Tangible assets are easy to value. They're typically physical assets with
finite monetary values, but over the years have become a smaller part

of a company’s total worth. As technology disruption continues, and
organisations increasingly rely on emerging developments in artificial
intelligence, robotics and cloud computing, intangible assets have grown to

HOW SENIOR INVESTMENT DECISION-MAKERS VIEW INTANGIBLES

A company’s intangible assets contain important information
about the future strength of its business model

Comventional valuation methods such as discounted cash flow are
inadequate without thorough consideration of intangibie assets

VALUING

The role of intangible assets in investment assessment
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Information contained in this document is for informational purposes only and should not be considered investment advice.
Information is also subject to change based on economic and other factors. Investment  advice is only provided by Sharp
Financial Services after direct discussion about your financial needs. The investment commentary is for general education and
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discussion purposes. If you have any questions, please contact us at (215) 659 2130.


aford
Typewritten Text

aford
Typewritten Text
Information contained in this document is for informational purposes only and should not be considered investment advice. Information is also subject to change based on economic and other factors. Investment advice is only provided by Sharp Financial Services after direct discussion about your financial needs. The investment commentary is for general education and discussion purposes. If you have any questions, please contact us at (215) 659 2130.

aford
Typewritten Text

aford
Typewritten Text

aford
Typewritten Text

aford
Typewritten Text

aford
Typewritten Text

aford
Typewritten Text




