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Department of Business Administration – Summer Semester, 2018 
BUS446–A  

Online Weekly, May 29 – July 20 
Faculty Information: 
Course Instructor:   Courtney Spencer Jansson, M.S. (Professor Spencer) 
Telephone/Text:   Office: 774-218-3563 (cell)  
Office Hours: Virtual hours by appointment, phone (774-218-3563), email 

Cspencer@stonehill.edu and live assistance conducted through 
Blackboard Collaborate. All inquiries will be responded to in the same 
business day, EST. Those received after 9PM will be returned next day.   

Course Technology  
and Technical Support:  We will use Blackboard for: Posting to the Discussion Board; 

Submitting Assignments; Viewing PowerPoint Lecture Presentations; 
Voice Thread; Viewing Learning Activity (assignments) Details; 
Obtaining Forms or other documents needed to complete 
Assignments. In addition, you may be asked to use social media tools 
such as Weebly, Tumblr, Storify, Facebook, Instagram and Twitter. To 
access course materials for this seminar you need an internet 
connection and a compatible browser. See list of the support 
browsers. Support for eLearn/Bb is provided through the IT Service 
Desk located in Duffy 025 and at ext. 4357.  

 
Business Administration Department Mission Statement: 
 
The Stonehill College Department of Business Administration offers a high quality undergraduate business 
education that prepares students to make ethical, thoughtful, and significant contributions to their 
organizations and communities as professionals.  In the tradition of the Congregation of the Holy Cross, with 
a foundation in the liberal arts, and using a high degree of faculty-student interaction, we provide an 
integrated curriculum delivered with an emphasis on the student.  We value the enrichment of the learning 
environment through intellectual contributions of faculty in the areas of teaching and learning, discipline 
based research, as well as contributions to practice. 
 
The delivery of our business education program is guided by the following learning outcomes: 
lg1 Business Literacy  
lg2 Ethical Perspective 
lg3 Effective Oral Communication  
lg4 Global Awareness 
 
Course Overview:  
 
This course introduces students to concepts, tools and best practices in social media marketing. In addition 
to the concepts and theories, students will learn and practice content creation/curation, social media 

mailto:Cspencer@stonehill.edu
https://en-us.help.blackboard.com/Learn/9.1_Older_Versions/9.1_2014_and_2015/Instructor/015_Browser_Support/012_Browser_Support_for_Q4_2015
https://en-us.help.blackboard.com/Learn/9.1_Older_Versions/9.1_2014_and_2015/Instructor/015_Browser_Support/012_Browser_Support_for_Q4_2015
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listening, community engagement, etc. The course will cover the growth and future of social media; how 
consumers respond to and interact with social media; how businesses can develop an effective social media 
campaign, how to set social media marketing goals; and how to measure results of social media marketing 
campaigns. We will examine how organizations of all sizes use social media to build brand awareness, 
broaden their reach and engage customers. This course will also examine important ethical issues that 
surface when engaging on social platforms. Students will have the opportunity to engage with the following 
platforms: Facebook, Instagram, Blogging Platforms, Twitter, LinkedIn, Pinterest and YouTube. 
 
Instructional Methods: 
 
The course will provide the foundation knowledge through electronic media, readings, presentations and 
real-life application of social media marketing theories and strategies. This course is grounded in practice, 
and students will be required to participate in VoiceThreads, social networks, blogs, wikis, micro-blogs and 
more. Class discussions, student presentations, readings and case studies will highlight new effective 
strategies and applications of social media platforms. The success of this course depends on everybody's 
effort to prepare before class. Learning is the most effective when you are actively engaged in thinking 
about and doing marketing rather than passively absorbing the material. Everybody's contribution is 
important. It is rare that there is one right answer to a particular marketing issue. This class is highly 
participatory – this course’s discussions depend on robust conversation in our online virtual classroom. 
 
