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Mr. Robert Schwartz, C.Ped., is recognized as a leader and mentor 

of many in the footwear and footcare industries. For the past 

40 years he has had a particular interest and focus in diabetic 

neuropathic feet and conservative treatment approaches. He has 

lectured on “The pedorthic management of diabetic foot disorders” 

at US Public Health Service Hospital, Carville, LA, at PFA annual 

symposia, at NYU Medical Center, and national and regional 

conferences devoted to the diabetic foot. He is renowned as a 

leading expert in diabetic footcare by the medical community 

and fills prescriptions to prevent and heal ulcers, chronic Charcot 

deformities, and partial foot amputations.

By Tara A. Mina, C.Ped

Robert Schwartz, C.Ped

Mr. Schwartz is a past president (1986-1988) 
of the Pedorthic Footcare Association (PFA). He 
served on the board as Chair of their Pedorthic 
Educator’s Committee from 1985 to 1992 and 
from 2009 to 2010. Presently, he is the president 
and CEO of Eneslow Pedorthic Enterprises, 
Inc., which operates Eneslow, The Foot Comfort 

Center, Eneslow Pedorthic Institute (EPI), and 
Eneslow.com. He has also served on the Board of 
the National Shoe Retailers Association (NSRA) 
from 1995 to 2010, on their strategic planning 
and nominations committees, and as vice chair. 
He was chair of NSRA’s education committee 
from 2000 to 2009. (nsra.org)
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Mr. Schwartz is currently an adjunct instructor 
in the Department of Orthopedic Sciences at 
the New York College of Podiatric Medicine. He 
participates on the faculty of Aetrex University, 
and on the advisory board of foot.com and 
Pedorthic Newswire. He has been a faculty 
member of the pedorthic programs at Ball State 
University, Florida International University, 
Hospital for Special Surgery, New York University 
Medical Center, Northwestern University, Staten 
Island University, Shoe Service Institute of 
America, UCLA and others.

As a consultant for many years in the footwear 
and footcare industry, Bob has worked with many 

companies and organizations to enhance their 
business, product, and marketing development. 
Some of his clients have included Dana Davis, 
Dansko, Drew Shoe Corp, Durea, MBT, New 
Balance, RYN, Silipos, Smartwool, and Thorlo. 
He currently consults for Aetrex Worldwide, 
DeMatteo Monness LLC, and the Foot Care 
Comfort Center in Tokyo, Japan.

Founded in 1909, Eneslow is the fulfillment 
of Schwartz’s vision to offer people the benefits 
of style, comfort, and healthy living. Their two 
mottos are “Happy feet make people happy” and 
“Comfort is always in fashion at Eneslow”. When 
asked, “Why did you become a pedorthist? And 
why have you continued to be a pedorthist?” Bob 
shares a bit of history, saying, “I was interested in 
joining my family’s business. My father and uncle 
started Apex Foot Health Industries and my twin 
brother was already in the business. Eneslow 
was a three store retail pedorthic company. One 
store was in Manhattan, one in Brooklyn, one 
in Queens. My family bought Eneslow in 1968. 
I had completed a 10-year career in sales and 
marketing working for Playtex and was looking 
for a senior management business opportunity. 
I wasn’t totally aware of any profession except 
that members of Eneslow were pedorthists. My 
predecessor who ran Eneslow before me, Lester 
Weitsen, was the first president of the Board for 
Certification in Pedorthics (BCP), now ABC. He 
had already retired before I arrived in October, 
1973.” 

“Remember that every customer (person) benefits when you 
use your pedorthic skills to help them. They become better 
customers, more loyal, and refer others.”
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Mr. Schwartz states that the biggest differences 
in the contemporary pedorthic landscape, 
compared to his earlier years in the profession 
was that, “There was a small selection of 
footwear styles that satisfied pedorthic needs. 
Very few extra-wide styles; none in athletic. 
Today, doctor referrals are still a small percentage 
of our business. It is much easier to get existing 
customers to refer than medical professionals.” 
He reminds new Pedorthists to, “Remember that 
every customer (person) benefits when you use 
your pedorthic skills to help them. They become 
better customers, more loyal, and refer others.”

