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1
Introduction: Rereading Marx  

in the Age of Digital Capitalism

The year 2017 marked the 150th anniversary of the publication of 
Volume 1 of Marx’s Capital and 5 May 2018 was Karl Marx’s bicente-
nary. After decades of marginalisation, we today find a repeated interest 
in Karl Marx’s work. This book asks the questions: Why is Marx relevant 
today? How can we make sense of Marx in the age of digital and com-
municative capitalism?

To reread something should include that we remember something, 
re-say and re-voice it, do something again, and struggle for something 
again. Rereading Marx means remembering Marx’s works, re-voicing and 
re-saying Marx’s ideas and politics, re-doing his critique, and repeating 
the struggle against capitalism and for socialism. To re-do something is 
never a mechanical mapping or reflection, but rather a creative dialecti-
cal process of sublation that preserves, eliminates and creates something 
novel. To reread Marx is not a mapping of Marx, but a creative renewal of 
Marx’s analysis and radical politics in the twenty-first century. 

With works such as Capital, Grundrisse, Economic & Philosophic 
Manuscripts, The German Ideology, The Communist Manifesto, Class 
Struggles in France, The 18th Brumaire of Louis Bonaparte, Contribution 
to Critique of Political Economy, The Civil War in France, Theories of 
Surplus Value, etc., Marx laid the foundations for the critique of capi-
talism’s political economy. The approach he advanced operates with the 
help of categories such as the commodity, work, labour, exchange-value, 
use-value, value, the labour theory of value, labour-time, abstract 
and concrete labour, money, capital, capitalism, wages, prices, profits, 
fetishism, surplus-value, necessary labour, surplus labour, class, exploita-
tion, alienation, accumulation, profit, ideology, absolute and relative 
surplus-value production, formal and real subsumption, co-operation, 
machinery, the means of production, the general intellect, the means 
of communication, the collective worker, the rate of surplus-value, 
the organic composition of capital, the rate of profit, the international 
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division of labour, primitive accumulation, the antagonism of productive 
forces and relations of production, modes of production, capitalist crises, 
overaccumulation, the tendency of the profit rate to fall, the anarchy of 
the market, overproduction, underconsumption, profit-squeeze, devalu-
ation, fictitious capital, rent, landed property, transportation, the world 
market, uneven geographical development, global capital, colonialism, 
imperialism, interest, credit, the historical tendency of capitalist accumu-
lation, circulation, reproduction, consumption, distribution, merchant’s 
capital, department I & II of social production, the state, species-being, 
Bonapartism, materialism, the dialectic, contradictions, class struggles, 
class consciousness, realm of necessity, realm of freedom, the commons, 
communism, socialism, etc.

Taken together, these categories form the foundations of a critical 
theory of capitalism and of its economic system, political system, 
cultural system, its technological paradigms, the human/nature relation-
ship within capitalism, and aspects of subject/object, time and space in 
capitalism. Marx’s approach is inherently critical, which means that it 
analyses capitalism’s contradictions, its crisis tendencies, struggles and 
the foundation of alternatives to capitalism as the determinate negation 
of capitalism. Two hundred years of the development of Marxian theory 
have resulted in numerous approaches, strands, interpretations, debates 
and conflicts. 

