
 
 

Brand Archetypes 
 
1) Alchemist  -  Agent of Change 

 
The alchemist is an agent of change. Alchemists in ancient times were 
the original scientists. Their attempts to understand, recreate and 

perfect the processes of nature led them to attempt on a crude or 
literal level to "turn lead into gold". In a more spiritual and hidden way 
alchemists also practiced their art as an allegorical means of perfecting 

themselves and their human nature; i.e., they understood that the 
greatest alchemy takes place at the level of the soul, and that the 
Divine did the transmuting. When you connect with the alchemist 

archetype you are invoking the creative force of change and 
manifestation with the goal of 
transmuting the base nature of something into a more precious form - 

whether that be something as simple as cooking a meal or seeking 
enlightenment. 
 

Conscious aspect: Creative, inventive, manifestor, sees things 
symbolically- sees the gold in the lead, positive thinker, analytical and 
systematic, perseveres until change occurs, interest in the esoteric, 

making known the unknown 
 
Shadow aspect: Self-serving, secretive, loner, idolatrous, 

perfectionism, ego inflation, involvement in schemes that push the 
bounds of the natural order of things - that then become potentially 
dangerous to self or others e.g.. the development of nuclear weapons 

 
2) Entrepreneur   -  Innovation 
 

Entrepreneurs are enterprising individuals who build capital through 
risk and/or initiative. They help launch a new venture or enterprise 
and accept full responsibility for the outcome. They shatter the status 

quo of the existing products and services and set up new products and 
services by searching for change, responding to it and use every 
opportunity. Innovation is a specific tool used by effective 



 
entrepreneurs who convert a source into a resource. They possess 
strong team building abilities and are most successful when they work 

with a trusted team.  
There are sub types of entrepreneurs. A social entrepreneur is 
motivated by a desire to help, improve and transform social, 

environmental, educational and economic conditions. They do not 
accept the world "as it is". They have an emotional desire to address 
some of the big social and economic conditions in the world, like 

poverty and educational deprivation. They are not driven by profit. 
They seek to develop innovative solutions to global problems that can 
be copied by others to enact change. A serial entrepreneur is one who 

continuously comes up with new ideas and starts new businesses.  
Lifestyle entrepreneurs combine personal interests and talent with the 
ability to earn a living. Lifestyle entrepreneurs combine personal 

interests and talent with the ability to earn a living. A lifestyle 
entrepreneur develop and grow their business in order to make a long-
term, sustainable and viable living working in a field where they have 

a particular interest, passion, talent, knowledge or high degree of 
expertise. They are interested in personal freedom, more family time 
and more time working on projects or business goals that inspire 

them. They may combine a hobby with a profession or decide not to 
expand their business in order to remain in control of their venture. 
Lifestyle entrepreneurs earn a living doing something that they love in 

a way that facilitates self-employment, achieving a good work/life 
balance and owning a business without shareholders. 
 

Conscious Aspect: The entrepreneur has an internal locus of control, is 
extraverted, has a high need for achievement, is energetic and has a 
proclivity for risk-taking. He/she is highly creative with a tendency to 

imagine new solutions by finding opportunities for profit or reward. 
Innovation is a specific tool that allows for the conversion of a source 
into a resource. S/he is a catalyst for economic change. 

 
Shadow aspect: Exploitation of persons and resources. Taking 
unreasonable risks. Disregard the role and company of a team. Stop at 

nothing and lose their ethical values in pursuit of profit. Blame others 
for mistakes and do not accept responsibility. 
 

http://en.wikipedia.org/wiki/Social_issues
http://en.wikipedia.org/wiki/Environment_(biophysical)
http://en.wikipedia.org/wiki/Educational
http://en.wikipedia.org/wiki/Economic
http://en.wikipedia.org/wiki/Emotional
http://en.wikipedia.org/wiki/Profit_(economics)
http://en.wikipedia.org/wiki/Innovative
http://en.wikipedia.org/wiki/Work/life_balance
http://en.wikipedia.org/wiki/Work/life_balance


 
 
3) King – Leadership 

 
The primary purpose of the King archetype is to manage authority, 
dominion and leadership.  The King is the decision maker and resource 

distributor.  He or she learns how to allocate available commodities 
(time, money, supplies or tasks) to the people in his or her 
jurisdiction.   

 
Conscious aspect:  Takes counsel form others but knows that he/she is 
the final authority, seeks to have dominion over the Self 

 
Shadow aspect:  Attempts to have control over others without their 
consent.  Can attempt to enslave others by being tyrannical, petty and 

demanding.  May also say “do as I say, not as I do.”  In other words, 
having expectations of others that they do not hold themselves 
personally accountable for. 