Required Texts and Resources: 
 

• Textbook Titles and HBPS Course-pack:  
▪ (Recommended, not required): The Art of Social Media: Power Tips for Power Users by 

Guy Kawasaki and Peg Fitzpatrick (ISBN 9781591848073) 
▪ Social Media Marketing: Tracey L. Tuten, 2nd edition, (ISBN-13: 978-1473913011, ISBN-

10: 1473913012) 
 

• Online marketing resources and current events: 

▪ Please visit the following suggested websites to stay updated with the latest in social 

marketing and business news. News and research articles will be posted via weekly 

module discussions and on Blackboard Announcements pertinent to our class discussion. 

These readings are required and are extremely helpful in deepening your understanding 

of today’s most prominent social media marketing issues. You may also find these sites 

helpful as you explore designing your projects and assignments, as well as for your overall 

career future!  

 

You may also find these sites helpful as you explore designing your semester business 

projects, as well as for your overall career future! 

 

• Brand Republic 

• Mashable.com  

• American Marketing Association, AMA.org.  

• Techcrunch.com 

• Adage.com  

http://www.brandrepublic.com/channel/B2B/
http://www.mashable.com/
http://www.ama.org/
file:///C:/Users/cjansson/Desktop/Adjunct%20Teaching/techcrunch.com
http://adage.com/section/btob/976
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• HBR.Org  

• Ted.com  

• Wall Street Journal  

• Gary Vaynerchuk 

Course Structure:  
 
This course will consist of lecture, case-studies, group discussion, interactive videos and learning tools and 
extensive examples. Because social media is a field requiring strong interpersonal communication skills and 
self-motivation, high levels of attendance, class discussion, participation, and professionalism are required. 
This class is predicated upon active participation by all members. At the college level (especially in a 
communication class) you must take responsibility and participate as an active learner. 
 
Netiquette:  
 
We expect students to follow the guidelines as specified in- The Core Rules of Netiquette.   
 
Description of Course Goals: 
 
Over the past decade, social media has profoundly changed online communications. With the advent of 
new tools and platforms, more and more people are publishing and participating in conversations online. 
Social media is the “Wild West” of advertising and marketing communications channels. It is a fast-growing, 
ever-evolving, innovative, and entrepreneurial space that, despite its increasing ubiquity, is not well 
understood from a strategic marketing perspective. While traditional advertising declines, Forrester 
Research forecasts that by 2019 social media spending by advertisers will reach US$18.7 billion annually, 
and all interactive/digital advertising and media will account for well over 20% of all advertising spending. 
Businesses and non-profits of all industries and sizes have recognized the value of social media marketing 
for its power to reach customers in order to meet diverse strategic objectives. The need for marketing 
professionals who know how to effectively communicate specific messages via online platforms, in addition 
to connect with an audience in new ways, is greater than ever before. In fact, the United States Bureau of 
Labor Statistics Occupational Outlook Handbook has predicated 9% (faster than average) job growth 
through 2024 for sales, marketing and advertising professionals overall while suggesting that “…managers 
who can navigate the digital world should have the best prospects”1  

The way that businesses view and engage with customers online, demands that students entering the 
workforce understand how to professionally manage and participate on social platforms, and how to 
engage audiences, drive traffic and market a product or organization on each platform. In addition, it is 
critical for students to understand how to build a personal social presence, making them more marketable 
to future employers.   

1http://www.bls.gov/ooh/management/advertising-promotions-andmarketing-managers.htm#tab-6 
 
Course Goals, Requirements and Assignments:  
 

1. Weekly Discussion Questions, Contributions, Participation: Contribute thoughtfully to items and 
questions posted about relevant weekly social media marketing topics. Each week, the student will 
need to answer the discussion question that is based on the weekly reading assignments. Students 

http://www.hbr.org/
http://www.ted.com/
http://online.wsj.com/public/page/news-business-us.html
https://www.garyvaynerchuk.com/
http://www.albion.com/netiquette/corerules.html
http://www.albion.com/netiquette/corerules.html
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are required to utilize the textbook readings, articles and personal experiences in their responses. 
For each discussion, the requirement is to submit one individual post, two replies to classmate’s 
posts and reply to comments you receive about your individual post. Readings: Please review our 
course schedule for our list of reading assignments. Reading assignments will stem from our course 
textbook, online case studies, PowerPoint presentations, and provided internet materials.   