The rise of neoliberal capitalism in society, of postmodernism in 
culture and academia, and of identity politics has together with the 
collapse of the Soviet system, the degenerations brought about by 
various forms of Stalinism, and the neoliberalisation of social democracy 
resulted in a decline of Marxian-inspired theory and praxis during the 
past decades. Francis Fukuyama was therefore able to postulate in 1992 
that the end of history had arrived and to claim that capitalism and 
liberal democracy would exist forever. Many academics in the social 
sciences and humanities to a certain extent have practised Fukuyamaism 
by forgetting about capitalism and the analysis of society’s totality. They 
have instead focused on micro-analysis, postmodernism, the attack on 
‘grand narratives’ and truth claims, and categories such as globalisation, 
individualisation, risk, networks, modernity, identity, etc. While Marx 
has increasingly become absent in theory and praxis, the class contradic-
tion and inequalities have expanded so that he has in light of his absence 
paradoxically become more needed than ever before.
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Twenty-five years later, societies and sociology have changed. The 
notion of capitalism has in the light of capitalism’s actual crisis made 
a return into the public and sociological vocabulary. A new world 
economic crisis emerged in 2008. It turned in many parts of the world 
into a political, social, austerity, ideological and legitimacy crisis of 
capitalist society as well as into the rise of new nationalisms and author-
itarian forms of capitalism (Fuchs 2018). Marx keeps on haunting 
capitalism in the twenty-first century. Talking about Marx means talking 
about class, capitalism, crisis and alternatives to capitalism. It is therefore 
evident that Marx will remain our contemporary as long as capitalism 
continues to exist. The time has come to repeat Marx. 

In contemporary capitalism, knowledge labour, digital communication 
technologies and information commodities play a significant role. One 
can therefore speak of digital capitalism or communicative capitalism as 
an important dimension of capitalism today. It is not the only dimension 
of capitalism because we also live simultaneously in finance capitalism, 
hyper-industrial capitalism, crisis capitalism, authoritarian capitalism, 
neoliberal capitalism, mobility capitalism, global capitalism, etc. All of 
these dimensions interact. This book gives particular attention to the 
relevance of Marx in the context of digital and communicative capitalism 
today.

Whereas in the 1990s and the first decade of the 2000s, it was difficult 
to talk about Marx without immediately being confronted with the 
prejudices against Marx (see Eagleton 2011) so that a discussion about 
Marx and the critique of capitalism could not even be started, today 
there is more willingness to listen to what Marxist theory has to say. In 
the age where neoliberal capitalism is in deep political, economic and 
ideological crisis and tends to turn into new authoritarian capitalisms, 
it has not just become evident that the market and the commodity form 
cannot solve human problems, but also the time has come to once again 
take Marx and socialism seriously. 

Facing economic, political and ideological crises, we have to reread 
and repeat Marx today. Rereading and repeating Marx does not mean 
to mechanically apply Marx’s thought to twenty-first-century society. It 
also does not mean to treat his writings as scriptures, from which one 
repeats one and the same quotations over and over again. 

First, to reread and repeat Marx today means to develop analyses and 
critiques of class and capitalism in the twenty-first century in a historical 
and dialectical manner. It means to study how capitalism not just as 



4 . rereading marx in the age of digital capitalism

economic formation, but as societal formation is transforming and 
damaging human lives, society and nature. It means repeating Marx’s 
categories – such as the commodity, labour, value, surplus-value class, 
exploitation, capital, exploitation, domination, ideology, class struggles, 
means/relations/modes of production, means of communication, the 
general intellect, communism, etc. – in the twenty-first century. Marx 
was both a historical and a dialectical thinker. To repeat Marx in the 
twenty-first century, therefore, neither means to abolish his approach, 
theory and politics, nor to completely re-invent them, nor to leave 
them unchanged. That capitalism is a historical and dialectical system 
means that it changes through crises in order to remain the same system 
of exploitation. To reread and repeat Marx therefore means to sublate 
Marx’s categories based on a dialectic of continuity and change. Whereas 
postmodernists have preached for decades that society has completely 
changed, orthodox social theorists claim that nothing at all has changed. 
Postmodernism is almost dead and overestimates change. The orthodoxy 
that nothing ever changes in contrast overestimates continuity. 

Second, the contemporary capitalist age is profoundly ideological. To 
understand and change society, we therefore need to reread and repeat 
Marx’s ideology critique. Through consumer culture and neoliberalism, 
we have experienced the commodification of (almost) everything and the 
constant presence of ideologies that justify commodity logic in all realms 
of everyday life. Commodity fetishism as ideology immanent to capital 
itself has thereby become universal. Rising inequalities have resulted in 
the intensification and extension of ideologies that distract attention 
from capitalist society as the underlying cause of social problems. The 
most evident form of political fetishism has in recent times been the rise 
of new political nationalisms. 

