
How to Get Video Testimonials from Clients 
Long before the camera's start rolling, you'll need to convince your customers to 

participate. Here's a list of things you can do. 

 

Customer Satisfaction 
Everything starts with customer satisfaction. There's not much you can do for really unhappy customers, 
but for customers on the fence, try one or more of these tactics, before asking them to sit for a video: 

 If their problems are small, fix them. (Pretty obvious, right?) 
 Sometimes, a courtesy call is all it takes to make customers feel loved. 
 Let all your customers know that you regularly ask happy customers to sit for testimonial videos, 

so they won't be surprised when the request comes.  

Customer Alignment 
Customers should understand what the testimonial video will consist of, and how you plan to use it. 

 Let customers know that you're after the truth. You won't whitewash their experience, but the 
testimonial will focus on the positive. Provide questions ahead of time.  

 Some customers are forbidden to participate in promotional efforts on behalf of vendors. Try 
recasting your video as a documentary on an industry-related issue, and back off on the 
promotional content.  

 Let your customers know exactly how you plan to use the video. Where will it be available? (E.g., 
your website, social media, etc.) 

Customer Logistics 
Make it easy to participate, and you'll encounter fewer objections. 

 Shoot videos at customers' offices, or at gatherings of customers, like trade shows and other 
industry events. Customers are more likely to participate, if they don't have to travel. 

 Not everyone is comfortable in front of the camera. Put customers at ease, by sending them 
materials on what to expect.  

 Keep customer time commitments to a minimum. No one wants a camera crew hanging around 
all day. So, know what you're about, or hire someone who does. 

 

 
Outsource the whole process to make your life, 
and your customers' live easier. Agencies like 
Thoughtcast Media are experts at getting 
customers to participate. We specialize in 
producing quality testimonial videos, with the 
least amount of friction for you and your 
customers. 

 
Additional Resources: 

How to Ask B2B Customers for a Testimonial 
Ultimate Guide to Video Testimonial Production 

Fixed-Price Video Testimonial Production 
 

 


