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2015 will be the year of wise spending when
you finally know what works in online marketing. 

You can now invest your resources wisely.

 
Action Tip: Investing smarter in your marketing budget 
doesn’t mean that you have to spend more; only wiser. 

Sometimes, smart resource allocation means considering Sometimes, smart resource allocation means considering 
hiring someone to create and implement your digital 

marketing strategy for 2015.

SMARTER RESOURCE
ALLOCATION

Action Tip: Every piece of content that you share with 
your audience must be personalised: your logo, 
brand colors, brand style. 

When someone sees a piece of content, 
they should be able to say: 
“I know the company that created this!”

PERSONALISED 
CONTENT

40% of organic search traffic comes from
mobile and this is expected to grow in 2015.

Action Tip: Have a responsive website,
for the internet’s sake!

MOBILE
WEB BROWSING

Videos are gaining more and more traction on social media platforms. They 
are the top ranking type of content on Facebook.

Action Tip: Create videos as often as you can, and share them online. 
Short & entertaining videos tend to be more popular; 
explainer videos educate your audience and 
can bring you more regular customers.

VIDEO MARKETING REACHING
ITS ADOLESCENCE

More and more people post photos and videos
from events as they are happening

Action Tip: Use real time marketing when you have seminars,
webinars, podcast interviews, etc.

REAL TIME MARKETING

A brand’s identity is built around a story. 
So in order to create a brand, you will need to become 
a great storyteller. Preferably a visual storyteller.

Action Tip: Visual storytelling inspires emotions, 
so think about ways in which your brand can resonate 
with your audience by making use of emotions.

VISUAL STORYTELLING 
ON THE RISE

Presentations allow users to engage with written
content by placing it in a visual context

Action Tip: Use presentations in your digital marketing.
Create them using PowerPoint, Sway, Prezi.

PRESENTATIONS ARE
BETTER ENTERTAINERS

SEO is no longer a link building strategy. 
It is becoming a science of subtlety.

Action Tip: Create a personal branding strategy 
where you engage users around your content. 
It is the only thing you can do if you want to 
rank well on Google.

IN FACT, FORGET ABOUT SEO

Website rankings are determined by
social signals & human interaction

with your content

Action Tip: Create engaging content and share it on social media.
Install social sharing buttons on your website.

SEO & SOCIAL SIGNALS = LOVE

Google is constantly adapting its algorithms,
penalising spammy guest blog posts.

Action Tip: Rethink your guest blogging strategy: 
write for the readers, not for the links. 
Quantity is not quality.

GUEST BLOGGING CONTINUES TO 
DROP IN RANKINGS

TRENDS FOR 2015 
THAT HAVE ALREADY 
TAKEN OFF
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