 
2. Social Media Marketing Analysis and Evaluation Report: This research report will include two parts: 

Part 1: Students will research and analyze an organization’s effective use of social media in their 
marketing strategy, and write a report demonstrating the organization’s strategic approach (or lack 
thereof) to organizing for conversations with internal and external stakeholders.  
Part 2: Create a new product for the organization you have chosen that they might introduce into 
the marketplace, complementing an existing brand’s product line and create a social media strategy 
to introduce the product/service. Additional assignment details provided in our course.   
 

3.  #MYSocialLife Assignment: Students will practice blog content creation by completing a number of 
writing assignments throughout the semester. This will require one weekly post covering a specific 
social media topic by the professor on the platform of your choice. This assignment will allow 
students to gain experience in content creation, writing and graphics. Blog platform choices include 
Weebly, Tumblr and Wordpress. Additional assignment details provided in our course.   
 

4. Stonehill SMM Podcast Assignment: Create a Podcast using either VoiceThread technology provided 
on Blackboard or by uploading a media file created on your own technology to VoiceThread on a 
social media topic of your choice and lead class discussion for your assigned week.   

 
5. EXTRA CREDIT (not required): Hootsuite Social Media course: 

https://education.hootsuite.com/courses/social-marketing-education. Complete any of the 
Hootsuite courses - Please let the professor know if you are going to complete extra credit.  

 
Course Expectations and Policies: 
 
You are expected to be proactive and are responsible for completing all assigned readings/assigned work 
every week. Recommended order of work: 1. Read and view the weekly Learning Module instructions and 
schedule 2. Visit the course site every day during the week 3. Read and study the assigned material 4. 
Complete discussion question and participate in discussion with classmates 5. Complete entry in My Life 
Online Blog, if applicable 6. Complete any other assignments due including case studies, podcasts and 
various projects given throughout the semester.   
 
How This Class Works: Attendance and Class Participation 
 
This course consists of weekly modules. In each module, there are lessons, reading materials, group 

discussions and assignments. Regular and frequent participation in the discussions is very important, and 

represents a significant portion of your grade.  The ability to discuss the issues related to the topics of the 

course is an important part of the learning strategy. Students are encouraged to apply their knowledge to 

analyze, interpret, and make decisions about various issues and scenarios.    

https://education.hootsuite.com/courses/social-marketing-education
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Your work will be judged both on the quality of the content (the student communicates in a clear and 

concise way what is important for the subject under discussion, and answers questions correctly) and on 

the quality of the composition (grammar, word usage, organization, etc.).     

For a satisfying learning experience for both you and your classmates, we ask that you work on the 

assignments and actively participate in all class activities and discussions.   

You can obtain important class points in this category for active, thoughtful class participation, attending 
weekly modules and a professional online attitude/etiquette. Being ill prepared to discuss lecture and 
chapter material and an unwillingness to participate in online discussion exercises will result in a reduction 
of these points. Disruptive behavior, foul language, aggressive behavior, name calling, etc. will count against 
these points as well.   
  
While every effort should be made to participate in weekly modules and to submit all assignments on time, 
a limited number of “absences” may occur. Whether an absence is excused or not, you are responsible for 
the material covered, assignments given and the learning that took place during each online module.   
 
Course Participants:  
 
In a "live" course, you would be interacting with other students in your class. That interaction is important 
to the learning process. In this online course, you are encouraged to take advantage of opportunities 
designed to promote interactive communication in cyberspace. Your classmates may be in sites distant from 
your location; they may have very different backgrounds and experiences with language learners. Get to 
know them, seek to work with them. 
 
