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The Sound Agency is the world’s leading BrandSound™ consultancy, 
uniquely combining knowledge and understanding of marketing, 
communication and the effects of sounds on human beings.
We are the world’s first full-service business sound consultancy, based on a unique, 
proprietary model of the ways in which sound affects human beings.
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All our internal rhythms, 
including heart beat, 
breathing, hormone 
secretions and even 
brain waves, are 
affected by sound 
through a process 
called entrainment.

Sound changes our feelings, 
moods, psychological states 
and thus our very perception 
of reality. Music is very 
powerful in this, though 
not unique - for example 
birdsong makes us feel 
secure.

Our ability to think is 
greatly affected by 
the sound around us. 
Productivity is slashed 
by as much as two 
thirds in noisy offices.

At the simplest level, we move away from 
unpleasant sound and towards pleasant 
sound. This makes correctly designed 
sound crucial in commercial spaces such as 
shops and restaurants. Many retailers are 
losing up to 25% of their potential sales by 
inflicting soundscapes that are accidental, 
incongruous and hostile.

Sound affects us in four ways.
These effects are powerful yet mainly happen without people being conscious 
of the process at all. Often there are several processes in play at once. 

With almost 30 years of 
experience in marketing, 
business, music and 
sound, Julian Treasure 
is the world’s leading 
authority on the use of 
sound in business and 
the effect of sound on 
human beings.

 Julian is chairman of The Sound Agency and author of the 
book Sound Business, the first map of the exciting new territory of 
applied sound for business, and he has been widely featured in the 
world’s media, including TIME Magazine, The Economist, The Times, 
UK national TV and radio, and many international trade and business 
magazines. 

 He is a long-time musician, an international platform speaker on 
sound, and is a Liveryman of the Worshipful Company of Marketors, 
the City of London guild for marketing. His four TED talks about sound 
have been viewed by an estimated seven million people.

Julian Treasure
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Glasgow Airport SOUNDSCAPE

With a gentle, ambient soundscape in the  
common parts of the airport, we improved 
the customer experience - and sales in 
the airport’s shops increased by 3-10%.

The challenge  
Airports are stressful places. Tight deadlines, depersonalisation, 
encountering the unknown and unfamiliar... These and other factors 
create stress for most people who enter an airport. Our task was to 
reduce that stress by using sound. We had only a small number of 
PA loudspeakers to use, in common areas such as walkways and the 
departure lounge.

The solution  

We designed a gentle, generative soundscape including birdsong by 
day and water by night, with uplifting, slow tempo musical elements. 
Birdsong creates feelings of security and wakefulness, and counteracts 
the sterile, mechanical feel of an airport. We played the sound on 
alternate days for three months, at a very ambient level - barely 
perceptible, and in many cases not consciously noticed by passengers.

The outcome  
Customers were almost universally positive, once they noticed the 
sound. (Only one disliked the sound as she thought a bird was trapped 
in the building.) We compared till receipts for ‘sound on’ days against 
‘sound off’ days and found that sales in the shops in the airport rose by 
between 3% and 10%, depending on the shop; the largest rise of 10% 
was for the main duty-free shop owned by Heathrow Airport Holdings.
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