Third, to reread and repeat Marx today means to envision and 
struggle for alternatives to capitalism. Marx stresses that history is not 
pre-determined and that humans make their own history. Even in dark 
times, it is never too late. And it is especially in such times important to 
envision alternatives and think of and work towards ways of how the gap 
between what could be and what is can be overcome. Capitalism is not 
the end of history. In order to humanise society, fundamental societal 
change is needed. 

This book rereads and repeats Marx in the age of digital and commu-
nicative capitalism in six steps. Each step is organised as one chapter. 
To repeat Marx means to reread and reinterpret his major works today. 
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Chapter 2 – ‘Rereading Marx’s Capital in the Information Age’ – presents 
foundations of repeating Marx by reading Capital in the information age. 
Repeating Marx requires that we reconstruct the history of his theory and 
concepts. Chapters 3 and 4 repeat Marx by reconstructing his concepts of 
technology/machinery (Chapter 3: ‘Rereading Marx as Critical Sociolo-
gist of Technology’) as well as communication (Chapter 4: ‘Rereading 
Karl Marx as Critical Theorist of Communication’). Rereading and 
repeating Marx also means to update, develop and apply his approach to 
contemporary phenomena. Chapter 5 – ‘Rereading Marx in the Age of 
Digital Capitalism: The Case of Industry 4.0 and the Industrial Internet 
as the Digital German Ideology’ – rereads and repeats Marx by updating 
his critique in the age of digital capitalism as the critique of the concept 
of industry 4.0/the industrial Internet. 

Rereading and repeating Marx also means to repeat and remake 
socialist praxis, that is, emancipatory politics that aim at the establish-
ment of a participatory society of the commons. Chapter 6 – Rereading 
Marx in the Age of Digital Capitalism: Reflections on Michael Hardt 
and Antonio Negri’s Book Assembly – reflects on repeating Marx’s 
socialist praxis via an engagement with Michael Hardt and Toni Negri’s 
book Assembly that aims at inspiring contemporary political struggles. 
Chapter 7 provides some concluding thoughts.

To repeat Marx today means to recollect, reconstruct, retell, reread, 
reinterpret, renew, recast, revitalise, rethink, update, develop, apply, 
remake and redo Marxian theory and politics. Marx will keep on haunt-
ing capitalism as long as this system continues to exist. We need to repeat 
Marx today in order to stop capitalism’s constant destructive repetition. 



2
Rereading Marx’s Capital  
in the Information Age

2.1 introduction

The general interest in Marx’s works has since the start of the new world 
economic crisis in 2008 significantly increased. Whereas before it was 
easier to dismiss the relevance of capitalism and class, their crucial 
relevance can hardly be ignored today. In this situation also the question 
arises of how to read Marx. This concerns especially Marx’s most widely 
read book, Capital Volume 1 that the United Nations Educational, 
Scientific and Cultural Organization (UNESCO) together with the 
Communist Manifesto inscribed on the Memory of the World Register 
in 2013. Whereas the German edition of Capital that the publisher Dietz 
distributes as part of the Marx Engels Works (MEW) had annually sold 
around 500–750 copies in the years 1990–2007, this number increased 
to 5,000 in 2008 and stands now regularly at about 1,500–2,000 (Meisner 
2013). In times of digital capitalism, in which billions use Facebook, 
Google, Twitter, Weibo, iPhones, Spotify, online banking, online news 
sites and other media at work, in politics and everyday life, the time has 
come to read Marx’s Capital from a media and communication studies 
perspective.