 
 
4) Midas – Humble attractor of wealth 

 
The myth of Midas tells us that everything he touches turns to gold. It 
also tells us that every person he touches turns to gold, including his 

daughter. Midas turns to prayer and tells the gods that he is willing to 
lose all his gold (his wealth) if his daughter can be brought back to life.  
The Midas archetype easily attracts and manifests wealth and 

abundance but not at the expense of his/her humanity. 
 

Divine lesson: All that glitters is not gold. If you value money over 
your humanity, you will loose everything that is of value. Prioritizes 
human connection above money. 

 
Conscious aspect: Ability to manage wealth with detachment and 
humanity. There is an ability to be open 

to receiving gifts and abundance humbly. This archetype fosters 
success, a sense of ease, generosity, a boldness in business while 
being realistic and a caring concern for employees and competitors. 

 



 
Shadow aspect: Greed characterizes the shadow aspect of this 
archetype. Wealth and true value are confused. Wealth is achieved out 

of a sense of scarcity (“I have to have it all.”) It is characterized by 
miserliness, mistrust, stingy, compulsive, addiction. 
 

 
5) Networker/Communicator – Connection 
 

A networker/communicator is a person who is drawn to promote and 
advance connection between individuals and groups who share similar 
or complimentary interests.  They realize the interdependence and 

interconnection of all.  Have to be attentive to details, trends and 
needs of the community, whether global or local. 
 

Conscious aspect:  Desire to advance the interests of all involved 
 
Shadow aspect:  Goal may be merely self-promotion or to bend the 

will of the group to one’s own.  Attempting to limit access or destroy 
connections 
 

6) Philanthropist –  Benevolence  
 

A lover of mankind. Practical benevolence, especially able to   be 
charitable on a large scale.  Can be a fairy god-mother.  Ancient 
purpose, unrelated to money, was to act kindly towards others.  It was 

skillfully to benefit people with the right act, in the right way, in the 
right time.   
 

Conscious aspect: Good at discerning interdependence.  Unite 
resources with people for the higher good with a sense of passion and 
calling.  Also unite the love of humankind with its needs.  Can be 

involved in life and death issues or needs that are importance for 
society, culture and humanity.  The vision is for the future of humanity 
or an altruistic goal. There is a concern for social responsibility and 

anonymity. The philanthropist is often the recipient of inherited wealth 
and perhaps the calling as well. There are levels of maturity within 
philanthropy.  First they connect means with meaning. Over time they 

move from helping the individual to helping the collective.  Then their 



 
passion emanates from the heart and collaborative relationships are 
established. The chance to give back in a way that is sustainable then 

takes priority.  Philanthropists are always thinking and acting on behalf 
of a longer life and have future-oriented goals.  They support creativity 
and pay attention to right relationships.   

 
Shadow aspect:  Great ego investment, giving with strings attached, 
giving for aggrandizement, building an empire, controlling the fates of 

others. 
 
  

 
7) Prostitute  -  Shrewdness 
 

Basic definition:  This archetype is activated whenever we are in a 
circumstance where we feel pressed to sell ourselves out in trade for a 
perceived amount of physical safety or survival. We often prostitute 

ourselves for some form of financial gain. At other times we 
compromise our morals or ethics in return for power or control in 
various forms.  Common examples abound (e.g. a person stays in a 

stressful, unsatisfying job because of the financial compensation it 
offers; you stay in a bad 
marriage because divorcing means giving up a certain lifestyle or 

you're too scared or unsure of your own ability to take care of yourself 
and/or your children). Whenever you are unable to say no to a person 
or situation that forces you to compromise yourself you are engaging 

the prostitute archetype. 
 
Divine Lesson:  To learn how to be true to yourself. To make known 

under what conditions you will sell yourself out or violate your "honor 
code" for reasons of physical safety and survival, or out of desire for 
power or control. 

 
Conscious aspect: Able to say "no" when put in a situation where you 
would have to compromise yourself and your honor. Able to say "yes" 

when it doesn't. 
Feelings/thoughts/behaviors associated with the conscious aspect:  
True to self, realistic, resourceful, survivor, savvy, experienced, 



 
entrepreneurial, street-wise, powerful, provides a service and 
demands fair compensation in return 

 
Shadow aspect: Feels unable or unwilling to say "no" when put in a 
situation that is compromising out of fear, low self-worth or poorly 

developed honor code. 
 
