in the works too. Think mangos. But, you’ll just have to stay
tuned to find out.
In our business, for every 20 ideas that get thrown around the
room, maybe 1 actually gets picked up. But this is a challenge
that Kyle takes in stride and an asset that keeps him on top of
his game. Kyle’s resilience keeps him pushing forward, even
when there is nothing to push against. As hard as he works, it is
also his softer side that makes him such an ideal co-worker and
friend.
By Jordan Okumura

I

f you have ever needed a midnight video edit or a 4 a.m. ad
check from someone here at AndNowUKnow and The Snack,
then you have probably spoken with Kyle Frantz, our digital
superhero. Kyle brings ANUK’s programs to life with a talented
background in digital production, design, and creative integrity.
To put it simply, Kyle tells me, “I enjoy the art of ‘making
things,’ bringing something inanimate to life, and re-imagining
form. It’s a very Zen experience.” I believe him. Just get him
into the zone and the guy will literally forget to eat for 8 hours.
Kyle came to the company just as AndNowUKnow was turning 2
years old, bringing with him a repertoire of game design, figure
drawing, programming, karaoke, and a propensity for challenging
co-workers to plank competitions during lunch breaks.

In November 2010, Kyle began his first editing project with the
company, working on Quick Dish episodes. Fast-forward to today,
and Kyle is an integral part of the day-to-day operations of our
company, from designing the layout of The Snack to managing
the progress of numerous projects for ANUK.
When I ask him what keeps him coming back, even after those
all-nighters or 4 am wakeup calls, he tells me, “It’s the people.
When I’m stressed, when I have a creative block, what carries me
through is the collective creativity of the group and the support
of the people I work with. They ask me every day to raise the bar,
and I do the same for them.”
If I could describe Kyle in a word, it would be inspiring. He
approaches everything thrown his direction with the same great
passion and dependability each day, and he keeps coming back
for more, no matter the task at hand.
Kyle is our guy in the trenches. He keeps the engines greased and
the machines running, long after we’ve all gone to bed.
Meet our artist.

As our portfolio continued to expand in multi-media, Kyle
tapped into his bag of tricks to help bring HTML5 games to
the industry. These browser-based games can be played on
desktops, phones, and tablets. The lineup currently includes
Stemilt’s Cherry Challenge, where you are tasked with a race
to the moon, and Columbia Marketing International’s Hero,
modeled after the great Candy Crush. Kyle has a couple others

44

45