Discussion Forum Guidelines:  
 
To be successful in this online course, you must be signed in to the Discussion Forums every day. This is the 

vehicle for us to communicate on a regular basis. It is also important that you check any recent 

announcements I may post during the semester. Also, be sure to check your email, as I may communicate 

this way with you individually. Most weeks we are having multiple discussion forums via VoiceThreads and 

our traditional discussion forum (‘Question/comment about the reading’ and ‘Current events’ – the 

professor will post each at the beginning of each week). For each discussion question, the requirement is to 

submit one post of at least 250 words by day 3 of each week (Wednesday). In addition to posting the required 

discussion posts each week, students are expected to comment on at least two other student posts, in 

addition to replying to questions on their individual posts by day 7 (Sunday). Quality trumps quantity. Two 

solid, thoughtful and engaging posts are way better than five general opinion posts.  

Questions? All these remarks are aimed to improve the quality of your posts. If have any questions, please 
take it upon yourself to contact me ASAP for clarification. You must post your first comments by day 3 of 
each module. This will ensure enough time for your classmates to respond. 
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Course Learning Objectives: 
 
In order to successfully complete this course, you must demonstrate that you possess the following learning 
outcomes:  
  

1. Gain a deeper understanding of Social Media, its roots, fundamentals and properties to help 
leverage social channels as a means of increasing marketing endeavors   

2. Examine business models that capitalize on social media and apply them to marketing and business 
needs or objectives related to developing new markets and sources of revenue.    

3. Research and analyze audience behavior and needs in order to define target segments and develop 

appropriate marketing programs to achieve business objectives.   

4. Define different types of social media channels along with key trends in this evolving medium.  

5. Analyze and apply best practices for utilizing various social channels in marketing plans.   

6. Explain how to develop effective social media marketing strategies for various types of industries 
and businesses.  

7. Explore macro-environmental issues of social media such as privacy, security, regulation, political 
impact, and new/emerging technologies.   

8. Integrate social channels into a marketing strategy, deciphering metrics to be measured and 
determining measurable outcomes   

9. Design innovative, cross-functional content marketing plans through a variety of interactive tools to 
integrate with Digital Marketing campaigns and business outlook.   

 
Late Assignment Policy: 
 
Assignments must be submitted by the designated due dates/times as outlined within the weekly modules. 
The acceptance of late assignments is at the instructor discretion and may be subject to grade penalty.   
 

A letter grade will be assigned, using the following table: 
 

Grade Definition 
Quality Points 

per Credit Hour 

A (95-
100) Excellent, work that is of the highest 

standard, showing distinction 
4.00 

A-  (90-
94) 3.70 

B+ (87-
89) 

Good, work that is of high quality 
3.30 

B (83-
86) 3.00 

B- (80-
82) 

Satisfactory, work that fulfills requirements 
in quality and quantity and meets acceptable 
standard for graduation 

2.70 

C+ (77-
79) 2.30 
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C (73-
76) 2.00 

C- (70-
72) 

Passing, work that falls below graduation 
standard, yet is deserving of credit. 

1.70 

D+ (65-
69) 1.30 

D (60-
64) 1.00 

F <60 Failure, work undeserving of credit 0.00 

 
 
Academic Integrity: 

My expectation is that you will adhere to the Stonehill Academic Honor Code and Academic Integrity Policy 
found in the 2016-2017 Hillbook under Academic Policies and Procedures. 

When in doubt, always verify with me if something is being done properly or is allowable in this class rather 
than simply make an assumption based on the fact that it was or is currently allowable in another class. 

A violation of Stonehill's Academic Integrity Policy may, at my discretion, result in but is not limited to grade 
deductions and automatic failure. 

Violations of the academic integrity policy include but are not limited to the following actions: 

• Presenting another’s work as if it were one’s own; 

• Failing to acknowledge or document a source even if the action is unintended (i.e., plagiarism); 

• Giving or receiving, or attempting to give or receive, unauthorized assistance or information in 
an assignment or examination; 

• Fabricating data 

• Submitting the same assignment in two or more courses without prior permission of the 
respective instructors; 

• Having another person write a paper or sit for an examination; 

• Unauthorized use of electronic devices to complete work; or 

• Furnishing false information, including lying or fabricating excuses, for incomplete work. 
 