2.2 reading marx’s capital volume 1  
in the information age

One can wonder how important media and the Internet are today and 
whether a media and communications-oriented reading of Marx’s 
Capital Volume 1, as offered in the book Reading Marx in the Information 
Age: A Media and Communication Studies Perspective on Capital Volume 
1 (Fuchs 2016d), is really justified. Often it is claimed that all this talk 
about the digital and media revolution is a pure ideology that wants to 
convince us that we have entered an information society that has substi-
tuted capitalism. 
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In the 2015 Forbes list of the world’s largest 2,000 transnational cor-
porations (TNCs), one can find a total of 243 information companies, 
which amounts to 12 per cent. They are located in the sectors of adver-
tising, broadcasting and cable, communications equipment, computer 
and electronic retail, computer hardware, computer services, computer 
storage devices, consumer electronics, electronics, Internet and catalogue 
retail, printing and publishing, semiconductors, software and program-
ming, and telecommunications services. The information economy 
constitutes a significantly sized part of global capitalism. But in the same 
list, one finds, for example, 308 banks (15 per cent) that account for 
the majority of the 2,000 largest TNCs’ capital assets. So one can easily 
argue that more than a media and communication studies perspective, 
we need a companion with the title Reading Marx’s Capital Volume 1 
in the Financial Age. Capitalism is, however, not homogeneous, but a 
differentiated dialectical unity of diverse capitalisms. We do not have to 
decide between information capitalism or finance capitalism (or other 
capitalisms, such as hyper-industrial capitalism, mobile capitalism, etc.), 
but rather have to see capitalism’s manifold dimensions that mutually 
encroach each other (Fuchs 2014a: chapter 5). The information economy 
is itself highly financialised as, for example, the 2000 dot-com crisis 
and the constant flows of venture capitalism into Silicon Valley show. 
And information technology is one of the drivers of financialisation, as 
indicated by algorithmic trading, credit scoring algorithms or digital 
currencies such as Bitcoin. The computer is a universal machine that as 
networked information technology has affected all realms of everyday 
life, not just industry, labour and the economy. It is a convergence 
technology that has together with other societal developments advanced 
social convergence tendencies of culture and the economy, work time 
and leisure time, the home and the office, consumption and production, 
productive and unproductive labour, the public and the private (Fuchs 
2015b). Reading Capital from an information perspective can therefore 
not be limited to the realm of media technologies and media content, but 
has to be extended to communication in society at large.

2.3 communication(s): still the blind spot  
of marxist theory 

It is a positive development that media and cultural theorists have 
recently published books that remind us of the importance of Marx’s 
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works (see, e.g., Eagleton 2011; Fornäs 2013; Fuchs 2014a; Jameson 
2011). Terry Eagleton (2011) in his book Why Marx Was Right decon-
structs ten common myths and prejudices about Marx. He concludes: 

Marx saw socialism as a deepening of democracy, not as the enemy of 
it. … There has been no more staunch champion of women’s eman-
cipation, world peace, the fight against fascism or the struggle for 
colonial freedom than the political movement to which his work gave 
birth. Was ever a thinker so travestied? (Eagleton 2011: 238–9) 

In a time of high unemployment and high levels of precarious work, 
especially among young people, Frederic Jameson argues in his book 
Representing Capital: A Reading of Volume One that Capital ‘is not a 
book about politics, and not even a book about labor, it is a book about 
unemployment’ (Jameson 2011: 2). He concludes that Marx today helps 
us to ‘be recommitted to the invention of a new kind of transformatory 
politics on a global scale’ (Jameson 2011: 151). The Marxist cultural 
analysis of both Eagleton and Jameson has predominantly focused on 
literature. They have not much engaged in the analysis of other popular 
forms of culture and mediated culture, that is, the media’s role in society. 
Eagleton (2013) has explicitly written about the fact that he does not use 
e-mail and the Internet: 

I shall soon be the only EMV (email virgin) left in the country. I have 
never sent an email, though I’ve occasionally cheated and asked my 
teenage son to do so for me. Nor have I ever used the internet. … 
In my view, the internet is really an anti-modern device for slowing 
us all down, returning us to the rhythms of an earlier, more sedate 
civilization. 

