
WHAT ULTRA/STANDARD’S ACQUISITION MEANS FOR OUR TEAM AND FOR OUR 
COMMUNITY: 
  
#1 We will be able to empower, educate and inspire MORE people like you. 
We have grown since the inception of our first brand, NaturallyCurly, in 1998 – and even since 
2007 when CurlyNikki emerged and then became a part of the TextureMedia family in 2010. 
Today, we reach 3 million people monthly across NaturallyCurly, CurlyNikki, CurlMart and 
CurlStylist -- and reach 26 million people including our social channels.  Yet, there is more work 
to do.  With 70 million textured-hair women over the age of 18, just in the U.S, we must find 
ways to empower, educate and inspire more people on their journey to embrace their natural 
hair textures.  Ultra/Standard is a partner that will enable us to do just that.  Ultra/Standard gives 
us access to needed financial support to grow our community, create more content, and hire 
more people who believe in our mission to empower women to embrace their naturally beautiful 
selves. Maybe 3 or 4 out of 10 textured hair women know about us?  We aim for 10 out of 10 
textured-haired consumers to access our amazingly vibrant and supportive community and the 
content we all create together.  We believe we can get to that 100% with Ultra/Standard’s help 
and your continued support and feedback. 
  
#2 Our community will now have a bigger advocate and voice at the retail level.   
Ultra/Standard is a distributor of hair care products, specializing in textured hair.  They are in the 
business of making it easier for brands to get products in your hands across the U.S., whether 
it’s placing them on retailer shelves or in the aisle of your local mom & pop shop. 
Ultra/Standard’s direct relationships with retailers like Bed Bath & Beyond, Rite Aid, Sally 
Beauty Supply, Target, Walgreens, for example, now allow NaturallyCurly and CurlyNikki to also 
have an impactful seat at the table among these retailers.  This means YOU have an advocate 
in us among these retailers, increasing your access to more products formulated for your hair 
care concerns and unique texture. Ultra/Standard represents a dynamic portfolio of brands such 
as As I Am, Camille Rose Naturals, CURLS, Kinky-Curly, Mixed Chicks and SheaMoisture to 
name a few, that are ever-changing and always growing, and they will look to our community 
feedback and favorites to help determine what should be included in that portfolio. 
  
#3 Ultra/Standard has respect and understanding of what YOU want.   
After careful consideration and speaking with potential growth partners, Ultra/Standard proved 
to be the standout, possessing a real understanding about the natural hair movement and the 
positive change it brings for our community plus intimate knowledge about the up-and-coming 
brands that are making meaningful products.  Also, while Ultra/Standard is not a consumer-
facing brand, meaning you may have never heard of them, they have shown us over many 
months and conversations that they understand that YOU, the consumer, should be the #1 
consideration in the retailer, brand, consumer relationship. PS:  If or when you “Google” 
Ultra/Standard, you will not find a website -- because their business has been an offline 
relationships-oriented business.  Their belief in us underscores their desire to learn more about 
the digital space and to support our online communities! 
  



#4 We benefit from being a part of something bigger, while remaining committed to and 
supported by our parent company in our pursuit to serve community first….. 
It’s very important to all of us at NaturallyCurly and CurlyNikki that we remain brand agnostic – 
that we support brands that want to cater to your hair care needs and concerns, who play a part 
in creating Holy Grail products for YOU. Ultra/Standard will NOT impact our commitment to 
delivering unbiased editorial about brands and retailer offerings. Ultra/Standard understands, as 
a partner and a parent, that authenticity and honesty are at the very core of what we do – and 
will continue to be so. 
 
 
So, in effect, what will change?  Because of Ultra/Standard’s acquisition of 
TextureMedia… 
  
NaturallyCurly and CurlyNikki will continue to: 
·       Be the largest brand-agnostic authority on texture  
·       Empower and inspire even more people around the world 
·       Create quality content, from articles and videos to community product reviews 
·       Strive to communicate your needs and concerns to our brand and retail partners 
·       Drive the ingredients conversation among brands and retailers 
·       Doggedly advise brands to create the products you want, not what they think you want 
·       Provide consumer insights to help brands and retailers better serve their customers 
  
TextureMedia’s team will have: 
·       Resources to provide quality content, features and overall site improvements for current + 
new community members 
·       Resources to advocate on behalf of the community to retailers and brands 
·       More influence among retailers and brands 
·       More people on our team to elevate our mission and awareness 
·       A strategic and financial partner in Ultra/Standard allowing us to improve what we provide to 
you 
  
 


