
Press release  
McDonald’s Announces Industry-First Partnership with Zero-Waste Platform Loop to Pilot Reusable 

Packaging  
 

Beginning in 2021, McDonald’s customers in select UK restaurants will be able to choose a 
reusable hot beverage cup which they can return to be safely cleaned and reused  

 

CHICAGO, IL - Today McDonald’s Corporation has announced a global partnership with TerraCycle’s circular 
packaging service, Loop, to test a new reusable cup model for hot beverages. The initiative, which will first 
be trialed in 2021 across select McDonald’s restaurants in the UK, helps customers enjoy their favorite 
McDonald’s hot drink in a reusable cup, while cutting down on packaging waste. The model marks significant 
progress toward innovative circular packaging solutions that help protect the planet for communities today, 
and in the future.     
 

This unique new partnership will conveniently allow customers to reduce waste by choosing a durable Loop-
created cup, for a small deposit. The deposit can then be redeemed by returning the 
cup to participating McDonald’s UK restaurants in order to be safely washed through the Loop system and 
reused again in McDonald’s restaurants.   
 

“We’re on a journey to rethink how we package products to give customers options that reduce waste, 
maintain the highest safety standards, and enhance the McDonald’s experience they expect and enjoy. That’s 
an innovation challenge, and it’s one we think the Loop model has potential to help us solve,” said Jenny 
McColloch, Vice President, Global Sustainability, McDonald’s Corporation. “Our commitment to communities is 
one of our core values as a company, and this pilot will generate important local insights and lessons to share 
along the way. We’re excited to assess how new reusable packaging models could work within our system as 
we accelerate circular packaging solutions with our partners around the globe.”  
 

Additionally, the Loop partnership meets McDonald’s cleanliness and safety standards, which have only 
become more important throughout the COVID-19 pandemic. Loop’s cleaning systems have been scientifically 
developed, in partnership with Ecolab, to sanitize each item, which means each cup is hygienically cleaned 
before each use, making it as safe and hygienic as single-use cups.   
 

"This groundbreaking partnership with McDonald's enables Loop to greatly expand its reach by bringing 
convenient reusable packaging options to the food service industry," said TerraCycle and Loop CEO, Tom 
Szaky. “The partnership paves the way for reusables to become an accessible option for consumers as they 
enjoy their meal on the go."  
 

The Loop initiative aligns with McDonald’s continued investments to test and scale circular solutions for 
cups around the world including the “Recup” system in Germany,  and exploration into fully recoverable hot 
and cold fiber cups and reusable cup systems through a partnership with the NextGen Cup Challenge in the 
United States.   
 

This work also builds on progress McDonald’s has already made to recycle paper cups in multiple 
markets. Almost all of McDonald’s restaurants across the UK now have recycling units for hot and cold paper 
cups. The paper cups are sent to specialist recycling centers where the plastic lining is removed from the fiber, 
which is then recycled into new products. As a member of the UK Paper Cup Coalition, McDonald’s has 
invested in a scheme run by Valpak that incentivizes more waste companies to collect paper cups for 
recycling.  
 
“If we’re going to curb the plastic waste crisis we need to invest in data driven strategies that reduce our 

demand for virgin plastic,” said Erin Simon, Head, Plastic and Business at World Wildlife Fund. “For McDonald’s 

and the larger food and beverage sector, reuse will be one component of any reduction strategy. As a society 

we need to ensure the plastics we use today are the plastics we’ll be able to use again in the future.” 

 
 



As the world’s largest restaurant company, McDonald’s has the responsibility and opportunity to take 
action on some of the most pressing social and environmental challenges in the world. McDonald’s remains 
committed to its journey to rethink how products are packaged and to give customers the sustainable 
solutions they want. These circular packaging models have the potential to be transformative for customers 
and communities, and ultimately can have a significant impact on the planet.   
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More information on McDonald’s packaging commitments:    
 

As the world’s largest restaurant company, we have the responsibility and opportunity to take action on some 
of the most pressing social and environmental challenges in the world. We know that our global supply chain 
can have a significant impact on the planet. And we’re constantly improving our sourcing, packaging and 
transportation processes to lessen that footprint. When you operate over 37,000 restaurants in more than 100 
countries serving 69 million people each day, even small changes can make a big difference.  
 

Packaging plays an important role in reducing food waste and helping us serve hot and fresh food quickly and 
safely to customers. But we know that when packaging and plastic waste isn’t recovered or recycled correctly, 
it can have a negative impact on our planet, creating litter and pollution. There are systemic challenges that 
stand in the way of achieving a circular economy, but we want to invest in strategic partnerships that advance 
circularity in the communities we serve around the world.   
 
Around the world, we’re testing new and innovative ways to minimize packaging, switch to more sustainable 
materials and help our customers to reuse and recycle. By using our restaurants as mini innovation hubs, we can 
get immediate customer feedback and identify the best solutions to accelerate and scale in other 
markets.  These activities demonstrate action towards McDonald’s global ambition to source all guest packaging 
from renewable, recycled or certified sources by 2025. Today, McDonald’s is approximately 78% of the way 
towards achieving this goal globally.  Together with employees, Franchisees and suppliers, the Company is 
committing to use our scale to drive the changes our customers want and that will have a meaningful impact in 
the communities we serve.   
 
You can read more here: https://corporate.mcdonalds.com/corpmcd/scale-for-good/packaging-and-
recycling.html  
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