Johan Fornäs, a Swedish media and cultural studies scholar, has in 
contrast to Eagleton and Jameson analysed youth cultures, music scenes, 
and other forms of popular and mediated culture. Like Jameson and 
Eagleton, he has recently published a book about Marx: Capitalism: A 
Companion to Marx’s Economy Critique provides an introduction to all 
three volumes of Capital. Fornäs concludes: ‘Marx’s dialectical critique 
of commodity fetishism and capitalist class relations remains a prime 
model for also understanding other late-modern contradictions in 
social life’ (Fornäs 2013: 306; for a detailed discussion of Fornäs’ book, 
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see Fuchs 2013). It is an important development that media and cultural 
analysts write books about Marx and remind us of the importance of his 
works. It is, however, also a bit surprising that Jameson, Eagleton and 
Fornäs in these books do not profoundly draw on their knowledge about 
media and culture. All three books are rather general introductions to or 
interpretations of Marx’s critique of the political economy, which creates 
the impression that the economy and culture are independent realms. 

There remains a need for reading Marx from a media, communication 
and cultural studies perspective, which can help us to better understand 
the dialectic of culture and the economy: Culture and economy are 
identical and non-identical at the same time. All culture is produced in 
specific work processes. But culture is not just an economic phenomenon, 
but has emergent qualities; its meanings take effect all over society. 

The dimensions of media, communication, culture, the digital and the 
Internet are often not taken seriously enough in Marxist theory, although 
they are significant phenomena of contemporary capitalism. In Marxist 
volumes, companions, journals, conferences, panels and keynote talks, 
such issues often feature not at all, rarely or only as exceptions from the 
rule that they are ignored. As an example: The titles of articles published in 
the journal Historical Materialism in the years 2006–14 mentioned com-
munication-related keywords1 only three times. This situation is certainly 
slowly changing, but there is still some way to go until the majority of 
Marxist theorists consider communication no longer as a superstructure 
and secondary. Raymond Williams’ insight that ‘modes of consciousness’, 
such as language, information, communication, art and popular culture, 
‘are material’ (Williams 1977: 190) has thus far not adequately diffused 
into Marxist theory. Dallas W. Smythe, who developed the first political 
economy of communication university module in the late 1940s, argued 
in 1977, the same year as Raymond Williams published Marxism and 
Literature, that the ‘media of communications and related institutions’ 
represent ‘a blindspot in Marxist theory’ (Smythe 1977: 1). Almost 40 
years later, the situation has not fundamentally changed.

2.4 the political economy of communication

There is, however, a longer tradition of Marxist political economy of com-
munication that has established itself within the academic field of media 

1 Communication, communications, computer, cyberspace, digital, ICT, ICTs, informa-
tion, Internet, media, web, WWW.
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and communication studies along with textbooks (Hardy 2014; Mosco 
2009), institutions such as the International Association of Media and 
Communication Research’s Political Economy of Communication 
Sections (www.iamcr.org/s-wg/section/political-economy-section), 
handbooks (Wasko et al. 2011), collections (Fuchs & Mosco 2012; 
Golding & Murdock 1997; Mattelart & Siegelaub 1979, 1983), as well as 
journals such as tripleC: Communication, Capitalism & Critique (www.
triple-c.at) or The Political Economy of Communication (www.polecom.
org).

The political economist of communication Janet Wasko (2014: 261) 
concludes in a review of the field’s development in the twenty-first 
century: ‘Studying the political economy of communications is no longer 
a marginal approach to media and communication studies in many 
parts of the world.’ Marxism has after many decades had an important 
impact on the field of media and communication studies, which is good 
news. The bad news is, however, that this circumstance has hardly been 
recognised and acknowledged within Marxist theory at large. Whereas 
Marxist theorists’ works are regularly read, cited and applied by Marxist 
communication scholars, the opposite is not true. I want to illustrate this 
fact with an example. 