Feelings/thoughts/behaviors associated with the shadow aspect:  

Trapped, pleaser, fearful, empty, in denial, disassociated, 
manipulative, self-loathing, angry 
 

8) Queen  - Overseer 
 
Basic Definition: Lives and dies by the will of the people.  Scope of the 

kingdom is an independent state (organization, household etc).  
Emotionally attached to the needs of the people.  Desires to oversee 
all aspects of the functioning of the kingdom.  Carries a sense of 

responsibility that if needs aren’t met, heads will role (her own or 
others).   Serves as a consort to the King and an inspiration to the 
people.  Gets things accomplished through cooperation, alliance, 

diplomacy with the understanding that her power will prevail.    
 
 

Gifts & Teachings:  When sacred marriage occurs it ensures the 
survival of the kingdom. 
 

Conscious aspect:  Concerned with the needs of others, dedicated to 
her subjects 
 

Shadow aspect:  Micro-management on tasks and projects, controlling, 
when personal will overrides the needs of the people, tyrannical, 
power driven, aggressive 

 
 
9) Saboteur – Catalyst for Change 

 
General Description: You invoke the saboteur archetype whenever you 
need to do what is necessary to promote needed change in your life.  



 
The word saboteur comes from the time of the French revolution when 
factory works jammed their wooden clogs (sabots) into machinery to 

protest the industrialization/ mechanization of their jobs. Sometimes 
the change is "too good" and you are afraid it won't last or you don't 
deserve it. At other times the changes you need to make feel too hard 

and risky.  Either way the saboteur - the divine teacher - shows up to 
define why and how you will "shoot yourself in the foot” or “put your 
clog in the wheel” to effect change or to avoid change.  

 
Divine Lesson:  To learn the ways in which you allow fear to inhibit or 
stop inevitable change and growth. 

 
Conscious aspect: Alerts us to the need for change and will make it 
happen regardless of whether or not we feel ready or unafraid - helps 

us to overcome our fears and "just do it" because if we don't take a 
risk, a less desirable outcome may result. 
 

Feelings/thoughts/behavior:  Start taking needed risks, feel powerful, 
daring. Feel more in charge of your life and expect positive outcomes 
from your decisions. Not afraid of change - roll with it. Able to stay 

focused, flexible and persevere 
against the odds.  
 

Shadow aspect: After experiencing a lot of self-sabotage you begin to 
feel powerless or unable to create desired changes in your life – you 
give up or start feeling the "gods are against me"; you take less and 

less responsibility for your life because "things always turn out this 
way" i.e. not in your favor. 
 

Feelings/thoughts/behavior:  Blaming, "poor me" attitude, stop trying, 
anxiety, depression, feel betrayed, tricked; feel stuck or stagnant – 
not going anywhere. 

 
 
10) Servant – service 

 
Basic Definition:  The desire to be of service to a cause, a person or 

the collective is the realm of the servant archetype.  The choice to 



 
serve comes from devotion to a power greater than one’s self or due 
to some form of payment.   Unlike the slave, the servant archetype 

creates relationships that are at some level mutually beneficial. 
 
Conscious aspect:  Chooses what, who and how to serve with 

compassionate detachment 
 
Shadow aspect: When the servant forgets to be in service to 

themselves as well. 
 
 

11) Victim – Liberty 
 
Basic Definition:  The victim archetype arises in situations where we 

feel powerless and out of control.  Aspects of the victim archetype can 
include the slave and/or the scapegoat.  Victimization can occur on 
many levels – personally (when we are physically, emotionally or 

sexually abused) or on a tribal/collective level (when we are 
discriminated against because of race, creed, religion, sexual 
preference, etc.)  The victim deals with issues of vulnerability and 

violation. 
 
Conscious aspect: intuition, sensitivity, compassion, generosity, 

insight, able to open the hearts of others and the ability to receive 
assistance. 
 

Shadow aspect:  This aspect arises when one becomes passive, 
fearful, helpless, blaming, self-destructive or immobilized by 

victimizing situations.  Identification with the negative pole of the 
victim archetype might also lead one to try and gain power in a 
negative fashion by becoming a perpetrator and attacking, destroying 

or violating others.   
  
 

12) Wizard/Genius – Originality (Invention) 
 
Basic Definition:  The Wizard/Genius accesses inspiration by utilizing 

the mind to its fullest capacity.  They are capable of operating on 



 
many levels all at one time and at speeds unrealized by most 
individuals. Genius is a synthesizer who can produce an original theory 

or new product.  These ideas or products are capable of influencing 
people and cultures in ways that are potentially constructive or 
destructive. 

 
Conscious aspect: The positive pole describes the process of 
integration of the ego in service to the Self whereas the negative pole 

is regression in service to the ego 
 
 

Shadow aspect:  So inspired by the possibilities that the moral and 
ethical consequences of their creations are not considered. 
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