 

If you don’t have a product image, you can get one done quickly and cheaply on fiverr.com or on odesk.com 

(or any other marketplace like these). 

  

http://fiverr.com/
http://odesk.com/


 

Page Module 3 

Bullet Points 

 

Your visitors are busy people and their attention is as limited as it is valuable.  

Bullet point lists (or any other kind of list) are a great way to deliver a message in a 

compact, easy to read format. Here’s what you can write about, in your list: 

 Give a teaser of the content your visitor can get from you. 

 “If you’re this kind of person, this product is for you” – identify your target audience. 

 Write about the problems that your product will solve. 

 Write about the positive outcomes that your product will create. 

 Tell the visitor what they’ll miss out on if they don’t take you up on your offer. 

 



 

Page Module 4 

Text Section 

 

 

The text section is the most repeatable and universally applicable module of the 

bunch. Each text section consists of a subheading and one or several paragraphs 

of text. 

What should you write about? 

1) Write about your Unique Selling Proposition. Tell your visitors what sets your offer apart from 

the competition. 

2) Bring the pain! Emphasize the problem or frustration your visitor is having. Why? Because it’s a 

bonding experience: you are demonstrating that you really understand them. 

3) Address objections. Sooth your visitor’s fears and objections about taking your offer. 



 

Page Module 5 

Testimonials & Case Studies 

 

 

Testimonials and case studies can be very valuable additions to any landing page. 

The only reason they’re not higher up in this list is because it can take some 

extra time to get them. 

If you don’t have any available yet, publish your page without this module, but make it one of you high 

priority tasks to go get some testimonials and set up some interesting and educational case studies. 

The reason this module works so well is because it provides proof. You make a claim or promise, relating to 

your product and this module backs it up with proof. Result: increased conversions (usually)! 

 



 

Page Module 6 

Risk Reversal 

 

 

Spending money on a new product or service represents a risk. You risk wasting your 

money on something that turns out to be useless to you.  

This is why adding some form of risk reversal to your page will usually improve the 

conversion rate.  

The simplest form of risk reversal is the money-back guarantee. Just state clearly that customers can easily 

and swiftly get a refund in case they are not satisfied. You can also build a stronger guarantee by making it 

more specific (such as guaranteeing a certain level of service, a certain outcome etc.). 

  



 

Page Module 7 

What You Get 

 

 

The “what you get” module has one simple purpose: make it unmistakably clear to 

your customer what they will receive after purchase. 

To get started, list all the major components of your product (include specific details, 

such as the number of modules in a training course) and add an image of the product 

or an image representing all the different components of the product. 

You can also add a mention of the support you offer and your guarantee in this module (yes, it’s perfectly 

okay to mention your guarantee more than once). 

  



 

Page Module 8 

Social Proof & Authority Proof 

 

 

Have you or your product been featured in any news outlets, magazines or well-

known blogs in your niche? If so, boast about it on your sales page! 

Do you have a large number of customers, members, subscribers or fans? Great! 

Another thing you should boast about on your landing page! 

Try adding this module above the fold, so that it might get your visitor to think “I don’t know you, but if you 

were featured on my favourite blog/if 10,000 other people are using this product, it’s probably worth a 

look”. 

  



 

 

Conclusion 
That’s it. 8 simple, useful models that you can mix and match to create landing pages quickly. 

Will this result in the most beautiful, most amazing landing pages you’ve ever seen? No, absolutely not! 

When you’re done building your page with the RAPID method, your work has only just begun. 

But you’ve got a big advantage: you have a published, useful page and that puts you ahead of the throngs 

of people who will spend ages deliberating and planning before ever releasing anything. 

The beauty of this system is the speed of implementation and the built-in wisdom that comes with it. 

What wisdom, you ask? It is wise to know the limits of your expertise. With this system, you full recognize 

that you don’t know what the perfect page looks like and instead of trying to build it, you approach it via 

testing. 

Make sure to watch the training videos that come with this guide for practical examples and more!  



 

 

Awesome! 

You are now on the path to true landing page mastery! 

 

 

 

For more, find us at http://thrivethemes.com/ 
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