Accommodations: 
 
Stonehill College is committed to providing a welcoming, supportive and inclusive environment for students 
with disabilities. The Office of Accessibility Resources (OAR) provides a point of coordination, resources and 
support for students with disabilities and the campus community. If you anticipate or experience physical or 
academic barriers based on disability, please let me know so that we can discuss options. You are also 
welcome to contact OAR to begin this conversation or to establish reasonable accommodations for this or 
other courses. OAR is located within the Academic Services & Advising Suite in Duffy 104. For additional 
information please call (508) 565-1306 or email accessibility-resources@stonehill.edu. 
 
 
 
 

mailto:accessibility-resources@stonehill.edu
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Part 2: Online Weekly Modules (please note: this schedule is subject to change)  

 
Week 1: May 29- June 3: Introduction and The Horizontal Revolution  
Assignments: Introduce yourself in our class ice breakers assignment, comment and get to know your fellow classmates; 
Read Chapter 1, The Horizontal Revolution; Listen to weekly Professor Podcast via Blackboard VoiceThread; View and read 
assigned PowerPoint and Internet materials; Respond to weekly discussion forum with required number of posts; Review 
all semester assignments, including assigned podcast presentation date and social media discovery assigned tool for 
PowerPoint due in week 5, Complete #MySocialLife Assignment 
 
After completing this module, students should be able to: Describe and apply the history of social media marketing, its 
rapidly evolving role in society, as well as the merging of social media marketing with all facets of business.  

Week 2: June 4- June 10: Fundamentals of Social Media Strategy and Feeding The Content Monster  
After completing this module, students should be able to: Explain the steps in social media marketing strategic planning; 
Describe how social media marketing fits into an organization's overall framework; Identify the key components of an 
organizational social media policy; Understand content creation and why content is important to marketing strategy  
 
Assignments: Complete chapter 2 reading, PowerPoint and outside reading materials; Complete weekly discussion board, 
initial response due at Midnight, replies by Sunday at Midnight; Complete #MySocialLife Assignment; Complete specific 
student assigned podcast assignment (see list in week 1 for your specific week to create) 

Week 3: June 11 - June 17: Social Consumers and Perfecting Your Posts  
After completing this module, students should be able to: Reflect on how our lives are lived online; Understand how 
consumers are involved in social media; describe the ways in which digital culture plays a role in consumer behavior; 
Understand market segmentation in a social media context 
 
Assignments: Read chapter 3, Tuten; Read assigned outside materials/PowerPoint and listen to professor podcast;  
Complete #MySocialLife assignment; Complete discussion question, responses due Wednesday at Midnight, replies by 
Sunday at Midnight; Submit idea for Final Research Paper; Complete specific student assigned podcast assignment (see list 
in week 1 for your specific week to create)  

Week 4: June 18 - June 24: Digital and Social Communities, Instagram Hacks and Events 
After completing this module, students should be able to: Explain the characteristics of online communities; Learn how 
ideas travel in communities; Understand who opinion leaders are; Comprehend how users develop identities in social 
networking communities; Identify how social networking communities enable user participation and sharing; Describe 
how brands can utilize social networking; Dive deeper into the strategies surrounding Instagram; Develop skills for using 
social media during in-person events 
 
Assignments: Read chapters 4 & 5 of Tuten; Read outside materials/PowerPoint, listen to professor podcast; Complete 
discussion question, responses due Wednesday at Midnight, replies by Sunday at Midnight; Complete 
#MySocialLife Assignment; Complete specific assigned podcast assignment (see list in Week 1 for your specific week to 
create) 