In Britain, Marxist political economy of media, communication and 
culture goes back to a seminal article by Graham Murdock and Peter 
Golding published in 1973. They defined as the starting point for such 
analyses ‘the recognition that the mass media are first and foremost 
industrial and commercial organizations which produce and distribute 
commodities’ (Murdock & Golding 1973: 205–6). They stress that the 
media ‘also disseminate ideas about economic and political structures. 
It is this second and ideological dimension of mass media production 
which gives it its importance and centrality and which requires an 
approach in terms of not only economics but also politics’ (Murdock & 
Golding 1973: 206–7). 

In 2013, 40 years later, Ngai-Ling Sum and Bob Jessop (2013) 
published the book Towards a Cultural Political Economy: Putting Culture 
in its Place in Political Economy. It aims to introduce culture to political 
economy approaches such as the Regulation School that has tradition-
ally ignored this dimension of society and focused on the interaction of 
regimes of accumulation and modes of regulation. The book is therefore 
part of a project to go beyond the regulation approach. The two authors 
completely ignore and do not seem to be aware of the existence of the 
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British tradition in the Marxist study of the political economy of com-
munication, culture and the media. The works of Murdock, Golding and 
related scholars from this field are not mentioned once. 

Raymond Williams is an exception: Sum and Jessop discuss some 
of his works. Williams’ Cultural Materialism is situated on the border 
between Marxist cultural studies that originated in the humanities 
and Marxist media and communication studies that has traditionally 
been more situated in the social sciences. It is, however, obvious that 
Jessop and Sum have read Williams only superficially. They argue, for 
example, that Williams ‘placed culture “inside” the economic base and, 
indeed, whether Williams recognized it or not, marked a return to the 
Marx and Engels of The German Ideology’ (Sum & Jessop 2013: 117). 
One gets the impression that Sum and Jessop assume that Williams has 
an interesting approach, but did not engage enough with Marx’s works. 
Such an assumption is, however, based on a reading of Williams that is 
not thorough enough. Works such as Marxism and Literature (Williams 
1977) and Marx on Culture (Williams 1989: 195–225) are among the 
most thorough discussions of Marx’s ideas on culture, including The 
German Ideology. These works show that Williams was not only a 
thorough reader of Marx, but that he profoundly engaged with the 
meanings of Marx’s works sentence-by-sentence. Williams discusses in 
detail the specific meanings terms such as ideology and culture take on 
in Marx’s writings. Sum and Jessop mention neither of these two works. 
They also overlook (Sum & Jessop 2013: 120, table 3.1) that Williams 
did not just use Gramsci for introducing the notion of the structures of 
feeling, but that he also used Gramsci’s concept of hegemony for concep-
tualising culture’s role in society (Williams 1977: 108–14).

The title Towards a Cultural Political Economy implies that such an 
approach has not yet been established, which only makes things worse: 
Decades of Marxist scholarship in the political economy of communi-
cation and culture are indirectly declared as being non-existent. One 
wonders how such a lack of engagement is possible. The only answer 
is that Sum and Jessop do not take media and communication studies 
seriously. And this circumstance is a more general pattern within 
Marxist theory. The media, communication and cultural studies fields 
are often seen as being soft, superstructural, secondary and not real parts 
of Marxist theory. This is one of the reasons why we need a media and 
communications-oriented companion to Marx’s Capital Volume 1. Such 
a book wants to suggest to people interested in Marx that communica-
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tion and communications matter for understanding capitalism just like 
capitalism matters for understanding communication(s). 

2.5 the political economy and critical  
theory of the internet and digital media

Since the rise of the World Wide Web (WWW) in the mid-1990s, 
Internet studies has become a distinct interdisciplinary field (Consalvo 
& Ess 2012) that analyses the mutual shaping of the Internet, on the 
one hand, and humans in society, on the other hand. Internet studies 
is overall a fairly positivist and administrative field of research. There 
has, however, especially in the past 15 years been an increasing number 
of critical and Marxist theorists and researchers who have engaged in 
analysing digital media and the Internet’s role in capitalist society. 