We had to ask the question, “What has been 
the single most influential innovation in footwear 
during your career?” Without hesitation Bob 
replied, “Lynco OTC orthotics! Starting in the 
early 1980s Lynco orthotics provided solutions 
for 80% of the foot disorders we see.” Adding 
that, “The 1990s brought a combination of 
casual lifestyle attire at work, the Euro comfort 
revolution, and the dotcom bubble. There was 
more money in people’s pockets than they had 
before. Brands like Mephisto, Ecco, Durea 
and others became popular among New York 
consumers. We were able to satisfy a much larger 
audience than shopped with us until then with 
a large selection of stylish high-grade comfort 
footwear. The third important innovation was 
the OTC rocker sole shoe. The first was “Earth” 

and “Famolare” footwear brands. While Earth 
offered a negative heel rocker, Famolare offered 
a wave bottom that had a nest positive heel 
pitch more in keeping with what women found 
more comfortable. Then came Rockport with 
its “Rocsport” “Vibram” rocker platform. MBT 
reinvented the rocker as a fitness shoe that many 
embraced. The last few years we have discovered 
great European brands that offer quality, beauty 
and value. The most important innovation is 
being adaptable to (and embracing) change, the 
only thing that remains constant.”

In 1987, Mr. Schwartz received the “Seymour 
Lefton  Award” from the Pedorthic Footcare 
Association, PFA’s most prestigious honor, for 
his advancement of the pedorthic profession. 
In discussing the early days of the PFA Bob 
described that, “PFA was around for a decade 
or so before I came into the business. It was 
small, under 100 members, mainly grassroots. 

“What has been the single 
most influential innovation in 
footwear during your career?” 
Without hesitation Bob 
replied, 'Lynco OTC orthotics!'”
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Professional organizations that managed PFA 
resulted in losses so PFA came back to the hands 
of our leaders, especially Seymour Lefton, who 
managed PFA from his home to help it survive. 
Shortly after I arrived, in 1974, PFA conducted a 
symposium at the Commodore Hotel (now Grand 
Hyatt) in New York City. All aspiring pedorthists 
who attended were offered the chance to take 
the first pedorthic certification exam. I was one 
of the fortunate who passed and became C. Ped. 
Symposia have been run consecutively since 
then.”

Mr. Schwartz describes the climate of PFA 
when he was president by saying, “When I was 
president of PFA there was a lack of continuity. 
Some of the past few presidents went AWOL. Bill 
Boettge became PFA Executive Director. Then, 
we developed a healthcare professional marketing 
strategy demonstrating pedorthic solutions that 
all other professional organizations affected by 
pedorthics, exhibited at professional and medical 
trade shows, demonstrating pedorthic solutions. 
We developed the “theme” based Symposium, 
drawing healthcare professionals interested in 
pedorthic treatment modalities. We focused on 
inviting the best educators, not just our own 
members. The profession grew in stature and 
businesses incrementally increased in revenue and 
profit”.

As a frequent lecturer to health professionals, 
footwear retailers and the public on retail 
practices, marketing, footwear, and foot care, 
Schwartz's personal and professional mission is 
to help people improve the quality of their lives, 
particularly from the foot up. Bob explains that 
helping people go from in-pain to pain-free is his 
favorite part of the pedorthic profession. 

Mr. Schwartz simply states that, “Pedorthics is 
the same as it was in its beginning. The materials, 

"We developed the 'theme' 
based Symposium...We 
focused on inviting the best 
educators...The profession 
grew in stature and 
businesses incrementally 
increased in revenue and 
profit”.”

“PFA was around for a 
decade or so before I 
came into the business. 
It was small, under 100 
members, mainly grassroots.”
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Eneslow Pedorthic Institute (EPI) 
Mr. Schwartz created the Eneslow Pedorthic Institute (EPI) in 1995 as an 
educational institute to further the cause of conservative foot care to health 
professionals and the public. EPI conducts therapeutic shoe fitting, pedorthic 
pre-certification, and retail business training courses at its facilities in Manhattan.

Eneslow is a full service retail 
shoe store with a comprehensive 
inventory of styles and sizes for all 
lifestyles and foot shapes.

Full-scale Accredited Pedorthic 
Facility by the American Board for 
Certification in Orthotics, Prosthetics, 
and Pedorthics (ABC).

Filling doctor’s prescriptions for: 
• Ready-made and custom-
molded footwear 
• Shoe modifications 
• Foot and ankle orthoses

brands, and technologies have evolved. The 
end benefit is the same. We have many more 
footwear options to help people. We have to 
incorporate pedorthics into a profitable business 
model. This may require pedorthics to be part of 

one’s identity. Profitability may require additional 
complimentary products and services. The needs 
are the same. The struggle is the same. It’s always 
up to Pedorthists to carry it on their backs.” 
 

State-of-art ergonomic custom 
workshop on premises: shoe 
repair 
• shoe modifications 
• custom-made footwear 
• custom foot and ankle orthoses

Eneslow Pedorthic Institute: 
education and training: 
•aspiring and practicing 
pedorthists 
• healthcare professionals 
• consumers

http://eneslow.com/


