A Bill to Ban Advertising for Prescription Drugs
BE IT ENACTED BY THE CONGRESS HERE ASSEMBLED THAT:

Section 1.
The public advertisement of Prescription Drugs direct to consumers will be banned.  Advertisement targeted  to medical professionals directly is still authorized.
Section 2.
A. Public advertisement shall be defined to include digital and paper adverts directly to the public. This includes all forms of communication including, but not limited to, television, radio, direct mailings, Social media and targeted emails and phone calls.


B. Prescription Drug  will be defined as a medicine that is only available with a doctor's prescription.
Section 3.
This bill will be enforced by the Federal Communications Commission (FCC) and Federal Trade Commission (FTC) in cooperation with the Food and Drug Administration (FDA).
SECTION 4.
This legislation will take effect on January 1, 2026. All laws in conflict with this legislation are hereby declared null and void.

Introduced for Congressional Debate by Victoria East High School.