In 1999, Nick Dyer-Witheford published the book Cyber-Marx, in 
which he shows the importance of Marx’s theory for critically under-
standing the Internet’s contradictions in capitalism and struggles in the 
digital age. Dyer-Witheford (1999: 2) proposes a ‘Marxism for the Marx 
of the Difference Engine’. Digital media are in digital capitalism highly 
contradictory. For understanding the complex relations of the old and 
the new, opportunities and risks, continuities and discontinuities, agency 
and structures, production and consumption, the private and the public, 
labour and play, leisure-time and labour-time, the commodity and the 
commons, etc. in the age of the Internet, Marx’s dialectical theory is 
well suited as the foundation. It may therefore be no coincidence that 
Marx has been an important reference in theories of the Internet. In his 
works, Marx elaborated a dialectical analysis of technology in capitalism, 
analysed the new media of his time (such as the telegraph), pointed out 
the importance of the means of communication in the organisation, 
acceleration and globalisation of capitalism, discussed the freedom of 
the press and its limits in a capitalist society, anticipated the emergence 
of an information economy and society in his analysis of the general 
intellect, and was himself a practising investigative journalist, whose 
sharp criticisms and polemics can still inspire critical writings today. 
Marx was himself not just a critic of capitalism, but also a critical sociol-
ogist of the media and communications, which is another reason why 
critical theorists of the Internet have found interest in his works. 

In his work the Grundrisse, Marx (1857/58: 161) described a global 
information network in which ‘everyone attempts to inform himself ’ 
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about others and ‘connections are introduced’. Such a description not 
only sounds like an anticipation of the concept of the Internet, it is also 
an indication that Marx’s thought is relevant for media/communication 
studies and the study of the Internet and social media. This passage in 
the Grundrisse is an indication that although the Internet as technology 
was a product of the Cold War and Californian counter-culture, Marx 
already anticipated its concept in the nineteenth century: Karl Marx 
invented the Internet! 

When Vincent Mosco and I put together a call for a special issue of 
the journal tripleC: Communication, Capitalism & Critique with the 
title ‘Marx is Back: The Importance of Marxist Theory and Research 
for Critical Communication Studies Today’, we not only received a large 
number of submissions of abstracts, but a share of them focused on 
Marxist studies of the Internet and digital media. The issue was published 
in 2012 (Fuchs & Mosco 2012). In 2016, we published a revised version 
of the special issue contributions combined with additional articles as 
two books with a total of 1,200 pages: Marx and the Political Economy 
of the Media (Fuchs & Mosco 2016a) and Marx in the Age of Digital 
Capitalism (Fuchs & Mosco 2016b). Sixteen of the 34 chapters focus on 
the Marxist analysis of digital media. They make up the entire second 
volume, which is an indication that digital media is a predominant topic 
in the Marxist analysis of media and communication. 

Important topics in the Marxist analysis of digital media and the 
Internet include (see Fuchs 2012 for a detailed discussion): (1) the 
dialectics of the Internet; (2) digital capitalism; (3) commodification and 
digital media’s commodity forms; (4) labour, surplus-value, exploita-
tion, alienation and class in the digital age; (5) globalisation and the 
Internet; (6) ideologies of and on the Internet; (7) digital class struggles; 
(8) the digital commons; (9) the digital public sphere; (10) digital 
media and communism; and (11) digital media aesthetics. Book-length 
example studies in digital Marxism include analyses of online surveil-
lance (Andrejevic 2007), the history of the computer and the Internet 
(Barbrook 2007), Internet ideologies (Dean 2010; Fisher 2010; Mosco 
2004), computer games (Dyer-Witheford & De Peuter 2009), the cyber-
tariat (Huws 2003), digital capitalism (Schiller 2000), hacking culture 
(Söderberg 2008; Wark 2004), social media (Fuchs 2015b, 2017c), 
digital labour (Dyer-Witheford 2015; Fuchs 2014a; Huws 2015), cloud 
computing (Mosco 2014), digital peer production (Moore & Karatzogi-
anni 2009), etc. 