Week 5: June 25 - July 1: Social Publishing and Blogging 
After completing this module, students should be able to: Explain the channels of social publishing; Create 
quality online content; Understand the role publishing plays in social media marketing; Identify the reasons behind 
why blogging is an effective marketing tool; Write and create valuable blog posts 
 
Assignments: Read Chapter 6, Tuten; Read outside materials/PowerPoint and listen to Professor Podcast; Complete weekly 
discussion question, responses due Wednesday at Midnight, Replies by Sunday at Midnight; Submit Social Media 
Discovery Tool PowerPoint Presentation Due on Wednesday; Participate in Social Media Discovery Tool Discussion Forum 
(Upload initial response and respond to at least two classmates by Sunday at Midnight); Complete specific 
assigned podcast assignment (see list in week 1 for your specific week to create) 

Week 6: July 2 - July 8: Entertainment, Celebrities and Social Influencers 
After completing this module, students should be able to: Identify the characteristics of social games; Explain how social 
media marketers an use gaming in branding and why they are effective; Engage with key lessons from celebrities 
and online influencers on successful strategies using social media tools 
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Assignments: Read chapter 7 of Tuten; Read outside materials/powerpoint, listen to professor podcast; Complete 
discussion question, responses due Wednesday at Midnight, replies by Sunday at Midnight; 
Complete #MySocialLife Assignment; Complete specific assigned podcast assignment (see list in Week 1 for your specific 
week to create) 

Week 7: July 9 - July 15: Social Commerce and Insights and Metrics  
After this module, students should be able to: Describe the relationships between social commerce and e-commerce; 
Speak to ratings and reviews; Define psychological factors that influence shopping; Understand how to use the principles 
of marketing targeting in social media; Track social media results; Calculate social media ROI; Understand the role of 
metrics in social media marketing programs; Apply primary and secondary research methods to social media research  
 
Assignments:  Read chapters 8,9 & 10 of Tuten; Read outside materials/PowerPoint, listen to professor podcast; Complete 
discussion question, responses due Wednesday at Midnight, replies by Sunday at Midnight; 
Complete #MySocialLife Assignment; Complete specific assigned podcast assignment (see list in Week 1 for your specific 
week to create) 

Week 8: July 16 - July 20: Using Social Media Professionally and Branding  
After this module, students should be able to: Take away important business lessons on personal branding and how to use 
social media for professional use  
 
Assignments:  View and read PowerPoint/outside materials, listen to professor podcast; Complete discussion question, 
responses due Wednesday at Midnight, replies by Sunday at Midnight; Complete #MySocialLife Assignment; Complete 
specific assigned podcast assignment (see list in Week 1 for your specific week to create); Turn in final research paper - 
due by July 20 at midnight; Post final reflection in assigned discussion forum  

Inclusive Classroom: 

Stonehill College embraces the diversity of students, faculty, and staff, honors the inherent dignity of each 
individual, and welcomes their unique cultural and religious experiences, beliefs, and perspectives. We all 
benefit from a diverse living and learning environment, and the sharing of differences in ideas, experiences, 
and beliefs help us shape our own perspectives. Course content and campus discussions will heighten your 
awareness to these differences. 

There are many resources for anyone seeking support or with questions about diversity and inclusion at 
Stonehill. Resources are infused throughout the Mission Division, Academic Affairs, and Student Affairs. If 
you’d like more information on how to get connected to resources, the Office of Intercultural Affairs is a 
good first stop: Location: Duffy 149, Phone: 508-565-1409, Email: diversity@stonehill.edu. 

If you are a witness to or experience an act of bias at Stonehill, you may submit a bias incident report online 
or on the Stonehill App. If you would like to learn more on bias incident prevention and response, or submit 
a report please visit: http://www.stonehill.edu/offices-services/intercultural-affairs/bias-response-protocol/ 

If you ever have a concern about my behavior or that of another student in the class, please feel free to 
approach me in person, by email, or with an anonymous note under my door… whatever it takes so that I 
can continue to work on creating an inclusive classroom.  

 


